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Late Breaking News: 

 BIIA at the ICISA Annual Meeting June 14 in Hamburg, Germany 

o Discussion on ICISA’s Asian Subcommittee Concerns about the Lack 

of Information Availability – Financial Statements 

o Discussion on ‘Facilitating SME Financing Through Improved Credit 

Reporting’ 

 The Consumer Credit Bureau Witch Hunt:  State of Mississippi Versus Experian 

Member News: 

 CRIF Acquires Majority Interest in High Mark Credit Information India 

 Wand Introduces a Range of Industry Taxonomies 

 Business Online Thailand Revenues Up 28% in Q1 2014 

 D&B Releases New Tool for Deeper Insights on Tax Discovery, Audit & 

Collections 

 Five Steps to Customer Data Hygiene: It’s Not Sexy, But it is Essential 

Industry News: 

 Arvato Germany to Expand its Consumer Data Business 

 Salesforce ExactTarget Marketing Cloud Announces Partnership with LINE 

 Acxiom Divests 2Touch Call Center Operation  

 SAS and Callcredit Enter Into Partnership to Deliver Data Analytics Service 

 Google First Quarter 2014 Revenue Up 19% 

 Google Makes a Series of Acquisitions 

 S&P Capital IQ Launches New Business Line Dedicated to Standard & Poor's 

Ratings Research and Integrated Solutions 

 Moody's Analytics to Acquire WebEquity Solutions 

 Global5000 Continues to be Popular 

 Microsoft and Salesforce.com Announce Global, Strategic Partnership 

News from China: 

 SINA Q1 2014 Revenue Up 36%  

 JD.com Goes for US IPO 

From the User Corner 

 Credit Insurance:  Environment Improved, but Certain Risks Threat to Recovery 

People on the Move 

 Phil Cotter Joins Thomson Reuters as Managing Director Financial Crime & 

Reputational Risk 

 Luz Maria Salamina Joins the International Finance Corporation (IFC) 

 Bisnode Appoints Anders Borg as Chief Technology Officer 

 Acxiom Hires Ian James as European Managing Director 
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LATE BREAKING NEWS 
 

BIIA at the ICISA Annual Meeting June 2014 in Hamburg, Germany 

Mingling with users of information, especially with underwriters, is always a 

challenge, but a welcome opportunity to discuss areas of common interest, 

exchange views on emerging customer needs.   

ICISA’ s Asian Subcommittee raised the issue about the lack of adequate 

information, such as the lack of financial statements, as the insurance ‘book’ 

grows.   

The BIIA panel (Joachim C Bartels, BIIA Managing Director, and Aidan Conway, Leader Global Data & Operations 

at D&B) discussed with the committee current state of credit information in the region.  At first glance the supply 

situation seems to be less than satisfactory.  As one credit insurer put it:  It is all about timing and quality:  The 

credit information industry in Asia is very fragmented and predominantly ‘investigation based’ (there are 

exceptions of course).  In many Asian countries credit information is less than 20 years old.   

At the outset it should be noted that notwithstanding the advances in technology, negative attitudes towards 

mandatory and voluntary disclosure and poor public sector information infrastructures are the main obstacles to 

providing accurate, reliable and timely credit information in the region.  Governments have varying conflicting 

concerns which contribute to the variability of information. Different societies also have different philosophies and 

expectations regarding the degree to which such information can be publicly discerned.   

For decades the business information industry has been trying to overcome negative attitudes which impact the 

availability and reliability of information by promoting a broader mandatory disclosure but the tendencies are going 

in the opposite directions. Governments are reducing requirements for filing financial statements, less information 

on directors.  In some countries the opinion prevails that financial statements are a commercial secret and should 

not be disclosed.   Given these constraints, the key success factors for creating accurate and reliable credit 

information are outside the control of the information industry:  Access and reuse of public sector data, mandatory 

disclosure, bank secrecy and sharing of trade information.   

On the positive side, technological advances aid in removing the aforementioned impediments and thus leading 

to an improvement in transparency.  The combination of the use of unstructured and structured data and 

predictive analytics will probably side-step public sector information where it is ineffective or not available.  The 

current borders between information sectors such as credit rating, commercial credit and consumer credit 

information are beginning to blur.  Credit rating agencies and commercial credit information companies are 

starting to compete, while consumer credit bureaus are building data bases on small businesses.   Thus 

alternative information sources will replace the traditional credit investigation businesses.  The convergence of 

these services have a negative drawback:  Consumer credit reporting and rating regulations will encroach onto 

the commercial credit information sector, which is up to now not regulated with the exception to China. 

The key to better credit information in the region lies in the promotion of the sharing of positive and negative 

trade information in which the credit insurance industry should participate.  It was suggested to hold user group 

meetings in which ICISA members and their clients participate and to include regulators and public sector 

information administrators (continued next page). 
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LATE BREAKING NEWS 
 

BIIA at the ICISA Annual Meeting June 2014 in Hamburg, Germany (continued) 

ICISA and BIIA joined hands in organizing a plenary session concerning the 

G20 initiative of ‘Facilitating Access to Finance for SMEs’ and its 

implications on credit insurance and credit information services.   

