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LATE BREAKING NEWS 
 

Google 'Captures' DeepMind 

Google has acquired London-based start-up ‘DeepMind’ to expand further into the field of artificial 

intelligence.  Google paid more than Pounds Sterling 400 million (US$660 million) for the start-up.  DeepMind 

investors include Founders Fund, the venture capital firm run by former PayPal executive Peter Thiel, and 

Horizons Ventures.   Google reportedly beat Facebook to the deal.  DeepMind posted a loss of £2m in the year to 

the end of December 2012, according to filings at Companies House, on a net book value of £375,084. 

DeepMind states it is a cutting edge artificial intelligence company.  The company is not very transparent and has 

a one page website stating that it combines the best techniques from machine learning and systems neuroscience 

to build powerful general-purpose learning algorithms.  Founded by Demis Hassabis, Shane Legg and Mustafa 

Suleyman, the company is based in London and supported by some of the most iconic technology entrepreneurs 

and investors of the past decade. Its first commercial applications were in simulations, e-commerce and games. 

DeepMind states in its website that it is always interested to hear from exceptionally talented machine learning 

researchers and software engineers, inviting them to be part of a world-class team working on ground-breaking 

technology in an inspiring and collaborative environment. 

What will be Google's gain once its founders walk off with their new wealth?  Google believes it now owns a world-

leading machine learning technology.  Let us see what they will make of it.  Source: USAToday and Company 

Website 

To read more click on these links:  Financial Times (1) and Financial Times (2) DeepMind Buy Heralds Rise of the Machines 

TechMedia Network Acquires BuyerZone 

TechMedia Network Inc. (TMN) announced that it has acquired BuyerZone from Reed Business Information.  No 

transaction details were disclosed. 

TMN is a digital tech and science publisher with proprieties like Space.com, TopTenReviews and LAPTOP. 

BuyerZone is an SMB purchasing and lead-generation platform with more than one million registered buyers and 

over 8,500 sellers on network. 

Lead generation is a top priority for TMN, and although its sites were organically surfacing leads, the company 

wanted to do more.  Rather than developing its own platform in house, TMN developed a partnership with 

BuyerZone in June 2013; and COO, Doug Llewellyn, suggests the merger seemed like a logical next step soon 

into the collaboration. "Strategically BuyerZone fit much more cleanly with TechMedia Network than it did with 

Reed," he says. "Buyerzone's business model is 100-percent in sync with ours." 

Llewellyn also says the company is molding its other properties around a similar theme-helping buyers make 

decisions.  For now, the company intends on keeping BuyerZone as a "self-contained operation."   The platform is 

"partner friendly," which could lead to synergies in the future.  

TMN is projecting to grow by 20 percent in 2014. What's more, the company anticipates that BuyerZone will 

account for roughly 20-25 percent of its overall revenue.  Source:  Foliomag.com/2014 
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Late Breaking News 
 

Callcredit on the Block 

According to UK Sky News a pack of buyout firms is vying with 

Germany’s Media Firm Bertelsmann, for control of Callcredit, one of 

the UK's fastest-growing credit information businesses.  Sky News 

understands that a handful of bidders are competing to buy Callcredit 

Information Group, including Charterhouse, Permira and Chicago-based 

GTCR.   It is unclear which arm of Bertelsmann has expressed an interest 

in Callcredit, but it was likely to be Arvato, a provider of business process 

outsourcing services, debt collection and consumer credit information 

(Arvato Infoscore).   

Vitruvian Partners, a buyout firm, is hoping to attract a price of around £400m for Callcredit, which it has owned 

since 2009. 

Callcredit, which has been dubbed a "mini-Experian" because of its resemblance to the FTSE-100 credit 

referencing giant, employs around 800 people at sites across the UK.  It competes with Experian and Equifax in 

the credit referencing market, which is worth billions of pounds a year. 

Callcredit (formerly part of Skipton Building Society) has seen sales and profits grow rapidly since the business 

changed hands, with the business buoyed by growing demand for greater volumes of consumer credit data. 

