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Late Breaking News: 

 Credit scoring methods can be protected as trade secret 

 UK Government reveals Big Data investment to lead global race 

 Equifax Makes Strategic Acquisitions 

 Mark your calendar:  9
th
 Global Consumer Credit Reporting Conference 

 Global B2B Matchmaking Company Powerlinx Launched by former 
Dun & Bradstreet Executives   

Member News: 

 CRIF in partnership with Hometrack in automated real estate valuations 

 Tinubu Square 2013 revenues up 12% 

 D&B Q4 revenues up 4%  - Full Year Up 1% 

 Equifax Q4 revenues up 8%  -  Full Year Up 11% 
Industry News: 

 Rating agencies growth still riding high, but 3
rd

 and 4
th
 quarters growth 

slows (Moody’s and S&P) 

 Moody’s acquires Amba Investment Services 

 Moody’s donates US$50,000 to aid Typhoon Haiyan relief 

 Solocal Group (Yellow Pages) revenues for Q3 2013 down 5.6% 

 Interactive Data launches comprehensive Web Analytics Suite 

 Arvato strengthens growth of e-commerce platform by acquiring 
Netrada Group (Germany) 

 Salesforce.com and HP announce strategic cloud partnership 

 Salesforce.com acquired Cloudconnect 

 LinkedIn Q4 revenues up 47% - Full year revenues up 57% 
News from China: 

 Alibaba to launch US consumer E-commerce site “11 Main” 

 “Leftover Treasure” Online finance products encroach on the turf of 
China’s state owned banks 

From the Regulatory Corner: 

 US Senate says Data Brokers operate under a veil of secrecy 

 EU Data Protection update 
People on the Move: 

 Experian announces senior executive changes 

 D&B announces simplified organizational structure 

 

BIIA Welcomes Forrester Research as an Associate Member 
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LATE BREAKING NEWS 
 

Credit Scoring Methods Can Be Protected as Trade Secrets 

The German Supreme Court recognizes that the underlying mathematical 

and statistical calculation method for credit scoring is worth protecting 

as a trade secret.   

BIIA congratulates Schufa for their perseverance in fighting this case all the 

way to the Supreme Court.  It is a big win for our industry. 

Background:  Schufa, Germany’s leading credit bureau was sued by a 

German individual concerning the lack of transparency of its credit scoring 

methods.  The plaintiff had been denied credit for a car loan.  Schufa had provided the individual with information 

as required by law, but would not provide the underlying method, which it regards as a trade secret.  The case 

worked its way through lower courts up to the German Supreme Court.   

The 6th Civil Senate of the Bundesgerichtshof in Karlsruhe had confirmed that credit reports for consumers meets 

legal requirements.  The German Supreme Court recognizes that the underlying mathematical and statistical 

calculation method for credit scoring is worth protecting as a trade secret. The Supreme Court hereby affirms the 

existing case law from similar methods.    

The German Supreme Court ruling is good news for the credit information industry.   

Source:  Die Welt and Schufa Press Release 

UK Government Reveals £73m Big Data Investment to 'Lead Global Race' 

The UK Government has pledged to make a £73m investment in projects 

designed to help unlock the potential of big data, amid plans to push the 

phenomenon as a key economic driver for the UK in the next three years. 

Universities and science minister David Willetts said efforts to tap into big data would 

create 58,000 jobs and be worth £216bn by 2017, with the investment spread across 

55 projects covering everything from transport problems to tackling obesity. 

The Economic & Social Research Council has received £14m to invest in four research 

centers at Essex, Glasgow, UCL and Leeds universities. A further £50m will go to the 

Medical Research Council, £4m to the Arts and Humanities Research Council and £4.6m to the Natural 

Environmental Research Council. 

Willetts said: "Making the most of large and complex data is a huge priority for government as it has the potential 

to transform public and private sector organizations, drive research and development, increase productivity and 

innovation, and enable market-changing products and services.  "The new data research centers will help the UK 

grasp these opportunities and get ahead in the global race."   Source:  DataIQ News 

BIIA Comment:  Rather than vilifying it, the UK embraces the concept of BIG data and furthers its development in the 

interest of economic growth and competitiveness. 
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LATE BREAKING NEWS 
 

Equifax Makes Two Strategic Acquisitions 

Enhances Commercial Credit and Collections Management Capabilities following its acquisition of TDX 

Equifax Inc. (NYSE:EFX) has acquired Forseva, LLC a Chicago based leading provider of end-to-end, cloud-

based credit and collections management solutions.   The company will become a part of Equifax Commercial 

Information Solutions.    

