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Late Breaking News:   
 Review of Q3 2012 results:  What grows and what does not? 

o Consumer credit information 
o Company and commercial credit information 
o Credit rating services 

 BIIA Welcomes IRON Solutions as a New Full Member 
 Outsell Inc.: Company information forecast 2012  
 Duedil hunts for buried treasure in small businesses 

Member News: 
 BISNODE reports flat organic growth for 3

rd
 quarter 2012 

 BOL Thailand revenues flat 
 CRIF S.p.A. establishes office in Indonesia 
 D&B provides Windows Azure™ in-house developer with on-demand corporate 

data for cloud-based apps 
 TransUnion  Q3 2012 revenues up 9% - Up 11% for nine month 2012 

Industry News: 
 Moody‟s Corporation Q3 2012 revenues up 30% 
 Experian reports revenue growth of 12% for first half of 2013 (ending September 

30
th

 2012) 
 Experian launches BusinessIQ in the UK 
 FICO full year revenues up 9% (fiscal 2012 ending Sept. 30 2012 
 McGraw-Hill consolidated revenues up 2% - Results from financial markets 

services segment are overshadowed by a 11% decline in education services 
 Acxiom revenues down 3% 

News from China: 
 Baidu revenues up 49% 
 Alibaba second quarter net incomes as Chinese consumer go on-line for goods 

News from India: 
 Indian credit climate:  CFO optimism lever improved 
 New SME rating services launched by CRISIL 
 SMERA completes 18,000 SME ratings 
 Indian IT-BPO industry is expected to have a landmark year 

From the User Corner: 
 Credit management recommendation of the month:  Tell your suppliers to share 

data 
 B2B marketing Myth-busting – by Ruth P. Stevens 

Regulatory News: 
 SEC says rating agencies could be better managed 
 Important European data protection developments 
 Doing business 2012 – Smarter SME regulations for SMEs 

BIIA in the News: 
 BIIA in Action:  19

th
 APEC Finance Minister‟ meeting – joint statement 

 BIIA website traffic up 

 

Gartner Business Intelligence & Information Management Summit 2013                    
Sydney Australia – 25 – 26 February 2013 

Special BIIA member discount rate: Save $400 off the standard conference rate using promotional code.  Contact biiainfoasia@gmail.com  for promotional code. 
 
 

mailto:Special%20BIIA%20member%20discount%20rate:%20Save%20$400%20off%20the%20standard%20conference%20rate%20using%20promotional%20code.%20%20Contact%20biiainfoasia@gmail.com%20for%20promotional%20code.
mailto:biiainfoasia@gmail.com
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LATE BREAKING NEWS 
 

Review of Q3 2012 Results:  What Grows and What Does Not! 

The following is our editor-in-chief‟s review of Q3 2012 revenue growth in consumer, commercial credit 

information and credit rating services (pages 2 – 4). 

Consumer Credit Information:  With nine months of financial results in the „bag‟ it can be safely assumed that 

2012 will be a stellar year for consumer information providers.  With double digit growth in most of the consumer 

credit information services we may see a return to the „go-go-years‟ (if you dig into http://www.biia.com/category/biia-

news you will find a number of interesting articles about this topic).  

Equifax has suddenly taken the lead in double 

digit growth in North America outpacing its 

two main rivals.  CEO Rick Smith has said in 

a number of analyst calls that he is taking aim 

at strategic accounts to boost sales.  Well, he 

has done it and the growth figures show it.  

The negative growth in Latin America is the 

result of Equifax merging its Brazil operation 

with Boa Vista retaining a minority interest.  

In contrast Experian is making hay with its 

recent acquisitions in Latin America.  

Experian has been reinvigorating the former 

sleepy Serasa into a dynamic growth engine.   

Its acquisitions in Peru and Colombia and 

Brazil switching to positive data will provide 

further boost to Experian‟s growth in the Latin 

American Region.  What is not shown in the 

growth chart is the impact of the divestiture of Price Grabber and the online lead generation business.  Experian 

had acquired PriceGrabber for US$485 million in 2005.  A recent deal to sell the company for $175m to Ybrant 

Digital, a marketing company based in Hyderabad, failed after Ybrant could not raise the required cash.  The 

company has now been sold to management for US$80 million ($2 million cash and a $78 million loan note). 

FICO started to return to double digit growth in the last quarter.  Its decision management applications grew by 

23% largely due to growth customer management solutions.  It can be safely asumed that customer appetite for 

analytics, in conjunction with big data applications, is a key driver for this growth.  Perhaps big data may give 

FICO a new lease on life.  It also sees strong growth in B2B scoring applications (7 %+), while consumer scores 

are still declining.    

TransUnion overall revenues are up 11% for the nine months of 2012.  International revenue for developed 

markets (TU does not define the countries) was up 1.1%, while growth for emerging markets accounted for 9.4%.  

A change in the CEO position is expected shortly.  A leadership change in its International business has already 

taken place and a more agressive growth strategy can be expected.   

 

 

http://www.biia.com/category/biia-news
http://www.biia.com/category/biia-news
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LATE BREAKING NEWS 
 

Review of Q3 2012 Results:  What Grows and What Does Not! 

Company and Commercial Credit Information: 

Acxiom, the marketing data and IT infrastructure 

management company reported a 3% decline in 

total revenues. Marketing and data services 

growth was flat.  IT infrastructure management 

services revenues were down 5%. 

BISNODE is divesting its product information 

companies and is undertaking a far reaching 

process of changing BISNODE into a more 

uniform business.  The 14.8% decline in total 

revenue reflects the disposal of businesses.  For 

the core business the company reported flat 

organic revenue growth with credit information 

showing healthy growth rates but the general 

outlook for its marketing services business 

remains soft.  The company did not disclose growth rates for the two lines of businesses. 

