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Late Breaking News: 

 BIIA Welcomes Informa  

 BIG Data and Analytics:  Decision Management for the Masses 

 B2B Media M&A Activity in U.S. in Past Nine Months US$67.5 billion 

 News from the EASDP Congress: Good Bye Native Website 
Member News: 

 TransUnion Launches New Mobile Application to Help Consumers Be Connected 
With Their Credit and Personal Finances 

 Encompass: Managing Commercial Information through Visualization – a Smart 
Way to Achieve Operational Efficiencies in the Legal Industry  

 Equifax Announces Five-Year Commitment to Operation HOPE 

 CRIF Rating Agency and Informa D&B to Develop CRIF Ratings in Spain 
Industry News: 

 IBM Acquires Xtify 

 IBM Announces Digital Marketing Network in the Cloud 

 Experian Launches Consulting Services for the Mobile Market at Money2020 

 S&P Capital IQ Launches Tool to Assess the Default Risk of Public and Private 
Companies 

 IHS Inc.: Polk Launches Global Aftermarket Solutions Platform 

 Experian® Launches Analysis Ranking Top Metropolitan Areas by Key Indicators 
of Business Health 

 Experian Launches Intuitive Cross-channel Marketing Platform in Southeast Asia 

 CoreLogic Reports 9.7% Revenue growth in Q2 2013 

 FICO Partners with Big Data Startup ERN to Offer Analytics-Driven Marketing 
Platform    

 Salesforce.com Second Quarter Revenue Growth 31% Buoyed by ExactTraget 
Acquisition 

News from China: 

 Alibaba Sales 'to Exceed Entire US e-Commerce' by Year End 

 Alibaba.com to Hold First Training Seminar in Pakistan 

 Alibaba Invests $193 Million to Buy Chinese Asset Manager Tianhong 
Regulatory News: 

 Transparency at Risk in Virginia, USA:  Commercial Credit Reporting under 
Attack by Small Business Commission  

How Important Is Small Business? 

 Contribution of Small Businesses:  Reality or Myth? 
People on the Move: 

 Experian Appoints New Senior Leadership to Credit Services Group 

 Federation of European National Collection Association FENCA Elected Andreas 
Aumueller as President 

 

Keep the Date:  BIIA -  Hong Kong Knowledge Management Society Joint Conference  
November 26, 2013 – BIG Data: the Hottest Topic in Cyberspace 

Venue:  Hong Kong General Chamber of Commerce, 22/F United Centre, 95 Queensway, Hong Kong 

 

http://www.biia.com/category/events/november-2013
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Late Breaking News 
 

BIIA Welcomes Informa D&B 

INFORMA D&B is a leading provider of business, financial and marketing 

information, with a consolidated turnover of 86 million euros in 2012.  

Established in 1992 by CESCE with the aim of creating a Business 

Information Service Center in Spain, today it has a national database with 6 

million financial events and, as a member of the D&B Worldwide Network, offers access to online information on 

220 million companies worldwide.  More than 130,000 clients, 3 million users and 95% of Spanish financial 

institutions use INFORMA D&B services to make their risk decisions.  

INFORMA D&B currently has a workforce of over 300 people, and is based in Madrid with branches in 20 

Spanish cities.   INFORMA D&B is part of CESCE Group, expert in integrated risk management with more than 

1,600 employees serving over 140,000 clients and a turnover exceeding 420 million euros. 

BIG Data and Analytics:  Decision Management for the Masses 

FICO published a White Paper which 

discusses the latest trends in how new 

technologies eliminate barriers to 

connected decisions. 

The ability to capture, index and mine BIG 

Data is a critical path towards true customer 

intimacy and competitive advantage.  

Therefore, for most businesses, Big Data will 

mandate some degree of new infrastructure 

development, either through in-house efforts 

or via the Cloud.  But wherever it resides, the 

size and scope of the infrastructure will be 

determined by the degree of analytic power a 

business chooses to leverage Big Data. 

Many businesses have traditionally relied on 

Business Intelligence (BI) analytics to 

generate insight from data.  While these organizations have realized some value from BI prior to the advent of Big 

Data, a key component of Big Data powered BI is missing:  the Decision Management infrastructure to support 

and make sense of today’s data deluge.  Businesses today need Decision Management technologies to master 

and create actionable value from Big Data’s three main characteristics: volume, velocity and variety. 

To read more click on this link 

BIIA Comment:  Information suppliers should take note:  Once a majority of customers have obtained the ability to mine data 

from whatever sources, extract key elements to make accurate and timely business decisions, the value of content is further 

diminished. 

