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Late Breaking News: 

 Alibaba splits into seven operating units 

 BIIA Website now one of the largest reference site s for business information 

 Analytics and platforms becoming the key differentiators in business information 

 White Paper:  B-2-B technology industry prospecting databases: A comparative 
analysis of nine data suppliers 

 Thomson Reuters launches first commercial credit risk model 

 More subtle and intelligent instruments or trading systems will generate their own 
credibility  

 Commercial credit information: Imperatives for sharing of payment data 
Member News: 

 BISNODE exists product information business 

 BISNODE grows market share by acquiring Avidus in Croatia 
Industry News: 

 S&P Capital IQ announces Acquisition of Credit Market Analysis Limited from 
CME Group 

 Corporate Executive Board (CEB) to acquire UK-based SHL for US$660 

 Thomson Reuters introduces Eikon as the sole choice 

 Thomson Reuters to buy FX Alliance 

 European Credit Rating Agency: A Global Institution Deemed to be a Better 
Alternative 

 Salesforce to acquire Golnstant 

 Printer R.R.Donnelley acquires EDGAR Online 

 VantageScore sidesteps Antitrust Minefields 

 Experian reports solid growth driven by US and Latin American operations 
News From China: 

 Alibaba said to get US$1bn club loan for Yahoo stake buyback 

 China market poses challenges for foreign firms 
 

LATE BREAKING NEWS: 
 
Alibaba Group Splits into Seven New Units 

The Alibaba Group has announced a reorganization splitting the company into seven major business groups.  

The seven groups will be made up of online shopping marketplaces (1)Taobao.com,  (2)eTao, (3)Tmall.com, (4) 

Ju Hua Suan, (5) Alibaba International Business Operations (formerly the B2B unit); (6) Alibaba Small 

Business Operations (the domestic B2B unit); and (7) AliCloud, the Group's cloud computing and information 

technology group.  The presidents of the seven business groups will report directly to Alibaba Chief Executive 

Jack Ma. 

Alibaba.com was delisted from the HK Stock Exchange in May.  The primary reason for taking Alibaba.com 

private was the recognition that web based services will slow and the company had to focus on value added as a 

means to grow revenue and profitability.  The shift in strategy would have reduced growth and profitability.  To 

read more click on the link 

http://www.biia.com/alibaba-group-splits-into-seven-new-units
http://www.biia.com/alibaba-group-splits-into-seven-new-units
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LATE BREAKING NEWS ABOUT BIIA 
 

BIIA Website now One of the Largest Reference Sites for Business Information 

If you intend to do some summer / or winter reading (depends in which hemisphere you live) we have added a 

number of interesting stories and white papers to www.biia.com  

Regulatory News was added to the menu section.  Mike Bradford our new expert on privacy and regulatory 

affairs has posted a number of relevant articles.  Contributing editor Phil Cotter wrote the commentary on 

Experian’s Q1 results and commented on the results of a NACM survey about credit management’s reluctance 

to share trade payment data.  Contributing editor Ruth P. Stevens published a comparative analysis of data 

suppliers for B-to-B Technology Industry Prospecting Databases.  BIIA’s Chairman David Worlock wrote an 

Outsell report on “Collaboration: We are all in this together” examining the current trends and issues in 

creating partnerships.  He also shared his thoughts about new intelligent trading systems which could 

potentially replace the need for credit reports. 

We have added new menus and categories to www.biia.com.  We assembled a team of editors and experts:  

http://www.biia.com/contributing-editors  to provide our members with top of the league commentary and 

expertise.  Our association is well served by its board members, Ex-Officio members and expert advisors:  

http://www.biia.com/about-biia/board-of-directors-2 

To help you in finding topics 

of your particular interest 

please consult the ‘map’ 

below.  The BIIA’s database 

covers industry, company 

and country news going 

back to 2005. The BIIA 

library contains over 2,600 

posts with expert opinions, 

white papers and 

presentations.  Of course 

you can also use the 

keyword search feature on 

the top right hand corner. 