D&B’s core revenue is inching upwards, largely buoyed be marketing & sales solutions and revenue growth in 

Asia.  The technology investment project called MaxCV is now on track to be up and running with the new data 

supply chain in one market by year end.  The company announced three areas of investment:  (1) DaaS, data as 

a service, as an US$100 million opportunity allowing customers to embed D&B data into workflow.  It has built 

strong relationships with Salesforce.com and Microsoft‟s Dynamics CRM which are starting to show results.   (2) 

Foundational investments in new data sources and innovative approaches in the way D&B will analyze 

commercial activity.  D&B describes this as big insight which leverages its big data sources and customer base.   

D&B sees opportunities in applying this capability in customer prospecting, fraud, supply chain transparency and 

global compliance.  In regard to the latter, D&B has introduced a compliance solutions product.  (3) D&B 

currently tests an online trade portal in China.  This B2B online portal allows Chinese suppliers to find and 

connect to U.S. buyers who are interested in the products they sell. Now existing players in the space typically 

offer online directory where suppliers can list and advertise their products, but there is limited insight to help them 

find the most relevant buyer.   

Equifax North American Commercial Credit Information Solutions reported a 2% decline.  This trend has 

persisted throughout the year. 

Experian reports that its „flagship‟ business information product, BusinessIQ, continues to expand its 

customer base and it has recently launched a new version aimed at smaller customers.  BusinessIQ was recently 

introduced in the UK.  Experian does not report revenues on its B2B solutions.  

FICO reported a 7% increase in B2B scoring applications, while its B2C scoring applications declined. 

Thomson Reuters reported that its Governance, Risk & Compliance solutions business grew by 17% 
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LATE BREAKING NEWS 
 

Review of Q3 Results:  What Grows and What Does Not!  Credit Rating Services 

Indian Rating Agencies CRISIL and 

ICRA show strong growth in 

Management Consulting, Analytics and 

IT Outsourcing. 

Moody’s third quarter revenue of $689 

million, increased 30% over the prior-year 

period, and was the highest quarterly 

revenue Moody's has achieved in its 

history. Moody's benefited from double-digit 

revenue growth in all lines of business at 

MIS, with particularly strong performance in 

corporate finance, as well as continued 

strong growth in all areas of Moody's 

Analytics.  Moody‟s overall growth in Q1 

was 12% and in Q2 as only 6%.   Analytics 

continue to grow at a steady pace:  Q1 

18%; Q2 at 19% and Q3 at 20% 

McGraw-Hill Financial reported revenue of $1,117 million and adjusted segment operating profit of $402 million, 

an increase of 15% compared to the same period a year ago. McGraw-Hill Financial will include the following lines 

of business:  Standard & Poor's Ratings Services: Quarterly revenue exceeded $500 million for the first time in 19 

quarters, increasing 22% to $502 million.  S&P Capital IQ / S&P Indices:  Revenue increased 13% to $393 million.  

Revenues for the Commodities & Commercial Market segment increased 5% to $239 million.   

For Moody‟s and S&P domestic growth outpaced growth in international markets. 

BIIA Welcomes IRON Solutions as a New Full Member 

IRON Solutions‟ online platform, IRON Search.com, is the largest online 

marketplace and most trusted source for finding new and used agricultural, 

industrial and outdoor power equipment.  IRON Solutions, Inc. is the leading source of Equipment Market 

Intelligence™ and the gold standard authority for used equipment valuation information used by the agricultural, 

industrial and outdoor power equipment industries in North America.  IRON Solutions is an essential business 

partner for equipment dealers, associations, publishers, manufacturers, lenders and others.  IRON Solutions 

integrated portfolio of services provides industry participants easily accessible and accurate equipment market 

information to make business critical decisions including financing of equipment. 

We recently introduced IRON Solutions in a special post about intelligent instruments or trading systems which 

could have a profound impact on credit information.  Emerging intelligent trading systems will have built in 

credibility, derived from information on buyer, sellers and from their respective financial services providers.  In 

essence there is a lesser requirement to consult external information.   For further details click on the link 

 

http://www.biia.com/more-subtle-and-intelligent-instruments-or-trading-systems-will-generate-their-own-credibility-for-members-only
http://www.biia.com/meet-our-full-member-iron-solutions
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LATE BREAKING NEWS 
 

Outsell Inc.:  Company Information Forecast 2012 

Outsell has just released its B2B Trade 

Publishing and Company Information 2012 

Market Size, Share, Forecast, and Trend 

Report.  This report contains latest data on 

the Company Information sub segment 

and should be of interest to our members 

who are currently trading in this segment.  

The following is an extract of the Outsell 

forecast on Company Information: 

Outsell defines Company Information as a 

service which identify prospects and provide 

insights, tools, and services that serve their 

customers‟ business development, lead 

generation, and marketing and sales 

activities.  Rich company profiles for 

financial, investment, and competitive 

intelligence analysts are also provided by 

some company information firms.  Data services are also provided for merging, updating, de-duping, and 

cleansing contacts databases.  Ninety-nine percent of this sub segment‟s revenue comes from users. Examples 

include D&B/Hoover‟s, Data.com at Salesforce.com, and NetProspex. 

The market size for the Company Information sub-segment in 2011 was US$ 4.374billion.  Growth bounced back, 

and at 6.0% was nearly double of global GDP.  The 2010-2015 CAGR for the forecast will be 3.7%, a positive 

swing of 4.3 percentage points of growth from the negative compared to the -0.6% historical CAGR for the years 

2006-2011. 