The G20 has determined that economic growth is retarded by the apparent 

lack of access to finance by SMEs.  In the past many financial stimulus 

programs did not bring sustainable results.  An effort is now underway to 

examine the likely obstacles preventing SMEs access to finance and to offer potential solutions.   

BIIA participates in the World Bank International Committee on Credit Reporting (ICCR).  The committee has 

recently published a document:  ‘Facilitating SME Financing Through Improved Credit Reporting’ which 

discusses the impediments leading to information asymmetries and outlines a number of action points as potential 

solutions.  The purpose of the discussion at ICISA’s annual meeting was to brief the audience on key findings and 

to discuss potential joint actions.   

Delegates received a briefing on the SME issues from the following panelists:   

 Tony Lythgoe, Senior Manager at the IFC (World Bank Group) 

 Annalisa Ferrando, Principal Economist Capital Markets / Financial Structure Division at the European 

Central Bank 

 David Bishof, ICC Banking Commission 

 Markus Deubert, Chair Committee of Underwriters (ICISA) 

 Moderator:  Joachim C Bartels, Managing Director BIIA 

The plenary session was followed by a one hour discussion of key topics raised by the panelists.  Specifically the 

discussion centered on the 10 recommendations by the ICCR to remove current barriers to effective information 

sharing between credit registers, public sector information, lenders, underwriters and trade credit grantors. 

The discussion yielded several important action points: 

 The European Central Bank (ECB) to consider how insured receivables portfolios can be used as 
collateral. Action:  ICISA to meet with ECB to discuss adding credit insurance policies as collateral. (ICISA 

believes this would be an important step for SMEs obtaining access to trade credit at more favorable credit terms) 

 Education:  How to make SMEs financially literal and thus bankable and how the SME sector could be 
made more profitable and more attractive for Banks 

 Evaluate alternative data sources:  Credit card payments, claims performance, telephone / utility bills 

 Banks / Insurance often have different strategies – identify means how both can be co-operate more 
closely – conditions of loan agreements 

Last, but not least there was a consensus that credit insurance and the credit information sectors should 

engage more often in similar discussions.  User group session should be organized to include regulators 

and public sector information administrators.   For more ICISA details go to page 14 
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LATE BREAKING NEWS 
 

The Consumer Credit Bureau Witch Hunt:  State of Mississippi Versus Experian  
The latest attack against the consumer credit information industry’s largest player does not come from 

the regulator, the CFPB, but from the State of Mississippi.  With the CFPB ramping up its regulatory 

oversight why this lawsuit at this time? 

Mississippi has sued credit reporting Experian, alleging sweeping errors in the company’s data and routine 

violations of consumer protection laws. Mississippi’s action — and a previously unreported multi-state 

investigation of credit bureaus led by Ohio — represent a significant new legal challenge to the industry. 

Mississippi Attorney General Jim Hood’s complaint against Experian Information Solutions was filed without 

fanfare last month in a Biloxi state courthouse and transferred to Mississippi federal court late last week.  The 

lawsuit accuses Experian of knowingly including error-riddled data in the credit files of millions of Americans, 

jeopardizing their ability to obtain loans, employment-related background checks and sensitive government 

security clearances. Experian has even wrongly reported that consumers are on a federal terrorism watch list, the 

lawsuit said. 

Both Experian and a spokesman for its trade group, the Consumer Data Industry Association, declined to 

discuss the litigation or related questions about the quality of the company’s data. 

Despite the errors, the Mississippi lawsuit said, Experian provides no straightforward way for consumers to 

correct erroneous blemishes affecting their credit. When consumers file a dispute, Experian reflexively finds in 

favor of the bank or debt collector that reported the debt, Mississippi said. And when consumers call to complain, 

the lawsuit said Experian employees attempt to sell consumers credit monitoring products of questionable value. 

“Experian has turned its failures to maintain accurate credit reports and its refusal to investigate consumer 

disputes into a business opportunity,” Hood, a Democrat, said in a statement. 

To read the full press coverage click on the following links:  http://www.biia.com/state-of-mississippi-versus-

experian and http://www.biia.com/experian-sued-in-mississippi-for-credit-reporting-errors  

Experian warned investors, earlier this year, that the U.S. Consumer Financial Protection Bureau (CFPB) 

and its British counterpart were regulatory agencies responsible for protecting consumers and said, “It 

remains uncertain how these bodies may affect our credit and consumer business processes and 

business models in the future.”   Experian told investors that, to the best of its knowledge, it complies 

with data protection requirements, but it warned that, “We might fail to comply with international, federal, 

regional, provincial, state or other jurisdictional regulations, due to their complexity, frequent changes or 

inconsistent application and interpretation.”   Source:  The Mississippilink.com  

BIIA Comment:  Credit Bureaus are an integral part of the financial services sector and thus intertwined.  Data is 

shared with credit bureaus in the interest of transparency safeguarding the financial system.  The latest attack on 

the industry leader does not take into account that the data originates from the financial services sector and 

individuals and businesses asking for credit.  Previous studies have revealed that error rates are relatively low.  