Please have in mind that 

many articles and expert 

opinions are password 

protected, therefore 

members should log on at 

all times. 

In June 2012 we had over 

30,000 unique visitors accessing our website pulling over 120,000 pages of information.  This 

demonstrates the value of www.biia.com as a major reference site for business information. 

 

http://www.biia.com/
http://www.biia.com/category/regulatory-news
mailto:mike.bradford@regulatorystrategies.co.uk
http://www.biia.com/category/company/experian
http://www.biia.com/commercial-credit-information-imperatives-for-sharing-of-payment-data
http://www.biia.com/b-to-b-technology-industry-prospecting-databases-a-comparative-analysis-of-nine-data-suppliers
http://www.biia.com/collaboration-we-are-all-in-this-together-for-members-only
http://www.biia.com/more-subtle-and-intelligent-instruments-or-trading-systems-will-generate-their-own-credibility-for-members-only
http://www.biia.com/contributing-editors
http://www.biia.com/about-biia/board-of-directors-2
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LATE BREAKING NEWS 
 

Analytics and Platforms Becoming the Key Differentiators in Business 

Information Services 

  

BIIA wrote in March that analytics and platforms are 

becoming key differentiators in business information services 

based on a review of company announcements of 

acquisitions, new product introductions, partnerships, 

international expansion, new company launches and 

divestitures   

According to BIIA’s latest observations of 

announcements in the first half of 2012 the trend 

continues and the pace quickens.   

In the first half of 2012 we tracked 165 announcements (see 

charts).  Companies adding analytics & platforms accounted 

for 44% of total announcements compared to 31% in the second half of 2011.  Many companies resorted to 

acquisitions and partnerships to add these capabilities (43% of deals), while 42% were new product introductions.  

Acquiring unique data assets in B2B and B2C are still in vogue (first half 2012 – 23% of total) however overall 

number of transactions is down from the second half of 2011 - 45% of total. 

BIIA noticed an increase in partnerships where unique data sets and software create better decisions; data 

sharing leading to better insights or to provide more utility in vertical segments (automotive, health etc.). 

BIIA has also picked up a new trend which involves consultative services accounting for 7% of announcements.  

These consultative services involve actionable professional recommendations going beyond the traditional 

delivery of data or content solutions.  Services categorized as ‘Other’ include mobile applications, indices, 

newsletters, document handling etc. which accounted for 18% of announcements.  BIG Data, as distinct 

standalone projects, are still relatively small in numbers, however we believe that part of the buildup in analytical 

capabilities are related to internal BIG Data preparations.  Source:  BIIA Research 

 

http://www.biia.com/business-information-analytics-and-platforms-in-high-demand
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LATE BREAKING NEWS 
 

White Paper:  B-to-B Technology Industry Prospecting Databases: A Comparative 

Analysis of Nine Data Suppliers 

As part of the ongoing research on B-to-B data sources available to marketers, this white paper evaluates the 

volume and accuracy of B-to-B data available to marketers of information technology (IT) products and services.  

Nine database suppliers participated in this year’s study.  Like the results from the analysis of compiled and 

response data sources in years past, data coverage and accuracy varied considerably among vendors.   

The authors conclude by urging marketers to source tech-buyer data from multiple sources to gain maximum 

market coverage.  They also suggest that marketers who order prospecting data ask very carefully about the 

nature of the data sources and compilation methods involved.  Finally, it is recommended that marketers conduct 

a pre-test of the data to assess its applicability to their particular marketing need. 

This white paper was provided courtesy of Bernice Grossman and Ruth P. Stevens:  To access this white 

paper click on the link 

Bernice Grossman is president of DMRS Group, Inc., a marketing database consultancy in New York City. 

She is past chair of the B-to-B Council of The DMA. Reach her at bgrossman@dmrsgroup.com  

Ruth P. Stevens consults on customer acquisition & retention, and teaches marketing at graduate 

schools and corporations. She is the author of Maximizing Lead Generation: The Complete Guide for B2B 

Marketers, and Trade Show and Event Marketing. Reach her at ruth@ruthstevens.com.  Ruth Stevens is a 

director of BIIA. 