Forecast Assumptions:  Company and executive information spending for leads and new business will face 

headwinds in 2013 and 2014 due to tepid US growth, European slow-down, and emerging markets coming down 

off of their very high growth rates.  The legacy “contact information data” portion of this segment faces increasing 

price pressures due to commoditization impacts of many new entrants using crowdsourcing and web mining to 

build contacts databases. 

Competitive Landscape: The Outsell report lists a number of emerging disrupters, three of which are worth 

mentioning:  Conferize - With tag lines “Never Miss a Conference” and “Get in Front of a Worldwide Audience”, 

Conferize aggregates free and paid conferences across all subjects with videos, programs, photos, tweets, and 

speaker information.   HG Data (Joined BIIA recently)  -  With sophisticated analytics, HG Data extracts and 

refines products and services for use by marketers in identifying more pre-qualified leads.  InfoArmy  -  

Crowdsources company profiles, adding new twists that include an enticing iPad-only interface, revenue sharing 

with the volunteer authors, and quarterly updates to all profiles.   (continued on next page) 
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LATE BREAKING NEWS 
 

Outsell Inc.:  Company Information Forecast 2012 (continued from previous page) 

Market Observations: For company information firms, barriers to entry for basic contact information have 

collapsed in just the past few years fuelled by new content creation models (web mining and user-generated). 

Analytics for prioritizing higher ROI methods and full marketing service offerings that help stripped-down sales and 

marketing staffs manage with less, have created a confused and swirling set of competitive forces buffeting the 

established players in this space. Just selling lists or contacts or company profiles, once a defensible business 

because these datasets required so much investment and time to build, has become commoditized. With so many 

new competitors nipping at their heels from so many different sides, the established company information players 

are challenged to decide where to focus their counterattacks for growth and where to aim their leapfrog initiatives 

Outsell lists several important drivers which are shaking up the field and re-carving it into new niches 

being targeted by many more new players: 

 Highly Pre-Qualified Lead Generation:  Significant shift from “quantity of leads” as the priority for sales 

and marketing to “quality of leads and deeply prequalified leads.”  

 Data Quality:  Crowdsourcing of contacts is a double-edged sword.  It greatly expands sources at low 

cost, but quality and out-of-date contacts are inherent problems.  Crowdsourced commercial lists of 

business e-mails age quickly as people change jobs every two or three years and 20% or more of 

contacts go out of date every year.  

 Selling Solutions and Services:  For decades the company information sub segment consisted 

primarily of selling data and some data maintenance services (appending new data, match-merge, de-

duping).  Increasingly, companies are offering services and solutions that deliver outcomes, not just data 

files, to their customers.  

 Niched Specialties:  Traditional company information firms often compete in an “arms race” to build the 

largest collection of contacts and profiles, citing how many scores or hundreds of millions of names are in 

their database.  A different path to growth is to provide hard-to-assemble niched data and services.  

Two of the 10 to Watch:  HG Data and Duedil 

More information on the companies analyzed in this report is available to Outsell subscribers at 

https://clients.outsellinc.com/vendormarket/?report=1121    If you are not a subscriber of Outsell you can order the 

report :  Outsell Store (BIIA members may qualify for a discount) 

Source:  Outsell Inc. 

Duedil Hunts for Buried Treasure in Small Businesses 

Duedil needs to be watched indeed.  The company continues to thumb up its nose to Companies House.   Duedil 

has built a system which allows users to search all of a company‟s information, from its latest accounts to its 

shareholder structure and directors‟ backgrounds.  What makes it different from the Companies House website is 

that it is free, as well as being easier to use, and allows to refine searches and compare businesses with their 

rivals according to a recent article in The Telegraph BusinessClub. 

 

 

 

https://clients.outsellinc.com/vendormarket/?report=1121
http://www.outsellinc.com/store/products/1121-b2b-trade-publishing-company-information-2012-market-size-share-forecast-and-trend-report
http://www.telegraph.co.uk/finance/businessclub/9596506/Duedil-hunts-for-buried-treasure-in-small-businesses.html
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MEMBER NEWS 
 

BISNODE Reports Flat Organic Growth for 3rd Quarter 2012 

BISNODE reports revenues of SEK 884 million down from SEK 1,038 million in the prior year quarter.  Operating 

profit (EBITA) was SEK 69 million down from SEK 110 million.  The company is streamlining its operations by 

selling its product information businesses and that it is undertaking a far reaching process of changing BISNODE 

into a more uniform business.  The decline in total revenue reflects the disposal of business unites. 

Organic revenue growth is flat, however its credit information solutions business shows healthy growth trends in 

revenues* and profits, while the trend in its marketing solutions business remains soft.  BISNODE entered into a 

new 10-year strategic partnership agreement with Dun & Bradstreet International for 11 markets signed at the 

beginning of August (*BIIA estimate 6% - 10%)  Source : Bisnode Press Release 

BOL Thailand Q3 Revenues Flat 

Bangkok-based business information provider and BIIA member, Business Online (BOL), announced its financial 

results for the quarter ended 30
th

 September 2012: Revenues for the quarter were US$3.02 million, flat with the 

same quarter last year. Net income was US$476,000, which is a year-on-year 12% decrease.  Source: Business 

Strategies Group Hong Kong  -  www.bsgasia.com  

CRIF S.p.A. Establishes Office in Indonesia 

CRIF, a company specializing in the development and management of credit reporting, business information and 

decision support systems, has opened an office in Jakarta, Indonesia, as part of its regional expansion strategy.    

With existing operations in China, and partnerships in Vietnam, India and Bangladesh, the new representative 

office in Indonesia will strengthen the company‟s presence in the country as well as in the Asia-Pacific region. 