Last year, GE Capital and Ares Capital Europe agreed to provide new debt facilities to Callcredit, while Lloyds 

Banking Group, Callcredit’s existing banker, continues to provide clearing services and a revolving credit facility to 

the company.   Callcredit and Jefferies declined to comment. 

Sky News reported separately that a looming crackdown on the payday lending sector could scupper 

hopes of a £400m-plus payday for the owners of Callcredit, because it is a supplier of information to the 

payday lending sector.  Sky News understands that a number of bidders for Yorkshire-based Callcredit have 

expressed concern that the profit the company generates from so-called alternative finance providers could be 

substantially eroded by political hostility toward the sector.  Source:  Sky News Press Coverage (1)   Sky News 

Press Coverage (2) 

Spain:  Market Size of Information Industry Estimated at Euro 899 million 

ASEDI, Multi-sectorial Information Association (Spain) has published a 

report in November 2013 on the size of the Spanish Information Industry.   

The reports covers five information segments (see chart).  Unfortunately 

no breakdown by major players was provided.   The authors indicated that 

there were significant barriers in compiling the data and the use of experts 

was necessary to standardize the data and make it comparable. For 

example the CNAE classification (industry) is not always used rigorously.   

Lack of information (BIIA editorial comment: This is not new.  The 

information industry is notoriously not transparent).  Inconsistent reporting.  

To access the report click on this link!  
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MEMBER NEWS 
 

Equifax Acquires TDX Group 

Equifax has acquired the TDX Group, UK for £200m.  TDX Group provides businesses with technology, data and 

advisory solutions to improve debt recovery rates and the fair treatment of consumers in financial arrears.  It was 

founded in 2004 and is headquartered in Nottingham, UK.   

TDX employs approximately 345 people globally.  TDX currently has £9.8 billion of debt under management.  TDX 

data, technology and advisory solutions are informed by data from over 200 client portfolios.  Founded in the UK it 

has now four international offices (UK, Italy, Australia and USA).  Its clients are blue chip creditors and specialist 

debt businesses across the globe.  Source:  Credittoday.co.uk 

Creditreform Launches ‘FirmenWissen’ Watchlist 

Creditreform Germany’s subsidiary ‘FirmenWissen’ (Company Knowledge) has launched a new service called 

‘Watchlist’ for its premium customers which includes new functions and data sources.  The current service is an 

event driven alert service which provides e-mail notification on company register changes, availability of new 

financial statements etc.   

The new Watchlist service allows clients to configure their own internal watchlist and receive automated alerts on 

changes in a client’s status:  Daily alerts on new registrations, new financial statement filings, press reports, ad-

hoc reports etc.   Source:  Creditreform Firmenwissen 

HG Data’s Big Data X-ray Vision Boosts Marketing Response Rates 

BIIA member HG Data is launching a public beta test of its marketing and sales data.    

Imagine you could know with reasonable certainty exactly which CRM system, database, hardware, or other 

business software a prospective client is using right now.  That’s exactly what HG Data, does for marketers and 

sales reps.  “This is the sales guy’s best friend … Essentially; they’re starting out at the 50 yard line while 

competitors are starting at the 5 yard line.”  Stated CEO Craig Harris in a comment to VentureBeat.  

One of HG Data successes was the use of the Dun & Bradstreet number.  Apparently it wasn’t cheap or 

easy, but it has resulted in HG Data being one of only nine companies invited to be flagship launch 

partners on Dun & Bradstreet’s new data exchange.   

This is a huge endorsement of the company’s product.  It’s also a major service for enterprise clients who can now 

integrate HG Data’s lead information into their CRM and marketing engines with a high level of confidence that 

records and leads are assigned to the right accounts, and data validation and translation is not a problem. 

About:  HG Data was founded in 2010 and had a seed round of $2 million last year led by Epic Ventures.   HG 

Data crawls the open web looking for data buried in Word documents, PDFs, Excel spreadsheets, and other 

sources of critical data that most companies don’t even know is public.  Everything it finds goes into its massive 

database, which the company’s data scientists then sift for clues which clients will use for marketing automation in 

its CRM systems.  HG Data sells to 25 percent of Fortune 500 software companies and 40 percent of Fortune 500 

hardware companies, with an annual growth rate of 300 percent last year — all the while still in private beta.  

