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European Commission Green Paper on Building a Capital Markets Union 

The Green Paper launches a consultation on the measures to be taken by the EU in order to create a single market 

for capital financing, with the focus on diversifying sources of funding, especially for SMEs, and removing obstacles 

for cross-border financing. This initiative, aimed at building an integrated EU Capital Markets Union, is among the top 

political priorities of the new European Commission and is part of the EU's strategy to boost growth and jobs in 

Europe. The Consultation will run until 13 May 2015. 

This initiative is highly relevant for the business information industry. The EU Commission recognizes that 

some of the obstacles preventing access to finance for SMEs are caused by information asymmetries.  Therefore the 

commission is seeking remedies to improve the availability of credit information.  BIIA invites members to participate 

in formulating a response to the EU Commission.  Members who are interested in participating should contact 

Joachim C Bartels at biiainfoasia@gmail.com  

 

mailto:biiainfoasia@gmail.com
http://ec.europa.eu/finance/consultations/2015/capital-markets-union/docs/green-paper_en.pdf
mailto:biiainfoasia@gmail.com
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LATE BREAKING NEWS 
 

Outsell BrainGain – Your Path to Expansion in Asia Begins Here:   

Invitation from BIIA Chairman David Worlock 

I am inviting BIIA members to join me and other industry leaders in an important 

information industry event:   The Outsell BrainGain Event which takes place on 19-20 May 

2015 at the Regent Hotel in Singapore.   Outsell is the world's only research and advisory 

firm focused solely on media, information, and technology.  Outsell is a co-founder of BIIA 

and one of its guarantors.  BIIA is a co-producer of this event. 

For over a decade information companies have looked eastwards for growth and 

development. The complexity, cultural diversity and linguistic fragmentation of the region 

have sometimes been shrouded by the huge opportunities presented in countries like India 

and China. Ten years on , Outsell, the major global industry  research and advisory 

company   , for its inaugural meeting in the region  , has issued a call to the industry to look hard at what has been 

accomplished in the past ten years – and reflect on the opportunities in market development which remain – and 

how best to meet those challenges .  

Industry players large and small who answer this call and meet to discuss these challenges will find all of the 

regional complexity – but will see it through the eyes of industry participants who will share their learning 

experiences and demonstrate the triumphs and pitfalls of new market entry in the very  different geographies that 

make up the region.   

The agenda begins with an analysis of both the economic and the industry outlook, and the M&A traffic and the 

rapidly changing regulatory environment.  Are the great days of Chinese development beginning to plateau?  Is 

India the coming leader?  Where else is growth fastest for information markets?  What regulatory regimes most 

favor our markets?  Will ASEAN make a difference?  

And in the conference session of short case studies, successful players indicate how they got started and where 

they think the next challenges emerge. We will ask them to tell us about staff recruitment and skills.  About 

regional centers and locations.  About sales agencies, joint ventures and collaborations.  About mobile data, 

bandwidth and accessibility.  About information markets and publishing conditions.  And above all market 

readiness, response to marketing and deal making.  

The speaker roster already includes companies with wide-ranging regional experience. Major global players like 

Wolters Kluwer and Reed Elsevier.  Major sector specialists like Dow Jones and IHS.  Sage looks at market entry 

from a natural, medical and social sciences viewpoint, and the National University of Singapore Press looks at the 

local to regional markets.  Lexis looks at the legal and regulatory information market.   Important niche players like 

North Star Travel and former start-ups like Liqvid explain how they got started and where they are going now.  

Experts from Morgan Stanley will help us understand the investment potential and the M&A activity. Alongside this 

we need the active participation of local, regional and international industry players to add their experience and 

ask their questions in this defining conference meeting – defining the challenge of Asia Pacific for the information 

marketplace participant.  See you in Singapore.   To Register Click Here 

 

mailto:biiainfoasia@gmail.com
http://www.outsellinc.com/asia2015_about
http://www.outsellinc.com/asia2015_registration
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LATE BREAKING NEWS 
 

US Credit Bureaus Launch Joint Enhancement of Credit Report Accuracy 

Equifax, Experian and TransUnion Launch National Consumer Assistance Plan to Enhance Credit Report 

Accuracy, Consumer Experience 

Equifax, Experian and TransUnion announced a National Consumer Assistance Plan that will enhance their ability 

to collect complete an accurate consumer information and will provide consumers more transparency and a better 

experience interacting with credit bureaus about their credit reports.  