This is an interesting development.  Equifax’s commercial solutions business has gone nowhere since its 

inception approximately 20 years ago.  It suffered from a similar fate as other commercial credit information 

providers – low growth.  In Q4 2014 Equifax’s North American commercial solutions business declined by 3%.  

This acquisition comes right on the heel of the acquisition of UK based TDX offering also end to end risk 

management solutions.   

"The addition of Forseva's cloud-based platform underscores our commitment to be the leading provider of B2B 

insights by making it easier for our customers to analyze risk, collaborate across functions and transact business 

wherever they are," said Alex Gonzalez, President, Equifax Commercial Information Solutions. "The combination 

of our deep SMB expertise and advanced analytics with Forseva's market-leading technology enables it to deliver 

innovative, integrated solutions more rapidly, and will help our customers grow their business more effectively and 

profitably across the customer lifecycle."  

About Forseva:  Founded in 2009, Forseva develops cloud-computing applications that improve organizational 

efficiency and risk assessment by automating credit and collections management and aligning these functions 

tightly with sales, marketing and customer service.  To read more click on this link. 

Equifax Acquires Inffinix 

Equifax has acquired Inffinix, a Mexico City-based credit data software company. 

Inffinix provides collections workflow software on a licensed basis to companies throughout the Latin American 

region. The software enables customers' collection staff to efficiently process, manage and track accounts 

throughout the entire collections process. Inffinix's geographic footprint includes customers in Mexico, Brazil, 

Chile, Peru, Colombia and Costa Rica. And our plan is to take this product, which is very well suited for Central 

and South America, across our entire Latin American footprint in the coming years, providing for additional growth 

opportunities.  Source:  Equifax Earnings Conference Call – Seeking Alpha 

BIIA Comment:  This is the third acquisition in the same space which Equifax has made in the last three month (TDX in the UK 

and Forseva in the US). These acquisitions are intended to broaden Equifax’s decisioning and workflow management solutions 

in collections.  It will also enable Equifax to further penetrate existing, as well as new customer relationships in its markets. 

Mark Your Calendar: 9th Global Consumer Credit Reporting Conference 

The Organizing Committee, Association of Consumer Credit Information Suppliers 

(ACCIS); Consumer Data Industry Association (CDIA); Saudi Credit Bureau (SIMAH), for 

the 9th World Consumer Credit Reporting Conference has chosen the Grand Hyatt Dubai to 

host the event October 19-21, 2014.   
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LATE BREAKING NEWS: 
 

Global B2B Matchmaking Company Powerlinx Launched by Former Dun & 

Bradstreet Executives 

Three former D&B executives and a former DB former executive of D&B Israel launched Powerlinx, a new 

global business-to-business matchmaking company.  Powerlinx received its first round of seed funding and 

unveiled its digital platform, which combines proprietary intent recognition technology, Big Data, and advanced 

needs-matching analytics. Now, through the power of these capabilities, companies can be directly connected to 

new markets, growth opportunities, new suppliers, capital sources and each other in a far more efficient manner 

than ever before. The company’s platform, released into beta in early November, has successfully created and 

introduced business opportunities to its members worth hundreds of millions of dollars. 

The members of the founding team are: 

Steve Alesio is currently an Operating Partner of Providence Equity Partners, and Chairman of 

several of its portfolio companies, including Blackboard, Inc. and Miller Heiman, Inc.  Prior to 

Providence, Steve spent 10 years at Dun & Bradstreet Corporation, where he served as Chairman 

of the Board and CEO from 2005-2010, and 19 years at the American Express Company, 

completing his tenure as President of the Small Business Services group. 

Doron Cohen is an experienced entrepreneur who has founded, built and 

successfully sold several companies. He has been Chairman of both Dun and Bradstreet (Israel) 

and D&B Consumer Credit Bureau (Israel) since 2002.   Doron also founded and serves as 

Chairman/CEO of CB Alliance, a boutique equity and business accelerant group with a global 

portfolio of companies and clients. Previously he was founder/CEO of Fidelity Holdings, a company 

he grew to over 600 employees and $400 million in revenue. 

