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Late Breaking News: 
 FICO Philippines Branch Joins BIIA as a new Member 

 The Future of Trade Credit:  On of the 10 most Compelling Reasons for 

Attending the BIIA 10
th
 Anniversary Business Information Conference 

 Other Compelling Reasons for Attending BIIA 10
th
 Anniversary Conference 

 Consumer Credit Information Workshop on Data Standards and Cross Border 

Data Flow 

Member News: 
 Bisnode First Half 2015 Revenue up 1% 

 Atradius New Insights Tool Creating Buzz 

 CRIF’s Jordan Credit Bureau Project to be Operational by End of 2015 

 Arachnys Featured by Spend Matters as One of 50 Companies to Watch 

 D&B Reports Q2 2015 Revenue Growth of 6% in Constant Dollars 

Industry News: 
 The Legal Entity Identifier (LEI) and the Implications on Business Information  

 McGraw Hill Financial to Acquire SNL Financial for US$2.2bn 

 Acxiom Q1 Fiscal 2016 Revenue Up 5% 

SME Access to Finance: 

 PayPal has Big Plans for Small Business 

 Ping An Group Sets up P2P Community 

News from China: 
 Alibaba Takes US$6.4Bn Stake in Electronics Retailer Suning 
 Alibaba Q2 2015 Revenue Growth Up 28% 

People on the Move: 
 Bisnode Appoints Magnus Silfverberg 

 Cindy Christy Joins D&B Board 

 D&B Announces Departure of Mark Geneste, Chief Sales Officer 

 Management Change at KSV1870 – Hannes Frech new CEO 

 Harte Hanks Announces Executive Leadership Change 

 Call Credit Appoints Eamonn Tierney 

 
 

Invitation to attend the BIIA 10th 
Anniversary Business Information 

Conference 

        Throughout this issue you will learn 

more about the program 
 

BIIA welcomes FICO Philippines Branch as a new Member 
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LATE BREAKING NEWS 
 

The Future of Trade Credit:  One of the 10 most Compelling Reasons for 

Attending the BIIA 10th Anniversary Business Information Conference 

The Great Debate between Information Users and Suppliers 

Come and join us for the rest of 
the great program 

We thank our Platinum Sponser 
for Supporting our Conference 

 

  

mailto:biiainfoasia@gmail.com
http://www.biia.com/biia-10th-anniversary-conference


 
  

 
 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 09 I - 2015 
 

Copyright © BIIA 2014  - For Member Internal Use Only – To Request Permission to Publish Contact: biiainfoasia@gmail.com 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact biiainfoasia@gmail.com     
  
 
 

3 
 
 

LATE BREAKING NEWS 
 

Other Compelling Reasons for Attending the BIIA 10th Anniversary Business 

Information Conference (Continued from previous page) 

BIIA has invited Michael Ritter, Head of the Central Credit Register of the Deutsche Bundesbank and a 

member of the LEI ROC Executive Committee, for a discussion about the initiative of the Financial Stability 

Board to create a Legal Entity Identification number (LEI) for financial transactions.  Go to page 10 for 

further details. 

Governance, Risk and Compliance are becoming an integral component of supply chain risk 

assessment. BIIA has invited its former Director Phil Cotter, Managing Director Risk at 

Thomson Reuters to discuss market-leading solutions for global regulatory intelligence, 

financial crime, anti-bribery and corruption, enhanced due diligence, compliance management, 

internal audit, e-learning, risk management, and board of director or disclosure 

services.   

Fraud prevention is everybody’s business: Dr. Andrew Jennings, FICO’s chief analytics 

officer, will deliver a keynote on the subject of fraud.  The audience will be curious to hear 

whether there is a possibility to win the war on fraud, identity theft and financial crime? Can we 

expect breakthroughs? 

Big Data and predictive analytics have taken center stage. Technology appears to put the customer in the 

driver’s seat in terms of 

technical capabilities 

with new ways to 

source data and 

improving decision 

systems.  Dun & 

Bradstreet’s data 

scientist Dr. Anthony 

Scriffignano will lead a 

panel of experts in a 

discussion how to 

harness the new 

technology to create better insights to manage profitable growth.  The panelists are Dr. Andrew Jennings, 

FICO’s chief analytics officer; Matt Turner, CTO Media and Publishing at MarkLogic 

Corporation and Sujatha Venkatramanan, Consulting Director, Experian Asia Pacific. 

Cyber Security is also taking center stage: Not only to mention the information industry but 

also suppliers and customers.  Everybody is vulnerable and reputation risk is significant!  Data 

breaches can be costly.  BIIA has invited its contributing Editor Alfred Rolington, CEO and co-

founder of Cyber Security Intelligence Ltd. to speak about this ever increasing threat. 