 

http://www.biia.com/wp-content/uploads/2013/10/AST-0090613_White_Paper_Decision_Management_for_the_Masses_2964WP.pdf
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LATE BREAKING NEWS 
 

Media M&A Activity in U.S. in Past Nine Months Accounted for US$67.5 billion 

The Jordan, Edmiston Group, Inc. (JEGI) released its U.S.-focused media M&A report for the first three quarters 

of 2013.  In the nine-month period, a total of 1,057 media-related transactions were recorded with a value of 

US$67.5 billion. That compares to 1,047 transactions valued at US$55 billion recorded in the same period last 

year. JEGI noted the giant merger of ad agencies Publicis/Omnicom accounted for US$21.9 billion of that figure. 

Excluding that deal, the overall transaction value decreased by 23%. 

Source: Business Strategies Group Hong Kong  -  www.bsgasia.com 

News from the EASDP Congress: Good Bye Native Website 

BIIA Chairman David Worlock commented on some of the more salient happenings at the recent EASDP 

congress in his latest blog: Good Bye Native Websites! 

One of the more surprising and perhaps the more shocking news was the announcement that EASDP was to 

merge with EIDQ, Europe’s directory enquiries services.  Obviously the Yellow Pages industry is unraveling too 

fast to allow for the real-time re-calibration of its trade association.   

David Worlock commented “Sic transit the glory of the yellow page players. I was sad – EASDP in its heyday ran 

some of the most entertaining meetings in Europe. I was happy, since I had lost a night’s sleep en route to 

Amsterdam and was approaching going home time. And then the association threw this thunderbolt across the 

stage and rocked us all back in our seats, “You may never visit a native website again!”  Worlock continues in 

his blog:   

“The line had added impact in that it came from a former CEO of Experian’s B2B services, Phil Cotter.  He was 

speaking for BIIA and his own consulting interests, and addressing the issues posed by predictive analytics. And 

he was skillfully piling up the arguments around a machine-to-machine future, the role of the intelligence in the 

network, the ability to track and map our activities as predicted by the past activities of ourselves and others like 

us.  Suddenly, all of the chat about behavioral targeting and the future of advertising on the web crumbled into 

dust for me. The website now becomes a totally different proposition. This is not the display table, advertising 

driven, designed to bring users to your goods and services. This is the storehouse of your advanced metadata 

and this the key to your discoverability.  Mostly you will get discovered by machines, so you need to be 

very aware of how to tell them who you are and what you are about in language they can understand and 

use. 

Phil Cotter’s presentation also hit home the arguments around a machine-to-machine future, the role of the 

intelligence in the network, the ability to track and map our activities as predicted by the past activities of ourselves 

and others like us.  All of the chat about behavioral targeting and the future of advertising on the web crumbled 

into dust before us. The website now becomes a totally different proposition. This is not the display table, 

advertising driven, designed to bring users to your goods and services. This is the storehouse of your advanced 

metadata and this the key to your discoverability.  Mostly you will get discovered by machines, so you need to be 

very aware of how to tell them who you are and what you are about in language they can understand and use. 

Source:  davidworlock.com  

 

http://www.davidworlock.com/2013/09/goodbye-native-websites/
http://www.davidworlock.com/
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MEMBER NEWS 
 

TransUnion Launches New Mobile Application to Help Consumers Be Connected 

With Their Credit and Personal Finances 

Research Shows Smartphones Making Consumers Smarter About Managing Finances 

TransUnion announced the launch of their new mobile credit monitoring application for consumers to help 

members manage their credit anywhere, anytime from their smartphone. The new mobile app allows consumers 

to review their credit information and get alerts to help better protect them against identity theft -- at home, on the 

train, in the bank -- wherever and whenever they need to access their credit information. 

A study* conducted by COUNTRY Financial finds that 53 percent of U.S. adults say they use online banking and 

investment applications regularly, and 70 percent of those users say these tools make them more diligent about 

tracking finances. 

The new TransUnion Credit Monitoring mobile application is available to iPhone users who have a current 

TransUnion credit monitoring membership. To download the application, members should search "TransUnion" in 

the Apple App Store. An Android version will launch soon. 

About TransUnion Interactive:  TransUnion Interactive, Inc. is a consumer subsidiary of TransUnion. As a global 

leader in credit and information management, TransUnion creates advantages for millions of people around the 

world by gathering, analyzing and delivering information. For businesses, TransUnion helps improve efficiency, 

manage risk, reduce costs and increase revenue by delivering comprehensive data and advanced analytics and 

decisioning. For consumers, TransUnion provides the tools, resources and education to help manage their credit 

health and achieve their financial goals. Through these and other efforts, TransUnion is working to build stronger 

economies worldwide. Founded in 1968 and headquartered in Chicago, TransUnion employs associates in more 