With the CFPB ramping up its regulatory oversight why this lawsuit at this time?  Why pick on one player and not 

the entire industry?  
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MEMBER NEWS 
 

CRIF Acquires Majority Interest in High Mark Credit Information India 

It takes vision, guts and perseverance to obtain a foothold in 

one of the potentially largest markets in credit information in 

Asia.  CRIF managed to do just that by acquiring a majority 

interest in India’s fourth largest credit bureau High Mark 

Credit Information Services.  CRIF had acquired a small minority interest in High Mark 

a couple of years ago and its role was largely confined in providing technical expertise.  In retrospect it was a 

clever stepping stone leading eventually to a majority interest. 

High Mark is one of the youngest credit bureaus in India.  Since its inception in 2011 it has become a leader in 

providing credit bureau services for India’s Microfinance Institutions managing one of the World’s largest 

Microfinance database.   

Larry Howell is the Chairman of the newly constituted board and Kalpana Pandey continues to be the CEO and 

Managing Director.  High Mark’s current management and staff will be retained to carry on its current business 

operations. 

“Our successful experience in delivering credit bureau solutions worldwide, such as in Italy, Czech Republic, 

Slovak Republic, Russia, Jamaica, Morocco, Benin, Vietnam, Bangladesh, Tajikistan, and Indonesia, make us 

confident that significant advantages will also be provided to Indian lenders and borrowers. On the one hand, the 

availability of a full credit history will give Indian citizens and businesses easier access to credit, as well as 

providing more favorable conditions to reliable applicants. On the other hand, Indian banks and financial 

institutions will be more confident in their management of the financial exposure of consumers and companies and 

can avoid excessive risk assumption,” explained Carlo Gherardi, CRIF CEO. 

“We are excited about the new opportunity for CRIF in India, considering the high growth potential and the 

strategic importance of the country’s credit market. Leveraging High Mark’s experience and CRIF’s proven track 

record in the development of credit information systems worldwide, the credit bureau will play an important role in 

the promotion of a more mature credit culture in the Indian economic system and sustain the financial needs of 

businesses and consumers,” said Larry Howell, Chairman, CRIF International. Larry Howell was also 

instrumental in setting up India’s first and leading credit bureau (CIBIL) in his previous job. 

Kalpana Pandey, CEO & MD (High Mark), stated that, “Through technology innovations and start-up dynamism, 

High Mark has created a strong foundation for a bureau business in the last three years, since receiving an RBI 

license. CRIF’s international experience in the sector, especially in the developing countries, will infuse fresh 

momentum to our business and growth, by allowing us to extend CRIF’s global expertise to our customers.” 

Source: CRIF Press Release 

CRIF’s move comes just days after TransUnion acquired a majority interest in CIBIL, the oldest of the four credit 

bureaus of India, in which it held a minority interest.  Since India has lifted the restriction of foreign investment in 

credit bureaus it was only a matter of time for the major credit bureau players to make a move.  Obviously 

TransUnion and CRIF ‘stole the march’ on Equifax and Experian. 
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MEMBER NEWS 
 

Wand Introduces a Range of Industry Taxonomies 

Wand released the new WAND Electric and Gas Utility Taxonomy which is ideal for energy utilities and 

includes 3047 terms.   

Top level terms in this taxonomy include Air and Environmental Safety, DSM and Renewable Solutions, Electric, 

Energy Acquisition Engineering and Planning, Energy Construction Operations and Maintenance, Energy 

Equipment, Energy Independence, Energy Management, Energy Program, Energy Regulatory and Compliance, 

Energy Supply Department, Form of Energy Fuel Type, Fuels and Materials Management, Hazardous Energy, 

Non-Renewable Energy, Power Generation, Renewable Energy, and Smart Technology. 

This taxonomy was initially built for, and in conjunction with, a local public utility and was expanded to include 

topics that are relevant to today’s energy providers.  

Wand announced the release of the WAND Logistics Taxonomy 

Logistics is a vital component of every business that buys, sells, or manufactures goods.   WAND is announcing 

the release of the WAND Logistics Taxonomy covering topics, documents, and processes involved in the 

movement of products, equipment and supplies. 

The WAND Logistics Taxonomy includes 1497 terms and 208 synonyms. 

Wand Announces SharepointTaxonomy.com 

Wand launches the SharePointTaxonomy.com, a new website designed to be a resource for people interested in 

learning more about how to use the great SharePoint Managed Metadata service, the SharePoint Term Store, and 

other taxonomy features in SharePoint 2010, SharePoint 2013, and SharePoint Online. 

WAND Taxonomies are available on the WAND Taxonomy Library Portal or go to 

http://www.biia.com/category/company/wand for a complete review of recent taxonomy launches. 

Source: Wand Inc. 

Business Online Thailand Revenues Up 28% in Q1 

Bangkok-based business information provider, Business Online (BOL), announced its 

financial results for the first quarter of 2014. Revenues were US$3.3 million, up 28% year-

on-year. BOL’s net income in the quarter was US$535,000, an increase of 20% compared 

to the same period last year. The company attributed the growth to higher revenue from 

some projects. Earnings per share in the period were Baht 0.02. 

More than half of BOL’s revenues were generated from the company’s online information 

service which amounted to US$1.7 million – down 2.7% from last year. Income from other 

services doubled from last year to US$1.6 million in the quarter. However, the company did not supply details of 

revenue categories. 