Continued on next page 
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LATE BREAKING NEWS 
 

Other Compelling Reasons for Attending the BIIA 10th Anniversary Business 

Information Conference (Continued from previous page) 

Being aware of shifting privacy concerns of data subjects is part of our industry self-

regulation objective.  There are populist notions to limit access to credit information on 

individuals, whether consumers or proprietors of small businesses.  BIIA member Forrester 

Research is sending its privacy expert Fatemeh Khatibloo, Principal Analyst serving customer 

insights professionals, to provide the answer to the question: “What keeps privacy 

professionals awake at night?” 

On the subject of Consumer Credit and Small Business Reporting Tony Hadley, Chair of the BIIA regulatory 

committee will lead a discussion on business and policy issues.   

FINTECH is a subject which keeps 

the financial services industry 

awake at night.  FINTECH 

companies are considered serious 

digital disruptors are attacking the 

banking industry, redefining 

customer expectations and 

reshaping industry boundaries.  

Accenture stated in a recent report 

that up to 32 percent of bank 

revenues are at risk from new 

digital disruptors.  It has 

implications on how information is 

being shared between the banking 

and credit bureaus sector in the 

near future. Less lending means 

less performance data is being 

shared.   

FINTECH and e-

commerce 

companies appear to mine their own data and use extreme analytics solutions to predict risk. 

FINTECH firms are animating e-commerce companies to use financing methods to help their 

clients with cash flow or guaranteeing transactions.  Take the recent announcement of Alibaba 

that it is guaranteeing certain financial transactions conducted through its e-commerce trading 

platform free of charge.  This may be a small step away from a whole-turnover credit insurance 

coverage. Perhaps these are future prospects which may keep credit insurers awake at night. 

BIIA has invited Alex Trott, managing director for financial services at Accenture Great China, to speak about this 

highly relevant topic. 
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LATE BREAKING NEWS 
 

Other Compelling Reasons for Attending the BIIA 10th Anniversary Business 

Information Conference  (Continued from previous page) 

BIIA Workshop on Data Standards and Cross Border Data Flow 

October 29
th

 2015; Time: 09:30 am to 12:30 pm – Park Lane Hotel, Hong Kong – Limited Seating 

The workshop is organized by BIIA and invites leaders from the Credit Bureau Industry, Public Credit Registries, 

Regulators and credit professionals from the banking, power, water and telecom utilities to attend this workshop.   

The workshop will be facilitated by the International Finance Corporation (IFC – World Bank).  Chair and 

Moderator of the Workshop:  Tony Lythgoe, IFC (World Bank Group) Principal Financial Specialist & Head, 

Financial Infrastructure IFC 

The workshop is part of the BIIA 10th Anniversary Business Information Industry Conference which 

follows the workshop.  For details visit: BIIA 10th Anniversary Conference. 

The purpose of the workshop is to determine whether standardization of data and formats would be of benefit to 

credit reporting institutions and data users.  Standardization is also seen as a facilitator for greater information 

sharing between private credit bureaus, public credit registries, collateral registries and other government 

institutions such as National ID databases.  This would be in the interest of region-wide efforts to provide 

Financial Inclusion to SMEs and Microbusinesses.  It would also permit exchange of credit data across borders 

between credit bureaus. 

The potential gains from standardization have increased with the move toward paperless, online and digital 

access for reporting institutions and data users. Standardization would also help service providers develop new 

products and tools for lenders.  As there are capacity challenges in many emerging economies, the 

standardization of data and data management practices and services could lead to economies of scale for 

delivery of lower-cost credit information and reporting systems. 

The above recommendations came from the recent 2015 Asia-Pacific Forum on Financial Inclusion, hosted by the 

Philippine Government and organized by the APEC Business Advisory Council (ABAC) which focused on specific 

issues relating to the development of credit bureaus, credit information and reporting systems and enabling small 

and medium enterprise (SME) access to finance through improved secured transactions systems.  BIIA board and 

committee members participate in APEC / ABAC Forums. 

Included in the discussions will be the experiences from the Indian credit bureau sector and the European Central 

Bank’s AnaCredit project (analytical credit dataset).  AnaCredit is a core set of analytical granular credit data to be 

shared, on a need-to-know basis, across the European System of Central Banks (ESCB). 