During discussions over recent months, the New York Attorney General and other state attorneys general allowed 

the credit reporting agencies to collaborate in an unprecedented manner to share industry best practices and 

develop a plan that will offer consistent and meaningful benefits to consumers. The National Consumer 

Assistance Plan focuses on enhancements in two primary areas: consumer interaction with national credit 

reporting agencies and data accuracy and quality. 

National Consumer Assistance Plan Highlights 

Consumer experience: 

 Consumers visiting www.annualcreditreport.com, the website that allows consumers to obtain a free credit report 

once a year will see expanded educational material. 

 Consumers who obtain their free annual credit report and dispute information resulting in modification of the 

disputed item will be able to obtain another free annual report without waiting a year. 

 Consumers who dispute items on their credit reports will receive additional information from the credit bureaus along 

with the results of their dispute, including a description of what they can do if they are not satisfied with the outcome 

of their dispute. 

 The CRAs are focusing on an enhanced dispute resolution process for consumers that are proven victims of identity 

theft and fraud, as well as those involved in mixed file situations. 

Data accuracy and quality: 

 Medical debts won't be reported until after a 180-day "waiting period" to allow insurance payments to be applied. 

The CRAs will also remove from credit reports previously reported medical collections that have been or are being 

paid by insurance. 

 Consistent standards will be reinforced by the credit bureaus to entities that submit data for inclusion in a credit 

report (data furnishers). 

 Data furnishers will be prohibited from reporting authorized users without a date of birth and the CRAs will reject 

data that does not comply with this requirement. 

 The CRAs will eliminate the reporting of debts that did not arise from a contract or agreement by the consumer to 

pay, such as tickets or fines. 

 A multi-company working group will be formed to regularly review and help ensure consistency and uniformity in the 

data submitted by data furnishers for inclusion in a consumer's credit report.   

Implementation of the consumer assistance plan will begin over the next few months.  In addition to the 

announcement today, dialogue continues with additional attorneys general, and further announcements could be 

made in coming months.  To read the full story click on the link below. 

Source:  Prnewswire.com 

 

mailto:biiainfoasia@gmail.com
http://www.annualcreditreport.com/
http://www.prnewswire.com/news-releases/equifax-experian-and-transunion-launch-national-consumer-assistance-plan-to-enhance-credit-report-accuracy-consumer-experience-300047158.html
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MEMBER NEWS 
 

Brand Modernization at Dun & Bradstreet Underscores Impact of Data on Growing 

Business Relationships 

Dun & Bradstreet (NYSE: DNB) unveiled a new brand purpose, values, 

tagline and logo as part of a major brand modernization effort.  The 

company's new creative expression and tenets are rooted in a data inspired, 

relationship-driven approach, bolstered by the new tagline: "Growing 

relationships through data."  The announcement comes on the heels of a yearlong activation of Dun & 

Bradstreet's new growth strategy, which has included both internal and external investments across the business, 

and a revitalization of the company's global culture.  Dun & Bradstreet has made a number of strategic 

acquisitions to expand capabilities, and formed alliances and partnerships to more simply and efficiently deliver 

key data, insights and analytics to customers. 

Quick Facts: 

 About ninety percent of the Fortune 500 work with Dun & Bradstreet. 

 New tagline is "Growing relationships through data." 

 Brand purpose is "Dun & Bradstreet grows the most valuable relationships in business by uncovering truth 

and meaning from data." 

 Brand values are "data-inspired," "relentlessly curious," and "inherently generous." 

Data-Inspired: D&B are passionate about the power of data. It is at the heart of everything we do. 

Relentlessly Curious: D&B embraces the changes in the world around us. D&B knows they bring new problems 

to solve, new things to learn and new ways to grow. 

Inherently Generous: D&B succeed by helping others succeed. D&B openly shares time and talent, and 

confidently welcomes the help of others. 

 Droga5 led the branding initiative for Dun and Bradstreet, Droga5's first B2B client. 

 New logo is an ampersand comprised of a lower-case 'd' and upper-case 'B', and represents the two-party 

nature of relationships. 

To read the full story click on this link: D&B Press Release 

BOL (Thailand Business Online) Revenue Up by 13%  

Bangkok-listed business information provider, Business Online (BOL), announced its financial results for the year 

ended 31
st
 December 2014. The company reported revenues of US$14 million, up 13% year-on-year. However, 

net income in the year decreased by 12%, down to US$2.4 million. Diluted earnings per share in 2014 were Baht 

0.10 (US$0.0030). 