Source: Business Strategies Group Hong Kong  -  www.bsgasia.com  
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MEMBER NEWS 
 

D&B Releases New Tool for Deeper Insights on Tax Discovery,  Audit & Collection 

D&B Revenue Advisor will streamline processes for state and local government 

agencies 

Dun & Bradstreet announced the launch of D&B Revenue Advisor.  The 

offering will give state and local tax and revenue agencies access to Dun & 

Bradstreet’s proprietary data and analytics through Information Builders’ easy-

to-use WebFOCUS dashboard, allowing customers to achieve greater insight 

through complete, accurate and current commercial taxpayer information. 

Providing agencies with a 360-degree view of the commercial taxpayer universe, the solution will help Dun & 

Bradstreet and Information Builders customers optimize tax, discovery, audit and collections processes. This 

innovative service builds on Dun & Bradstreet’s strategy to enable customers through the modern delivery of its 

content - data, analytics and insight. 

“In an era of shrinking tax receipts and reduced budgets, this is a vital tool for maximizing efficiency and 

revenues,” said Laura Kelly, Chief Product Officer, Dun & Bradstreet. “Partnering with Information Builders lets us 

provide customers with world-class data and scores through one comprehensive BI solution, generating greater 

insight into the agency’s taxpayer universe.” 

Designed to integrate an agency’s internal information with Dun & Bradstreet’s commercial data and risk scores, 

D&B Revenue Advisor is equipped to produce an added layer of intelligence that can be used to effectively 

calculate and manage collection efforts. 

“Our data intensive environment demands that all stakeholders are equipped with the necessary tools for making 

data-driven decisions, regardless of function,” said Gerald Cohen, President and CEO, Information Builders. 

“Information Builders has always strived to help organizations meet this need and maximize the value of their 

information by deploying BI capabilities to a wide array of audiences. By collaborating with D&B, we’re enabling 

key government groups to analyze information to optimize decision-making at every level.”  Source: 

Marketwatch.com 

Five Steps to Customer Data Hygiene: It’s Not Sexy, But it’s Essential 

BIIA board member Ruth P Stevens wrote recently:  “Are you happy with the quality of the 

information in your marketing database? Probably not.  A new report from NetProspex 

confirms: 64% of company records in the database of a typical B2B marketer have no phone 

number attached.    Pretty much eliminates phone as a reliable communications medium, 

doesn’t it?  And 88% are missing basic firmographic data, like industry, revenue or employee 

size—so profiling and segmentation is pretty tough.  In fact, Netprospex report concluded that 

84% of B2B marketing databases are “barely functional.”  Yipes.  So, what can you do about it? 

To read the full story click on this link http://www.biia.com/5-steps-to-customer-data-hygiene-its-not-sexy-but-its-

essential 
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INDUSTRY NEWS 
 

Arvato to Expand its Consumer Data Business 

Arvato Bertelsmann is to expand its consumer data business.  Achim Berg, Arvato’s CEO stated in an interview 

with the German Business Magazine Wirtschafts Woche that the Bertelsmann Group was ‘sitting on a treasure 

trove’ of consumer and marketing data.  Arvato is currently evaluating to what extent this internal data, which 

heretofore was housed in separate Bertelsmann data silos, can be linked and enriched with other data and made 

available to its clients.  It is all about intelligent marketing and help customers to identify and address markets. 

Berg has also stated that he personally has taken an interest in building Arvato’s data business which accounts 

for 10% of Arvato’s revenues of Euro 4.4 billion. 

Arvato is a global provider of business process outsourcing (BPO) services and supports business/B2B clients 

across a wide range of industries in maintaining successful customer relations by designing and delivering 

customized/bespoke solutions in nearly 40 countries. Its wide range of services includes data management, 

customer services, customer relations services, supply chain management, digital distribution, financial services, 

professional and customized IT services, and all services related to the creation and distribution of printed 

materials and digital storage media.  It operates the second largest consumer credit bureau in Germany. 

Source:  Wirtschafts Woche 

Salesforce ExactTarget Marketing Cloud Announces Partnership with LINE 

The ExactTarget Marketing Cloud, from salesforce.com announced a partnership to create new mobile marketing 

solutions with LINE, the free call and messaging app, empowering marketers to connect with customers in new 

ways through mobile messaging. 

LINE’s global registered users recently hit the 400 million mark, and mobile messaging services have  added more 

than one billion users in five years . Mobile messaging platforms are becoming a crucial new channel for 

marketers to engage with customers on mobile devices, however, many marketers do not have the resources to 

directly integrate with mobile messaging platforms and send targeted, optimized messages to specific customers. 

For the first time, marketers will now have an opportunity to directly engage with customers through messaging 

platforms alongside all of their 1:1 digital marketing within the ExactTarget Marketing Cloud. Similar to short 

message services (SMS), brands can interact with customers who have “followed” or opted in to receive 

communication from the brand. Brands can drive engagement through group messaging by sharing exclusive 

content such as offers, coupons or behind the scenes images and videos. 

About ExactTarget Marketing Cloud: The ExactTarget Marketing Cloud from salesforce.com is the leading 1:1 

digital marketing platform, connecting companies with customers in entirely new ways.  

