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LATE BREAKING NEWS 
 

European Central Bank Calls for a Cross-Country Credit Risk Score 

Managing Europe’s Deflation Risk Calls for a Cross-Country Credit Risk Score 

During a session at Davos, the president of the European Central Bank indicated a willingness to buy loans of 

households and companies as part of managing deflationary risk in Europe. He will need a market to be created 

should the ECB be required to operate a monetary program to thwart deflation in Europe. 

One of the key prerequisites for this market is a transparent and internationally recognized benchmark that can 

measure credit risks at a loan level, and so enable a wide circle of investors to confidently invest.   BIIA, 

ALACRED, ACCIS and CDIA participate in the World Bank’s International Committee on Credit Reporting which 

deals with standard issues such as cross border credit scoring.  See:  General Principles for Credit Reporting 

Source: bankinganalyticsblog.fico.com 

Ownership Change at Callcredit Information Group Ltd. 

Callcredit Information Group Ltd. announces an 

ownership change whereby GTCR, a leading Chicago-

based private equity firm, has partnered with 

management to acquire the company. GTCR and 

Callcredit’s management team, led by CEO John McAndrew, 

are investing behind the company’s strong growth trajectory, 

innovative product offering, and service-oriented culture.  

GTCR is acquiring an ownership position from Vitruvian 

Partners, a middle market private equity firm focused on the 

UK and Northern Europe, which has owned Callcredit since 

2009.  The GTCR / management partnership seem to have 

won the day in the bidding process in which several private equity firms and the Bertelsmann unit Arvato 

participated. 

About:  Callcredit is a player in the U.K. credit reference and marketing solutions industries.  The Company 

serves a rapidly expanding base of blue chip clients, including the UK’s largest financial institutions and 

organizations in the alternative lending, insurance, telecom, utilities and public sectors, among others. Callcredit 

employs around 1,000 professionals in the U.K. and has operations in Japan, China, Dubai and Lithuania.   

Callcredit was founded 14 years ago and has carved out a sizable niche out of the market once dominated by 

Experian and Equifax.   

About:  GTCR is one of the most established private equity firms in the United States, and focuses on investing in 

growth companies alongside exceptional management teams. Since its inception in 1980, GTCR has invested 

more than $10.0 billion in over 200 companies, with extensive experience in the financial technology, data 

analytics, and software sectors.   Source:  Callcredit Press Release 
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LATE BREAKING NEWS 

 

2013 Fourth Quarter and Full Year Industry Growth Rates 
 

We observed in the third quarter already a 

downturn in growth rates.  That trend has 

continued for the rating agencies and consumer 

credit information suppliers. 

The bonanza in bond issues has come to an end.  

Similar developments seem to trouble consumer 

credit information companies. 

Increased regulations in the financial sector 

following the financial crisis were a key driver of 

growth in the consumer credit information 

segment.  Prolonged period of low interest rates 

drove mortgage lending and refinancing fueling 

information consumption.  This period is coming to 

an end as well, as evidenced by the declining 

growth rates.   

The ever present threat of fraud is still a key 

element in driving growth in decision systems and 

analytics, but obviously not enough to 

compensate the decline in the information 

segment.  Venturing into emerging markets can 

have its downside as in this case all three 

company results were impacted negatively by 

week foreign currencies.   

Those who are in analytics and governance, risk 

and compliance do quite well.  Experian’s decision 

analytics did very well in the last quarter, however 

this did not apply to FICO. 

 

 
Strategic Dilemma for Experian and D&B:  “Stick or Twist” 

 “Stick or Twist” – stick with what the market expects or twist and bet on the future - that is the strategic dilemma 

two of the leading global players in our industry have had to face up to recently. Both Experian and D&B in the 

past few months have announced strategic moves which led to significant decreases in their share prices almost 

the moment the announcements were made. 

Phil Cotter, Founder of Cotter Consulting, and expert in the Consumer and Commercial Credit Information. 

discusses the recent announcements by Experian and D&B.  To access his latest paper please click on this link:  

http://www.biia.com/strategic-dilemma-for-experian-and-db-stick-or-twist-for-biia-members?preview=true  
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LATE BREAKING NEWS 
 

What Is Your Business Worth ? 

Marlin & Associates 

(M&A), a New York based 

investment boutique, 

regularly feel the pulse of 

our industry in terms of 

enterprise values which we 

would like to share with 

our members.   

A note of caution:  M&A 

follows more than a dozen 

technology, information 

and health care sectors in 

detail; the trends in each 

are unique.  Averages are 

misleading.  Some sectors 

are consolidating, others 

consolidated long ago. 