BIIA and its regional committee APCCIS have invited a number of renowned industry experts to participate in the 

discussions:  To see the list of speakers click on this link 

Source: Documents:  BIIA Amended minutes of Singapore meeting 25 Mar 2015 

APEC and ABAC 2015 Asia Pacific Forum:  2015 Asia-Pacific Forum on Financial Inclusion Report 
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MEMBER NEWS 
 

Bisnode First Half 2015 Revenue Up 1% 

 “In light of the ongoing business transformation, I am satisfied with our 

overall second quarter performance, with organic growth of 1.0 per cent (-

2.2). This means that we have now recovered much of the weaker start in 

Q1 2015 and are now showing slightly positive organic growth of 0.4 per 

cent year-to-date” said Acting CEO Anders Berg. 

Sweden still reported unsatisfactory results in Q2 2015. This was due to 

poor development in April and May, while June showed improved progress 

and was in line with the previous year. 

Finland, facing the toughest macro-environmental changes in all our 

markets, managed to successfully offset the decline in marketing solutions 

with a growing credit business. By acquiring SN4 International Oy, a 

leading provider of Customer Experience Management, we are well 

equipped for growth in Bisnode Finland in the upcoming quarters. 

Norway also showed negative organic growth compared to last year, which 

was consciously driven by a healthy conversion from one-time sales to a 

more subscription-based offering.  This is expected to strengthen long-term 

profitability, however, at the expense of short-term revenue growth. Core 

products continued to show good performance and market demand 

increased during the quarter. 

Denmark continued the positive trend that started in Q1 2015 with 

consistently strong performance in Q2 2015 across all areas and is 

showing significantly better results compared to last year. 

The DACH region also performed well with quarterly organic growth of 9.3 

per cent, mainly driven by stronger operational performance. 

Central Europe continues to show strong underlying development, 

delivering good organic growth at the same time that they are increasing 

profitability margins. 

Bisnode also noted a growing interest and an increase in our revenue from 

international products sprung from our partnership with Dun & Bradstreet. 

In Q2 2015 we experienced strong revenue growth in this important area 

across all business areas. 

Bisnode has signed an agreement with the owners of SN4 International Oy (SN4), a leading provider of 

Customer Experience Management (CEM) and Marketing Automation technology to companies in various 

industries.  SN4’s operations will be coordinated with Bisnode’s current operations in Finland and Sweden. SN4 

has 16 employees in Finland and Sweden, and achieved annual sales of EUR 2.6 million in 2014.   

Source:  Bisnode Earnings Release 
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MEMBER NEWS 
 

Atradius New Insights Tool Creating Buzz  

Set to Launch in Asia the State-Of-The-Art Portfolio Program Is Already 

Making Waves and Is Now Expanding Into the Region  

Atradius are set to roll out their new tool for buyer portfolio management into 

Asia following its success in the UK and Europe. Launched in September 

2014, Atradius Insights has been greeted with a buzz of excitement in the industry and is now being utilized 

by over 400 customers and brokers as a complementary tool.  

Atradius Insights was meticulously designed using feedback from a series of interviews with the company's 

customers and brokers in early 2014, which highlighted the need for a new business intelligence tool that 

would help manage portfolios simply and efficiently. The result is a state-of-the-art program that has been 

recognized as a 'game-changer' for the credit insurance industry. 

With data presented in interesting graphical views and with a clean, simple design, the user is able to easily 

spot patterns and outliers as well as anomalies and areas for further investigation. Key features of this 

powerful new tool include an easy to navigate 'bird's eye view' dashboard, with users able to quickly drill down 

to underlying data, a 'watchlist' that enables users to easily monitor their customers' performance and a world 

map (using Google Maps) showing average buyer ratings per country and the customer's global concentration 

of risk.  

Users can expect a powerful tool tailored to their needs, owing to the fact that the end user has been at the 

forefront of the design, from conception and design to continued use, with regular product enhancements 

carried out in response to customer feedback alongside Atradius' own analysis. The tool has been designed 

with varying organizational roles in mind and therefore is equally beneficial to both those reviewing information 

on a daily basis and those who wish to log in once a week or even month. 

The tool has already been rolled out to Atradius' multi-policy holders in the region, and these customers, along 

with the company's single-policy clients and brokers are enjoying one-on-one training. Customer feedback 

has been overwhelmingly positive, confirming the need for the Atradius client service team to conducting the 

training with priority. 

About:  Atradius provides trade credit insurance, surety and collections services worldwide through a 

strategic presence in 50 countries. Atradius has access to credit information on 200 million companies 

worldwide. Its credit insurance, bonding and collections products help protect companies throughout the world 

from payment risks associated with selling products and services on trade credit. Atradius forms part of Grupo 

Catalana Occidente (GCO.MC), one of the leading insurers in Spain and worldwide in credit insurance. 