Christine Christian is an independent company director and chairman with strong commercial, 

international and investment experience.  Based in Australia, Christine is recognized globally as a 

leading authority on credit risk management, debt management, credit risk solutions, global 

business publishing and driving value through complex business intelligence. Christine has served 

in numerous senior executive roles including 14 years as CEO of D&B Australia & New Zealand and 

8 years as Chairman of D&B Consumer Credit Services.  

David Emery is the Founder/Chairman of Reciprocus, a Global M&A Advisory Boutique based in 

Singapore. He serves as an Advisor to several organizations & government agencies, and sits on 

several boards. Prior to founding Reciprocus in October 2011, he was with Dun & Bradstreet for over 

16 years, lastly as a Member of the Group's Executive Board (GLT) and President of Asia Pacific. 

During his tenure with D&B he was also Chairman of D&B India and Vice-Chairman of Huaxia D&B 

China. Previously he served as a Regional General Manager at Xerox. Reciprocus is a member of 

BIIA 

The mission of Powerlinx is to connect the world's businesses to make them more successful, drive innovation 

and fuel the global economy.    To read the company announcement click on this link 
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MEMBER NEWS 
 

CRIF in Partnership with Hometrack in Automated Real Estate Valuation 

CRIF, the market leader in continental Europe in the field of banking credit 

information, has signed an agreement for the development and provision of an 

Automated Valuation Model (AVM) for the Italian market in partnership with 

Hometrack, the leading supplier of AVM technology in the UK and Australia. 

This groundbreaking new service consists in the provision of a value estimate for any given residential property at 

a given date, using sophisticated mathematical modelling techniques in an automated and hence entirely 

objective manner. 

Hometrack is a privately owned business with offices in London and Sydney and the exclusive AVM supplier to 4 

of the top 6 banks in the UK.  Many of the largest financial institutions rely on Hometrack to provide them with the 

high quality, tailored information they need to make informed decisions in property. Hometrack is the only 

European AVM to have been reviewed in publications by all 3 major Rating Agencies and used within over 50 

actual structured finance transactions. 

This partnership marks a significant milestone as it combines Hometrack’s AVM knowledge and analytical 

excellence with CRIF Real Estate Services’ property valuation expertise which offers valuations to more than 100 

Italian banks and financial institutions, in line with the most rigorous valuation criteria recognized on an 

international level, a network of 550 independent, qualified and certified professional valuers and the largest 

database of property valuations in the country. 

“Automated Valuation Model (AVM) services represent the most innovative and reliable technique to provide an 

automatic estimate of market value for residential property - says Stefano Magnolfi, CRIF Real Estate Services 

Director - and it completes our Real Estate Services offering, from full valuations of both retail and commercial 

properties with internal and external on-site inspections, to entire mortgage portfolio revaluations.” 

CRIF’s agreement with Hometrack initially focuses on the provision of AVMs for the periodic revaluation of 

residential property portfolios in Italy as of February 2014. Subsequently CRIF, in partnership with Hometrack, will 

develop and market the AVM services in a number of European countries. 

Source:  CRIF Press Release 

Tinubu Square 2013 Revenues Up 12% 

International expansion reinforces steady development of credit risk software company 

Tinubu Square reported a 12% increase in turnover in 2013, continues to improve its net earnings and expects to 

grow exponentially during 2014 following expansion overseas and consolidation in both the UK and France.   

Tinubu Square opened two offices in Asia in 2011 and 2012, in Singapore and Mumbai, and also has a UK office, 

based in London. With several contracts already signed in the USA, the opening of a new office located on the 

ground will enable the company to address a mature market in search of innovative approaches to trade credit risk 

management.  Source: Tinubu Square Press Release 
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MEMBER NEWS 
 
D&B Q4 Revenues Up 4%  -  Full Year Up 1% 

D&B’s core and total revenue for Q4 was up 4% year over 

year, before the effect of foreign exchange (up 3% after the 

effect of foreign exchange). 

For the full year of 2013 core revenue was up 1% year-over-

year, both before and after the effect of foreign exchange. Total 

revenue was flat year over year before the effect of foreign 

exchange and down 1% after the effect of foreign exchange.  

Operating income before non-core gains and charges was down 

6% year over year; GAAP operating income was up 1%.  Free 

cash flow for the full year 2013 was $278.2 million; Net cash 

provided by operating activities for the full year 2013 was $333.3 

million 

"Fourth quarter results were in line with our expectations, with growth in both North America and International. 