Some sectors are growing, 

others are not.  Buyers in 

some sectors are paying 

for unique technology; 

others value customer or 

geographic access more. 

Nevertheless one can use 

the averages as 

benchmarks. 

 

At the top of the list are business information segments such as: 

 Business Intelligence Software including companies:  Splunk, Open Text, Informatica, Tableau Software, 

Verint Systems, Qlik Technologies, Microstrategy and Actuate 

 Data & Analytics Financial Services:  Experian, Moody's Analytics, Verisk Analytics, Equifax, MSCI, 

CoStar Group, FactSet Research, CoreLogic and FICO 

At the lower end of the chart is the sector Information and market research which includes the following 

companies:  Reed Elsevier, Thomson Reuters, McGraw Hill Financial, Nielsen, Pearson, Wolters Kluwer, IHS, 

Gartner, Informa, Dun & Bradstreet, Euromoney Institutional Investor, UBM, comScore and Forrester Research.   

Source: Marlin & Associates 
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MEMBER NEWS 
 

CRIF Acquires OFWI - Teledata from Axon Active Holding AG 

CRIF Spa, present in Switzerland as CRIF AG, has announced the acquisition from Axon Active Holding 

AG of its subsidiary company Orell Füssli Wirtschaftsinformationen AG (OFWI), known by its brand 

“Teledata”. 

Founded in 1986, pioneering the electronic delivery of information from commercial registers, OFWI Teledata is 

the market leader in Switzerland for credit and business information, specifically in the financial industry.   

Moreover, OFWI Teledata provides industry solutions to support credit decisioning processes.  Through this 

transaction, CRIF AG, the leading provider of risk and address management solutions for trade, utilities and e-

commerce in Switzerland, strengthens its position in the Swiss financial industry, through a value proposition 

tailored to the needs of the financial sector. 

"The combination of CRIF and OFWI Teledata brings more added value services to customers, thus strengthening 

our leading position in the credit industry in Switzerland", explained Carlo Gherardi, Chairman of CRIF AG and 

President of CRIF.   "What we have in common with OFWI Teledata is our engagement and strong commitment 

for innovation and customer satisfaction.  Combining the leading position of OFWI Teledata in business 

information with CRIF’s richness of consumer and business information, we will be able to offer even more 

effective risk management solutions."    Source: CRIF Press Release 

BOL Thailand 2013 Revenues Up 6.1% 

Bangkok-listed business information provider, Business Online (BOL) reported revenues of US$12 million, up 

6.1% year-on-year.  Net income in 2013 was US$2.8 million, representing growth of 4.1% compared with 2012. 

Diluted earnings per share in 2013 were Baht 0.11 (US$0.0034). 

Approximately 63% of BOL’s revenues were generated through its flagship online information service – amounting 

to US$7.8 million. This figure results a 9.2% increase over 2012. According to the company’s annual report, the 

remaining revenues were categorized by BOL as “other service income” and “other income”. The company did not 

supply details regarding these revenue categories.  Source:  Business Strategies Group Hong Kong  -  

www.bsgasia.com 

Dun & Bradstreet, Australia in Partnership with Edentiti 

Identity verification plays a critical role in meeting anti-money laundering regulations, as well as preventing identity 

and payment fraud.  Identity fraud is estimated to cost the Australian economy in excess of $1 billion 

annually.  The partnership will complement and enhance D&B’s electronic verification (EV) offering, which is used 

by a substantial number of Australian businesses to confirm the identity of consumers applying for finance and 

credit. Over the past 12 months, D&B has processed more than 2.8 million online verifications.   Dun & Bradstreet 

and Edentiti anticipate significant growth in online customer verification, with annual processing expected to rise to 

more than five million enquiries per year. 

Gareth Jones, CEO of Dun & Bradstreet Australia, said the partnership supports D&B’s strategy to provide 

innovative solutions to its clients.    Source:  D&B Australia 

 

mailto:biiainfoasia@gmail.com
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MEMBER NEWS 
 

Dun & Bradstreet Credit Bureaus Ltd.  Acquires Stake in National Bureau 

Commercial Information S.A.O.C. of Oman 

Dun & Bradstreet Credit Bureaus Ltd. (DBCB) has acquired 51% equity stake in the Omani National 

Bureau Commercial Information (NBCI).   NBCI is currently owned by a consortium of Omani banks and 

financial institutions. 