More than half of BOL’s revenues were generated through its flagship online information service, amounting to 

US$7.0 million.  This represents a 10% decrease from the previous year.  Other service generated revenues of 

US$6.4 million, a growth of 59%.   Source:  Business Strategies Group Hong Kong  -  www.bsgasia.com  

 

mailto:biiainfoasia@gmail.com
http://investor.dnb.com/releasedetail.cfm?ReleaseID=900687
http://www.bsgasia.com/
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MEMBER NEWS 
 

Bisnode:  CEO Lars Pettersson Resigns 

Pettersson has decided to resign as President and CEO of Bisnode. CFO Anders Berg will take over as acting 

CEO. Chairman of the board Jon Risfelt will strengthen the company by becoming executive chairman for a 

period. A recruitment process is underway. 

Bisnode has undergone an extensive and comprehensive journey of change in recent years with regard to 

strategy, geographic focus and corporate structure. Today the company is well equipped to meet market and 

customer demands for reliable and professional decision support services. Following several years of intensive 

change the company is now entering a new phase and Lars has chosen to resign as CEO. He has been CEO of 

Bisnode since 2012. 

CFO Anders Berg will take over as acting CEO. Chairman of the board Jon Risfelt will strengthen the company by 

becoming executive chairman for a period. Anders was appointed CFO in January 2015 and joined Bisnode from 

the position of CFO at Swedbank C&C. 

Bisnode’s chairman, Jon Risfelt, comments: “During his three years as CEO, Lars initiated a strategically 

important and extensive transformation of the company with the aim of becoming a strategic decision support 

partner for its customers. Lars has chosen to resign at a natural time when the company is about to step up to the 

next level of its development. The board would like to express its warm thanks to Lars for his work in transforming 

the company into a stronger Bisnode with a clear direction and which now faces an exciting future. 

”Ratos became the majority owner of Bisnode in 2005 when Ratos’s holding Infodata was merged with Bonnier 

Business Information and formed Bisnode. Today, Bisnode is one of Europe’s leading providers of decision 

support based on credit, market and business information with a focus on helping companies and organizations to 

make smart decisions. Dun & Bradstreet (D&B) has been Bisnode’s partner for more than 10 years and is a part 

of the global network for providers of decision support.   Lars Pettersson will leave his position on 9 March 2015.   

Source:  Bisnode Press Release 

Bisnode Divests Credita, Switzerland 

The business information company Bisnode is selling its Swiss noncore operation Credita, specialized in debt 

collection. The sale of Credita is part of Bisnode’s effort to streamline its business as a supplier of decision 

support tools based on credit, market and business information.  Credita has its office in Urdorf with 16 

employees, have annual revenue of SEK 26 million with a stable profit level.  The divestment closed on February 

2, 2015 and will not have any significant earnings impact for Bisnode Group’s in 2015. 

Bisnode’s strategy is to provide our customers with insights that enable smart decisions. In 2008 Credita was 

acquired with the intent of integrating their credit information business with our existing core operation in 

Switzerland, in order to provide better credit solutions. The integration of Creditas credit information has been 

successful at the same time we see that the non-core debt collection business can be developed better with 

another owner. This divestment will also free resources that can strengthen the core business in Switzerland that 

has been growing steadily over the past years.    Source:  Bisnode Group 

 

mailto:biiainfoasia@gmail.com
https://www.bisnode.com/Group/Press/News/lars-pettersson-resigns-as-ceo-of-bisnode/
https://www.bisnode.com/PageFiles/8002/Press%20release-Bisnode%20sells%20its%20swiss%20non%20core%20operation%20credita.pdf


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 03 I - 2015 

Copyright © BIIA 2014  - For Member Internal Use Only – To Request Permission to Publish Contact: biiainfoasia@gmail.com 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact biiainfoasia@gmail.com     
  
 
 

6 
 
 

MEMBER NEWS 
 

Veda launches VedaScore Apply® 

Veda announced the launch of VedaScore Apply®, a new service designed to 

help lenders better assess the risk profile of individuals applying for a loan.  

VedaScore Apply® leverages the new comprehensive credit data Veda can 

collect on individuals as part of the changes to the Privacy Act last year. 

“The Australian credit industry is in the early stages of a major transition, similar 

to where the New Zealand market was in 2012,” said Veda’s General Manager of Consumer Risk, Angus 

Luffman.  “While traditional negative data is a good predictor of credit defaults, the comprehensive data we can 

now collect in Australia allows businesses to see the complete picture of an individual’s credit history including 

insights into good repayment records.   