than 33 countries on five continents. www.transunion.com. Follow us on Facebook 

at http://www.facebook.com/TransUnion.  Source: TransUnion Press Release 

Encompass: Managing Commercial Information through Visualization – a Smart 

Way to Achieve Operational Efficiencies in the Legal Industry 

Encompass published a White Paper which demonstrates how Encompass offers an information visualization 

solution to significantly improve the way law firms manage commercial information, enabling them to respond 

more effectively to market forces while continuing to increase client value and productivity.  The Encompass 

solution provides the means to achieve a lean data management vision to drive operational efficiencies in this 

highly competitive industry.  To access the White Paper Click on this link   

Encompass Corporation is the developer of Encompass software based in Sydney with over 40 employees and 

growing fast. Encompass is a web-based application that powerfully and securely consolidates corporate, 

personal, property, asset and other disparate data sets from a growing list of regulatory, information provider and 

credit bureau sources.  Encompass Corporation has recently established offices in the UK, Asia and Europe and 

has its sights firmly set on North America and other international markets.  Source: Encompass 

 

 

http://www.transunion.com/
https://itunes.apple.com/us/app/transunion-mobile/id649008868?mt=8&uo=4
http://www.transunion.com/
http://www.facebook.com/TransUnion
http://newsroom.transunion.com/press-releases/transunion-launches-new-mobile-application-to-help-1047701#.Uk_FY4aTjPo
http://www.biia.com/wp-content/uploads/2013/10/Lean-Legal-White-Paper.pdf
http://www.encompasscorporation.com/about-us
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MEMBER NEWS 
 

Equifax Announces Five-Year Commitment to Operation HOPE 

Equifax, Inc. (NYSE:EFX) announced a multi-year, $500,000 partnership with Operation HOPE, the 

financial dignity non-profit committed to providing financial empowerment to underserved communities. 

"Operation HOPE's mission directly reflects Equifax's own values and initiatives of helping responsible individuals 

achieve financial empowerment," Smith said.   "We are pleased to partner with them to enable greater financial 

literacy among underserved consumers and communities across the country. By helping people gain access to 

credit, you open doors — whether it's to a car loan, a better mortgage, or the opportunity to go to college. We look 

forward to joining Operation HOPE to further assist this worthy initiative."  

Equifax's commitment will support the growth of Operation Hope's 700 Credit Score Community as well as the 

urgent need for credit information for those communities affected by natural disaster served by Operation HOPE's 

Coalition America. Executives from Equifax will participate in Operation HOPE's Global Financial Dignity Summit 

in Atlanta this November. Additionally, Equifax will work closely with Operation HOPE's Financial Dignity Center 

which is based out of the Ebenezer Baptist Church in Atlanta. 

Equifax Chairman and CEO, Richard F. Smith, will join the Operation HOPE National Board of Directors and 

Equifax Personal Solutions President, Trey Loughran, will join Operation HOPE's Southeastern Board. 

About Operation HOPE, Inc. (HOPE):  Since its inception in 1992, Operation HOPE has served more than 2 

million individuals. The financial dignity nonprofit has also directed more than $1.5 billion in private capital to low-

wealth communities; it maintains a growing army of 20,000 HOPE Corps volunteers, and currently serves in more 

than 300 U.S. cities, as well as South Africa, Saudi Arabia, Morocco, and the United Arab Emirates.  Source: 

Equifax Press Release 

CRIF Rating Agency and Informa D&B to Develop CRIF Ratings in Spain 

CRIF Rating Agency has announced its entry into the Spanish market through a partnership with Informa D&B. 

CRIF ratings will give investors an alternative and independent opinion on the creditworthiness of Spanish 

companies. 

Specifically, the two companies have signed a collaborative agreement through which CRIF, the ESMA-registered 

(European Security Market Authority) Credit Rating Agency, will extend its activities to the Spanish market, where 

it will draw on the well-established experience and unique information assets of Informa D&B to issue both 

solicited and unsolicited ratings of local businesses. 

“CRIF has well-established and recognized experience in credit risk assessment in Europe and we have achieved 

a position of leadership in Italy for the rating of medium-sized companies who want to get closer to the capital 

market,” stated Silvia Ghielmetti, President of CRIF Rating Agency.  Juan Ma Sainz Muñoz, CEO of Informa 

D&B, stated that “Even though the Credit Rating Agency (CRA) business model is not the same as that of 

companies supplying business and financial information, we have identified a series of synergies which have 

encouraged us to enter the 'debt market', currently in the development phase in Spain, with new regulatory rating 

services.  To read the full story click on this link 

 

http://investor.equifax.com/releasedetail.cfm?ReleaseID=789491
http://www.biia.com/crif-rating-agency-and-informa-db-to-develop-crif-ratings-in-spain
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INDUSTRY NEWS 
 

IBM Acquires Xtify 

IBM has acquired mobile targeting specialist Xtify, enhancing its offering in the areas of campaign creation, 

personalized content, dynamic real-time segmentation, and analytics for all mobile devices and browsers. Terms 

of the deal were not disclosed. 