“CRIF aims to offer a wide range of reliable and personalized services to local banks, financial institutions and 

insurance companies equipping them to deal with the growing demand for decision support services, to manage 

more confidently business and credit risk - said Enrico Lodi, CRIF Credit Bureau Services General Manager -. 

This new opening demonstrates CRIF‟s commitment to expanding its presence in Asia and to providing the 

marketplace with its proven experience in the field of credit reporting, business information and decision support 

systems. Moreover, the company has always encouraged partnerships and collaborative relationships with local 

market players, financial associations and institutions”. 

Established in 1988 in Bologna, Italy, CRIF operates over four continents (Europe, America, Africa and Asia) and 

supports financial institutions, insurance companies, utilities and businesses in 40 countries in every phase of the 

customer relationship. CRIF is currently the leading group in continental Europe in the field of banking credit 

information and one of the main operators on an international level in the field of integrated services for business 

& commercial information and credit & marketing management. CRIF manages the positive and negative banking 

and non-banking credit bureaus in the Czech Republic, and in the Slovak Republic. Moreover, it has been 

involved in the development of credit bureaus in Vietnam, Bangladesh, Jamaica, Russia, Hungary, Morocco, 

Benin and Tajikistan.  

More than 1,900 banks and financial institutions all over the world use CRIF services on a daily basis.  Source:  

CRIF Press Release 

 

http://www.bsgasia.com/
http://www.crif.com/site/en/News/Press-Releases/Pages/CRIF-opens-a-new-office-in-Indonesia.aspx
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MEMBER NEWS 
 

Dun & Bradstreet Provides Windows Azure™ In-house Developers with On-

demand Corporate Data for Cloud-based Apps 

Service gives access to more than 215 million high-quality corporate profiles for sales and marketing, supply 

chain, and other data-intensive applications 

D&B announced that it is providing the most comprehensive, current, and complete business data for in-house 

developers on Microsoft Corp.'s Windows Azure cloud computing platform, through the just-announced Windows 

Azure Store.  D&B Business Insight lets users generate a list of companies from D&B's global database of more 

than 215 million records, from criteria matched to their business needs. This high-quality data will give in-house 

developers and their customers the business information they need to capture new business opportunities and 

make informed business decisions. 

Users can take advantage of a no-cost trial of 500 transactions from the D&B global database, which is updated 

several times daily. After the free trial, developers can purchase D&B Business Insight as a monthly subscription 

based upon the appropriate volume required to support their applications. D&B Business Insight is also available 

to any Microsoft user via the Windows Azure Marketplace. Source:  Dun & Bradstreet -  

www.dnb.com/company/partners/company-data-real-time-data.html . 

TransUnion Q3 2012 Revenues Up 9%  -  Up 11% for Nine Months 2012 

TransUnion reported revenue of $291.7 million, an 

increase of 9.0% compared to the third quarter of 2011. 

Weakening foreign currencies accounted for a reduction 

in revenue of 1.6%. Acquisitions accounted for an 

increase in revenue of 2.7%. 

income of $61.3 million in the third quarter, compared to 

$72.8 million in the prior year, was negatively impacted 

by a $21.7 million increase in depreciation and 

amortization, primarily resulting from purchase 

accounting adjustments to record tangible and 

intangibles assets at fair value due to the acquisition of 

TransUnion Corp. by TransUnion Holding on April 30, 

2012 (the acquisition and related transactions being 

referred to herein as the "2012 Change in Control 

Transaction"). Excluding depreciation and amortization, operating income increased 10.8% compared to the third 

quarter of 2011.  

"During the third quarter we continued to experience revenue and earnings growth behind strong core business 

performance, the benefit of recent investments and positive macroeconomic trends," said Bobby Mehta, the 

Company's President and Chief Executive Officer. "In addition we continue to benefit from the integration of recent 

acquisitions Crivo, FHS and CRB in higher growth markets and geographies."  Source:  TransUnion Press Release 

 

http://www.dnb.com/company/partners/company-data-real-time-data.html
http://newsroom.transunion.com/press-releases/transunion-reports-third-quarter-2012-results-0950670
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INDUSTRY NEWS 
 

Moody's Corporation Q3 2012 Revenues Up 30% 

Moody's reported revenue of $688.5 million for the 

three months ended September 30, 2012, up 30% from 

$531.3 million for the third quarter of 2011 and was the 

highest quarterly revenue Moody‟s has achieved in its 

history.  Expenses for the third quarter of 2012 totaled 

$418.8 million, 25% higher than in the prior-year period.  

Operating income for the quarter was $269.7 million, a 

38% increase from $196.1 million for the same period 

last year. 

Global revenue for Moody's Investors Service (MIS) for 

the third quarter of 2012 was $473.5 million, up 35% 

from the prior-year period. U.S. revenue of $289.1 

million for the third quarter of 2012 increased 45% from 

the third quarter of 2011. Outside the U.S., revenue 

of $184.4 million increased 21% from the year-ago 

period. Foreign currency translation unfavorably impacted MIS revenue by 4 percent. 

Global revenue for Moody's Analytics (MA) for the third quarter of 2012 was $215.0 million, up 20% from the third 

quarter of 2011. Excluding the impact of foreign currency translation, revenue growth was 21 percent.  In the U.S., 

MA revenue of $86.3 million for the third quarter of 2012 increased 14% from the prior-year period. Outside the 

U.S., revenue of $128.7 million grew 23% as compared with the same quarter of 2011.  

For further details click on the link 

Experian Reports Revenue Growth 12% for First Half (Ending September 30
th

, 2012) 

Experian reported total Group revenue of US$2.3bn.  Revenue from continuing activities was up 12% at constant 

exchange rates and 6% at actual rates, principally due to the depreciation of the Brazilian real against the US 

dollar.  Organic revenue growth was 8% at constant exchange rates. • Total EBIT from continuing operations of 

US$590m, up 14% at constant exchange rates and up 6% at actual rates. 