This move strengthens DBCB’s foothold in the GCC & MENA private credit bureau industry. DBCB has equity 

stakes in credit bureaus in Nigeria, Ghana and Tanzania and is the technology partner of credit bureaus in Dubai, 

Qatar, Kuwait, Libya and Egypt amongst others.  

“Credit bureaus are the pillars of a strong financial infrastructure in any country. They promote informed lending 

and in the long run, facilitate the growth of the economy. We are pleased to partner with NBCI and are certain we 

will cater to the growing demands of the financial sector and retail market,” said Miguel Llenas, CEO of 

DBCB.   “We are delighted to have DBCB as our partners and are assured that NBCI will scale new heights under 

their management,” commented Sheikh Aimen Ahmed Al Hosni, Chairman of NBCI.   

Under its new ownership, NBCI aims to achieve strong growth by offering diverse and strong product portfolio and 

analytics to the Omani banking industry.    Source:  Dun & Bradstreet Credit Bureaus. Ltd.  Dubai, UAE 

Dun & Bradstreet India Held HR Series Conclave in Pune 

As part of its on-going efforts to provide a platform for exchange of knowledge, Dun & Bradstreet, the world's 

leading provider of business information, knowledge & insight organized an HR Series Conclave on "Building a 

strong talent pipeline" in Pune today. Companies across the world face the challenge of retaining the right people. 

Irrespective of whether markets are doing well or not, retaining right associates is the key to success of an 

organization over a long horizon.  Source: D&B India 
 

Worldbox and OFWI Switzerland in Tie-up 

Worldbox has announced it has taken over all of Orell Füssli Wirtschaftsinformationen AG (OFWI)'s 

international and domestic research activities. 

The tie-up will see Worldbox (http://worldbox.net) - which operates from offices in London, Zurich, Beijing and 

Hong Kong - handle all OFWI corporate and private client orders for company record-sourcing, business 

investigations, credit-checking and due diligence operations. 

Swiss-based OFWI, a long-standing provider of foreign and national business information, will 

continue to concentrate on developing its online services, while Worldbox will provide all of its 

offline research services (OFWI was acquired by CRIF same week, see previous page). 

Worldbox CEO, Adrian Ashurst, commented: "This partnership will bring increased business 

intelligence to OFWI customers, allowing them to clearly see who they are dealing with, minimize 

their risk, make informed choices and conform with regulatory requirements wherever they are 

doing business in the world".   To read the full report click on this link 

 

mailto:biiainfoasia@gmail.com
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MEMBER NEWS 
 

Creditsafe Group 2013 Full Year Revenues up 26% 

Creditsafe Group, who’s double digit quarterly revenue growth figures surprised its peer group, has delivered 

exceptionally strong financial results for 2013 in markets that have otherwise seen only limited growth.  Revenues 

grew to €78 million from €62 million in line with forecasts - driven by organic growth in demand for services as 

well as the successful launch and development of new operations in the US and Italy.  Operating profits grew 

from €13.7 million in 2012 to €17.7 million in 2013 

Client numbers grew to 70,000 during the last financial year, helping to make Creditsafe one of the world’s most-

used providers of company credit reports.  Global headcount grew from 700 in 2012 to 800 by the end of 2013. 

Creditsafe UK was rated number 23 in the 2013 Sunday Times “Top 100 Best Companies to Work For” listing.    

Creditsafe has been at the forefront of a range of new developments within the credit referencing market, 

particularly in relation to driving increased usage of business intelligence solutions across an entire enterprise and 

not just within the credit control function.  The group is aiming for significant further growth to break €100 million 

group turnover mark in 2014.    To read the full story click on this link.    Source:  Creditsafe 

WAND Announces Launch of New Taxonomy Portal  

WAND Taxonomy Library Portal helps companies develop a corporate taxonomy strategy to improve in-

place enterprise information management systems 

WAND, Inc. announced the launch of its WAND Taxonomy Library Portal. The WAND Taxonomy Library Portal 

provides an unprecedented resource to help companies who are developing a taxonomy strategy. Taxonomy is a 

critical element for a cohesive information management strategy across an enterprise.  

Subscribers to the WAND Taxonomy Library Portal will have access to all of the WAND Taxonomies for use in 

information management applications such as:  

 Enterprise Search  Content Management  Digital Asset Management,  

 Spend and Procurement  Big Data  Text Analytics 

 Business Intelligence  Ecommerce  Master Data Management  

Users can browse through WAND Taxonomies to identify and download the specific taxonomies components 

needed. Multiple download formats are supported. The WAND Taxonomy Library Portal helps companies 

maximize the return on investment in information management applications by taking full advantage of the 

taxonomy capabilities of these applications. 