About:  LINE Corporation is based in Japan and develops and operates the LINE app for smartphones. Since 

launching in June 2011, the LINE app has grown into a global service used in 230 countries. 

Source:  Marketwatch.com  
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INDUSTRY NEWS 
 

Acxiom Divests 2Touch Call Center Operation  

Acxiom® (Nasdaq: ACXM) has sold its U.K. call center operation, 2Touch, to Parseq Ltd., a leading European 

business process outsourcing service provider.  Parseq is a portfolio company of London based investment firm 

Parabellum Capital, backed by Harbourvest  Partners.  

“This divestiture allows Acxiom to maintain a strong portfolio and concentrate on initiatives that further its vision of 

enabling one-to-one targeted marketing at scale across all channels and devices.”  “The 2Touch sale provides an 

excellent opportunity for Acxiom to focus on growing its core business in Europe, while allowing 2Touch to realize 

its potential under a company dedicated to business process outsourcing,” said Acxiom CEO and President Scott 

Howe. “This divestiture allows Acxiom to maintain a strong portfolio and concentrate on initiatives that further its 

vision of enabling one-to-one targeted marketing at scale across all channels and devices.”   2Touch Divestiture 

Operating in the U.K., 2Touch is a multi-channel contact center and fulfillment business. 2Touch previously 

comprised Acxiom’s Other Services segment, as reported in Company filings.  In fiscal 2014, 2Touch generated 

revenue of approximately $35.3 million and contributed approximately $0.02 of earnings per diluted share.  

Source: Businesswire.com  

SAS and Callcredit Enter Into Partnership to Deliver Data Analytics Service 

Callcredit and SAS have recently, as part of the partnership, deployed the SAS® Marketing Automation software 

suite to ASDA, one of the UK's leading retailers.  The software provides an easy-to-use interface, with repeatable 

processes to enable organizations to deliver more campaigns - from simple to complex - in a shorter space of 

time.  While initially the service will be key to major retailers, both SAS and Callcredit are jointly looking to deploy 

the same software within other major industry sectors such as financial services and utilities. 

Chris McDonald, Managing Director of Callcredit Marketing Solutions, commented: "SAS provides us with the 

industry's best-in-class technology which we're able to deploy for our key clients across multiple vertical sectors. It 

enables our clients to obtain deep insight on their customers and also make more informed decisions when it 

comes to targeting."   Source:  Marketwired.com 

Google First Quarter 2014 Revenue Up 19% 

Google Inc. announced financial results for the first quarter of 2014 reporting revenue growth of 19% year on year.  

Consolidated revenues were $15.42 billion for the quarter ended March 31, 2014, an increase of 19% compared 

to the first quarter of 2013.  Google Inc. reports advertising revenues, consistent with GAAP, on a gross basis 

without deducting traffic acquisition costs (TAC). In the first quarter of 2014, TAC totaled $3.23 billion, or 23% of 

advertising revenues. 

GAAP operating income in the first quarter of 2014 was $4.12 billion, or 27% of revenues. This compares to 

GAAP operating income of $3.75 billion, or 29% of revenues, in the first quarter of 2013. GAAP net income 

(including net loss from discontinued operations) in the first quarter of 2014 was $3.45 billion, compared to $3.35 

billion in the first quarter of 2013. Non-GAAP net income in the first quarter of 2014 was $4.30 billion, compared to 

$4.04 billion in the first quarter of 2013.  Source:  Google Press Release 
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INDUSTRY NEWS 
 

Google Makes a Series of Acquisitions 

Google Acquires Analytics Firm Adometry, which helps advertisers gauge how their online ads are performing, 

has been acquired by search giant Google.  Financial terms of the deal were not disclosed, but Google said the 

acquisition will not be required to pass through the government regulatory process.   

About Adometry:   Adometry solves a problem that the world's top advertisers and agencies face every day:  

How do I know what is really influencing customer conversions?  Adometry enables marketers to reach higher and 

achieve more in their advertising campaigns than previously possible.  Source:  Adometry 

Google Inc. acquires Divide, which used to be called Enterproid.  Google previously invested in Divide through 

Google Ventures.  The terms of the deal were undisclosed.  Divide contains corporate information that is 

separated from personal information on a device. This allows businesses to manage their data even on devices 

they do not own. This gives people freedom to still use their phone to run personal apps. 

Enterproid was founded four years ago by former Morgan Stanley executives that believed that the growing 

popularity of smartphones and tablets would drive more corporate demand for device-management tools. Divide is 

based in New York, but also has offices in London and Hong Kong.   Divide previously raised $25 million in 

funding from investors like Comcast Ventures, Qualcomm Ventures, Harmony Partners, Globespan Capital 

Partners, and Google Ventures.   Source: Pulse2.com 

Google Acquires Cloud Monitoring Service Stackdriver, which offers a service for developers to monitor apps 

and services on the cloud.  Stackdriver will be integrated in Google’s cloud platform team.  The teams will be 

working to integrate Stackdriver's functionality so that Google Cloud Platform customers can take advantage of 

the monitoring capabilities, which allow customers to have more visibility into errors, performance, behavior, and 

operations.  Terms of the transaction were not disclosed. 