Source: MarketWired 

We Salute our Silver Sponsors 
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MEMBER NEWS 
 

CRIF’s Jordan Credit Bureau Project to be Operational by End of 2015 

To support local economic growth, the first full-fledged credit bureau in 

Jordan, developed by CRIF, is expected to be up and running by the 

end of 2015. In particular, it will bridge the gap in credit demand in the 

country, extend it to more segments of society, as well as further 

support the growth of loans and mortgages.  

The credit bureau, compliant with international quality standards, will 

manage positive and negative credit information sent by Jordan institutions through an advanced technology 

platform, which will integrate all data on the reliability of a credit applicant into a single report.  

After obtaining the principle license to establish a world-class credit bureau in Jordan in March 2015, CRIF is 

now performing an accurate assessment phase to progress with the project, and putting in place all necessary 

resources to carefully follow every phase and ensure the agreed deadline will be met. CRIF has already 

obtained a provisional license, and the permanent license application is in progress.  

CRIF has also established a joint working group with Arab Bank, Housing Bank, Etihad Bank, Capital Bank, 

Jordan Dubai Islamic Bank and Umniah to start the project assessment phase. This phase has culminated 

with the analysis of the data contribution scheme, and with a system test phase for information flows and 

processes fine tuning. Based on the output, CRIF is defining and sharing technical specifications with the 

credit bureau’s members, and organize specific user training for the finance and non-finance organizations 

involved in the project. 

Afterwards credit providers will shape internal processes, procedures, IT infrastructures and resources to be 

able to contribute historical and recent credit information by the end of the year when the system will go live, 

maximizing the usage of the credit bureau.   

Source:  CRIF Press Release 

Arachnys Featured by Spend Matters as One of 50 Companies to Watch 

Spend Matters (Supply Chain Media) has featured Arachnys on its 50 

companies to Watch list.  It will be highlighting 100 companies (50 to Know, 50 

to Watch) from its 2015 Spend Matters Almanac over the span of 100 days.  

The Arachnys platform covers "global and local news sources, corporate registries, government information, 

court documents and global sanctions lists.” But it is not just an artificial intelligence and search-technology 

driven approach. "All Arachnys data and information is curated constantly by risk and language experts to 

ensure reliability." Hence the linguists and investigators. 

The Arachnys platform is equally useful to procurement, legal and compliance professionals and anyone 

interested in due diligence on firms and even individuals  – so applications in M&A, investments and finance, 

as well as supply chain. The platform allows standard checks to be done in seconds, but the data goes far 

deeper than that, including strength in emerging markets that few other firms currently replicate. Source: 

Spend Matters 
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MEMBER NEWS 
 

D&B Reports Q2 2015 Revenue Growth of 6% (constant dollars) 

D&B gets a lift in growth from acquisitions.  

As Adjusted revenue up 6% year over year, before the effect of foreign exchange (up 4% after the effect of 

foreign exchange); and GAAP revenue up 5% year over year, before the effect of foreign exchange (up 2% after 

the effect of foreign exchange); 

As Adjusted operating income of $80.2 million, down 10% year over year due to the timing of investment 

spending; GAAP operating income of $58.2 million, down 30% year over year; GAAP results were negatively 

impacted by the timing of investment spending and acquisition-related expenses; 

"As I laid out at our Investor Day in mid-June, we continue to feel great about the market opportunity in front of 

us and how we are positioning ourselves to win. We are seeing positive traction in key areas of our strategy and 

are confident in our outlook for the year," said Bob Carrigan, President & CEO of Dun & Bradstreet. "The launch 

of our Emerging Businesses Division is off to a good start as is the integration of NetProspex, and we remain 

focused on execution to deliver long-term sustainable growth." 

Free cash flow for the first six months of 2015 was $183.0 million, compared to $197.9 million for the first six 

months of 2014; net cash provided by operating activities for the first six months of 2015 was $212.4 million, 

compared to $216.2 million for the first six months of 

2014. 

Second Quarter 2015 Segment Results 

Americas:  As Adjusted revenue of $309.1 million, up 

8% year over year before the effect of foreign 

exchange (up 7% after the effect of foreign exchange); 

GAAP revenue of $302.9 million, up 6% year over 

year before the effect of foreign exchange (up 5% after 

the effect of foreign exchange);  As Adjusted operating 

income of $77.7 million, down 5% year over year, as 

expected due to the timing of investments. On a GAAP 

basis, operating income was $67.2 million, down 17% 

year over year. GAAP results were negatively 

impacted by the timing of investments and acquisition-

related expenses. 