The authors gratefully acknowledge the valuable input of David Knutson, of Direct Business Systems 

Thomson Reuter Launches First Commercial Credit Risk Model 

The model increases accuracy in predicting which firms are most/least likely to come under financial 

distress 

Thomson Reuters, announced that it has introduced the first commercial credit risk model to measure corporate 

financial health by quantitatively analyzing text.  The StarMine Text Mining Credit Risk Model (TMCR) assesses the 

credit risk of publicly traded companies by analyzing the text in various documents. StarMine TMCR systematically 

assesses the language in Reuters news, StreetEvents conference call transcripts, corporate filings and select 

broker research reports to predict which firms are likely to come under financial distress and which are likely to 

thrive.  

BIIA comment:  This is a good example of how the BIG Data concept (data mining and analytics) is used to better 

predict risk and to add significant value to product offerings.  What does this mean for traditional commercial credit 

information companies: It adds another up-scale substitute product offering to an already crowded market!  To read 

the full story click on the link 

BIIA presents at the EASDP Conference in Toledo, Spain (September 20
th

)  There is Still Time to Register 

For BIIA member discount please contact:  biiainfoasia@gmail.com  

 

http://www.biia.com/wp-content/uploads/2012/07/WP-Tech-Industry-Data-Comparative-2012.pdf
http://www.biia.com/wp-content/uploads/2012/07/WP-Tech-Industry-Data-Comparative-2012.pdf
mailto:bgrossman@dmrsgroup.com
mailto:ruth@ruthstevens.com
http://www.biia.com/thomson-reuter-launches-first-commercial-credit-risk-model-members-only
http://www.biia.com/thomson-reuter-launches-first-commercial-credit-risk-model-members-only
mailto:biiainfoasia@gmail.com
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LATE BREAKING NEWS 
 

More Subtle and Intelligent Instruments or Trading Systems Will Generate their 

Own Credibility 

In his recent blog, David Worlock, BIIA’s chairman, touched upon an important aspect of restoring margins by 

abandoning print products altogether and concentrate on electronic intelligent instruments or services.   

He took a look at AutoTrader UK who put software for classified inventory of used cars into the dealerships:  It 

helped the dealer improve his business while helping him to upload stock to their databases more effectively.  

They also worked effectively with financial services players involved in the transactions, because their focus was 

not just joining buyer to seller, but the whole deal and all of the margins created by it.   

However what struck your editor of being much more relevant was the fact that David Worlock marveled about his 

recent taxi ride with Darwin Melnyk, of IRON Solutions (http://www.ironsolutions.com/ ).  IRON Solutions, Inc. is 

the leading source of Equipment Market Intelligence™ and the gold standard authority for used equipment 

valuation information used by the agricultural, industrial and outdoor power equipment industries in North 

America.  IRON Solutions is an essential business partner for equipment dealers, associations, publishers, 

manufacturers, lenders and others. IRON Solutions integrated portfolio of services provides industry participants 

easily accessible and accurate equipment market information to make critical business decisions. 

Value is created through a trust network where users are able to see the trading records of dealers; that banks 

can lend against known and reliable valuations in a market; where inspections and the data arising from them are 

accurate, and videos are validated … 

How does this impact the credit information or credit insurance businesses as well as lenders?  Worlock 

speculates that these emerging trading systems will have built in credibility, thus there will be less of a place for 

the commercial credit information, or for the bank’s expensive processing and validation, or the credit insurer’s 

role in risk management?  Worlock concludes that one day the knowledge in these B2B trading networks will be 

so strong that they will be able to certify their own trades, earning extra margins for themselves while reducing the 

cost if trading to the network participants.  