Google is adding features to differentiate its cloud service in an already competitive market for cloud services.  

Amazon Web Services and later Microsoft Azure cut prices of their cloud services in April after Google chopped 

prices.  Most of Stackdriver's products and services are still largely focused on AWS but can also work with 

services from providers like Rackspace and with Google Compute Engine. The company said on its website that 

the largest AWS customers use Stackdriver. 

In a separate development, the team at a designer of mobile-ready websites for restaurants also joined 

Google. Appetas in Seattle, Washington said Wednesday its team will shut down its service and is joining 

Google, but did not provide details of the transaction.    

Source: CIO.com 

Google Buying Quest Visual to Bolster Mobile Translation, a translate-on-the-go application developer, 

seeking to bolster its mobile services.  Google is acquiring Quest Visual Inc., whose Word Lens app lets users 

translate signs with their smartphone cameras. The application is available for users of Android-based devices, 

Apple Inc. (AAPL) iPhones and Glass, Google’s computerized eyewear, according to Quest Visual’s website.     

Source: Bloomberg.com/news 
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http://www.blog.appetas.com/blog/2014/5/7/appetas-is-joining-google
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INDUSTRY NEWS 
 

S&P Capital IQ Launches New Business Line Dedicated to Standard & Poor's 

Ratings Research and Integrated Solutions 

S&P Capital IQ, a business unit of McGraw-Hill Financial (NYSE: MHFI) announced the launch of S&P Credit 

Solutions, a new business line  that enables investors to leverage the combined data, research and analytics 

capabilities of both Standard & Poor's Ratings Services and S&P Capital IQ.  

"S&P Credit Solutions brings together market-leading credit ratings data along with comprehensive analytics, 

company research and related data, all delivered via a single source across a flexible range of platforms," 

said Lou Eccleston, President, S&P Capital IQ. 

S&P Credit Solutions is a distinct business line within S&P Capital IQ and is fully dedicated to the commercial 

distribution of the ratings intellectual property of Standard & Poor's Ratings Services.  It will distribute credit 

ratings and related data, analytics and research via direct data feeds, desktop platforms and web-based portals. It 

is made up of approximately 120 individuals in several centers around the world operating separately and 

independently from any other business within McGraw Hill Financial.     

Neil R. Smith has joined S&P Capital IQ to lead the new business.   Neil Smith has a long record of 

accomplishment building new businesses and successfully expanding existing ones.  For the last three years he 

was Managing Director and Global Head of Products at Fitch Solutions. Previously, he was Managing Director 

and Business Group Manager at the Bank of New York Mellon.  Earlier positions include senior management 

roles at Citigroup Alternative Investments in New York and Citigroup Credit Structures in London. Mr. Smith 

earned an MBA from Cass Business School (London) and a BA in Economics and Politics from the University of 

Western Australia (Perth).   

Source: Prnewswire.com 

Moody's Analytics to Acquire WebEquity Solutions 

Moody's Analytics announced today that it has agreed to acquire WebEquity Solutions, LLC. ("WebEquity"), a 

leading provider of cloud-based loan origination solutions for financial institutions.   The acquisition strengthens 

Moody's Analytics' position as a leader in loan origination software and bolsters its suite of award-winning risk 

management products for banks, insurance companies and corporations.  

WebEquity's hosted platform is used by more than 750 banks and credit unions to originate and manage 

agriculture, commercial & industrial, commercial real-estate, small business, construction, and land development 

loans. The company's products support the work of over 20,000 lending professionals in the U.S., Canada and 

Australia.  Based in Omaha, Nebraska, WebEquity was founded in 1985. The company has approximately 70 

employees and produced revenue of nearly $15 million in 2013.  

The acquisition will be funded from cash on hand and is expected to be accretive to Moody's 2016 EPS before 

amortization of acquired intangible assets. Transaction terms were not disclosed. The acquisition is expected to 

close in the third quarter.   

Source:  Moody’s Press Release 
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http://www.prnewswire.com/news-releases/259780721.html
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INDUSTRY NEWS 
 

Global5000 Continues to be Popular 

Global5000 Company database and search feature continues to be popular.   One can search for companies in 

the database and look at individual profiles.  We recommend to check out the search function here -- SEARCH 

During Q1 of 2014 Global5000 was busy to update its company profiles based on available annual reports. 

 50 new companies were added to The Global 5000 

 Another 25 were removed due to being acquired or their revenue fell short of our cutoff of $500 million 
annual revenue 

 51 transactions (M&A, IPO filings, privatization, etc.) were announced 

 966 company profiles were updated 

At the end of March Global5000 had 4,409 active records in the database. 

About:  The Global 5000 is a researched and compiled database with a goal of finding the 5000 largest 

companies in the world.  Based on revenue/sales generated, The Global 5000 contains both public and private 

companies, covering all industries in all countries.   The Global 5000 is an independent effort created by Harry 

Henry.   You can contact him at harryhenry@theglobal5000.com    Source:  Global5000 

Microsoft and Salesforce.com Announce Global, Strategic Partnership 

Microsoft Corp. and salesforce.com (NYSE: CRM) announced a strategic partnership to create new solutions that 

connect salesforce.com's customer relationship management (CRM) apps and platform to Microsoft Office and 

Windows so customers can be more productive.  Terms of the deal were not disclosed. 