Australian businesses are now facing the challenge of building systems to make use of this additional consumer 

intelligence. As comprehensive data builds up over the coming year, lenders who rely on their own internal risk 

scoring metrics need to closely review their customers’ supplementary external data that comprehensive 

information will provide.  

VedaScore Apply® helps ease this burden by providing stable risk scoring models, fully tested with enhanced 

identity information and comprehensive data from Veda’s unique pilot study. This flexibility supports lenders in the 

current negative environment while assisting those wishing to transition to comprehensive at their own pace.  

VedaScore Apply® contains not only scoring models but also enhanced data and flexible delivery options. The 

service combines several features that collectively support a business’ transition to comprehensive data, 

including: 

Precision Models – Lenders need a trusted source to best segment their risk. VedaScore Apply® scorecards give 

businesses the option to further refine their customer base. This creates room for lenders to grow their product 

line with new credit products and features to target additional customer segments. 

Summarized Data – With more data comes more complexity. The introduction of comprehensive data means the 

number of variables businesses will have to consider when applying policy rules has grown exponentially. Veda’s 

new Genesis Data BlockTM summarizes all relevant data into easy to consume aggregates allowing for quicker 

processing and decision making. 

Implementation Testing – How do you service existing customers reliably while testing policy changes? The 

VedaScore Apply® multiple score functionality allows businesses to integrate a negative score to power existing 

systems while simultaneously receiving a second comprehensive score to test new credit management policies 

and systems. 

Customized Solutions – What distinguishes you from the crowd? The new VedaScore Apply® scoring models and 

aggregated data sets can be configured to deliver to custom specifications. This feature allows businesses to 

surface what is most important to their credit management practices. 

Source:  Veda Press Release 

 

 

mailto:biiainfoasia@gmail.com
http://www.veda.com.au/insights/veda-launches-enhanced-credit-assessment-product-help-lenders-grow-their-customer-base-less
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MEMBER NEWS 
 

TransUnion Q4 2014 Revenues Up 15%  -  Full Year Revenue Up 10% 

TransUnion reported Q4 revenue of $336 million, an increase of 15 percent (16 percent on a constant currency 

basis) compared with the fourth quarter of 2013.   

U.S. Information Services (USIS): Total USIS revenue was $206 million, an increase of 14 percent compared with 

the fourth quarter of 2013.   

 Online Data Services revenue was $134 million, an increase of 14 percent, driven by our acquisition of 

TLO and an increase in online credit report volume.  

 Credit Marketing Services revenue was $36 million, an increase of 13 percent, due primarily to an 

increase in demand for custom data sets and archive information in the financial services and insurance 

markets.  

 Decision Services revenue was $37 million, an increase of 16 percent, driven by increases in the 

healthcare and insurance markets.  

International revenue was $70 million, an increase of 14 percent (22 percent on a constant currency basis) 

compared with the fourth quarter of 2013, driven by increased volumes in most regions and the inclusion of 

revenue from our recent acquisitions of CIBIL.   

 Developed markets revenue was $24 million, 

an increase of 12 percent (18 percent on a constant 

currency basis) compared with the fourth quarter of 

2013.   

 Emerging markets revenue was $46 million, 

an increase of 15 percent (25 percent on a constant 

currency basis) compared with the fourth quarter of 

2013. Operating income was $7 million, an increase of 

70 percent compared with the fourth quarter of 2013.  

Consumer Interactive (formerly Interactive):  

Consumer Interactive revenue was $60 million, an 

increase of 18 percent compared with the fourth 

quarter of 2013, driven by an increase in the average 

number of subscribers and volume in our indirect channel and an increase in direct subscribers. 

Full-Year 2014 Results:  Total revenue was $1,305 million for the full year of 2014, an increase of 10 percent (12 

percent on a constant currency basis) compared with the full year of 2013.  

 USIS revenue was $819 million, an increase of 11 percent compared with the full year of 2013. International 

revenue was $256 million, an increase of 7 percent (15 percent on a constant currency basis) compared with the 

full year of 2013. Consumer Interactive revenue was $231 million, an increase of 13 percent compared with the 

full year of 2013.  

Source:  TransUnion Earnings Release 

 

mailto:biiainfoasia@gmail.com
http://www.transunion.com/docs/aboutTransUnion/ir/Q4_2014-TransUnionEarningsRelease-Final.pdf
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MEMBER NEWS 
 

Schufa Offers Data Management Service Packets for Individuals 

BIIA member Schufa offers a Data Management Service Packet for Individuals ranging from providing identity 

protection to access to information on businesses.  Individuals are able to seek advice on matters relating to 

financial inclusion, identity protection and how to deal with companies providing services such as home 

remodeling, repairs and hire purchase financing.  The service is provided in German, English and Turkish. 