Source: Venture Beat 
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MEMBER NEWS 
 

CRIF Acquires Turkish Receivables Management Company Recom 

BIIA Member CRIF has acquired a majority share in Recom, a company operating in the receivables 

management and collection sectors in Turkey. 

Established by Selim Tezel, a senior executive in the finance sector, Recom is one of Turkey’s leading players in 

the market. Recom, whose main activity is professional receivables management, has been helping organizations 

manage their receivables more efficiently since 2012.  

CRIF will retain Recom's current managerial staff to carry on its activities.  "By acquiring Recom, CRIF will be able 

to offer value-added services to the Turkish market and provide a comprehensive offering to our customers by 

combining the company’s international experience with the specialization of local organizations," said Carlo 

Gherardi, CEO of CRIF, during his speech delivered at the signing ceremony.   

After underlining the fact that Turkey is an emerging country with a high rate of growth and business potential, 

Gherardi added, “In parallel with our global investment strategies, we place great 

importance on collaboration with local organizations to expand our range of services in 

the countries we operate in. CRIF already offers receivables management and collection 

services in other countries, and we decided to partner with Recom in order to provide total 

life cycle solutions to our customers in Turkey. CRIF's integration with Finar, D&B Turkey 

and Kompass Turkey over the past year has been a crucial step towards growth in the 

global market. Thanks to the synergy between the four companies generated by the 

acquisition of Recom we can now offer our customers both in Turkey and globally high 

value-added risk assessment solutions and enable them to improve their profitability 

through our range of products and services offered in every phase of the credit life cycle.” 

This is the third acquisition of CRIF in Turkey.  It had acquired Finar, D&B Turkey and Kompass Turkey last year.  

CRIF has also started to offer receivables management services through the incorporation of Recom into the 

group.  Source:  CRIF Press Release 

Marketing Automation Is Not Marketing Strategy 

Here is as short introduction of Ruth Stevens’ monthly contribution to the BIIA website on 

the subject of marketing strategy: 

“Too often, these days, I am hearing B2B marketers mouth claims like “We got this new 

[fill in the brand] automation tool, so now we can reduce headcount.”  Or, “Once this 

automation system is installed, it will take our marketing to the next level.”  This worries 

me.  Marketers sometimes see automation as a silver bullet.  But it’s only a 

tool.  Marketing automation doesn’t identify your best target audiences.  It can’t develop 

value propositions.  No way will it make the tough decisions among competing investment 

options.  I’m reminded of Mike Moran’s great book title, Do It Wrong, Quickly.   In other 

words, marketing automation doesn’t work without strategy.  To read the full story click on this link  
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MEMBER NEWS 
 

CREDITSAFE UK Publishes 2013 Scorecard on Most Searched Companies and 

Directors 

Creditsafe analyzed its UK database of 3 million limited companies and 10 million directors in December 

2013 to establish the most searched for enterprises and individuals by its 30 000 UK customers during 

2013.  ….and the winners are:   

Neville Wilshire infamous star of BBC’s ‘The Call Centre’ was the most searched for company director in the last 

12 months. Neville, famous for his “Happy people sell” catch phrase and David Brent style of management, 

attracted viewers and ridicule in equal measure in the last year, but also had people scrambling to learn more 

about his financial acumen and business boasts.   Wilshire is a listed director of We Claim U Gain Ltd, now in 

administration, which claimed to be “one of the most experienced Claims Management Companies in claiming 

back mis-sold Payment Protection Insurance.” His Energy Ltd, where Wilshire is also listed as a company director, 

has been previously served with three County Court Judgments (CCJs). However his vehicle Save Me Money Ltd, 

a parent group for five companies, currently boasts a positive credit rating. 

Luisa Zissman star of The Apprentice, who once claimed “I have the energy of a Duracell bunny, sex appeal of 

Jessica Rabbit and a brain like Einstein,” is the highest ranking female director at six on the list of most searched 

company directors. Luisa owns Boutique Trading Limited, founded in 02/03/2011; a company whose last accounts 

revealed total current assets of £23,489. 