"We are excited to partner with salesforce.com and help customers thrive in a mobile and cloud-first world," said 

Satya Nadella, CEO of Microsoft. "Working together we'll deliver new solutions that connect the customer insights 

of Salesforce to the cloud productivity of Office 365, the cloud platform of Azure and the mobility of Windows, so 

our customers can do more."   The companies plan to deliver the following solutions: 

 Salesforce1 for Windows and Windows Phone 8.1. Will enable customers to access Salesforce and run 

their business from their Windows devices. A preview is planned to be available in fall 2014 with general 

availability in 2015. 

 Salesforce for Office 365.  New interoperability between Salesforce and Office 365 will give customers 

access to the content they need to collaborate, sell, service and market from virtually anywhere. Plans 

include the ability to: 

o Access, share, edit and collaborate on Office content from within Salesforce and on Salesforce1 

using Office Mobile, Office for iPad and Office 365. 

o Use OneDrive for Business and SharePoint Online as integrated storage options for Salesforce. 

o Use Salesforce and Outlook together with a new Salesforce App for Outlook. 

o Connect Salesforce data to Excel and Power BI for Office 365 to visualize information and find 

new insights.  

Source: Prnewswire.com 
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NEWS FROM CHINA 
 

SINA Q1 2014 Revenue Up 36%  

SINA Corporation announced preliminary selected unaudited financial results for the fiscal quarter ended March 

31, 2014. The preliminary results are subject to change as the Company is still in the process of finalizing the 

financial results for the quarter.   

 For the first quarter of 2014, the Company now estimates its preliminary unaudited financial results to 

be as follows:  Total net revenues* to be approximately $171 million, including advertising revenues of 

approximately $135 million and non-advertising revenues of approximately $36 million.  

 Net loss attributable to SINA** to be approximately $33 million, or $0.52 diluted net loss per share 

attributable to SINA. 

 Non-GAAP net income attributable to SINA to be approximately $11 million, or $0.15 diluted non-GAAP 

net income per share attributable to SINA. 

 Total net revenues include approximately $4.1 million related to the deferred revenues from the license 

agreements resulting from the E-House/CRIC transaction. 

** Net loss attributable to SINA is expected to include a non-cash loss of approximately $40.2 million related to the change in fair 

value of investor option liability, which was mainly due to Weibo Corporation, a subsidiary of the Company, going public in April 

2014. This item is not reflected in the Company's non-GAAP net income. 

The Company's non-GAAP income excludes stock-based compensation, amortization of intangible assets, net of 

tax, convertible debt issuance cost, recognition of deferred revenue in relation to certain equity investment, 

gain/loss resulting from the disposal, purchase or impairment of a business, investment or non-controlling interest 

in a subsidiary and change in fair value of investor option liability.  The Company plans to report its unaudited 

financial results for the first quarter of 2014 on or around May 21, 2014.  Source:  SINA Corporation 

JD.com Goes for US IPO  

The Financial Times reported that JD.com – the ecommerce rival to Alibaba – will be virtually takeover-proof once 

it completes its listing in New York later this year, thanks to provisions in its prospectus described as “very 

unusual”.   The company, which hopes to raise up to $1.5bn, is set to become the largest-ever Chinese initial 

public offering in the US – at least until Alibaba’s anticipated listing later this year.  The most eye-catching detail in 

the JD.com listing document is a provision stating that the board of directors cannot vote on any matter unless the 

founder and chairman Richard Liu is present. This effectively prevents the board from taking any decision against 

Mr. Liu’s wishes, as he could simply block a vote by staying at home. 

JD.com is headquartered in Beijing, though the listed entity will be a Cayman Islands-registered business. It will 

also be a VIE – or variable interest entity – a common structure for Chinese web companies.  JD.com released 

earnings in its updated IPO document, which showed net losses narrowed to Rmb50m ($8.07m) in 2013, from 

around $400m in 2012. 

JD.com’s listing is also being closely watched because it recently sold a 15 per cent stake to Tencent, the Chinese 

internet company – a deal one banker described as “transformational” for both companies in their battle with 

Alibaba. Tencent has the option to take up a further 5 per cent during the IPO.   Source:  Financial Times 
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FROM THE USER CORNER 
 

Credit Insurance:  Environment Improved, but Certain Risks Threat to Recovery 

The members of the International Credit Insurance & Surety Association (ICISA) met in Hamburg for their 72nd 

Annual General Meeting to share and discuss market and industry developments. The economic environment 

continues to improve, but it is acknowledged that there are still risks threatening the recovery, such as lack of 

adequate SME financing, continued high sovereign debt levels and political unrest in parts of the world. With 

ample reinsurance capacity and increasing trade flows, members look positive to the year ahead.  

Discussions between members and the business information industry (represented by BIIA) revealed 

concerns about the availability and reliability of buyer information in some Asian markets. 

During the Annual General Meeting the membership elected Andreas Tesch (Atradius) as President for 

2014/2015 and Jos Kroon (Nationale Borg) as Vice President for the same period. 