WAND will be demonstrating the WAND Taxonomy Library Portal for the first time at the Microsoft 

SharePoint Conference in Las Vegas from March 2-6.   To read the full release click on this link    Source: 

Wand Inc. 
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MEMBER NEWS 
 

TransUnion 2013 Revenues Up 3.8% 

  

TransUnion reported revenue of $1,183.2 million for the full year of 2013, an increase of 3.8 percent compared to 

the full year of 2012.   Weakening foreign currencies accounted for a reduction in revenue of 1.6 percent.   

Acquisitions accounted for an increase in revenue of 1.5 percent.  

 Revenue for U.S. Information Services was $740.6 million, an increase of 2.1 percent compared to the full 

year of 2012. Acquisitions accounted for an increase in revenue of 1.2 percent. 

 Revenue for International was $238.9 million, an increase of 1.9 percent compared to the full year of 2012. 

Excluding the impact of foreign currencies and acquisitions, revenue increased 6.6 percent compared to 

the full year of 2012. Weakening foreign currencies accounted for a reduction in revenue of 7.6 percent. 

Acquisitions accounted for an increase in revenue of 2.9 percent. 

 Revenue for Interactive was $203.7 million, an increase of 13.1 percent compared to the full year of 2012. 

 Operating income was $169.2 million for the full year of 2013, compared to $141.0 million for the full year 

of 2012. Full year 2012 was adversely impacted by $90.7 million in expenses related to the 2012 Change 

in Control Transaction. Full year 2013 was impacted by $8.0 million in expenses related to a reserve 

accrual for a legal claim, a net loss associated with the disposition of a small business in Africa and a small 

healthcare product line in our USIS segment, and an adjustment for transaction tax related to prior years. 

Excluding these items, Adjusted  

 Operating Income was $177.2 million for the full year of 2013, compared to $231.7 million for the full year 

of 2012. This comparison was negatively impacted by $42.6 million of additional depreciation and 

amortization, primarily resulting from purchase accounting adjustments related to the 2012 Change of 

Control Transaction.  

 Adjusted EBITDA was $377.9 million, a decrease of 2.0 percent compared to the full year of 2012, due to 

investments in new strategic initiatives to drive long-term revenue growth and more efficient operations 

and the softening mortgage market.  

Source:  TransUnion Press Release 
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MEMBER NEWS 
 

Veda Group Acquires Majority Interest in Datalicious 

Veda Group Limited (Veda) announced that it has invested in data and analytics agency Datalicious, acquiring a 

controlling position in the company.  The investment is part of Veda’s growth strategy for its Marketing Services 

division, Inivio.  Veda Chief Executive Nerida Caesar said the investment was consistent with Veda’s growth 

strategy to make targeted bolt-on acquisitions and investments. 

Datalicious, founded in 2007 by digital marketer Christian Bartens, is focused on smart data driven marketing 

services and the development of Software as a Service (SaaS) products (see BIIA Post).  A partnership between 

Veda and Datalicious was forged when Inivio was launched in August 2013, with the goal of revolutionizing 

content delivery to corporate websites. With the investment, Veda plans to grow its marketing services business 

and further develop its shared offering with Datalicious continuing to develop new products for its customers and 

further assist them in improving the effectiveness and return on their marketing programs. 

By marrying Inivio’s rich offline data and advanced analytics capability with Datalicious’ technology and online 

insights, marketers can serve content tailored to the known needs, attributes and values of the individual visitor, in 

real time.  The primary target market for both companies is CMOs of Australia’s Top 100 companies. Their 

services and solutions are geared towards widening customers’ conversion funnel, to boost sales and overall 

marketing ROI. 

Datalicious offers a wide range of data services from data warehousing, web analytics and media attribution over 

data mining, modeling and reporting to the planning and development of smart data driven campaigns and entire 

websites.   The investment in Datalicious is one of a number of offerings from Inivio, which provides marketers 

and creative agencies best in class data, insights, campaign tools and analytic expertise. 

About: Datalicious is all about smart data driven marketing and turning data into actionable insights.  Founded 

with the aim of creating a 360 data agency, Datalicious offers a wide range of data services from data 

warehousing, web analytics and media attribution over data mining, modeling and reporting to the planning and 

development of smart data driven campaigns and entire websites.    Source:  Veda Group 

Invivio (Veda Group) in Data Partnership with Yahoo!7 

Yahoo!7 and Inivio, the marketing services division of Veda, announced a new commercial partnership in 

Australia. The partnership will see Yahoo!7 leverage Veda’s extensive offline data through Inivio to deliver highly 

targeted, effective online advertising to consumers. 