Chris Robertson Managing Director at Creditsafe UK said: “Understanding who you are trading with is vital if 

you are to make informed business decisions. Some directors will sit on the boards of multiple companies and 

even if their current enterprise appears solvent may have a long track record of business failure. By researching 

the financial health of a business and the performance record of its directors it is possible to make a more 

accurate assessment about the likelihood of a company becoming insolvent or defaulting on payments.”  Source: 

Creditsafe UK 

Panjiva Unveils Network View 

Panjiva announced the launch of Panjiva’s Network View tool, a detailed, interactive visualization of trade 

networks.  The tool provides the fastest and easiest way to get a snapshot of a company’s entire trading network. 

The Network View provides a visualization of the relationships between companies. Customers are represented 

by blue circles and suppliers by yellow circles.  In this example, the customer –Veratex – is the anchor circle on 

the left. The number of shipments that have passed 

between two entities (buyers and suppliers) is graphically 

represented by the thickness of the line and the size of the 

circles. You can always see two tiers of trade relationships 

– in this case Vertex Inc., Vertex Inc. suppliers (Taipro), 

and other customers of Taipro. 

At this time the Network View is only available to Panjiva Enhanced subscribers and above.  To find out more 

click on this link: http://www.biia.com/panjiva-unveils-network-view  

 

mailto:biiainfoasia@gmail.com
http://panjiva.com/blog/2014/01/23/panjiva-unveils-network-view
http://panjiva.com/subscribe
http://www.biia.com/panjiva-unveils-network-view


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 02 I - 2014 

Copyright © BIIA 2014  - For Member Internal Use Only – To Request Permission to Publish Contact: biiainfoasia@gmail.com 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact biiainfoasia@gmail.com     
  
 
 

7 
 
 

MEMBER NEWS 
 

D&B ‘Makes Rain’ with a Partnership with FirstRain 

D&B (NYSE:DNB), and FirstRain, announced a partnership to deliver a ground-breaking 

solution combining structured and unstructured business data and analytics. The solution will 

provide a 360-degree view of a company that unifies relevant social content with D&B’s leading 

commercial content in a simple and seamless manner that is easy to use and integrate into 

business applications, in near real time. 

Under a long-term strategic agreement, FirstRain provides D&B with customer and market intelligence, 

which D&B delivers through its world class solutions. The agreement with Silicon Valley-based 

FirstRain, an emerging leader in big data analytics, builds on D&B’s commitment to investing in and 

providing its customers with breakthrough and innovative services. 

Going far beyond traditional news feeds, FirstRain big data analytics on unstructured information, 

including social media conversations on Twitter and blogs, deliver highly relevant, real-time insights on 

companies, markets and competitors to sales and marketing teams. FirstRain users have a superior 

understanding of their customer's businesses, uncovering greater opportunities and risks, and 

ultimately driving smarter business decisions and accelerating growth. 

D&B users now have access to FirstRain’s first-level analytics integrated directly within the D&B 

solutions including Hoovers, D&B360, D&B Direct and First Research
®
. The combination of D&B data 

and insight on more than 230 million businesses, 100 million business executives and three million 

corporate family trees linked via the D&B DUNS
®
 Number with FirstRain’s real- time insights on 

customers and markets sets the standard for business data analytics. 

About FirstRain:  FirstRain is a pioneer and leader in customer insights solutions for the enterprise. 

FirstRain’s cross-platform solutions provide sales, marketing and finance professionals with analytics 

tuned to their specific company strategy, allowing them to deeply understand their customer’s business 

and their markets.  Source: D&B Press Release 

Schufa Germany Mourns the Death of its Ombudsman Prof. Dr. Dr. h.c. mult. 