With 2013 behind us, we are excited to execute our new strategy which is aimed at delivering long term 

sustainable growth," said President and CEO of D&B, Bob Carrigan.  

D&B also announced a simplified global organizational structure that includes six direct reports to Rob Carrigan, 

each of whom has global responsibilities (for details click on this link). 

Q4 Highlights: 

North America:  Core and total revenue was $366.2 million, up 4%, year over year, both before and after the 

effect of foreign exchange.  Operating income before non-core gains and charges was $155.9 million, down 1%, 

year over year. On a GAAP basis, operating income was $124.6 million, down 21%. 

Asia Pacific:  Core and total revenue was $44.2 million, up 7%, year over year, before the effect of foreign 

exchange (flat after the effect of foreign exchange).  Operating income before non-core gains and charges 

was $5.1 million, down 6%, year over year. On a GAAP basis, operating income was $3.1 million, down 39%. 

Europe & Other International Markets:  Core and total revenue was $66.3 million, down 1%, year over year, 

before the effect of foreign exchange (flat after the effect of foreign exchange).  Operating income was $23.5 

million, up 4%, year over year. 

Non-Core Gains and Charges: 

D&B scraps MaxCV:  In connection with a recent review of its business, management determined that the new 

data supply chain was not a necessary component of its go forward strategy to grow the business.  Prior MaxCV 

goals were to reduce the cost of operations to drive sustainability.  This can be largely without deployment of the 

new data supply chain.  Accordingly, during the fourth quarter of 2013, D&B took a $28.2 million pre-tax non-core 

charge related to the write-off of the new data supply chain ($23.2 million net after-tax, non-core charge). 

Source:  D&B Press Release 
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MEMBER NEWS 
 
Equifax Q4 Revenues Up 8% - Full Year 2013 Up 11% 

  

Equifax Inc. (NYSE:EFX) reported revenue from continuing operations of $578.5 million in the fourth 

quarter of 2013, an 8 percent increase from the fourth quarter of 2012. 

For the full year 2013, revenue was $2.3 billion, an 11 percent increase from 2012, both on a GAAP and adjusted 

basis. Diluted EPS from continuing operations attributable to Equifax was $2.69, a 24 percent increase from $2.18 

for the full year 2012. On a non-GAAP basis, full year adjusted EPS from continuing operations attributable to 

Equifax was $3.60, up 24 percent from the prior year period; this financial measure excludes the same items as 

those in the fourth quarter of both 2013 and 2012. 

Equifax Q4 2013:  “Our fourth quarter performance continues to reflect strong execution on our strategic growth 

initiatives, including new product innovation, deeper penetration of our key end-user markets, and strategic 

acquisitions,” said Richard F. Smith, Equifax’s Chairman and Chief Executive Officer. “On a number of measures, 

2013 was a record year for Equifax.  We ended the year with revenue growth of 11% and 24% growth in Adjusted 

Earnings per Share. We have a number of exciting initiatives underway and I anticipate we will deliver another 

year of solid performance in 2014.” 

Full Year 2014 and First Quarter 2014 Outlook:  Based on the current level of domestic and international business 

activity, current trends in foreign exchange rates, and an anticipated slowdown in mortgage activity in the first half 

of 2014, consolidated revenue for the full year of 2014 is expected to be between $2.425 billion and $2.475 billion 

and full year 2014 Adjusted EPS is expected to be between $3.75 and $3.89. 

For the first quarter of 2014, consolidated revenue is expected to be between $575 million and $588 million and 

first quarter 2014 Adjusted EPS is expected to be between $0.84 and $0.88. 

For more information click on this link 
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INDUSTRY NEWS 
 

Rating Agencies Growth Rates Riding High but 3rd and 4th Quarter Growth Slows  

 

McGraw-Hill Financial reported fourth quarter 2013 

revenue of $1.25 billion, an increase of 2% compared 

to the same period last year. Net income and diluted 

earnings per share from continuing operations were 

$173 million and $0.62, respectively.  For the full 

year revenue increased 10% to $4.88 billion and net 

income and diluted earnings per share from 

continuing operations were $812 million and $2.90, 

respectively.   