Source:  David Worlock Blog 

Commercial Credit Information: Imperatives for Sharing of Payment Data 

A recent survey of the US based National Association of Credit Management (NACM) revealed that 46% of 

respondents did not share trade payment data with commercial credit information companies (Credit 

Professionals Split on Sharing A/R Data).   

BIIA’s Board Member and Contributing Editor Phil Cotter examines the reasons behind the aversions to share 

trade payment data and what can be learned from the successes of the data sharing practises of the consumer 

credit information industry in the United Kingdom.   

To read the full report click on the link 

 

 

http://www.davidworlock.com/2012/07/making-progress-modestly/
http://www.ironsolutions.com/
http://www.davidworlock.com/2012/07/making-progress-modestly/
http://www.biia.com/?s=sharing+of+trade+credit+information+
http://www.biia.com/?s=sharing+of+trade+credit+information+
http://www.biia.com/commercial-credit-information-imperatives-for-sharing-of-payment-data
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MEMBER NEWS 
 

BISNODE Exits Product Information Business 

Bisnode will dissolve its product information business area to focus on credit and risk information 

solutions, marketing solutions and business information solutions. 

Bisnode has signed an agreement to sell ABC Germany, one of the leading German B2B supplier search engines, 

to the Dutch Avant Invest B.V., which already owns the ABC operations in Belgium, Luxembourg and the 

Netherlands. With this transaction, Bisnode will sell the last company in its product information business area to 

focus on growth in its core business areas of credit and risk information solutions, marketing solutions and 

business information solutions. 

ABC Germany is the largest German B2B supplier database, with more than 4.7 million companies. ABC helps 

decision makers to find new suppliers and business partners. The company employs five people and reported 

revenue of around EUR 800,000 in 2011. In May 2010, Bisnode had already divested its ABC operations in 

Belgium, Luxembourg and the Netherlands, which are now owned by Avant Invest B.V.  With the acquisition of 

ABC Germany, Avant Invest B.V. will be able to further develop the ABC offering as a united group. 

The transaction will be closed later this summer. In conjunction with this transaction, Bisnode will dissolve its 

product information business area and in the future will be organized only geographical in its four regional areas 

Nordic, Central Europe, DACH and BeNeFra.  Fredrik Åkerman, who currently also serves as Business Area 

Director Product Information, will continue his work as CFO for the Bisnode Group.  Andreas Haverkorn, who 

currently also serves as Managing Director of ABC Germany, will continue as CFO for the DACH region at 

Bisnode.   

Source:  Bisnode Press Release 

BISNODE Grows Market Share by Acquiring Avidus in Croatia 

Bisnode further strengthens its position in the credit information business in Croatia by acquiring 

successful start-up brand boniteti.hr. 

Avidus d.o.o. with its platform boniteti.hr is ranked number three in subscription based digital business information 

by number of clients. Through this acquisition Bisnode Croatia now holds the first three places in this market with 

the leading brand Poslovna Hrvatska and the local version of its regional platform boniteti.com already being 

ranked number one and two. 

With this acquisition Bisnode Croatia builds on its fast and successful development that has seen significant 

organic growth in 2011 and 2012 so far, by increasing its options to optimize market segmentation and creating 

new cross- and upselling opportunities. 

“By acquiring Avidus d.o.o. Bisnode Croatia will strengthen its position in the credit information business, offering 

a wide selection of fast and relevant decision-making” says Regional Director Martin Coufal.  Avidus d.o.o. is a 

growing and successful start-up company with annual 2011 revenue of EUR 140 thousand, and 5 employees. 

Source:  Bisnode Press Release  

 

http://www.bisnode.com/en/News--Press/Bisnode-press-releases/2012/-Bisnode-acquires-Avidus-in-Croatia-/
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INDUSTRY NEWS 
 

S&P Capital IQ Announces Acquisition of Credit Market Analysis Limited from 

CME Group 

S&P boldly states “together with Recent Acquisitions of Risk Analytics Leader R2 Financial Technologies and 

Low-Latency Data Provider QuantHouse, Purchase Solidifies S&P Capital IQ's Leadership Role Among Providers 

Of Financial Information Solutions.” 