Source:  Schufa Germany 

Central Bank of Ireland Has Selected CRIF as Partner to Operate the Central 

Credit Register 

The Central Bank of Ireland has selected CRIF SpA as its partner to establish and operate the Central 

Credit Register (CCR).  Contracts have been signed with CRIF Ireland Limited, a wholly owned subsidiary 

of CRIF SpA. 

The Central Credit Register (CCR) is a database of personal and credit information to be created by means of a 

national mandatory credit reporting system being established by the Central Bank under the Credit Reporting Act 

2013.  The Credit Reporting Act 2013 provides that the Bank is responsible for the establishment and operation of 

the Central Credit Register. The Act aims to address weaknesses identified in the current credit reporting system 

in Ireland by making it mandatory for lenders 

 to submit information on credit agreements and payment histories to the CCR (over a threshold of 

€500); and 

 to check credit information on the CCR when considering credit applications (over a threshold of 

€2,000). 

The credit reporting obligations will apply to over 500 lenders, such as banks, building societies, credit unions, 

local authorities, NAMA, asset finance houses and money lenders. The obligations to report are likely to be 

introduced on a phased basis. The mandatory centralization and sharing of credit data will help Irish lenders to 

make even more sophisticated informed decisions through an advanced model based on quality data. 

“The CCR credit bureau will play a fundamental role in the improvement of a mature credit culture in Ireland’s 

financial system, further enhancing the profile of the country’s consumer credit market and global 

competitiveness. As CRIF has already experienced in other countries, evolution of the financial sector depends 

heavily on the availability of effective and quality information systems which streamline credit risk management 

and consequently support the financial needs of businesses and consumers”, said Sara Costantini, Director of 

CRIF Ireland Ltd. 

Source:  CRIF Press Release 

BIIA Comment: Congratulations to the Irish government for choosing a qualified private sector company for this 

task.  Congratulations to CRIF for landing this important Public Sector Information project. 

 

  

mailto:biiainfoasia@gmail.com
https://www.schufa.de/de/private/presse/aktuellepressemitteilungen/servicepaket_datenmanagement.jsp
http://www.crif.com/site/en/News/Press-Releases/Pages/Central-Bank-of-Ireland-has-selected-CRIF-as-its-partner-to-establish-and-operate-the-Central-Credit-Register.aspx
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INDUSTRY NEWS 
 

LinkedIn Q4 Revenue Growth Up 44% 

LinkedIn reported revenue for the fourth quarter of $643 million, an increase of 44% compared to $447 million in 

the fourth quarter of 2013. Total revenue in 2014 was $2,219 million, an increase of 45% compared to $1,529 

million in 2013.  Adjusted EBITDA for the fourth quarter was $179 million, or 28% of revenue, compared to $111 

million for the fourth quarter of 2013, or 25% of revenue. Adjusted EBITDA in 2014 was $592 million, or 27% of 

revenue, compared to $376 million in 2013, or 25% of revenue.  

Talent Solutions: Revenue from Talent Solutions products totaled $369 million, an increase of 41% compared to 

the fourth quarter of 2013. Talent Solutions revenue represented 57% of total revenue in the fourth quarter of 

2014, compared to 58% of total revenue in the fourth quarter of 2013. 

Marketing Solutions: Revenue from Marketing Solutions products totaled $153 million, an increase of 56% 

compared to the fourth quarter of 2013. Marketing Solutions revenue represented 24% of total revenue in the 

fourth quarter of 2014, compared to 22% of total revenue in the fourth quarter of 2013. 

Premium Subscriptions: Revenue from Premium Subscriptions products totaled $121 million, an increase of 

38% compared to the fourth quarter of 2013. Premium Subscriptions represented 19% of total revenue in the 

fourth quarter of 2014, compared to 20% of total revenue in the fourth quarter of 2013. 

Revenue from the U.S. totaled $388 million, and represented 60% of total revenue in the fourth quarter of 2014. 