S&P Ratings Services:  Fourth quarter 2013 

revenue decreased 2% to $574 million and operating 

profit decreased 10% to $221 million.   

S&P Capital IQ: Revenue increased 4% to $301 

million in the fourth quarter of 2013. 

S&P Dow Jones Indices: Revenue increased 18% to $130 million in the fourth quarter of 2013.  Quarterly 

operating profit decreased 21% to $50 million.  Commodities & Commercial Markets:  Revenue increased 2% 

to $264 million and operating profit increased 41% to $76 million in the fourth quarter of 2013.   

Following the spin-off of McGraw-Hill Education the company is consolidating data centers and office space.   

Source: McGraw-Hill Financial Press Release 
 

Moody’s: Following a great first half the revenue 

growth in rating services has slowed significantly in the 

second half.   For 2014 Moody’s expects revenue 

growth to be in the mid-single digit range. 

Moody’s reported revenue of $779.2 million for the 

three months ended December 31, 2013, up 3% from 

$754.2 million for the fourth quarter of 2012. Operating 

expenses for the fourth quarter of 2013 totaled $467.3 

million, 5% lower than in the prior-year period. 

Operating income for the quarter was $311.9 million, a 

20% increase from $260.2 million for the same period 

last year.   

Revenue for full-year 2013 totaled $2,972.5 million, an increase of 9% from $2,730.3 million for 2012. Operating 

expenses for full-year 2013 totaled $1,737.9 million, 5% higher than a year ago. Operating income of $1,234.6 

million increased 15% from $1,077.4 million in 2012.   Source: Moody’s Earnings Release 

 

mailto:biiainfoasia@gmail.com


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 02 II - 2014 

Copyright © BIIA 2014  - For Member Internal Use Only – To Request Permission to Publish Contact: biiainfoasia@gmail.com 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact biiainfoasia@gmail.com     
  
 
 

9 
 
 

INDUSTRY NEWS 
 

Moody's Acquires Amba Investment Services 

The acquisition bolsters Copal Partners to create a leading outsourcer to corporate finance, investment 

research and asset management customers 

Moody's Corporation (NYSE:MCO) has acquired Amba Investment Services, a provider of investment research 

and quantitative analytics for global financial institutions. Amba will operate as part of Moody's Analytics majority-

owned subsidiary, Copal Partners. 

The acquisition will bolster the research and analytical capabilities offered by Moody's Analytics through Copal, 

creating a leading outsourcing provider for the global financial sector, including nine of the ten largest global 

investment banks. Moody's acquired a majority stake in Copal in 2011. 

Founded in 2003, Amba provides outsourced investment research and analytics to financial institutions, including 

asset managers, investment banks, broker-dealers, insurance and alternative investment firms. Amba operates 

service delivery centers in Costa Rica, India and Sri Lanka, as well as sales offices in major financial centers. 

"Amba is highly regarded for its offerings to investment research firms and asset managers, and Copal is known 

for its strong services for corporate finance. Together, their scale, talent and resources offer global financial 

institutions a broader array of research and analytics," said Mark Almeida, President of Moody's Analytics. 

The deal, which is not expected to have a material impact on Moody's earnings per share, was funded from cash 

on hand, and the terms of the transaction were not disclosed. Amba expects to generate nearly $39 million of 

revenue in 2013.  Source:  Moody’s Press Release 

Moody's Donates $50,000 to Aid Typhoon Haiyan Relief 

NEW YORK--(BUSINESS WIRE)-- Moody's Corporation (NYSE:MCO) today announced that it has made a 

$50,000 donation to the American Red Cross through its philanthropic arm, The Moody's Foundation, to support 

relief efforts for victims of Typhoon Haiyan (known locally as Typhoon Yolanda) in the Philippines and surrounding 

areas.  

"Our thoughts are with the people of the Philippines and their families around the world as they begin to recover 

from his tragic event. We encourage everyone who is able to contribute to the relief and rebuilding effort," said 

Frances Laserson, President of The Moody's Foundation.  

In addition, Moody's is encouraging its employees to donate to the relief effort by offering to match the donations 

they make to eligible charity organizations via its matching gift program.  Moody’s Press Release 

Solocal Group (Yellow Pages France) Revenues for Q3, 2013 down 5.6% 

The perils of Yellow Pages:  Solocal Group revenues decreased 5.6% for the quarter ended September 30th.  