Winfried Hassemer 

Schufa mourns the passing of Prof. Dr. Dr. h.c. mult. Winfried Hassemer, who died 

recently after a serious illness.  Professor Hassemer was the quintessential pivot in the 

dialog between consumers and Schufa.  During his tenure as Ombudsman of Schufa, 

Prof. Hassemer worked on over 900 disputes.  As a neutral mediator and highly 

reputable legal expert he was very effective in resolving disputes expeditiously and thus 

contributing in reducing dissonance and skepticism concerning the quality of consumer 

credit information.  His achievements were impressive given the relative short time as 

the Ombudsman for Schufa. 

His services will be sadly missed, not just in Schufa, but also in the consumer credit 

information industry in Germany.    Source:  Schufa Press Release 
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INDUSTRY NEWS 
 

Google Enters “Internet of Things” with Acquisition of Nest for $3.2 bn in Cash   

Google (GOOG) announced that it will spend $3.2 billion for Nest, a Silicon Valley company founded by 

former Apple (AAPL) employees to develop better versions of common devices for homes.  The Nest acquisition 

gives Google a foothold in one arena of the "Internet of Things," the growing phenomenon of connecting ordinary 

items to the Internet.  Silicon Valley tech giants are laser-focused on the opportunity for growth in the field, 

with Cisco (CSCO) CEO John Chambers saying at CES this month that it represents a $19 trillion opportunity. 

"This will be potentially the biggest business opportunity in the history of people," Janusz Bryzek, a vice president 

at San Jose-based Fairchild Semiconductor, told the Mercury News about the Internet of Things last month. "We 

are changing the Earth." 

"Google will help us fully realize our vision of the conscious home and allow us to change the world faster than 

we ever could if we continued to go it alone," Nest CEO Fadell said in a blog post. "We've had great momentum, 

but this is a rocket ship."  Nest will continue to operate as a stand-alone company with Fadell at the helm, Google 

announced Monday, with the deal expected to close in the next few months. 

Source:  insidebayarea.com/news 

BIIA Comment:  During the last month Google spent US$ 4 bn on acquisitions in artificial intelligence and intelligent 

things!   

Acxiom Audience Operating System Builds Momentum, Adds New Features 

Acxiom® announced the addition of several new features to its Audience Operating System TM (AOS TM).   

Acxiom's AOS, which launched this past September, offers a new way for marketers, agencies and publishers to 

define, manage and reach target audiences across online and offline channels.   

For the first time, marketers can connect to all types of traditionally disparate data sources to create a complete 

view of the consumer. By leveraging data and insights, AOS redefines the understanding of audiences and helps 

anticipate what appeals to them.  

To learn how AOS enables more effective advertising campaigns, and to further understand its resonance within 

the industry, please refer to MediaPost Editor Joe Mandese's January 8, 2014 piece in MEDIA magazine.  To read 

about the new features log on to:   http://www.biia.com/category/company/acxiom  

Source:  4-Traders.com 

Acxiom Begins Layoffs 

Acxiom made good on its recent promises to reduce expenses by laying off approximately 50 workers – some in 

middle management positions – which are part of a round of layoffs, although less than half are in Arkansas.  A 

smaller contingency of upper management personnel were let go last year after Acxiom announced restructuring.   

More job cuts may be forthcoming before the end of March when the company’s fiscal year ends. 

Source:  Thecitywire.com  
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INDUSTRY NEWS 
 

Apple Acquires Social-analytic Company Topsy for $200M 

Apple Inc. has acquired Topsy Labs Inc., social-media analytic company, for $200 million, 
according to a report in the Wall Street Journal.  Topsy specializes in data obtained from Twitter 
Inc. which it analyzes to track the sentiments of consumers and measure the popularity of 
particular items or topics.   Source: Marketwatch.com 

Experian Q3 Revenues Up 5% - Decision Analytics Grew by 16% 

Experian issued its third quarter Interim Management Statement (three months ending December 2013) reporting 

over revenue growth of 5% at actual exchange rates and total growth at constant exchange rates of 7%. Organic 

growth at constant exchange rates was 5%. 

Experian got significant lift from its Decision Analytics business.  Marketing services were surprisingly sluggish, 

and Latin America is impacted by a less favorable economic environment. 