Non-Americas 

 As Adjusted and GAAP revenue were $72.5 million, flat year over year before the effect of foreign exchange 

(down 10% after the effect of the foreign exchange); 

 As Adjusted and GAAP operating income were $18.7 million. As Adjusted operating income was down 17% year 

over year, GAAP operating income was down 16% year over year.    

 Source:  D&B Earnings Release 
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INDUSTRY NEWS  
 

The Legal Entity Identifier (LEI) and the Implications on Business Information 

BIIA has invited Michael Ritter, Head of the Central Credit Register of the Deutsche Bundesbank and a 

member of the LEI ROC Executive Committee, for a discussion about the initiative of the Financial Stability 

Board to create a Legal Entity Identification number (LEI) for financial transactions.  

One of the questions we will ask at 

the BIIA 10
th

 Anniversary Business 

Information Conference is as 

follows:  “Will the LEI replace 

individual private sector company 

identification systems or 

supplement them? Will the LEI only 

be created as a public sector 

initiative or will there be 

opportunities for co-operation with 

the private sector.” 

We have been looking for examples 

of how information providers can 

exploit the LEI initiative.  The recent announcement by Alacra is just one of them: 

Legal Entity Identifier (LEI): Alacra Launches new Search Tool for LEIs 

Alacra, a leading provider of business information solutions for financial institutions, corporations 

and professional service firms, announced today the launch of Alacra Resolve. 

Alacra Resolve is a completely new and unique approach to accessing and researching all the publicly 

available entity identifiers: LEI (Legal Entity Identifier) , GIIN, ticker, CIK, FRN, RSSD, and more.   

In an industry first, Alacra Resolve provides an instant search function across almost 5 million legal entities in 

the Alacra Legal Entity Directory (LED), which are updated daily. Alacra Resolve allows you to search by an 

entity’s name, as well as by a public identifier and return the name (and other public identifiers) of the entity. 

With powerful type-ahead functionality, even a partial entry will produce results and direct the user to likely 

matches. Alacra Resolve also indicates whether an entity is rated, regulated or listed, and if it is covered by 

any of the major financial data publishers.  

Alan Samuels, VP, Reference Data at Alacra, says: “The development was initiated partly by client feedback 

and partly by our R&D efforts to deliver what the industry needs to meet the increasing demands of 

regulations such as FATCA, Basel II, ESMA and KYC. It has taken a great deal of smart thinking and 

innovative development to make something so complex work so fast, and be so easy to use.” He adds: “In an 

environment with increasingly demanding regulation and complex financial data the only way an institution will 

be able to meet its compliance requirements will be with tools with an Alacra Resolve-type capability. The 

entry-level version of this lookup is free to use on our website, while we continue to develop even more 

sophisticated functionality.”  Source: Finextra.com 
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INDUSTRY NEWS 
 

McGraw Hill Financial to Acquire SNL Financial for US$2.2bn 

Complementary data and analytics business expected to 

accelerate growth, increase margins, deepen product 

offerings, and expand global reach 

McGraw Hill Financial announced that it has signed a definitive 

agreement to acquire SNL Financial for approximately $2.225 

billion in cash.  The economic impact to McGraw Hill Financial will be partially offset by tax benefits with an 

estimated present value of approximately $550 million resulting from the transaction. SNL is privately held by an 

affiliate of New Mountain Capital LLC and current and former members of SNL management. 

SNL's deep product experience and rich sets of data, analytics and research in areas such as real estate 

and media strongly complement S&P Capital IQ's platform in the areas of banking and insurance.  SNL also 

adds new analytics and capabilities that expand the Platts platform across energy markets. 

Excluding amortization, the transaction is expected to be accretive to adjusted diluted EPS in 2016, and, on a GAAP 

basis, in 2018.  The Company has also identified approximately $70 million in synergies which are expected to be 

fully realized by 2019 largely from operational efficiencies and McGraw Hill Financial's ability to accelerate SNL's 

international growth through its global footprint.    

About SNL Financial:  Headquartered in Charlottesville, VA, SNL has approximately 3,000 employees based in 10 

countries. SNL, founded in 1987, has more than 5,000 customers with deep relationships across banks, insurance 

companies, corporations, asset managers, power companies and other users. SNL's areas of coverage include: 

 Financial institutions: asset and branch-level analytics; financial, industry, demographic, employment, trade area, 

and branch data; and  global bank and insurance company news; Real estate: data on 500+ global REITs, nearly 

500 global property companies, and more than 100,000 unique properties and development projects; 

 Energy: financial coverage of 225+ public companies; industry forecasts; operational stats for nearly 5,000 electric 

utilities, natural gas companies, and coal producers; data on interstate pipelines, new power projects and mines, 

and energy-related emissions;  Media: hundreds of listed companies, US and European TV networks, global 

databases including detailed pay TV subscriber information and programming history, and extensive radio coverage; 