To read more click on this link 

IBM Announces Digital Marketing Network in the Cloud 

IBM is at it again:  It has made a number of acquisitions during the past 18 months which a potentially game 

changing for marketers and advertising agencies.   IBM is not resting on its laurels as it announced the launch of 

its Digital Marketing Network in the Cloud.  As a result stall warnings are beginning to go off as the agencies' core 

media buying role is being rapidly eroded by automated, programmatic buying.   

The newspaper industry has been the hardest hit by the digital revolution, with print Yellow Pages and directories 

also suffering structural meltdowns.  But Outsell sees traditional ad agencies, as now structured, as another 

endangered species.  The agencies' core media buying role is being rapidly eroded by automated, programmatic 

buying.   This is the assessment of Chuck Richard, VP & Lead Analyst of Outsell Inc. (a co-founder member of 

BIIA). 

Richard comments follow IBM’s announcement of its Digital Marketing Network in the Cloud designed to help 

companies improve marketing performance in real time. The service's stated goal is to make it easier for 

companies to integrate and monitor digital services and help marketers create a more consistent and compelling 

customer experience based on individual buyer behaviors. IBM reports that clients of the new service can now 

monitor real-time prospect and client activity throughout the Digital Marketing Network using customized 

dashboards, including e-commerce and mobile activities. The network gives digital marketers a view of how their 

campaigns are performing across paid, earned, and owned channels. 

To read the full story contact Outsell, Inc.  or contact Chuck Richards 

Recommended reading on the same subject:  Seismic Ad Movements:  BIIA’s Chairman David Worlock writes:  

There have been gathering warnings all through the autumn. Now a realization is beginning to form, we can look 

back and see how it crystalized, and what it may mean….. 

Experian Launches Consulting Services for the Mobile Market at Money2020 

Experian
®
 is announcing the launch of its mobile consulting practice to help organizations acquire, grow and 

protect customers in this dynamic mobile space. 

Experian's Global Consulting Practice in North America now has the unique expertise necessary to provide 

analysis, powerful insight and valuable recommendations to help organizations navigate the evolving mobile 

landscape.   

For details about the Global Consulting Practice services click on this link 

 

 

http://www.biia.com/ibm-buys-mobile-targeting-firm-xtify
https://clients.outsellinc.com/insights/?p=12183
mailto:crichard@outsellinc.com?subject=Comment%20on%20Outsell%20Insights%20
http://www.davidworlock.com/2013/10/seismic-ad-movements/
http://www.experian.com/business-services/global-consulting-practice.html?WT.srch=DA_PR_Money2020_100713_press
http://www.biia.com/experian-launches-consulting-services-for-the-mobile-market-at-money2020
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INDUSTRY NEWS 
 

S&P Capital IQ Launches Tool to Assess the Default Risk of Public and Private 

Companies 

S&P Capital IQ announced the launch of PD Model Fundamentals – an innovative tool used to assess the 

probability of default (PD) of public and private companies.  PDs produced from this tool enable users to screen 

and identify companies with a higher likelihood of defaulting in the short- to medium-term. 

PD Model Fundamentals uses a combination of financial ratios and macroeconomic factors to assess credit risk 

for global public and private companies.  A unique feature of the tool is that it generates two PDs for each 

company – one for financial risk and one for business risk – that are then rolled into one single PD 

reflecting the company’s overall creditworthiness.  A company may look stable from a numbers perspective 

(i.e., financial risk), but may be weak based on country/industry risk or their relative competitive position (i.e., 

business risk), or vice versa. Having these two measures enables users to dig deeper into potential problems and 

understand their origins. The quantification of business risk factors is possible with S&P Capital IQ’s un ique data 

set of coverage for hundreds of thousands of public and private companies, which includes both financials and 

market intelligence on diversification, market share, ownership or management. 

The PD Model Fundamentals offering complements a broad array of tools offered by S&P Capital IQ for complete 

coverage of short-term, mid-term and long-term views of credit risk. This includes PD Model Market Signals that 

provides daily estimates of default and CreditModel, a quantitative tool that uses financial statement information to 

create long-term credit scores akin to fundamental credit risk analysis. These models seamlessly integrate a 

company’s proprietary data with public and private company data available on the S&P Capital IQ platform. Users 

can automatically produce measures of credit risk for hundreds of thousands of public companies – which include 

more than 99% of global market capitalization – and private companies stored in a pre-calculated credit scores 

database.   Source:  S&P Capital IQ 

IHS Inc.: Polk Launches Global Aftermarket Solutions Platform 

To address the needs of the expanding dynamic global automotive aftermarket, Polk, the global automotive 

market intelligence firm recently acquired by IHS (NYSE: IHS), today announced it has launched the world's 

largest and most complete resource for vehicles in operation and original equipment parts intelligence. Polk's 