Yahoo!7 will leverage its existing online data, addressable audience and targeting expertise with Inivio’s 

consumer insights from around 95% of the population.  Collaboratively, Yahoo!7 and Inivio present an industry-

first with BT Prospect. This new targeting product will allow advertisers to predict an individual’s propensity to 

purchase, allowing them to target the right prospects at the right time based on insights derived from aggregate 

consumer data.   

Yahoo!7 Data Sciences is a suite of market leading targeting and data products that connect advertisers to a 

qualified audience at scale. Yahoo!7 Data Sciences provides advertisers with the flexibility to meet their marketing 

objectives and deliver new ways to make the most of their marketing and data assets.  Source:  Veda Group 
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INDUSTRY NEWS 
 

S&P Capital IQ Releases Enhancement to Desktop Application to Manage 

Corporate Credit Risk 

S&P released new service enhancements to provide integrated data, analytics and workflow platform that delivers 

a 360-degree view of credit risk for rated and unrated private and public companies globally.   

It is a high end application to measure, monitor and manage credit risk of companies in mature and 

developing economies with daily updated short-term, medium-term and long-term credit risk metrics. Modelled 

credit benchmarks exist for more than 99% of listed companies globally plus hundreds of thousands of private 

companies in S&P Capital IQ's database.  In addition, customers can add proprietary data from virtually any 

other company for credit scoring. 

Most likely this development will give traditional credit information companies something to worry about.   

Source:  Virtual Strategy Magazine 

Facebook to  Acquire WatsApp for $19bn 

Facebook has agreed to buy the mobile messaging company WhatsApp for $19bn (£11.4bn), the social network 

has announced.  The company said in a statement that it would pay $4bn (£2.4bn) in cash and $15bn (£9bn) in 

Facebook shares as part of the deal. 

The app's founders and employees will get $3bn (£1.8bn) of the shares as restricted stock that will vest over four 

years after the deal closes. The purchase marks the largest single acquisition in Facebook's 10-year history. 

WhatsApp is a real-time mobile messaging service with more than 450 million monthly users. The app has more 

than one million new registered users each day.  WhatsApp will "continue to operate independently and retain its 

brand" despite the acquisition, Facebook said.  Source: Sky.com 

Onvia, Inc. Q4 2013 Revenues Up 5% 

Fourth quarter subscription revenue increased 5% over same period last year; Annual Contract Value grew 4% to 

$19.6 million.  Subscription revenue up 5% to $4.9 million compared to Q4 2012.  Gross margin at 84% in both Q4 

2013 and Q4 2012 and adjusted EBITDA increased to $605,000 vs. $590,000 in Q4 2012.  Net loss before 

income tax of $244,000 in Q4 2013 vs. $215,000 in Q4 2012. 

For the full year of 2013 subscription revenue was up 3% to $19.4 million vs. $18.8 million in 2012.  Total revenue 

flat at $22.0 million compared to 2012.  Gross margin at 83% in 2013 and 84% in 2012 and adjusted EBITDA 

decreased to $2.8 million vs. $3.0 million in 2012.  Net loss before income tax was $550,000 in 2013 

vs. $34,000 in 2012.  Annual Contract Value up 4% to $19.6 million vs. $18.8 million in 2012.   To read the full 

story click on this link. 

Source:  Prnewswire.com 
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NEWS FROM CHINA 
 

Baidu’s Revenues up 43% in 2013 

Baidu reported revenues in the year were US$5.3 billion – a year-on-year growth of 43%.  The company posted a 

net income in 2013 of US$1.7 billion, flat with the previous year.  Diluted earnings per share in the period were 

RMB 29.93 (US$4.94). 

For the quarter ended 31
st
 December, revenues were up 50% reaching US$1.6 billion, while net income 

attributable to shareholders was flat compared with last year, at US$460 million. Baidu’s management expects 

revenues in the first quarter of 2014 to be between US$1.53 billion and US$1.57 billion, representing an increase 

of between 54.8% and 59.5% year-on-year.  Source: Business Strategies Group Hong Kong  -  www.bsgasia.com  

Alibaba to Establish E-commerce Association in Taiwan 

The Alibaba Group will establish an e-commerce network association in Taiwan to help local small- and medium-

sized companies to trade more effectively in the global market. 

After opening its office in Taiwan in 2008, Alibaba has been assisting local companies to make better use of the 

Internet in their trading activities. The company also aims to Taiwanese SMEs to promote their products 

internationally. More than 20 Taiwanese companies have come together to form this e-commerce association. 