The EBIT margin from continuing activities was up 10 basis points to 25.8%.  Profit before tax from continuing 

operations of US$76m (2011: US$351m), after an IFRS non-cash charge of US$403m from the movement in the 

Serasa put option liability.  Experian expects to convert at least 90% of EBIT into operating cash. 

Benchmark profit before tax of US$563m, up 6% (and up 13% at constant exchange rates).   

Don Robert, Chief Executive Officer, commented:  “We delivered strong revenue and EBIT growth in the first half 

of this financial year (at constant currency), with growth across all regions and business lines. This is the result of 

consistent execution on our strategy and global growth program, helping us to withstand pressures in the global 

economy.  While we face a tough comparable in Q3, for the full year, we expect high-single digit organic revenue 

growth and modest margin improvement (at constant currency).  Continued on next page 

 

http://www.biia.com/moodys-corporation-reports-highest-quarterly-revenue-in-its-history-for-biia-members


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 11 II - 2012 

Copyright © BIIA 2012  - For Member Internal Use Only – To Request Permission to Publish Contact: ieijcb@attglobal.net 
The content of this newsletter does not necessarily reflect the opinion of BIIA and it‟s members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact ieijcb@attglobal.net   
  
 
 

10 
 
 

INDUSTRY NEWS 
 

Experian First Half of Fiscal 2013 Results (Ending September 30
th

 2012)  Continued from previous page 

 

Business Segment Results:   

Total revenue from continuing activities in 

North America was US$1,096m, up 9%, with 

organic revenue growth of 7%. The difference 

relates primarily to the acquisitions of Medical 

Present Value (acquired June 2011) and 

Conversen (acquired May 2012). 

For continuing activities, North America EBIT was 

US$327m, up 10%. EBIT margin was 29.8%, an 

increase of 50 basis points year-on-year, which 

reflected positive operating leverage, net of 

investment in our growth initiatives. 

Latin America: Total revenue in Latin America was 

US$499m, up 31% at constant exchange rates, 

with organic revenue growth of 17%. The difference 

relates to the acquisitions of Virid Interatividade 

Digital (acquired July 2011) and Computec 

(completed November 2011).  

For Latin America, EBIT grew 33% at constant 

exchange rates to US$172m. Margins increased by 

40 basis points to 34.5%, reflecting positive 

operating leverage in Brazil offset by adverse 

acquisition mix due to the first time inclusion in the 

half of Computec.  

  
 

UK and Ireland:  Revenue was US$415m, up 6% at constant exchange rates. Organic revenue growth was 3%. 

The acquisition contribution relates to LM Group (acquired July 2011), Garlik (acquired December 2011) and 

192business (completed February 2012).  

EMEA/Asia Pacific:  Total revenue from continuing activities in EMEA/Asia Pacific was US$279m, up 6% at 

constant exchange rates, with organic revenue growth of 5%. The difference relates to the acquisition of 

Altovision (March 2012).  

For EMEA/Asia Pacific, EBIT from continuing activities was US$6m, down 41% at constant exchange rates. EBIT 

margin was 2.2% (2011: 5.3%). The decline in EBIT was due to negative operating leverage in Decision Analytics 

and increased investment in the Australian bureau development.  To read the full press release click on this link   

 

 

http://www.biia.com/experian-half-yearly-financial-report-for-biia-members
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INDUSTRY NEWS 
 

Experian Launches BusinessIQ in the UK 

Experian® in the United Kingdom has launched BusinessIQ, a powerful new online customer and supplier risk 

management system.   Developed for businesses in the UK, BusinessIQ provides a new level of sophistication in 

credit management.  For the first time, the entire commercial credit lifecycle - from application stage through to 

customer management and collections – can now be managed from a single online platform powered by 

Experian‟s insight into commercial credit, businesses, directors, consumers and payment performance. 

Source:  Experian United Kingdom    For members to read the full story click on this link  

FICO Full Year Fiscal Revenues up 9% 

After being in the doldrums for several years FICO is 

growing again.  It finished its fiscal year with 9% growth 

buoyed by a strong quarter. 

FICO (NYSE: FICO) reported revenues of $186.1 million for 

the quarter as compared to $160.2 million reported in the 

prior year period, an increase of 16%.    Net income for the 

quarter totaled $21.2 million, or $0.60 per share, versus 

$24.6 million, or $0.64 per share, reported in the prior year 

period. The current quarter results include $3.3 million, net 

of tax, or $0.09 per share, in restructuring and acquisition 

related costs. 

Segment revenues were as follows: 

Applications revenues (decision management applications 

and associated professional services were US$ 119.9 

million, an increase of 23% 

Scores revenues (B2C and B2B scoring solutions and 

associated professional services) were US$ 46.7 million.  

B2B revenue increased by 7%, while B2C declined. 

Tools revenues (Blaze Advisor, Xpress Optimization and 

related professional services) were US$19.4 million, an 

increase of 9%. 

"We finished fiscal 2012 with solid Q4 results driven by 

revenue growth in our Applications and Tools businesses," 

said Will Lansing, chief executive officer. "The durability of 

our core solutions remains important as we pursue 

opportunities to accelerate growth. And as always, 

producing consistently strong free cash flow remains a top priority." 