WorldView, the industry's first comprehensive solution of this nature, integrates several previously independent 

products from Polk into one global solution. It is now available to customers in the commercial and light vehicle 

aftermarket, providing comprehensive global business planning support.  Source:  4-traders.com 

Experian® Launches Analysis Ranking Top Metropolitan Areas by Key Indicators 

of Business Health 

Experian®, announced the launch of the Metro Business Pulse, an analysis that ranks the top metropolitan 

statistical areas in four key business credit categories, including bankruptcy rates, the number of days businesses 

pay their bills beyond contracted terms, delinquency rates and commercial risk scores.  Findings from the Q2 

2013 analysis showed the New York metro area had the lowest business bankruptcy rate at 0.28 percent, while 

Sacramento, Calif. area businesses had the highest at 2.41 percent.   Source: Experian Press Release 

 

http://news.gnom.es/pr/sp-capital-iq-launches-tool-to-assess-the-default-risk-of-public-and-private-companies?utm_source=rss&utm_medium=rss&utm_campaign=sp-capital-iq-launches-tool-to-assess-the-default-risk-of-public-and-private-companies
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INDUSTRY NEWS 
 

Experian Launches Intuitive Cross-channel Marketing Platform in Southeast Asia 

Experian announced the launch of its new global cross-channel marketing platform in Southeast Asia, giving 

marketers the ability to develop and optimize real-time, full service marketing campaigns across any channel to 

deliver seamless, timely and coordinated communications. 

The emergence of today's new hyper connected and "always-on" consumer means brands must deliver 

coordinated and consistent customer experiences across all marketing channels. The Experian Cross-Channel 

Marketing Platform enables marketers to integrate real-time data and customer insight, optimize this insight to 

create meaningful customer conversations and then interact with customers regardless of channel across email, 

mobile, social, web, display and print. 

Key features of the platform include:  Real-time and actionable data — This feature enables marketers to 

obtain a true, panoramic customer view, integrating data from virtually any source (including first-party and third-

party data) and channel into a central repository for more effective targeting, triggering and personalization of 

marketing campaigns across all channels. Brands can also layer customer data with deep consumer insights to 

gain a true, panoramic view of their customers. 

Cross-channel campaign management — The new platform provides a central location for marketers to plan, 

manage, execute and optimize all campaigns across channels, enabling them to focus less on logistics and more 

on delivering consistent and coordinated marketing messages to their customers as they naturally move 

seamlessly in and out of channels. 

Intelligent customer interaction management - Marketers are now able to trigger highly optimized, personalized 

and coordinated messages across channels based on customers' real-time actions and responses to campaigns. 

All messages are created and delivered directly from the same platform, ensuring that customer response 

behavior is immediately captured and accessible to drive even greater relevancy in subsequent interactions. 

Source:  Experian Singapore 

CoreLogic Reports 9.7% Revenue growth in Q2 2013 

CoreLogic’s (NYSE:CLGX) consolidated second quarter revenues increased 9.7% to $427.0 million.  MOS 

revenues grew 24.6% to $184.4 million as a result of higher demand for credit reports, tax services and flood 

certifications as well as market share gains by the credit and tax services businesses. D&A revenues rose 11.2% 

to $169.0 million driven principally by higher demand for property-related information and analytics as well as 

advisory services related to assisting clients with regulatory compliance.  Asset Management and Processing 

Services segment (AMPS) revenues of $80.1 million were down 14.5%.  

Operating income totaled $68.4 million for the second quarter of 2013 compared with $67.6 million for the second 

quarter of 2012. The 1.2% increase in operating income was principally attributable to revenue gains in the MOS 

and D&A segments and improved MOS operating leverage which more than offset the impact of lower AMPS 

revenues as well as one-time transaction fees of $4.2 million related to the Company's recently announced 

acquisitions and investments of $6.4 million in the Technology Transformation Initiative (TTI).   

Source: CoreLogic Press Release 

 

http://www.corelogic.com/about-us/news/corelogic-reports-second-quarter-2013-financial-results.aspx
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INDUSTRY NEWS 
 
FICO Partners with Big Data Startup ERN to Offer Analytics-Driven Marketing 

Platform     

FICO’s Analytic Offer Manager and Customer Dialogue Manager to be embedded in Looop Big Data 

analytics platform 

FICO (NYSE:FICO) entered into a partnership with transactional Big Data startup ERN.   The partner will 

embed FICO’s marketing solutions within its real-time Big Data analytics platform Looop, giving marketers in 

financial services and retail the ability to execute highly personalized merchant-funded marketing strategies based 

on precise analysis of each consumer’s preferences and needs. The partnership is initially focused on the 

financial services market in the UK, Europe and Asia. 