Revenue from international markets totaled $255 million, and represented 40% of total revenue in the fourth 

quarter of 2014. Revenue from the field sales channel totaled $414 million, and represented 64% of total revenue 

in the fourth quarter of 2014. Revenue from the online channel totaled $230 million, and represented 36% of total 

revenue in the fourth quarter of 2014. Source: LinkedIn Earnings Release 

Salesforce.com Introduces Salesforce Files Connect 

Salesforce.com has launched Salesforce Files Connect, a centralized file-sharing solution that enables business 

users to browse, search, and share internal and external files from a unified interface. Initially Salesforce Files 

Connect will natively integrate with Microsoft OneDrive for Business and SharePoint, but the company plans to 

add connectors for other file platforms, including Google Drive, in the next several months/ 

The move to incorporate file sharing into CRM is an important one, and has been a long time coming, Holger 

Mueller, principal analyst at Constellation Research, says. "CRM and document management have been 

separated systems for the longest time, with documents in most cases just lingering on the hard disks of users. 

And that certainly is suboptimal in the 21st century, with vital information left in the documents," he adds. 

As Salesforce continues to roll out its Files Connect feature, the tool will also facilitate file sharing across 

the Salesforce1 platform, allowing users to share external files such as PowerPoint presentations from Microsoft 

OneDrive or FAQs from SharePoint within the Salesforce Service Cloud.  Source: DestinationCRM.com 

BIIA 10th Anniversary Conference; Hong Kong; Keep the Date:  October 29th – 30th 2015 

 

  

mailto:biiainfoasia@gmail.com
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INDUSTRY NEWS 
 

Datalogix and LiveRamp Sign Multi-Year Agreement 

LiveRamp, an Acxiom company, and Datalogix today announced an expansion of their partnership, which 

now runs through the end of 2017. Under the terms of the agreement, Datalogix will continue to leverage 

LiveRamp as an important partner for data onboarding services used to connect its syndicated and custom 

segments and its clients’ first-party data assets to digital media. 

About:  Datalogix provides core infrastructure for data-driven marketing by connecting offline consumer 

spending with online advertising. It helps leading brands reach audiences of buyers across display, online video, 

mobile and social and quantify the sales impact of digital marketing campaigns. The Company’s expertise spans 

the major consumer segments, including Retail, CPG, and Automotive. For more information, please 

visit:http://www.datalogix.com. 

About: LiveRamp, an Acxiom company, connects data across more than 120 digital marketing applications and 

media platforms. By onboarding customer data into the targeting, measurement, and personalization products 

developed by our partners, we help leading brands eliminate data silos and run more efficient marketing 

programs. For more information please visit www.LiveRamp.com. 

Source: Acxiom Press Release 

Acxiom Merges AOS, LiveRamp Go; Launches New Data 'On-Boarding' Tech 

Acxiom, a data management platform (DMP), announced the launch of LiveRamp Connect, the company’s 

revamped data “on-boarding” solution that combines the best bits of Acxiom’s AOS (Audience Operating System) 

and LiveRamp’s Go ad tech connections. 

The move comes nearly one year after Acxiom acquired LiveRamp for $310 million. At the time of the acquisition, 

Acxiom was integrated with about 30 marketing platform. The new “LiveRamp Connect” solution boasts 

integration with over 130 marketing platforms. 

Marketers will be able to use LiveRamp Connect to “on-board” offline data to the digital realm, allowing them to 

use that data for targeting in programmatic exchanges. With marketers eager to use first-party data for targeting, 

any ability to merge disparate data sources figures to be met with open arms. 

Recently Acxiom announced it joined Facebook’s Marketing Partners Program, formerly the Facebook PMD 

Program, as a data provider. The inclusion makes Acxiom’s audience data and on-boarding capabilities in the 

U.S., France, Germany and the UK available to Facebook marketers. 

Source:  Media Post 

To visit the program   

To Register 
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BIG DATA AND ANALYTICS 
 

Gartner:  A Flashback of Information and Analytics Strategy Research from 2014 

Gartner’s Analyst Doug Laney reflects on what he thought and wrote over the past year. So without further ado, 

here are his comments: 

In Agenda Overview for Information Innovation and Governance, 2014 Laney shared what Gartner research was 

going to feature what happens as Big Data becomes a mainstream concept and how strategies and organizations 

will need to evolve. First and foremost, information needs to be treated as an actual business asset. The key 

issues for IT and business leaders that this research agenda we focused on during the year were: 

 What are the keys to improved information leadership and vision? 

 How should organizations strategize, plan and govern traditional and new forms of information such as big 

data? 

 What are the range of sources and uses of information that should be considered by businesses? 

 How can organizations use established economic principles to measure and improve the value of their 

information assets and the investments in them? 