Full year revenues were up 9% from US$619 million to US$676 million.  Full year operating income rose from US$ 

127 million to US$168 million.   Source:  FICO Press Release 

 

http://press.experian.com/United-Kingdom/Press-Release/experian-launches-businessiq-in-the-uk.aspx
http://www.biia.com/category/company/experian
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INDUSTRY NEWS 
 

McGraw-Hill Companies:  Consolidated Q3 2012 Revenues Up 2%.  Good Results 

from Financial Markets Services Overshadowed by a 11% Decline in Education 

Standard & Poor’s Ratings Services:  Quarterly 

revenue exceeded $500 million for the first time in 

19 quarters, increasing 22% to $502 million. This 

growth was almost entirely organic as the impact 

from the acquisition of Coalition Development Ltd. 

in July 2012 was minimal. Operating profit, which 

includes Growth and Value Plan costs, increased 

24%. Adjusted operating profit increased 28% to 

$217 million in the third quarter compared to a 

relatively weak quarter in 3Q 2011. The adjusted 

operating profit margin increased to 43% in the 

quarter. 

S&P Capital IQ / S&P Indices: Revenue 

increased 13% to $393 million.  Organic growth 

accounted for 2% and new revenue from the Dow 

Jones Indexes as well as the acquisitions of QuantHouse, R2 Financial Technologies, and Credit Market Analysis 

Limited accounted for the balance. Operating profit, which includes Growth and Value Plan costs, decreased 11%. 

Adjusted operating profit increased 5% to $119 million. 

Commodities & Commercial Markets: Revenue increased 5% to $239 million. Operating profit, which includes 

Growth and Value Plan costs, increased 17%. Adjusted operating profit increased by 29% to $66 million in the 

third quarter, compared to the same period last year.   

McGraw-Hill Education: Revenue for the segment decreased 11% to $836 million. The growth in sales of digital 

products, which continues across all product lines, is impacting reported revenues.  Source: McGraw-Hill Press 

Release 

Acxiom Q2 (Sept. 30th, 2012) Revenues Down 3% 

Acxiom® Corporation (Nasdaq: ACXM) announced financial results 

for its second quarter ended September 30, 2012.  Revenue from 

continuing operations was $277 million, down 3 percent compared to 

$286 million for the second quarter last year. Income from continuing 

operations increased 12 percent to $30 million in the current quarter, 

compared to $27 million in the prior year. Marketing and data 

services segment revenue was roughly flat at $194 million, 

compared to $196 million; U.S. marketing and data services revenue 

was up 2 percent to $166 million, compared to $162 million. IT 

infrastructure management segment revenue decreased 5 percent to 

$70 million in the current quarter compared to $74 million. To read 

the full story click on this link 

 

http://investor.mcgraw-hill.com/phoenix.zhtml?c=96562&p=irol-newsArticle&ID=1753517&highlight=
http://investor.mcgraw-hill.com/phoenix.zhtml?c=96562&p=irol-newsArticle&ID=1753517&highlight=
http://www.biia.com/category/company/acxiom
http://www.biia.com/category/company/acxiom
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NEWS FROM CHINA 
 

Baidu: Revenues Up 49% - Forecasts Q4 Revenues to Be Flat 

On Oct. 29, 2012, Baidu (BIDU) released its financial results for Q3. It reported total revenues of $994.6 million, 

representing a 49.7% increase from the corresponding period in 2011. Net income attributable to Baidu was 

$478.6 million, representing a 59.8% increase from the corresponding period in 2011. 

Baidu managed to increase the active online marketing customers to 390.000. It was a 28.3% increase from the 

corresponding period in 2011 and a 10.8% increase from the second quarter of 2012. Another positive fact is the 

increase in revenue per online marketing customer (16.8% increase from the corresponding period in 2011) and a 

3.2% increase compared to the second quarter of 2012. 

Baidu has invested heavily in the mobile (mobile browser, mobile maps with LBS functionality) and cloud related 

services (cloud infrastructure to third-party app developers). These areas may be key for future growth of the 

company. 

Baidu subsidiary iQiyi (China's leading online television and movie portal, launched only two years ago in 2010) 

has grown rapidly. Monthly unique visitors reached 407 million (last quarter it was 250 million), and monthly user 

time spent increased by over 100% year on year in August. 

Major negative news was lower-than-expected guidelines for Q4 -- analysts expected revenue of $1.03 billion, 

while the company announced expectations of total revenues in an amount ranging from $979.3 million  

Source:  Seeking Alpha  

Alibaba Second Quarter Net Income Doubles as Chinese Consumers Go Online 

for Goods 

Alibaba‟s second quarter revenue grew 71% to $1.08 billion from $631.2 million.    Net income jumped to $273 

million in the three months ended June 30, from $118.9 million in the same period a year earlier.  The big jump in 

the China-based e-commerce giant's earnings highlights the rapid shift by many Chinese consumers to the 

Internet for goods, away from traditional bricks-and-mortar stores. 

In May, Alibaba took its business-to-business operation, Alibaba.com Ltd., private to improve the quality of the 

platform and integrated it with Taobao and Tmall, China's biggest online shopping websites by sales.  Taobao and 

Tmall forecast handling about 1 trillion yuan, or roughly $160 billion, worth of transactions this year for an array of 

goods, including clothing, furniture and electronics. 

The sites made up 76% of e-commerce transactions in China in the three months ended Sept. 30, according to 

research firm Analysys International. However, their market share has declined in the past few years as other 

websites, such as Beijing Jingdong Century Trading Co.'s 360buy.com, have gained popularity. 

Yahoo still has a stake of about 23% in Alibaba after it sold around half of its 40% share in the company in 

September. 