 Metals and mining: data on more than 60 countries, 300,000+ drill results, nearly 40,000 properties and nearly 3,000 

active companies.   Source:  McGraw Hill Financial 

We Thank our Gold Sponsors of the 

BIIA 10th Anniversary  Business Information Conference 
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INDUSTRY NEWS 
 

Acxiom Q1 Fiscal 2016 Revenue Up 5% 

Acxiom® reported revenues of US$197 million up 5% for the first quarter ended June 30, 2015. Operating 

Income (Loss): GAAP operating loss from continuing operations was $3 million compared to a loss of $13 million 

in the prior year.  Non-GAAP operating income from continuing operations improved 71% to approximately $15 

million compared to $9 million a year ago.   Operating Cash Flow: Operating cash flow from continuing operations 

improved to $12 million compared to negative $15 million a year ago.  

Segment Results During the first quarter of fiscal 2016, Acxiom realigned its organizational structure to better 

reflect its business strategy.  The Company will report its financial performance based on the following segments:  

Marketing Services and Audience Solutions:  Revenue 

was $176 million, down 3% compared to the first quarter of 

last year primarily due to declines in International.  US 

revenue of $159 million was roughly flat year-over-year.  

Non-GAAP gross margin decreased from 43% to 41%.  Non-

GAAP operating income was $40 million compared to $47 

million in the prior year. The decline was primarily driven by 

lower revenue. 

Connectivity:  Revenue was $21 million, up approximately 

376% compared to the first quarter of last year, driven by the 

addition of LiveRamp™ and continued onboarding 

momentum.  Non-GAAP gross margin improved from negative 83% to positive 60%.  Non-GAAP operating loss 

improved by approximately $14 million to roughly breakeven driven by growth in subscriptions and royalties. Non-

GAAP results exclude items including non-cash compensation, purchased intangible asset amortization, and 

separation and transformation costs.  

“The first quarter was a solid start to fiscal 2016,” said Acxiom CEO Scott Howe. “Our results this quarter 

demonstrate the continued strength of Connectivity. A growing list of customers and synergies from our 

combination with LiveRamp contributed to dramatically expanding revenue, gross margin and bottom-line 

performance.” “We are also pleased to announce that the sale of our IT Infrastructure Management business was 

completed on July 31, 2015, leaving Acxiom with a portfolio of businesses that share a single vision and mission,” 

continued Howe.  

Business Highlights:  LiveRamp added 30 new customers during the quarter and added 10 new partner 

integrations. Marketers can now onboard and distribute their data to a growing network of over 200 marketing 

platforms and data providers.  

 Acxiom relaunched its email and cross-channel marketing business, Acxiom Impact™, an advanced marketing 

offering specifically designed to meet the unique needs of sophisticated enterprise marketers.  

 The Company appointed Jeremy Allen as President of Marketing Services. Allen’s appointment completes 

Acxiom's new divisional structure, which includes Travis May as President of Connectivity and Rick Erwin as 

President of Audience Solutions. Acxiom's CFO, Warren Jenson, is heading the Company's international 

operations.  Source: Acxiom Press Release 
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SME ACCESS TO FINANCE 
 

PayPal Has Big Plans for Small Business 

This May PayPal, with 169 million active customer accounts, had loaned out $500 million to small businesses.  A 

year ago the company was lending at a rate of about $1 million a day, increasing to a rate of $2 million a day 

since the May announcement, according to Esch. At that rate the company would now have loaned a total of more 

than $620 million.  From the original maximum loan rate of $20,000 at the time of launch PayPal’s current 

maximum loan increased to $85,000 earlier this year, with a minimum loan of $1,000. PayPal plans to continue 

that growth. 

A BI Intelligence report earlier this month showed that traditional loans to businesses with $1 million or less in 

revenue in 2013 were down 54 percent from pre-Great Recession levels, opening the door to payment companies 

like PayPal and its competitor Square to enter the lending market. Since PayPal also processes the transactions 

of the companies it loans to that risk is mitigated by a payment structure that takes a percentage off each 

transaction instead of a monthly payment. The average merchant generates between $50,000 per year and $2 

million per year in revenue. 

Though the company isn’t disclosing the total amount of employees working in its PayPal Working Capital division, 

Esch says that the number of people he manages grows monthly at the company’s San Jose corporate 

headquarters, in Richmond, Virginia, Maryland, and as of the end of last year, in the United Kingdom and 

Australia. 