Print revenues declined 15.9% and Internet revenues grew by 2.0%.  Accordingly the company is reducing its 

2013 outlook to approximately Euro 1bn.    Source: 4-traders.com 
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INDUSTRY NEWS 
 

Interactive Data Launches Comprehensive Web Analytics Suite 

Combining usage analytics, online investment behavior and social media sentiment 

Interactive Data Corporation, a leading provider of financial market data, analytics and customized web 

solutions for financial institutions, announced the launch of a comprehensive suite of web analytics tools. 

The Web Analytics suite provides organizations such as retail banks, online brokers or media portals with tools 

designed to track the usage of their websites and perform in-depth analyses of the information, products and 

services in which users are most interested. Interactive Data has taken a flexible, consultative approach to offer a 

comprehensive package designed to facilitate more effective planning and implementation of targeted product and 

service offerings. 

Interactive Data's flexible cloud-based market data platform is designed to facilitate the integration of web 

analytics with global financial market data, a firm's internal research, and product information. As an additional 

option, firms can combine the interplay between topics in which users are most interested with virtual portfolio 

behavior. Information can be displayed on the website in the form of small widgets, providing updates on the most 

searched securities or holdings other users recently added to their virtual portfolios. This in turn enables banks 

and brokers to provide website users with actionable insight on other users' strategies and support them in their 

investment decisions.   Source: Interactive Data Corporation 

Arvato Strengthens Growth of E-commerce Platform by Acquiring Netrada Group 

International service provider Arvato acquires major parts of Hanover-based Netrada Group and combines both 

companies' e-commerce businesses.  The merger turns Arvato into one of Europe's leading service providers for 

integrated e-commerce services.  The combined business activities will jointly generate a turnover of over EUR 

300 million; the joint number of employees will increase to over 3,000. The transaction is as yet to be approved by 

the respective competition authorities. 

The acquisition of Netrada is one of Arvato's most significant transactions so far.  Thanks to the Netrada takeover, 

Arvato has considerably strengthened its competitive position on the European e-commerce market whilst also 

increasing its growth dynamics.  Netrada Europe GmbH is one of the leading fashion industry e-commerce and 

logistics providers and counts fashion houses such as Esprit and C&A amongst its customers. Arvato will profit 

particularly from Netrada's strong position in the fashion and lifestyle segment. Market researchers are expecting 

online fashion retail to show two-digit annual growth figures over the next few years throughout Europe.    

This transaction represents Arvato’s second major expansion step after last year's takeover of international 

financial services provider Gothia.  Arvato is the owner of consumer credit bureau Arvato Infoscore, Germany and 

operates a European-wide debt collection business.   

About:  Netrada Europe GmbH is a leading e-commerce and logistics service for the fashion industry. As a full-

service provider, Netrada Europe covers the entire e-commerce process chain. Its range of services includes the 

development and operation of web shops, financial services, transportation and logistics, and customer service. 

Netrada currently operates more than 70 Web shops for 13 international fashion brands. Its major customers 

include Esprit, C&A, Tommy Hilfiger and Hugo Boss.   Source:  Bertelsmann Press Release 

 

mailto:biiainfoasia@gmail.com
http://www.interactivedata.com/
http://www.interactivedata.com/prdetail.php?pr=350
http://www.bertelsmann.com/news-and-media/news/netrada-group-takeover-arvato-strengthens-growth-platform-ecommerce.jsp?atn=13411&abp=13411,15872,


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 02 II - 2014 

Copyright © BIIA 2014  - For Member Internal Use Only – To Request Permission to Publish Contact: biiainfoasia@gmail.com 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact biiainfoasia@gmail.com     
  
 
 

11 
 
 

INDUSTRY NEWS 
 

Salesforce.com and HP Announce Strategic Cloud Partnership 

Salesforce.com and HP plan to create the new Salesforce Superpod, a dedicated instance in the Salesforce multi-

tenant cloud, running on HP’s world-class Converged Infrastructure. The companies plan to jointly develop and 

market the Salesforce Superpod to the world’s largest enterprises. HP intends to be the first customer to be 

deployed on a Salesforce Superpod.  The Salesforce Superpod will be available for an additional fee 

to salesforce.com's largest customers.  Source:  HP Press Release 

Salesforce.com Acquired Cloudconnect 

Salesforce.com has purchased cloudconnect, a startup founded by Heroku and Salesforce.com alum Adam 

Gross. The announcement was made at Salesforce’s annual Dreamforce conference in San 

Francisco. Cloudconnect compiles customer data for app developers, to be part of Heroku. 