Source:  4traders.com  

 

 

http://seekingalpha.com/symbol/bidu
http://seekingalpha.com/article/960481-baidu-s-ceo-discusses-q3-2012-results-earnings-call-transcript?part=single
http://seekingalpha.com/article/975041-baidu-after-q3-is-it-time-to-sell-or-buy?source=email_rt_article_readmore&ifp=0
http://www.4-traders.com/YAHOO-INC-4918/news/Yahoo-Inc-Alibaba-Group-2nd-Quarter-Net-Income-More-Than-Doubles-15501627/
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NEWS FROM INDIA 
 

Indian Credit Climate: CFO Optimism Level Improved Significantly According to 

D&B India CFO Survey 

Dun & Bradstreet India conducted a pan India survey of Corporate CFOs in which they were asked about their 

confidence in the overall financial and macro-economic conditions for Q4 2012(Oct-Dec of the calendar year 

2012), as compared to the same quarter of the previous year.   

The survey revealed facts about the CFOs‟ perspective on the overall Business Climate:  The optimism level for 

the overall macroeconomic condition for Q4 2012 stands at ~60, an 8.1 point increase from the previous quarter 

led by increase in the optimism level of CFOs in the industrial sector (Optimism level ranges from 0 to 100; 0 

being pessimistic and 100 being optimistic).  70% of the surveyed CFOs wish to prioritize their focus on overall 

cost control. 47% of surveyed CFOs prefer to focus on overall cash flow management during the next six months.  

Effective recovery system and increase in close monitoring of strategic accounts have emerged as the most 

preferred mode of risk management for CFOs during the next six months.  To read the full story click on the link 

New SME Rating Services Launched in India by CRISIL 

Crisil announced the launch of Small and Medium Enterprise (SME) Fundamental Grading services for SMEs 

proposing to raise equity capital through listing on SME exchanges.  SMEs in 560 cities across the country carry 

CRISIL ratings.   CRISIL, one of India‟s leading rating agencies (majority owned by S&P) reported consolidated 

revenues for the first nine month of 2012 of Rs 717 crore (US$ 130 million) up 21.1 percent.  Operating income 

was Rs 214 crore ($38 million).   Source:  CRISIL Earnings Release 

SMERA India Completes 18,000 SME Ratings 

The first SME rating agency in India was SMERA which was founded in 2005 with the primary objective to provide 

Ratings that are comprehensive, transparent and reliable.  This would facilitate greater and easier flow of credit 

from the banking sector to MSMEs.   SMERA is a joint initiative by SIDBI (www.sidbi.com), Dun & Bradstreet 

Information Services India Private Limited (D&B) (www.dnb.co.in) and several leading banks in the country.   

SMERA has recently completed its 18,000
th
 rating.   Source:  SMERA Website 

Indian IT-BPO Industry is Expected to have a Landmark Year  

The financial year of 2012 is expected to be a landmark year according to a report issued by NASSCOM.  While 

the Indian IT-BPO industry weathered uncertainties in the global business environment, it is also the year when 

the industry is set to reach a significant milestone – aggregate revenue for FY2012 is expected to cross USD 100 

billion.  Aggregate IT software and services revenue (excluding hardware) is estimated at USD 88 billion.   

Within the global sourcing industry, India was able to increase its market share from 51 per cent in 2009, to 58 per 

cent in 2011, highlighting India‟s continued competitiveness and the effectiveness of India-based providers 

delivering transformational benefits. Export revenues (including Hardware) estimated to reach USD 69.1 billion in 

FY2012 growing by over 16 per cent; Domestic revenues (including Hardware) at about USD 31.7 billion, growing 

by over 9 per cent.   Source:  NASSCOM 

 

http://www.biia.com/indian-credit-climate-cfo-optimism-level-improved-significantly-according-to-db-india-cfo-survey
file:///C:/Users/win7%20home/Documents/AA-BIIA%20OFFICE%202012-08-26/AAA%20Newsletter/2012%20November%20II/Within%20the%20global%20sourcing%20industry,%20India%20was%20able%20to%20increase%20its%20market%20share%20from%2051%20per%20cent%20in%202009,%20to%2058%20per%20cent%20in%202011,%20highlighting%20India’s%20continued%20competitiveness%20and%20the%20effectiveness%20of%20India-based%20providers%20delivering%20transformational%20benefits
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FROM THE USER CORNER 
 

Credit Management Recommendation of the Month:   

Tell Your Suppliers to Share Data 

If Your Company Needs a Better Credit Score?  Tell Your Suppliers to Share Data 

Companies of all sizes looking for a better business credit score and cheaper financing should ask their suppliers 

to report their accounts receivable data to credit reporting companies, according to the National Association of 

Credit Management (NACM).  Tightened access to credit in the wake of the Great Recession has affected 

businesses as much as it has affected consumers.  Banks and other lending institutions have remained risk 

averse in what‟s been an underwhelming economic recovery, and their decision not to loosen their purse strings 

has made it harder for consumers to start spending again, and for companies to start growing again.  When 

private sector lenders are reluctant, companies often turn to their trade creditors and suppliers as lenders of last 

resort. However, these lenders continue to do their due diligence. As reported in the September Credit Managers‟ 

Index (CMI), even though businesses approved for credit were approved for larger amounts, the number of credit 

application rejections actually increased. 

Current and accurate information about a company is of utmost importance in the decision to extend trade credit. 

If the information a supplier gathers about a company applying for credit does not reflect the true character of the 

company, the chance for approval can be lost.   

One way for a company to increase its access to trade credit is to pay its existing suppliers according to terms, 

and to make sure that their prompt payment behavior is making it into a trade credit report.  “Good payment 

behavior won‟t help a company unless other suppliers know about it,” said NACM President Robin Schauseil, 

CAE. “One surefire way to let other trade credit grantors know about your company‟s sterling payment record is to 

make sure that the companies your business is buying from report their accounts receivable data to NACM and 

commercial credit information companies 

Trade credit is the largest source for short term capital.  Therefore sharing accounts receivable data benefits the 

customer by allowing their industry to know how well they pay their suppliers, and it benefits the selling company 

by increasing the well of data they have to use in a credit decision. “The free flow of accounts receivable 

information is vital to the success of the American economy, and buyers of good character looking for the trade 

credit they need to grow should see to it that the business community knows they pay their bills on time,” said 

NACM President Robin Schauseil, CAE.  Source: National Association of Credit Management 

B2B Marketing Myth-busting, Redux – by Ruth P. Stevens 

In early November Ruth P. Stevens, a board member of BIIA, provided us with a „myth-busting‟ story about 

marketing: 

 Myth No. 1:  Lead generation is the top job of B2B marketers.   