CEO Don Roberts stated:  "Our Decision Analytics business grew 16%, fueled by fraud prevention products and 

strong sales of our flagship PowerCurve software platform. We have also seen improving conditions in some 

markets such as the UK, and we’re making significant progress on the strategic investments we have made in 

prior years which are providing new sources of growth. As we have previously said, some of our markets have 

been challenged, with a weak economic environment in Brazil, and softness in US mortgage activity. “Our recent 

acquisitions in fraud and healthcare have both made strong starts and we are seeing good take up with clients. 

Overall we have delivered another quarter of solid performance.”  

“Looking ahead, we expect organic 

revenue growth for the second half to 

be at least similar to that in the third 

quarter, while for the full year we 

continue to expect modestly improved 

margins (at constant currency) and 

cash flow conversion of at least 90%.” 

During the quarter, Experian 

completed the acquisitions of 41st 

Parameter and Passport Health 

Communications. These acquisitions, 

as well as the maturity in December 

2013 of the £334m 5.625% 

Euronotes, were funded from 

Experian's existing committed bank 

facilities.  Source: Experian Press 

Release 

 

mailto:biiainfoasia@gmail.com
http://www.marketwatch.com/story/apple-buys-social-analytic-company-topsy-for-200m-2013-12-02?link=MW_latest_news
http://www.experianplc.com/news/company-news/2014/16-01-2014.aspx
http://www.experianplc.com/news/company-news/2014/16-01-2014.aspx
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INDUSTRY NEWS 
 

Experian Releases QAS Email Validation 

Enhanced QAS Email now available to improve deliverability across email marketing and operational 

programs. 

Experian Data Quality released new email validation software that allows 

businesses to maximize return on investment and communication efforts through 

the email channel. The new cloud-based tool offers faster validation speed, 

simplified response codes and improved match rates. 

QAS Email allows users to validate business and consumer email addresses at the point of entry, allowing them to 

collect a greater number of valid email addresses and ultimately better connect with their customers and 

prospects. 

"Email represents a critical link between brands and consumers. In fact, in a recent Experian Data Quality 

research study, businesses identified email as the most important communication channel, followed by social 

media and phone," said Thomas Schutz, general manager of Experian Data Quality, in a statement. "Our new 

product enhancements align with Experian Data Quality's commitment to helping our clients efficiently and 

accurately capture contact data to enable downstream processes, analytics, and cross-channel marketing." 

The same Experian Data Quality study found that 36 percent of U.S. companies operate across five or more 

communication channels. 

Source: Destinationcrm/com 

Thomson Reuters Launches Company Investigator 

Comprehensive tool to analyze company structures, relationships, assets and more 

Thomson Reuters announced Company Investigator, a comprehensive resource for information on private and 

public companies. Users can find information on companies to assist with business development, litigation, due 

diligence and a host of other applications. 

Company Investigator accesses more than 30 million company profiles — of which 20 million are hard-to-find 

private companies — including general corporate information, subsidiary data, legal disputes, secretary of state 

filings, regulatory filings, and material agreements. Users can search by company name or other terms to locate a 

search subject. 

Company Investigator is available on WestlawNext and presents information in a manner that makes it easy to 

analyze corporate “family tree” structures, relationships among corporate entities, and other company-related 

information, such as recently filed court dockets, bankruptcy filings and more.   

A podcast discussing how Company Investigator can help find information on public and private companies is 

available here. 

Source:  Thomson Reuters 

 

  

mailto:biiainfoasia@gmail.com
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http://traffic.libsyn.com/legalcurrent/Thomson_Reuters_Company_Investigator.mp3
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NEWS FROM CHINA 
 

Alibaba Partners with Weibo to Launch New Payment Service 

Alipay, China’s leading e-payment company and an affiliate of the Alibaba Group, has partnered with Chinese 

microblogging platform, Sina Weibo, to launch a new payment platform called Weibo Payment. The new payment 

service is accessible through mobile app and website enabling Weibo users to make online and offline payments. 

According to Alipay, there are currently more than 400,000 retailers promoting products via their own Weibo 

accounts.  In April 2013, the Alibaba Group paid US$586 million for an 18% stake in Weibo. The company 

subsequently launched a service allowing Taobao users, Alibaba’s consumer-focused e-commerce arm, to link 

their accounts with those of Weibo. 