Source:  Business Strategies Group Hong Kong  -  www.bsgasia.com 

Alibaba Invests in English-learning Service TutorGroup 

Alibaba has announced an investment in TutorGroup, an online education platform and one of the largest English-

language learning institutions in the world.  Alibaba says it has teamed up with Singapore's state investment firm 

Temasek and Qiming Venture Partners to invest nearly 100 million U.S. dollars in TutorGroup.   Alibaba has not 

revealed the details of the deal.  TutorGroup says it plans to use the funding to accelerate further growth across 

Asia.  Source:  English.cri.cn 

SINA Reports 2013 Revenue Growth of 26% 

SINA Corporation (the "Company" or "SINA") (NASDAQ GS: SINA), a leading Internet media company 

serving China and the global Chinese communities, announced net revenues increased 26% year over year 

to $665.1 million.  Non-GAAP net revenues increased 27% year over year to $646.4 million: 

 Advertising revenues grew 28% year over year to $526.5 million. 

 Non-advertising revenues increased 19% year over year to $138.6 million. Non-GAAP non-advertising 

revenues increased 23% year over year to $119.9 million. 

 Net income attributable to SINA was $45.1 million 

"The strong performance of Weibo's advertising and value-added services in the fourth quarter allowed us to end 

2013 with strong top line and bottom line growth." said Charles Chao, Chairman and CEO of SINA. "As we enter 

2014, we will continue to focus on growing Weibo's user base and user engagement through product innovation, 

as well as seizing opportunities to enable us for long term growth."   Source: SINA Press Release 
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FROM THE REGULATORY CORNER 
 

Canada Introduces Anti-Spam Law 

The Canadian government has announced that its new anti-spam law (CASL) will go into effect July 1, 2014.  

Where the US CAN-SPAM law focuses only on e-mail spam, CASL covers all "commercial electronic messages" 

(CEMs), regardless of the type of organizations sending them.   

CASL takes a technology-neutral approach and applies to any electronic message sent to an electronic address.  

This means any means of telecommunication, including text, sound, voice, or image, via e-mail, instant 

messaging, telephone, or any similar account (which could include Facebook and Twitter postings), delivered in 

connection with a commercial activity.  The new law will also apply to any CEM either sent from, or accessed on, a 

computer system in Canada. 

Under CASL, "commercial activity" is defined as any transaction, act, or conduct that is of a commercial character, 

whether or not the person who carries it out does so with the expectation of profit.  CASL also creates an "opt-

in" system, requiring permission from the recipient before sending a CEM, though consent can be 

express or implied.  In certain circumstances, implied consent can include existing business or non-business 

relationships, as well as where the recipient has disclosed to the sender, or conspicuously published, their 

electronic address, without an accompanying statement that they do not wish to receive unsolicited messages.  

The message must also be relevant to their business, role, functions, or duties in a business or official capacity.  

All CEMs must also include information regarding both the actual and beneficial sender of the message, a 

sender's contact information, and an effective and timely unsubscribe mechanism. 

CASL will also prohibit the installation of any computer program on another person's PC, smartphone or other 

computer-based device in the course of a commercial activity unless express consent has been given, 

regardless of whether it is installed for a malicious purpose.  "Computer program" will be defined very broadly to 

mean "data representing instructions or statements that, when executed in a computer system, causes the 

computer system to perform a function."   

Violating CASL's provisions can lead to significant penalties ranging from up to C$1 million for individuals and 

C$10 million for businesses, as well as damages and statutory damages, per incident.  Further, officers and 

directors can be held liable if they directed, authorized, acquiesced in or participated in the offending conduct. 

Todd Haiken, Director & Lead Analyst of Outsell Inc. writes:  “CASL has serious implications for any company 

doing business in or that has customers residing or working in Canada.  B2B and B2C marketers may need to 

devote significant attention to their procedures for electronic communications and ensure proper consent.  

Companies that have only been complying with the US CAN-SPAM law will need to change their practices and 

obtain express "opt-in" consent if they want to continue to send messages to or through Canada.  Companies that 

have been following the European Union [4] or United Kingdom's [5] respective spam laws will be in much better 

shape.  If a company is using one of the popular third-party e-mail services like MailChimp, VerticalResponse, or 

Constant Contact to manage their e-mail campaigns, they are also probably in good shape.  If they're not, it's 

something to strongly consider.” 