In How Organizations Can Monetize Customer Data, Olive Huang and Doug Laney opine that customer data has 

discernible monetary value and suggested several business models and approaches to monetizing it, both directly 

and indirectly.  And in the companion piece, Improving the Value of Customer Data Through Applied Infonomics, 

both showed how to apply our seven principles of infonomics to manage and measure the value of information as 

if it were a balance sheet asset, leading to its improved realized value. 

With Frank Buytendijk in Information 2020: Beyond Big Data they highlighted research and ideas on how to 

address coming organizational conflicts, grab hold of the exciting promise of information, and fortify against the 

real fears of information misuse. In this piece they include a table that shows nine distinct ways information 

management is already, or will be, changing in your organization, particularly due to Big Data becoming 

commonplace. 

In Customer Analytics and the Art of the Possible With Big Data, Jenny Sussin and Doug Laney continued to 

pound home the notion that information of almost any variety can be a boon for sales, marketing and customer 

service functions, and therefore should be treated as an essential corporate asset. And they shared that in 2014 

business and IT professionals now deem new product and service innovation a better use of Big Data than even 

marketing and sales growth. Still, they included several real-world stories about how organizations have radically 

transformed sales and marketing related business functions through applied information and advanced analytics. 

Their crowd favorite, Cool Vendors in Information Innovation, 2014, discussed how there are now millions of 

available online open data sets available as a fuel additive for business performance and innovation, and featured 

a few vendors taking a leadership role in innovating with open data, including: 

 HG Data that pulls data from the web to discover what kinds of IT products a particular organization is 

using (HG Data is a member of BIIA). 

 Prevedere that mashes an organization’s own data with up to one million exogenous data sets to 

discover predictive indicators 

(To be continued on next page) 
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BIG DATA AND ANALYTICS  
 
Gartner:  A Flashback of Information and Analytics Strategy Research from 2014 
(continued from previous page) 

 ProgrammableWeb that aggregates available APIs and online data sources into a searchable directory 

 SkyFoundry that helps organizations manage and generate value from internet-of-things (IoT) data 

Of course data science is seen as the primary means to go beyond basic BI to achieve diagnostic, predictive and 

prescriptive analytics. But skills are in terribly short supply and will continue to be so into the foreseeable future. 

So Alexander Linden and Doug Laney promoted a none-to-radical idea: crowdsourcing. In Four Steps to Effective 

Crowdsourcing of Data Science Projects we describe how to leverage the power of community and the Internet 

effectively for targeted advanced analytic needs. 

Andrew White and Doug Laney decided to explore economic theory and practice in the context of information 

assets. In their piece Increase the Return on Your Information Investments With the Information Yield Curve they 

adapted the traditional yield curve concept to the discipline of enterprise information management (EIM). Both 

showed how and why the information rate of return (IRR) accelerates then flattens as an organization evolves 

from immature to mature to optimized EIM, at which point the yield curve becomes asymptotic to both the current 

state-of-the-art technology and the universe of available data.  They also identified dozens of forces pushing 

downward and upward on the curve, and how to discourage and encourage them respectively. 

In a work of extreme collaboration, many of our top analytics and information management & strategy analysts 

came together to produce, Answering Big Data’s 10 Biggest Vision and Strategy Questions, in which we 

addressed the top questions we receive on the topic of Big Data from our clients, including: 

 How to communicate the value and economics of Big Data projects 

 Understanding the many uses and sources of Big Data, internal and external 

 Reconsidering information leadership, organization and skills 

 Identifying key Big Data strategy, planning and governance 

 Leveraging social, mobile and cloud as and when appropriate 

And finally, in their 2015 Predicts pieces related to information and analytics (i.e. Predicts 2015: Big Data 

Challenges Move From Technology to the Organization;; Predicts 2015: Information Governance and MDM Will 

Be Foundational to Improving Digital Culture; Predicts 2015: The Intersection of Information Innovation and 

Business Digitalization; Predicts 2015: Power Shift in Business Intelligence and Analytics Will Fuel Disruption)  

Doug Laney personally offers an analysis of and recommendations for the following strategic planning 

assumptions: 

 Through 2017, fewer than half of lagging organizations will have made cultural or business model 

adjustments sufficient to benefit from big data. 

 Through 2016, less than 10% of self-service BI initiatives will be governed sufficiently to prevent 

inconsistencies that adversely affect the business. 

 By 2017, 50% of information governance initiatives will have incorporated the concept of information 

advocacy, to ensure they are value-driven. 

 By 2020, information will be used to reinvent, digitalize or eliminate 80% of business processes and 

products from a decade earlier. 