Cloudconnect aimed to give developers easy access to customer data — “unifying all CRM, social, and web data 

into a single database” — according to a brief write up on the Heavybit web site. Cloudconnect was part of the 

Heavybit startup community founded by Heroku co-founder James Lindenbau.   Source:  Gigaom.com 

LinkedIn Q4 Revenues up 47%  -  Full Year Revenues up 57% 

LinkedIn Corporation (NYSE:LNKD), the world's largest professional network on the Internet, with approximately 

277 million members its quarterly revenue for the fourth quarter was $447.2 million, an increase of 47% compared 

to $303.6 million in the fourth quarter of 2012.  Net income for the fourth quarter was $3.8 million, compared to net 

income of $11.5 million for the fourth quarter of 2012. 2013 full year revenues were $1.525bn, up 57%.  Net 

income was US $26.7 million 

 "Solid fourth quarter performance capped another successful year where improvements in scale and relevance 

across our platform led to strong member engagement," said Jeff Weiner, CEO of LinkedIn. "Moving forward, we 

are investing significantly in a focused number of long-term initiatives that will allow us to realize our vision to 

create economic opportunity for every member of the global workforce."  Source:  LinkedIn Press Release 
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NEWS FROM CHINA 
 

Alibaba to Launch US Consumer E-commerce Site “11 Main” 

Alibaba plans to launch its first majority owned ecommerce venture in the US.  

“11 Main” (business-to consumers) is to be launched by Alibaba’s US 

subsidiaries Vendio and Auctiva.  Alibaba did not disclose any details other 

than describing it as a boutique ecommerce platform selling interesting quality 

products from hand-picked shop owners.  Alibaba, though its English language 

website ‘AliExpress’, currently connects US businesses with Chinese 

wholesalers. 

Alibaba’s Tmall and Taobao ecommerce platforms account for nearly 5% of 

China’s retail trade.  Last month Alibaba took a US$15 million minority stake in 

1stdibs, a luxury ecommerce platform.  It also owns a minority stake in US 

based Shop-Runner Inc.   Source: Financial Times 

“Leftover Treasure” Online Finance Products Encroach on the Turf of China’s 

State Owned Banks 

Alibaba, Tencent and Baidu are three tech companies which are offering 

online finance products at higher yields than bank deposits and thus 

have become quite popular with private investors.  So much so that 

regulators are taking notice.    

Although regulators hope that the leading Internet companies could play a 

role in making China’s banking system more competitive, they are concerned 

about the lack of transparency of these products in particular and China’s 

shadow banking system in general.   China’s regulator, the People’s Bank of 

China, is now gearing up to foster a healthy development of the sector. 

Last summer the Alibaba Group launched Yu ‘E Bao (Leftover Treasure) through its online payment subsidiary 

Alipay. The product is similar to a money market fund.  By mid-January it had more than 49 million customers with 

more than $40bn in investments.  According to Morningstar (investment -research) the $30bn which Alipay held in 

December made it the world’s 4
th

 largest money market fund.  Currently Yu ‘E Bao offers 6% interest versus 3.3% 

banks can offer on deposits and other liquid assets.  Alipay now offers wealth management products. 

Source:  Wall Street Journal 

BIIA comment: The three Chinese high tech groups are all well versed in bringing buyers and sellers together 

and in the case of Alibaba, through Alipay, there is also competence in moving money.  Therefore looking after 

“Leftover Treasures” makes sense.  After all, the second largest commodity after money is information. 

Regulators will let the three proceed, unless there are ‘accidents’.  In the meantime regulators are more focused 

on smaller operators, peer-to-peer lenders for example, to bring some order into the opaque shadow-banking 

system of China. 
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FROM THE REGULATORY CORNER 
 

U.S. Senate Says Data Brokers "Operate Under a Veil of Secrecy" 

When an industry appears not to be transparent it generally spells trouble in the long run.  Knives are 

out on Capitol Hill (Washington) as far as data brokers are concerned.  The readings of the US Senate 

committee hearing are music to the ears of privacy advocates who may want instigating similar 

hearings elsewhere.   