Looop is a scalable, reliable and secure Big Data analytics platform that enables banks, acquirers and merchants 

to perform deep analysis of customer behavior on a micro and macro scale. The actionable insights that result 

can be used to create compelling relevant and timely offers that can be sent to customers through a mobile app in 

real-time. Looop is fully PCI and ISO 27001 compliant. 

About ERN:  Established in 2011, ERN (www.ernglobal.com) has developed a big data analytics platform with 

real-time marketing capabilities called Looop, which was launched at the FinovateEurope 2013 conference in 

February.  ERN’s innovative SaaS solution is designed to offer a completely scalable, reliable and secure suite of 

products to banks and merchants, giving a deep level of analytical detail about consumer behavior in real-time.  

Source:  FICO Press Release 

Salesforce.com Second Quarter Revenue Growth 31% Buoyed by ExactTraget 

Acquisition 

Total Q2 revenue was $957 million, an increase of 31% on a year-over-year basis, benefited in part by the 

acquisition of ExactTarget which closed in July 2013.  Subscription and support revenues were $903 million, an 

increase of 31% on a year-over-year basis.  Professional services and other revenues were $54 million, an 

increase of 23% on a year-over-year basis.  

Cash generated from operations for the fiscal second quarter was $183 million, an increase of 34% on a year-

over-year basis.  Total cash, cash equivalents and marketable securities finished the quarter at $930 million.  

Operating Loss for the Q2 was $ 39.8 million versus $ 13.5 million in Q2 2012.  Operating loss for the first six 

month of 2013 was $84.4 million versus $ 35.7 million in 2012.   

"Salesforce.com continues to be the fastest growing software company of its size with year-over-year growth of 

more than 30% in revenue, deferred revenue, and operating cash flow," said Marc Benioff, Chairman and CEO, 

salesforce.com. "I'm delighted to announce that just four years after delivering our first $1 billion revenue year, we 

are now poised to deliver our first $1 billion revenue quarter in the third quarter of fiscal 2014."    

Source:  Salesforce.com 
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NEWS FROM CHINA 
 

Alibaba Sales 'to Exceed Entire US e-Commerce' by Year End 

Alibaba’s chairman Jack Ma stated that sales of Alibaba Group Holding Ltd’s e-commerce business are expected 

to surpass those of the total retail e-commerce in the United States by year end.   Alibaba has also a near-

term target to exceed Wal-Mart to become the world’s largest e-commerce retail company by 2015.  Ma added 

that Alibaba aims to be an innovative company, just as Wal-Mart was in the last century, when the US based 

company created the business-to-consumer retail model. 

Alibaba’s e-commerce ‘empire’ includes Alibaba.com, Taobao Mall and Taobao Marketplace.  These businesses 

recorded 1 trillion yuan (US$163 billion) in total transactions last year. 

Established in 1999 as a b2b e-commerce website, Alibaba has matured into China’s biggest e-commerce 

company.  Recently the company expanded into payment systems, logistics, cloud computing, retail and micro-

finance.  Through its micro-lending business, Alibaba has made loans to more than 10 million small and medium 

size companies and provided 300 million customers with payment-related services. 

As a latest move Alibaba signed an agreement with China Telecom, China’s biggest fixed-line network operator, 

for a strategic partnership in areas including basic telecommunication services, mobile internet, cloud computing 

and data centers.     

Source: China Daily 

Alibaba.com to Hold First Training Seminar in Pakistan 

Alibaba Group’s B2B e-commerce platform, Alibaba.com, will host its first ever training seminar in Pakistan with its 

strategic partner Pearl Shine Group International (PSGI). The seminar titled “International Trade Secret – 2013” 

will be held on 5th October 2013 in Lahore. 

The seminar aims to help small and medium enterprises (SMEs) in Pakistan to understand how the Internet can 

facilitate international business growth. The training session will introduce key technical aspects to local business 

owners on the successful use of international e-commerce marketplaces. 

According to media reports, as of 31st December 2012, Alibaba.com had more than 700,000 registered users in 

Pakistan and nearly 37 million registered users worldwide. 

Source:  Business Strategies Group Hong Kong  -  www.bsgasia.com 

Alibaba Invests $193 Million to Buy Chinese Asset Manager Tianhong 

Chinese Internet company Alibaba Group has invested 1.18 billion yuan ($192.8 million) to buy fund management 

company Tianhong Asset Management Co, Tianhong shareholder Inner Mongolia Junzheng Energy & Chemical 

Industry Co said in a statement on Wednesday. 

The investment provides Alibaba with a 51 percent controlling stake in Tianhong, which is already in a partnership 

with Alibaba's online payment affiliate Alipay. 