PayPal’s separation from eBay (Nasdaq: EBAY) was completed on Friday, July 17. Under the terms of the 

separation, stockholders who held eBay common stock at the close of business on July 8, 2015 received a 

distribution of one PayPal common share for every share of eBay common stock held.  PayPal’s stock is currently 

trading at about $41 per share, up 6.25 percent since opening with a market cap of about $46 billion, more than 

eBay, which is currently valued at $34.6 billion.   Source:  Bizjournals.com  

Ping An Group Sets up P2P Commune 

Ping An Group, one of China’s largest privately-owned full-service financial institutions, announced that 

its flagship online financing platform Lufax and its Qianhai Credit Bureau would make joint efforts to 

establish a ‘People’s Commune’ in the P2P industry.  

The People’s Commune in fact refers to an open platform providing other online P2P financing companies 

(around 1,500 in total as of 2015) with 6 major services for their operations, including client acquisition, credit 

enhancement, system platform, credit checking, product design and overdue receivables management. Mr. Greg 

Gibb, Lufax’s Chairman, has a vision of saving 20% of costs for the P2P companies participated in the People’s 

Commune.   

Earlier this year, Ping An Group had already re-positioned Lufax as an open marketplace that trades a wide 

variety of wealth management products, ranging from insurance products to trust funds.  Its proprietary P2P 

products became only a fraction of its offerings.  The creation of the People’s Commune reflects Ping An’s 

intention to continue developing Lufax into an ecosystem that is a truly open platform in the Internet finance 

sector.   

Source: LinkedIn 
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NEWS FROM CHINA 
 

Alibaba Takes $6.4B Stake in Electronics Retailer Suning 

Online e-commerce giant Alibaba invests in brick and 

mortar and distribution by taking a 19.9% stake in retailer 

Suning; while Suning acquires 1.1% stake in Alibaba.   

Alibaba is set to invest US$4.6bn into the Chinese 

electronics retailer Suning, giving Alibaba a 19.99% stake 

in the company.  The deal will provide Alibaba with a 

bricks-and-mortar network of distribution centers and 

delivery stations to add to its Cainiao logistics branch.  

Suning will open an online flagship store on the Alibaba 

platform and has also committed to buying a 1.1% stake in 

the online retailer for around $2.3B, according to The Wall 

Street Journal.  

Alibaba has already invested around $692 million into Intime Retail, a Chinese luxury brand department store 

operator. The deal occurred last March as Alibaba began to extend its offline presence with the help of physical 

stores and the Alipay wallet technology.  

Last week, Alibaba's online competitor JD.com (JD - Get Report) bought a 10% stake in Chinese supermarket 

chain Yonghui Superstores for around $700 million.   Alibaba shares have dropped around 24% this year despite 

its increasingly expanding revenues. The online retailer will report first quarter earnings on Wednesday. 

Source:  Thestreet.com  

Alibaba Q2 2015 Revenue Growth Up 28% 

Chinese e-commerce group Alibaba Group Holding Ltd. said its revenue and profits continued to see accelerated 

growth in the June 2015 quarter.  Alibaba said its revenues for the first quarter ended June 30, 2015 rose 28 

percent year-over-year to $3.3 billion and would have increased by 36 percent excluding the effect of the 

suspended online lottery business and the SME loan business transferred to Ant Financial.  Another example of 

Jack Ma transferring assets form one business entity into another business which he owns. 

Net income also gained significantly to land at $4.97 billion, a 148 percent year-over-year rise, which includes a 

deemed disposal gain of $4 billion from the deconsolidation of Alibaba Pictures. Meanwhile, income from 

operations fell 25 percent to $832 million. 

Alibaba said its gross merchandise value (GMV) — a measure of growth in the e-commerce space — grew 34 

percent year-over-year to $109 billion while mobile GMV gained 125 percent to $60 billion. Mobile GMV, the 

company said, grew to account for 55 percent of total GMV transacted on the China retail marketplace. Mobile 

revenue totaled $1.3 billion, exceeding 50 percent of Alibaba’s total China commerce retail revenue for the first 

time, according to Alibaba’s CFO Maggie Wu. 

Source:  Footwarenews.com 
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PEOPLE ON THE MOVE 
 
Bisnode Appoints Magnus Silfverberg Group Chief Executive Officer 

Magnus Silfverberg has been appointed Group Chief Executive Officer at Bisnode. 

Magnus brings fifteen years of experience from leading positions in innovative 

businesses. Most recently he headed Betsson Group, which strives to deliver the best 

customer experience in the gaming industry. Magnus will start his new position latest 

September 1st 2015. 