To be continued next page 
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BIG DATA AND ANALYTICS 
 
Gartner:  A Flashback of Information and Analytics Strategy Research from 2014 
(continued from previous page) 

Laney stated: “During the year I also researched and advised clients on using and publishing open data, and the 

emerging role of the chief data officer (CDO) that I presented at Gartner Symposium, our BI/Analytics and 

Information Management Summits, CIO Summits. Additionally, I continued compiling our growing library of 

hundreds of real-world examples how organizations around the world and in every industry are using information 

and analytics in high-value, transformative ways.” 

 “Finally, I published infonomics-related pieces in Forbes (The Hidden Tax Advantage of Monetizing Your Data 

and The Hidden Shareholder Boost From Information Assets). 

Follow Doug on Twitter: @Doug_Laney  Source: Blogs.gartner.com 

Big Data Analytics to Act as a Major Tailwind for Credit Information Companies 

The big data analytics market is expected to nearly 

double within the next five years, from $39b in 2015 to 

$76b in 2020 according to a recent study by Research 

and Markets.  Seeking Alpha recently concluded in a 

report about Equifax that credit information providers 

are well-positioned to benefit from the massive growth 

of the Big Data Analytics market. 

According to a research report published by 

MarketsandMarkets, the fraud detection & prevention 

market is expected to grow from US$8.87b in 2014 to 

US$20.49b in 2019, representing a CAGR of 18.2% 

during said time period.  Again the credit information 

industry is well-positioned to benefit from the growth 

in this market. 

Nevertheless the Seeking Alpha report opines that the credit information provides could be highly sensitive to 

macro forces, particularly consumer credit, as exemplified by the ‘headwinds comments’ of CEOs during the last 

year about the poor performance of the mortgage origination market.  This makes the credit information suppliers 

susceptible to consumer credit trends.  In recent years, asset prices have been on the rise, with most if not all 

asset classes recovering from the 2008 crisis.  Incomes have similarly been on the rise, evident from the 

expanding US GDP. High asset prices and increasing incomes are the major factors that lenders consider in 

order to determine if borrowers are credit worthy.  Hence, with the Federal Reserve’s recent intentions to increase 

interest rates in the near future, one should keep a hawk's eye on the central bank policy, consumer credit and 

incomes, as they would provide signals as to whether the industry would face renewed headwinds. 

Source:  Seeking Alpha 
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FROM THE REGULATORY CORNER 
 

European Data Protection Reform Moving Ahead 

Mike Bradford, BIIA’s expert on data protection and privacy has provided the following update: 

Negotiations on the EU’s Data Protection Reform are progressing slowly but surely, now that the 28 EU Member 

States have started discussions on the ‘one-stop-shop’ principle.  No agreement has been reached on this topic 

yet but the Council, composed of the Member States, is said to be going into the right direction, with further small 

improvements being made at a technical level. 

To read the full report please click on this link: FEB-15-newsletter 

Courtesy of Mike Bradford, Founder of Regulatory Strategies and BIIA’s Expert Adviser on Privacy and Regulatory 

Affairs.  Mike Bradford can be reached at:  http://www.regulatorystrategies.co.uk/  

US President Releases Consumer Privacy Bill of Rights 

US Administration to work on Big Data, Consumer Privacy and Data Security 

On February 27, the Obama Administration released its much anticipated Consumer Privacy Bill of Rights Act. 

The draft legislation, which the Administration has been working on since it released a white paper on privacy in a 

2012, would enact a baseline privacy law.  Among other things, the bill would require that consumers be provided 

with the ability to access and correct data held by first and third parties. It also includes data security requirements 

for companies.  

Meanwhile, on February 5, John Podesta — a Senior Advisor to the President — wrote a blog post on the White 

House’s news blog, which looks at the Administration’s work on big data, consumer privacy and data security 

since the President launched his big data inquiry last spring. Podesta also announced that the White House 

Council of Economic Advisers conducted a study examining the use big data to offer differential pricing.  

While CEA found that the literature contends that discriminatory pricing will often be welfare-enhancing for 

businesses and consumers, the report finds that policymakers should be careful to guard against any 

discriminatory impacts. The authors address data brokers, and state that industry self-regulatory efforts in the 

targeted advertising industry have “failed to product consistent rules or widely adopted norms.” While it is unlikely 

that Congress will adopt the President’s legislative proposal, the draft bill coupled with the White House Council of 

Economic Advisers’ report, will further a dialogue on consumer privacy and data protection issues in the U.S.   

BIIA 10th Anniversary Conference; Hong Kong; Keep the Date:  October 29th – 30th 2015 
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