Source:  Business Strategies Group Hong Kong  -  www.bsgasia.com  

Alibaba Completes Acquisition of Umeng 

Mobile app analytics platform Umeng has announced that it was acquired by the Alibaba Group, but declined to 

reveal any financial information about the deal.  Umeng will retain operational autonomy as an independent 

company upon completion of the acquisition. 

Alibaba's wireless division director Eddie Wu has disclosed that the company will assist in positioning Umeng as a 

comprehensive mobile developer services platform, as well as leverage Alibaba's existing resources to provide 

value-added services such as promotion, storage, and advertising to developers. 

Source: Marbridgeconsulting.com 

Alibaba to Launch Mobile Gaming Platform 

Alibaba plans to launch a mobile gaming platform which will open a new revenue stream.  Alibaba intends 

to take a 20 per cent cut of revenue from app sales and in-app purchases with developers taking 70 per cent.  The 

remaining 10 per cent of revenue will be donated to charity.   

The platform will store payment options, virtual currencies and game data and will be linked to the AliCloud cloud 

platform and Alipay payment technology.  The timing of the platform’s launch was not disclosed. 

Mobile gaming is clearly a huge opportunity in China, with official figures cited by Alizila, Alibaba’s news website, 

valuing the country’s mobile games market at CNY11.2 billion ($1.85 billion) in 2013, a 247 per cent year-on-year 

increase.  The game platform is the latest effort by Alibaba to gain a stronger foothold in the mobile internet 

space, which it sees as crucial to the company’s future success. 

It launched the Laiwang messaging app in September to compete with Tencent’s WeChat, racking up 10 million 

users by November. The company also offers mobile shopping app Mobile Taobao and e-payment app, Alipay 

Wallet.  Source:  Mobileworldlive.com 

Have you missed important news in January?  Go to 
http://www.biia.com/category/newsletters/2014 

 

mailto:biiainfoasia@gmail.com
http://www.bsgasia.com/
http://www.mobileworldlive.com/alibaba-launches-ott-messaging-app
http://www.mobileworldlive.com/alibaba-messaging-app-attracts-10m-users
http://www.mobileworldlive.com/alibaba-messaging-app-attracts-10m-users
http://www.mobileworldlive.com/alibaba-planning-mobile-gaming-platform
http://www.biia.com/category/newsletters/2014
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NEWS FROM CHINA 
 

Alibaba Invests in Data Content Services Provider Citic 21N 

Alibaba said it has agreed to invest in Citic 21CN, a data and content service provider whose business 

includes managing data on pharmaceutical products.  In a statement Thursday, Alibaba said it and Yundeng 

Capital will jointly invest a total of $170 million in Citic 21CN to take a 54.3% stake in the company.  Of that stake, 

Alibaba will hold 38.1%. 

Alibaba said its cloud-computing business unit, which collects and manages the back-end data from its e-

commerce and payment operations, could work together with Citic 21CN to build a data platform for 

pharmaceutical products. 

Tmall, an online shopping site operated by Alibaba, currently hosts storefronts for 80 major Chinese drugstore 

chains, the company said.  Source: Blogs.wsj.com 

S&P Dow Jones Indices Pursues Asia and Latin American for Growth 

S&P Capital IQ Real-Time Solutions has extended its QuantFEED and QuantLINK solutions through Hong 

Kong Exchanges and Clearing’s (HKEx) Orion program.  The company has also announced a deal with 

Korea Exchange Inc. to collaborate on marketing and sales of KRX indexes.   

S&P is seeking cooperation with Asian and Latin American exchanges, with a goal of creating new indexes to be 

benchmarks for financial products. 

S&P Dow Jones Indices is seeking to partner with bourses in these regions, Chief Executive Officer Alex Matturri 

said in an interview in Hong Kong recently. While there are no plans to open new offices in the regions, the unit of 

McGraw Hill Financial Inc. (MHFI) will hire more staff based on client demand.   