A Senate commerce committee hearing late last year revealed that data brokers are selling 

increasingly sensitive information, including lists of rape victims sold for 7.9 cents per name, and 

genetic disease sufferers. Companies can use those details to change what offers they make to 

consumers and change the prices they charge for products. 

Chairman John D. (Jay) Rockefeller IV, U.S. Senate Committee on Commerce, 

Science, and Transportation in his opening statements said:  “… several of the 

largest data brokers – Acxiom, Epsilon, and Experian – are continuing to resist my 

oversight.  To date, they have not given me complete answers about where they 

get their consumer data, and to whom they sell it.  I am putting these three 

companies on notice today that I am not satisfied with their responses and am 

considering further steps I can take to get this information. And I want to assure 

them that the oversight efforts this Committee has started will continue.”   

The report examined practices of nine companies, including Acxiom, Datalogix, and Epsilon.  

Facebook entered into a partnership with those three companies in April to build a new advertising tool 

which combined "what Facebook already knows about people's friends and 'likes' with vast troves of 

information from third-party data marketers." The report also includes a slide that shows what data 

brokers see when they look at people who are struggling financially.  

Tony Hadley, Senior Vice President of Government Affairs and Public Policy, Experian spoke 

about sharing data responsibly by carefully safeguarding compliance with all privacy and consumer 

protection laws and industry self-regulatory standards, advancing and observing industry best 

practices, and establishing and monitoring adherence to our own corporate policies and practices.  

Jerry Cerasale, Senior Vice President of Government Affairs, Direct Marketing Association (dma)  

provided an industry point of view concerning the value of marketing data for the US economy, the 

responsible collection and use of consumer data, consumer, the DMA Guidelines for Ethical Business 

Practice and consumer education.   Source:  Financial Times - Valleywag.gawker.com - Senate commerce 

committee hearing 

EU Data Protection Update 

BIIA’s expert advisor on Privacy and Regulatory AffairsMike Bradford,  has posted his latest update on 

the EU data protection initiative on:   http://www.biia.com/eu-data-protection-regulation-deadline-for-

biia-members  
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PEOPLE ON THE MOVE 
 

Experian Announces Senior Executive Changes 

Sir John Peace retires as non-executive Chairman.  Don Roberts stepping up 

to succeed him. 

The senior management changes announced by Experian will come into effect in 

July 2014 signal both the end of an era and continuity of succession. With the 

announcement of Sir John Peace’s retirement from the position as non-executive chairman and Don Robert 

stepping up from CEO to succeed him. 

Experian appointed Brian Cassin to become CEO.  Mr. Cassin has been CFO of Experian since March 2012 

and was one of the senior advisors to GUS during the demerger of Experian and Home Retail Group in 2006. 

Whilst promoting the CEO to Chairman is not seen as best corporate governance practice, in this case it can be 

argued that the continuity provided by Mr. Robert stepping up to non-executive chairman should be good for the 

company.  Source: Experian 

Dun & Bradstreet Announces Simplified Organizational Structure 

D&B announced a simplified organizational structure that includes six direct 

reports to Carrigan, each of whom has global responsibilities: 

 Josh Peirez has been promoted to Chief Operating Officer and will lead the new 

Global Operating Team, which includes Content, Product, Technology, Alliances, 

Strategy, and Mergers & Acquisitions, as well as the Worldwide Partner network; 

 Mark Geneste has been promoted to Chief Sales Officer, following our elimination of the separate roles of 

President, North America and President, International, effective February 4, 2014. Mr. Geneste will lead 

the Company's new Global Sales and Service team; 

 Rishi Dave will join D&B as Chief Marketing Officer effective February 24, 2014. He joins D&B from Dell 

 John Reid-Dodick joins D&B effective February 4, 2014, as Chief People Officer and was most recently 

with AOL, Inc.; 

 Rich Veldran continues his position as Chief Financial Officer; and 

 Chris Hill continues her position as Chief Legal Officer. 

Emmanuel Conti, who currently serves as President, North America, notified us that he has been offered another 

professional opportunity and he will be leaving D&B during the first quarter of 2014. 

President and CEO of D&B, Bob Carrigan stated:  "In connection with executing our strategy we are simplifying 

our organizational structure.  My direct reports and I are excited to build on our global market position to drive 

value for our shareholders as well as our customers and partners, both existing and new."  Source:  D&B Press 

Release 
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