Trade credit insurance:   “Insured exposure increased to a record 2 trillion Euro, which is a confirmation of the 

improved outlook for trade and continuous support of trade credit insurer to their clients”, Andreas Tesch, 

President of ICISA explains. “Furthermore, the slightly improved insolvency environment is reflected in a stabilized 

claims ratio in 2013. Ample capacity and increased competition on the other hand had a downward effect on 

premium income, while the introduction of Solvency II in 

Europe will increase the capital requirement and therefore 

the need to include this in the pricing structures for credit 

insurers”, Tesch notes. Comparing the current situation 

with the pre-crisis (2007) period, Tesch indicates that 

“members’ results exceed pre-crisis levels, with a 31% 

higher premium income and 15% higher insured 

exposure.” 

Surety:  Despite struggling construction and 

transportation industries, ICISA surety members saw their 

income grow by almost 11% to well over 2 billion Euro. 

The claims, some of them large, have caused the overall 

claims amount to increase by almost 30%. 

“The increased claims figure reflects the aftermath of the crisis, but also demonstrates the ability of sureties to 

indemnify. It highlights the high risk environment surety customers operate in”, Jos Kroon, Vice President of ICISA 

explains. “Comparing the 2013 surety results with those from before the crisis (2007), prem ium income has more 

than doubled, while the insured exposure grew by more than 45%”, Kroon adds. 

The International Credit Insurance & Surety Association (ICISA) brings together the world's leading companies 

that provide trade credit insurance and/or surety bonds The trade credit insurance members account for over 95% 

of the world's trade credit insurance business. Today, with over USD 2 trillion in trade receivables insured and 

billions of dollars worth of construction, services and infrastructure guaranteed, ICISA members play a central role 

in facilitating trade and economic development on all five continents and practically every country in the world. 

Source:  ICISA Press Release 
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PEOPLE ON THE MOVE 
 

Phil Cotter Joins Thomson Reuters as Managing Director Financial Crime & 

Reputational Risk 

Until recently Phil Cotter managed his own company Cotter Consulting Ltd.  Phil also served as 

deputy managing director of BIIA, contributing editor and represented BIIA in many external 

events.  We look forward to having Phil back at BIIA at some time in the future.  On behalf of 

the board of directors and the entire membership we thank Phil for his dedicated service 

and wish him lots of success in his new position. 

Phil Cotter has extensive general management experience of driving profitable growth through 

innovation and leading change to adapt to market trends in the information industry. He served 

as Managing Director of Experian’s UK Credit Services and Business Information and Experian’s global leader of 

its Business Information line of business with responsibility for defining and executing global strategy. He was a 

former Director of BIGNET, a consortium of international Business Information providers. Phil was recently 

nominated to serve on the Board of Directors of BISNODE, a leading European business information supplier. 

Phil comes with a wide range of expertise in consumer and business information, data integration, analytics, 

decision systems, workflow, identity verification and fraud prevention. 

Luz Maria Salamina Joins the International Finance Corporation (IFC) 

Luz María Salamina has joined the staff of the International Finance Corporation (IFC World 

Bank Group) in a management capacity. She will be based in South Africa. 

Luz was General Manager of Asociación Panameña de Crédito (APC), the leading credit 

bureau in Panama.  Prior to becoming general manager, Salamina worked as an auditor for 

KPMG and later entered the banking sector, where she stayed for 15 years, at The Chase 

Manhattan Bank and later HSBC, in the accounting and budgeting areas; Credit Card Center, 

Marketing and Data Base, serving last as the Vice President of Business Banking and Leasing.    

Luz served as the General Secretary of ALACRED, Alacred – the Asociación Latinoamericana de Burós de 

Crédito.  She also served on the BIIA Board.   The BIIA board of directors and the entire membership thank 

Luz for her dedication and service and wish her lots of success in her new assignment. 

Bisnode Appoints Anders Borg as Chief Technology Officer 

Bisnode has announced the appointment of Anders Borg as Chief Technology Officer (CTO).  This will be a new 

position on the Bisnode Group management team.  Anders Borg will have the overall responsibility to coordinate 

the development of the Bisnode offer. 

Anders Borg has a background as Investment Manager at Ratos and as a Strategy Consultant at the Boston 

Consulting Group. Since the beginning of the year he has worked with business development at Bisnode. Source: 

Bisnode Press Release 
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PEOPLE ON THE MOVE 

 

Acxiom Hires Ian James as European Managing Director 

Acxiom announces the appointment of Ian James, Starcom MediaVest Group (SMG) Chief Digital Officer EMEA 

and Dynamic Markets, as European Managing Director. 

James will report to Nada Stirratt, Acxiom’s Global Chief Revenue Officer, and will be responsible for all of 

@AcxiomUK European operations including the roll-out of its unique Audience Operating System™ (AOS™) to 

the region.  James brings to Acxiom a wealth of digital marketing experience, which will be vital to Acxiom’s 

success as the company increases focus on bringing together the digital and offline data worlds. 

At SMG, James oversaw client accounts including P&G, Samsung and Heineken. His previous roles include 

Global Head of Digital at Bacardi, Vice President Aegis Media Global, and Group Strategy Director and Managing 

Director at Chrysalis Mobile. 

Source:  Themarketingblog.co.uk 
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