Source: Bloomberg.com/news 

Baidu Revenues Up 42% 

Baidu announced its results for the quarter ended 30
th
 September 2013. Revenues jumped to US$1.5 billion, a 

growth of 42% compared with the same quarter last year. Net income attributable to the company was US$498 

million, a moderate increase of 1.3% over the same period last year. Diluted earnings per share in the quarter 

were RMB 8.63 (US$1.41). 

As of 30
th
 September, Baidu had about 464,000 active online marketing customers, a year-on-year 42% growth. 

Revenue per online marketing customer this quarter was US$3,121 – an increase of 19% compared with the third 

quarter of 2012.    

Source:  Business Strategies Group Hong Kong – www.bsgasia.com 

Interested in latest news on Who’s Who’ in Business Information?   

Please click on this link 

 

mailto:biiainfoasia@gmail.com
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FROM THE REGULATORY CORNER 
 

Outsell Inc. Report on Commercial Data Privacy Protection: The Business Impact 

of Proposed Regulation on the Information Industry 

BIIA Co-founder Outsell Inc. has published for its subscribers a report on "Commercial Data Privacy Protection: 

The Business Impact of Proposed Regulation on the Information Industry" 

THE CHALLENGE: Technology is changing quickly, personal information is shared, collected, stored, and used in 

more ways than ever, and pressure is building globally for countries to better address consumer privacy. This 

drives opportunity and innovation for publishers, data, and information providers — while creating new risks and 

uncertainty.  

HOW THIS REPORT CAN HELP: General counsels, heads of government affairs departments, and executives 

across information and publishing markets will understand issues arising from regulatory and legislative proposals 

and the potential financial impacts if they were to become law. Leaders will gain insight into regulatory trends and 

their drivers, ways to position to take advantage of uncertainty and public opinion, and what things to consider in 

areas such as e-commerce, marketing, and data brokerage. 

WHY CARE: Proactively integrating data privacy protection into business models can pay off in earned consumer 

trust and in savings in both time and money in the long run. The key is to determine early which proposals are 

most likely to become law, what their financial impacts may be, and the best options for compliance. 

Link to this report - http://www.outsellinc.com/store/products/1209 

Data Protection & Privacy:  Implications for 2014 

It cannot have escaped the attention of anybody working in the business information 

industry that 2013 was a year when the practices of the industry across the globe 

came under greater scrutiny.  Whether the European Data Protection will get 

approved or not, life for consumer and commercial information companies will be 

tougher in the future.  There are indications that not only information providers are 

struggling with the proposed legislation, individual countries are struggling with it too.   

So does this mean we can forget about Data Protection regulation in Europe for the 

time being?  Well it’s probably wise not to do so because national regulators continue 

to challenge areas such as “consumer consent” and the “legitimacy of consumer 

profiling”. 

In his article on this subject, Phil Cotter, founder and CEO of Cotter Consulting Ltd. 

and BIIA’s deputy managing director, offers his personal views.  To download the document please click on this link   

or BIIA website:  Regulatory  

To keep up to data on regulatory news visit: 

http://www.biia.com/category/regulatory-news  
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BIIA NEWS  
 

BIIA Website Traffic 

  

BIIA Website Traffic:  We made changes to www.biia.com adding a news slider and 

most recently we added a real time stock ticker with listings of credit information and 

rating companies.   

We have new members and BIIA several of our directors have participated in a 

number of industry events in the US, Europe and Hong Kong last year.  We have 

issued over 500 passwords to www.biia.com and the BIIA Network on LinkedIn has 

surpassed the 1,300 member mark.  All of which is driving BIIA’s website traffic.  

Most encouraging is the rise in returning visitors.  In January the interest of US 

based readers were particularly strong with 62% being from North America while in 

December this figure was 50%.   The remaining regions such as Europe and Asia 

being equally split. 

We have a number of members who are making astute use of the BIIA website and Newsletters by contributing 

press releases, white papers and placing banner advertisements on www.biia.com.   

BIIA Salutes New Members Who Joined in Recent Months 

   

Business Information Industry Association Asia Pacific – Middle East Ltd. 
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