 Myth No. 2:  Social media is a flash in the pan.   

 Myth No. 3: Old media are dead.   

If you are a marketer you should read the answers to the three points.  If you have not yet discovered the story 

click on this link 

 

http://www.nacm.org/press-room/2203-does-your-company-need-a-better-credit-score-tell-your-suppliers-to-share-data.html
http://www.biia.com/b2b-marketing-myth-busting-redux
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REGULATORY NEWS 
 

SEC Says Rating Agencies Could be Better Managed 

Without specifying names, the U.S. regulator said on Nov. 15 that ratings agencies in the country experienced 

problems such as the failure to follow policies, keep records, and disclose conflicts of interest.  Moody's and 

Standard & Poor's Corp. accounted for around 83% of all credit ratings, the SEC said.  Each of the larger 

agencies did not appear to follow their policies in determining certain credit ratings, the SEC found, among other 

things. The regulator also said all the agencies could strengthen their internal supervisory controls. 

The SEC noted that Moody's has 128 credit analyst supervisors and 1,124 credit analysts, in contrast with S&P's 

244 supervisors and 1,172 credit analysts.  The regulator also examined the function of board supervision at 

ratings agencies, and implied in its report that directors should be "generally involved" in oversight, make records 

of their recommendations to managers, and follow corporate codes of conduct.   Source:  Seeking Alpha 

Important European Data Protection Developments with Implications for Other 

Countries Outside the EU 

Mike Bradford, BIIA’s Expert Advisor on Privacy and Regulatory Affairs alerts members about important 

developments: 

 The evolving EU data protection landscape – 2012 and beyond  

For a summary of the data protection developments and the areas organizations should be aware of in 

the future, please visit the following link: http://www.regulatorystrategies.co.uk/assets/pdfs/evolving-

data-protection-landscape.pdf  

 The November issue of the Regulatory Strategies Newsletter covers a number of stories: 

o Organizations warned to encrypt data 

o The EU Article 29 Data Protection Working Party is seeking a broad definition of personal data 

in the draft EU data protection regulations. 

o Recent data breaches and consequences 

o Update on the EU data protection framework 

o Data Retention 

 To access the latest Regulatory Strategies Newsletter click on the link:  http://www.biia.com/wp-

content/uploads/2012/11/1112-newsletter.pdf  

We also recommend that our members consult from time to time: http://www.biia.com/category/regulatory-news 

Doing Business 2013 – Smarter Regulations for SMEs 

The World Bank has published its Doing Business 2013.  It holds new information to inspire policy makers and 

researchers.  Over these 10 years 180 economies implemented close to 2,000 business regulatory reforms as 

measured by Doing Business.  Two-thirds of the nearly 2,000 reforms recorded by Doing Business were focused 

on reducing the complexity and cost of regulatory processes.  To download the report click on the link. 

 

http://www.regulatorystrategies.co.uk/assets/pdfs/evolving-data-protection-landscape.pdf
http://www.regulatorystrategies.co.uk/assets/pdfs/evolving-data-protection-landscape.pdf
http://www.biia.com/wp-content/uploads/2012/11/1112-newsletter.pdf
http://www.biia.com/wp-content/uploads/2012/11/1112-newsletter.pdf
http://www.biia.com/category/regulatory-news
http://www.doingbusiness.org/~/media/GIAWB/Doing%20Business/Documents/Annual-Reports/English/DB13-full-report.pdf
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BIIA IN THE NEWS 
 

BIIA in Action:   19th APEC Finance Ministers’ Meeting  -  Joint Ministerial 

Statement 

BIIA participated in two meetings of the APEC Business Advisory Council (ABAC) during 2012.  One meeting took 

place in Kuala Lumpur and one in Shanghai.  During the Kuala Lumpur meeting BIIA submitted a statement of its 

position on Trade Credit, Financial Inclusion and Literacy.  In the Shanghai meeting BIIA presented on the subject 

of cross border transfer of credit information (Principle 5 of the World Bank Principles for Credit Reporting).   

The secretariat of the APEC Business Advisory Council (ABAC) forwarded to BIIA the recently issued Joint 

Ministerial Statement of the 19
th

 APEC Finance Ministers‟ Meeting.  The Joint Ministerial Statement as well as the 

policy statement are posted on:  http://www.biia.com/biia-in-action-19th-apec-finance-ministers‟-meeting-joint-

ministerial-statement 

Source:  BIIA Secretariat 

BIIA Website Traffic 

Following a summer reprieve BIIA‟s website traffic is surging again 

with over 150,000 pages pulled by 27,000 unique visitors per month.  

As reported we had a one week outage due to a systems failure of our 

web-service provider.  We also noticed that the BIIA website was 

blocked in China for the month of September for unknown reasons 

which impacted traffic.   

Have new colleagues joined your company recently?  If so please 

provide us with their names and e-mail addresses so that we can 

include them in our mailing list and provide them with a password.  

We have 41 members and issued over 450 passwords.  The 

membership of the BIIA LinkedIn network is now over 800. 

 
 

 
The next Newsletter will appear early January 2013.  In the meantime we wish our readers an 

enjoyable holiday season. 
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