Source: Reuters.com  

 

http://www.chinadaily.com.cn/bizchina/2013-09/14/content_16969683.htm
http://www.reuters.com/article/2013/10/09/alibaba-funds-idUSB9N0HE01920131009?feedType=RSS&feedName=cyclicalConsumerGoodsSector
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REGULATORY ISSUES 
 

Transparency at Risk in Virginia, USA:  Commercial Credit Reporting under Attack 

by Small Business Commission 

The Virginia Small Business Commission continued its study of House Bill 2198 early September with the meeting 

of an ad hoc committee specifically formed to study the legislation, which would affect commercial credit reporting 

in the Commonwealth. NACM was in attendance, providing the committee with a necessary perspective from 

commercial credit professionals that has otherwise been absent from the debate. 

NACM continues to oppose HB 2198, as it does any bill that threatens the free and open exchange of credit 

information, and will be monitoring the legislation through the Virginia legislature. If you have any questions or 

comments about HB 2198, please contact Jacob Barron, CICP at jakeb@nacm.org. Courtesy Jacob Barron, CICP, 

NACM staff writer (National Association for Credit Management) 

BIIA supports the efforts of the NACM:   the proposed legislation will be counter-productive.  It will reduce 

access to finance for SMEs due to lack of transparency.  To read more click on this link. 

 

HOW IMPORTANT IS SMALL BUSINESS? 
 

Contribution of Small Businesses:  Reality or Myth? 

As the US, or any nation, seeks to accelerate the pace of economic growth it would be very helpful to 

understand what makes the small business a big contributor to growth.    If there is one thing that can be 

counted upon from a politician at any level it is that at some point the importance of small business will be noted.  

It is almost reverential as paeans of praise are heaped on the noble entrepreneur.  They create all the jobs and 

they meet all the consumer’s needs. They are the very backbone of the community and underpin a 

businessman’s dream.  It would seem from the speeches that the US and other nation could do away with the 

Fortune 500 and thrive.   

The reality is far different from what the myth would imply.  In fact the vast majorities of small businesses stays 

small, hire very few people, are quick to fire when times are tough and the majority of them play very limited roles 

in their community.  This is not to say that the contributions of small and medium sized business are not important 

– only that the majority of that influence is coming from a small number of these small businesses.   

Analysis:  A number of studies have been done in the last few years trying to determine what the role of the 

small business really is.  In some cases there is not much more than anecdotal evidence of influence – too unique 

to the company and their environment to be all that instructive.  In other cases it is evident that there are some 

themes that distinguish one set of small businesses from the others. 

At the top of the list is the intent of the entrepreneur. The vast majority of those who start or run a small 

business are essentially interested in creating a job for themselves and are content at that. They don’t want to 

create an empire or franchise the concept or grow all that much. This is not where their talent lies and they don’t 

want the headaches. Operating a restaurant or a dry cleaning store is plenty for them. The small business owner 

that dreams big is rare but these are the ones who will take steps to drive the economy and boost employment. 

These are the companies like Starbucks that start with a single shop in Seattle and now have outlets in every 

single structure in the US. The point is that 90% of entrepreneurs do not intend to get big and actively resist 

this level of complication.  (Continued next page) 

 

mailto:jakeb@nacm.org
http://www.biia.com/transparency-at-risk-commercial-credit-reporting-under-attack-by-small-business-commission
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HOW IMPORTANT IS SMALL BUSINESS? 
 

Contribution of Small Businesses:  Reality or Myth? (Continued from Previous Page) 

The second factor of note is that most of the impact from small business comes from the start-up and not 

from the businesses that have been around for a while. The older the business the more stable it is likely to 

be – in terms of its profits, revenues and staffing (and credibility).  Its contributions are what they are and will not 

be getting any larger. The start-up is another story. To begin with there are many expenses involved in the 

starting of a business – regardless of how small. The fact is that most of these new companies will not 

survive their first year, but in that year they will be renting space, buying equipment, paying for marketing and 

business services and they will be hiring. Even as they struggle to survive they will be helping other businesses 

thrive. The older business is also spending some money but on average it is only a quarter of what the startup 

spends. 

A third factor important to the role of small business in economic growth is the desire to innovate. The 

majority of small companies are not innovators as they have either taken a path that has already been well laid 

out or they just don’t have the risk tolerance to try something really new. Innovation is not a guarantee of success 

and there is nothing to suggest that innovative solutions or plans are even good ones.  They are simply different 

and it is entirely possible that the differences are bad.  The company that innovates successfully has the potential 

to drive a whole new segment of the economy or they may be able to create breakthroughs in productivity and 

efficiency. The point is wanting to innovate is rare enough and doing so successfully is rarer still. 