Though most of CASL goes into effect in less than six months, companies still have time to get consent 

from their existing prospect database and advertising subscribers.    Source:  Outsell Inc. Insight Report 
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FROM THE REGULATORY CORNER 
 

The Cost of Compliance 2014 

According to a Thomson Reuters Accelus survey 2013 was a year of record fines, continuing swathes of 

global regulatory change and a further increase in the focus on the individual actions, or inactions, of 

senior managers.  

The Thomson Reuters Accelus’ annual Cost of Compliance Survey provides an insight into the experiences and 

expectations of global compliance professionals. The report is intended to help regulated firms with future 

planning, resourcing and focus and is driven by the great level of industry participation. Thomson Reuters Accelus 

is grateful for respondents’ open and candid views.  Participants remain anonymous but their views are crucial in 

helping peers to benchmark their own firms’ practices and experiences and to assess whether their resources, 

focus and expectations are in line with those in the wider industry.   More than 600 practitioners across 71 

countries participated in the 2014 survey.  The main points to note are: 

 More than half of compliance professionals expect their personal liability to increase in 2014 with 17 

percent expecting a significant increase. 

 Two-thirds of respondents expect the cost of senior compliance to increase in 2014 with over a fifth (21 

percent) expecting costs to rise significantly. 

 In parallel, nearly two-thirds thought that the total compliance team budget would increase in 2014 and 

a fifth (20 percent) thought that the budget would be significantly more in 2014. 

 Over a third of firms globally spend at least a whole working day every week tracking and analyzing 

regulatory change. 

 The number of compliance teams spending more than 10 hours a week tracking and analyzing 

regulatory developments has nearly doubled in both the U.S. (13 percent in 2013 and 25 percent in 

2014) and the Middle East (8 percent in 2013 and 18 percent in 2014). 

 Globally, compliance functions again reported spending very little time liaising with the internal audit 

function, a persistently repeated finding which is a growing cause of concern. 

 Compliance teams in Asia spend more time consulting other control functions than those in other 

jurisdictions.  Across the board, there was a significant increase in the time spent consulting with other 

functions (legal function: 8 percent in 2013 and 16 percent in 2014; internal audit function: 4 percent in 

2013, 11 percent in 2014; risk function: 2 percent in 2013, 15 percent in 2014). 

The results highlight the diverse pressures which compliance functions continue to face, with shifting supervisory 

expectations, no let-up in the volume of regulatory change and the start of many of the big implementation 

programs or major complex legislation. Similar research was undertaken in previous years and comparable 

results are included where applicable. This year’s survey again showed, from both the number of respondents 

and the range of the detailed received, that compliance officers have been finding life increasingly challenging. 

2013 was a year of record fines, continuing swathes of global regulatory change and a further increase in the 

focus on the individual actions, or inactions, of senior managers. Compliance officers had to cope with all of this 

while also finding themselves subject to more intrusive and intensive oversight from regulators around the world, 

as they have sought to develop the recommended outcomes-based supervisory approach. 

To read the full report click on this link:   http://www.biia.com/cost-of-compliance-2014  
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FROM THE USER CORNER 
 

Salespeople Crave Embedded Content in Workflows and Better Functionality 

BIIA co-founder member Outsell Inc. felt the pulse of nearly 2000 knowledge workers in a recent end-user study.  

Here are some interesting findings: 

 Companies are keen on integrating external content:  A large majority of knowledge workers say their 

organization has either fully (41%) or partially (35%) embedded externally published information into their 

CRM system. Of the remaining 14% of companies, half plan to integrate external content but haven't 

done so yet. 

 And embedded external content is regarded as highly important:  Nearly 80% of sales professionals 

indicated that it is extremely important (34%) or very important (44%) for externally published information 

to be integrated and embedded into their company's CRM system. Only 7% of sales professions 

consider this integration not very important or not at all important. 

 But many sales professionals aren't satisfied with the integration so far:  While 17% of knowledge 

workers are extremely satisfied with the integration of externally published information into their 

company's CRM system, this figure drops to just 5% for sales professionals. In fact, a large majority of 

salespeople — 61% — are somewhat satisfied or not very satisfied with their company's integration of 

external content into the CRM system thus far. 

 Several factors stand in the way of higher satisfaction:  Salespeople identify four key gripes and potential 

areas of improvement  for integration of external information into business applications like  CRM 

systems — accuracy of content (34%), lack of training on how to  leverage the information (32%), 

difficulty manipulating the data to meet  their needs (32%), and insufficient search features and 

options (29%). 