Magnus, born in 1973, holds a Master of Science in Economics from the Stockholm 

School of Economics and an MBA from INSEAD. He started his career at Accenture, 

working as a Strategy Consultant for 2 years, before moving to Frontville, an ASP 

company, as co-founder and CEO for 4 years. 

Magnus then spent 5 years with HP as Sales Director and Director of Outsourcing 

Services in Sweden, amongst other roles, before entering the gaming industry in late 

2009 as CEO of Betsson Malta Ltd. In July 2011 he took on the responsibility as Group CEO and President of 

Betsson.  Source: Bisnode Press Release 

Cindy Christy, President and COO of Asurion Corporation, Joins Dun & 

Bradstreet Board of Directors 

Dun & Bradstreet announced the appointment of Cindy Christy, president and chief operating officer of Asurion 

Corporation, to the company's Board of Directors, effective immediately. 

In this role, Christy will share her broad experience and functional expertise with management in the areas of 

product development, operations, compliance, market research, management, strategy, and sales. 

Prior to joining Asurion Corporation in 2008, Cindy held several executive positions with Alcatel-Lucent including 

President of the Americas Region, President of Lucent Technologies' Network Solutions Group, President Mobility 

Solutions Group and COO of the Wireless Networks Group. Cindy began her career with AT&T in 1988, where 

she held several leadership positions in marketing and product management. 

Christy currently sits on the board of directors of Crown Castle International Corporation, which provides 

broadcast, data and wireless communications infrastructure services in the United States and Puerto Rico. Christy 

previously served on the CTIA, the Wireless Association board of directors while at Lucent Technologies, Inc.  

Source: D&B Press Release 

D&B announced the departure of Mark Geneste, the company's chief sales officer 

"I thank Mark for his contributions to Dun & Bradstreet," said Bob Carrigan, President and CEO of Dun & 

Bradstreet. "He played an important role in globalizing our sales and service organization, and strengthening our 

solutions-based selling to meet new customer needs." 

On an interim basis, the global sales and service team will report to Carrigan. Geneste joined Dun & 

Bradstreet in August 2013 as sales leader for Europe and has served as chief sales officer since February 2014. 

Source: D&B Press Release 
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PEOPLE ON THE MOVE 
 

Management Change at KSV1870 – Mag. Hannes Frech Appointed as CEO 

Karl Jagsch, KSV1870, Managing Director and CEO of KSV1870 Holding AG, will retire at the end of 2015.  As of 

July 2015 Mag. Hannes Frech has been appointed to Managing Director and CEO. 

Frech has a background in business economics and worked in different industry sectors in finance and top 

management positions.  Most recently he held key positions in the health care sector.  For Frech his assignment 

at KSV1870 means a completely new business activity and challenge.  Based on his background in controlling 

and financial management he should be well equipped for his new responsibilities. Source:  KSV1870 Press Release 

Harte Hanks Announces Executive Leadership Change 

Harte Hanks, a leader in developing customer relationships, experiences and defining interaction-led marketing, 

announced the appointment of Douglas C. Shepard as interim President and Chief Executive Officer, effective 

immediately. Mr. Shepard, the company's Chief Financial Officer, succeeds Robert A. Philpott, who has stepped 

down as President and CEO, as well as from the Company's Board of Directors, to pursue other interests.  

Mr. Shepard, 47, will continue in his role as CFO while assuming the interim responsibilities of the CEO's office. 

Since joining Harte Hanks as CFO in December 2007, he has played a key role in defining the Company's 

strategic vision, building its M&A strategy and streamlining the organization to improve its operational efficiencies. 

Prior to joining the Company, Mr. Shepard served as Chief Financial Officer and Treasurer of Highmark's vision 

holding company, HVHC Inc., and as Executive Vice President, Chief Financial Officer, Treasurer and Secretary 

of Visionworks, Inc. (formerly Eye Care Centers of America, Inc.). 

Related to this transition, the Company expects to incur a pre-tax severance charge of approximately $2.0 million 

to $2.5 million.  Source: Marketwatch 

Callcredit Appoints Eamonn Tierney as MD of its Credit Solutions Division 

Graham Lund, UK Managing Director, Callcredit Information Group said: “I’m delighted to welcome Eamonn into 

his new role at such a significant time for the business, as we continue to grow our customer base, extend our 

reach into new markets and expand internationally. With a proven track record in developing successful growth 

strategies, Eamonn has the right blend of skills and experience to lead the Credit Solutions division as we 

accelerate our growth.” 

Before joining Callcredit, Mr Tierney had a 15 year career in financial services working for Bank of America, 

HBOS, M&S Money and Allied Irish Banks, having held senior management roles across marketing, partnerships 

and business development.  Source: Yorkshirepost 
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