If one puts all these together one gets a situation in which small business contributes significantly to the economy 

only if the entrepreneur really wants to grow, is founding something new and desires to be innovative. This should 

help inform the system designed to support the growth of small business but a quick look at what is generally 

offered in the way of help demonstrates there is not all that much focus on the businesses that meet the above 

criteria.  The ambitious entrepreneur often struggles to find people willing to back their vision.  They are generally 

urged to set their sights lower – just build a small success and see what happens.  The problem is that planning 

for small makes getting bigger that much harder.  Starbucks founder Howard Schulz started with the assumption 

there would be millions of outlets. The start-up is often at a disadvantage when competing with an established 

company when it comes to getting capital.  The vast majority of SBA loans go to companies that have been 

around for at least five years and most banks and investors would rather get engaged once there is some 

kind of proof of concept (SMEs generally fail to produce an adequate business plan and consistent follow up 

reporting for their bank). 

 Perhaps the hardest hurdle to clear is innovation. The nature of innovation is experimentation and the 

essence of experimentation is repeated failure from which new lessons are learned.  The innovation that works 

right away is usually not all that innovative. The game changing actions did not emerge fully-formed. Most are the 

result of many trials and errors.  The problem is that few are patient with failure and most new companies lack the 

time and resources to make the necessary mistakes.   The point is that small and medium sized business can 

indeed carry an economy forward but only under the right circumstances.  It can be argued that the challenges of 

the start-up have never been more profound and this has to alter if there is to be the small business growth that 

everyone seems to want and need. 

Courtesy of Armada Corporate Intelligence 

 

http://www.armada-intel.com/
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PEOPLE ON THE MOVE 
 

Experian Appoints New Senior Leadership to Credit Services Group 

Experian
®
 has made high-level appointments to its North American Credit Services group, elevating a 

group of seasoned and talented leaders to position the group for continued growth.  The company recently 

appointed Genevieve Juillard president of its Consumer Information Services and Hiq Lee president of its 

Business Information Services.  In addition, Laura DeSoto, Michele Pearson and Robin Norris were promoted to 

senior leadership positions throughout Experian's Credit Services divisions. 

Source: istockanalyst.com 

Federation of European National Collection Association FENCA Elected Andreas 

Aumueller as President 

Aumueller was elected President at the association’s annual meeting in Taomina, Sicily. FENCA represents 

national collection associations of Belgium, Bulgaria, Germany, France, Greece, Great Britain, Italy, Croatia, 

Netherlands, Norway, Austria, Poland, Rumania, Russia, Sweden, Switzerland, Slovakia, Spain, Czech Republic 

and Ukraine.  The association celebrates its 20th anniversary this year.  Aumueller is a veteran of the debt 

collection and credit information industry and founder of Creditreform Dresden.    

Source: Creditreform 

Keep the Date:  BIIA -  Hong Kong Knowledge Management Society Joint 
Conference  November 26, 2013 – BIG Data: the Hottest Topic in Cyberspace 

Venue:  Hong Kong General Chamber of Commerce, 22/F United Centre, 95 Queensway, Hong Kong 

BIIA, the Hong Kong Knowledge Management Society and the Hong Kong PolyTechnic University are holding a 

conference on the hottest topics in cyberspace:  

Knowledge Management in the Age of Big Data and how Corporations are Dealing with it and the Privacy of the 

Data in Cyberspace:  Social Networks and Big Data;  Cloud Computing and Big Data for Service Innovations & 

Learning;  The Future of Information Marketplaces; Big data: Hype or the Real Thing?  A Closing Panel 

Discussion 

Confirmed Speakers:  Nicolas Gorjestani, Knowledge-based Development Adviser; Euan Semple Public speaker, 

Writer and Consultant; Professor Eric Tsui, Hong Kong Polytechnic University  David Worlock Chairman of BIIA, 

Phil Cotter, Deputy General Manager BIIA and Principal of Cotter Consulting. 

To obtain further information please contact:  Joachim C Bartels  biiainfoasia@biia.com  

Business Information Industry Association Asia Pacific – Middle East Ltd. 
4114 Hong Kong Plaza, 188 Connaught Road West, Hong Kong 

Telephone: +852 2525 6120; Fax: +852 2525 6171; E-mail: biiainfoasia@gmail.com  Home Page: www.biia.com 

Certificate of Incorporation: 979425 

http://www.istockanalyst.com/business/news/6578842/experian-appoints-new-senior-leadership-to-credit-services-group
http://www.creditreform.de/aktuelles/news-list/details/news/detail/News/andreas-aumueller-neuer-praesident-des-europaeischen-inkassoverbandes.html
http://www.biia.com/category/events/november-2013
http://www.biia.com/category/events/november-2013
mailto:biiainfoasia@biia.com
http://www.biia.com/