Outsell's dialogue with clients and the marketplace uncovered a discrepancy in leaders' opinions regarding the 

importance of content integration into enterprise applications and workflow. This variation in opinion is especially 

prevalent when it comes to sales professionals' desire for and current satisfaction with embedded content into 

their CRM systems like Salesforce, Sage, SAP, or homegrown applications.  But findings from Outsell's research 

put  this squabble to bed, revealing a compelling argument in favor of  integrating external information into 

enterprise applications — CRM  systems in particular.   Source:  Outsell Insight product #1140 

HR Performance Monitoring System:  Evolv 

According to a recent report by the Financial Times Evolv Inc. is a leader in the nascent Quantified Workplace 

movement.  For its part, Evolv analyses more than half a billion “employee data points” from across 13 countries, 

seeking to identify patterns across companies and industries. These data points range from how often employees 

interact with their supervisor to how long it takes a worker to get to the office. 

Evolv’s clients use them to help guide their hiring decisions, as well as to evaluate an employee’s performance 

throughout his or her career.  The company has so far focused on customer-facing industries such as retailers and 

call centers. One client is Kelly, an employment agency. It says it has seen a 7 per cent improvement in employee 

efficiency across the board by incorporating Evolv’s insights into its hiring policy.    Source:  Financial Times 

 

mailto:biiainfoasia@gmail.com
http://www.outsellinc.com/products/index/1140%22
http://www.evolv.net/
http://www.ft.com/cms/s/2/d56004b0-9581-11e3-9fd6-00144feab7de.html#ixzz2u2RsoYJO


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 03 I - 2014 

Copyright © BIIA 2014  - For Member Internal Use Only – To Request Permission to Publish Contact: biiainfoasia@gmail.com 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact biiainfoasia@gmail.com     
  
 
 

15 
 
 

PEOPLE ON THE MOVE 
 

Dennis Martin joins D&B New Zealand as Managing Director 

Dennis Martin comes from Experian where he held P&L responsibility for Experian in SEA. Experian business in 

the region includes Credit Services, Decision Analytics and Marketing Services with offices in Singapore, Malaysia 

and Thailand. Board member for Experian interests in Vietnam, Singapore and Malaysia. Responsible for client 

engagements across the region including Indonesia, Thailand, Singapore, Malaysia, Vietnam and the Philippines. 

Returning home to New Zealand from Singapore he held the position of  General Manager Corporate Solutions at 

PropertyIQ NZ Limited 

Connotate Promotes Tom Williams to COO 

Connotate, Inc. announced the promotion of Tom Williams to Chief Operating Officer. Williams previously 

served as Vice President of Operations and Professional Services at Connotate, leading the Operations and 

Professional Services Organization (PSO) teams. 

To harness the power of Big Data, Connotate continues to build industry-leading products and services for clients, 

while further developing Data as a Service (DaaS) offerings – similar to products it offers today for background 

checks, consumer electronics, vehicle listings and executive profiles. Connotate identifies new markets to extract 

and warehouse data so it can offer a simple API to make this information easily retrievable to customers. 

Williams is a U.S. Army veteran, with time served in the United States, East Asia, Europe and the Balkans. He 

holds an A.A.S. in Networking Technology and a B.S. in Organizational Leadership in Technology, as well as 

several industry-recognized certifications including PMI’s PMP and CAPM, ITIL v3, BICSI Level II, CompTIA A+ 

and CompTIA Network+. In addition, Tom is a Microsoft Certified IT Professional.  Source: Connotate  

UBM’s Levin to Step Down - Assumes Presidency of McGraw-Hill Education 

UBM plc has announced the early step down of company CEO David Levin on 1
st
 March 2014.  UBM first 

announced in September 2013 of Levin’s intention to step down as CEO by 31
st
 July 2014. 

Levin’s early departure is a result of his appointment as President and CEO of McGraw-Hill Education in New 

York.  Dame Helen Alexander, Chairman of UBM, will assume the role of executive chairman until a new CEO is 

appointed.  She will chair the company’s Executive Committee and work closely with CFO, Robert Gray. 

Source: Business Strategies Group Hong Kong – www.bsgasia.com 

 

The BIIA Network Group on LinkedIn is now 1400 members 
strong with a week over week growth rate of 15%. 

Not a member of the BIIA Network Group on LinkedIn? 
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BIIA NEWS 

 

BIIA Website Traffic 

The interest in industry news on www.biia.com continues to grow as expressed by the statistics below.  We now 

have a wealth of data of the most important industry players.  We cover the most important industry 

announcements on new product development and new services introductions, mergers and acquisitions, 

partnerships and international development.  We publish weekly information on country risk, which should be 

helpful for users of information in dealing with the complexities of country risk.   
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