S&P Capital IQ, a business line of The McGraw-Hill Companies (NYSE: MHP) offering global multi-asset class 

data solutions, market research and portfolio risk analytics to global investors, today announced the completion of 

its acquisition of London-based Credit Market Analysis Limited (CMA), a leading source of independent data in the 

over-the-counter markets, from CME Group. 

The acquisition was part of an agreement to establish a new joint venture in the rapidly growing index business, 

S&P Dow Jones Indices, which also closed today. With over $6 trillion in assets benchmarked to S&P Dow Jones 

Indices' products, S&P Dow Jones Indices is the world's largest, global resource for index-based concepts, data 

and research. In addition, it is home to iconic financial market indicators, such as the S&P 500® and the Dow 

Jones Industrial Average®. 

The purchase of CMA, along with the recently announced acquisitions of Toronto-based R2 Financial 

Technologies and Paris-based QuantHouse, provides S&P Capital IQ with the components necessary to offer its 

clients broad market data and risk analytics platforms in the industry.  Source:  McGraw-Hill Companies Press 

Release 

Corporate Executive Board (CEB) to Acquire UK-Based SHL for $660 Million 

The Corporate Executive Board Company announced that it has signed a definitive agreement to acquire 

SHL, a global leader in cloud-based talent measurement and management solutions. 

The combination brings together two highly complementary businesses to create the world’s foremost source of 

insight on the measurement and management of talent for business and government. Marrying CEB’s rich best 

practices, insights and data with SHL’s assessments, predictive analytics and robust technology platform will 

create a global organization with a greatly enhanced capability to help clients manage talent, transform operations 

and reduce risk. 

SHL is the largest global provider of cloud-based solutions for talent assessment and decision support, enabling 

client access to unparalleled data, analytics and insights for assessing and managing employees and applicants. 

Headquartered in the U.K., SHL has operations in Europe, Asia and the U.S. They serve more than 10,000 clients 

in 111 countries, including more than 40 percent of the Fortune 500 and over 80 percent of the FTSE 100. Each 

year, SHL delivers more than 25 million assessments in over 30 languages.  

Louise Garnett, Vice President of Outsell Inc. writes in her recent Outsell Insight: This acquisition is really 

about providing CEB with an additional growth platform globally, rather than an acquisition to reduce overlapping 

costs or take out a competitor. We believe the fundamentals are in place that makes this acquisition make sense. 

It is a matter of time to see how well CEB can manage an acquisition of this size.  Source: CEB Press Release 

 

http://investor.mcgraw-hill.com/phoenix.zhtml?c=96562&p=irol-newsArticle&ID=1711101&highlight=
http://investor.mcgraw-hill.com/phoenix.zhtml?c=96562&p=irol-newsArticle&ID=1711101&highlight=
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INDUSTRY NEWS 
 

Thomson Reuters Introduces Eikon as the Sole Choice 

Thomson Reuters has halted sales of its 3000 Xtra premium desktop service to new clients, in a move seen as a 

vote of confidence in successor desktop product Eikon.   As of July 31, Thomson Reuters’ sales teams will offer 

new clients Eikon as the sole choice of premium desktop, although existing 3000 Xtra clients will be able to add to 

their existing subscriptions. 

The decision to withdraw 3000 Xtra in favor of Eikon reflects management thinking that Eikon is now ready for 

prime-time. The system – heralded as Thomson Reuters’ next-generation desktop – has had a difficult start since 

it was launched two years ago, as evidenced by the continued sale of 3000 Xtra as a premium desktop option. 

Source:  Referencedatareview.com 

Thomson Reuters to Buy FX Alliance 

Thomson Reuters will acquire all of FX Alliance for $22 a share in cash and the deal is expected to close in the 

third quarter of this year.   

Thomson Reuters, which also produces news that competes with News Corp.'s Dow Jones & Co., publisher of 

The Wall Street Journal and Dow Jones Newswires, traditionally caters for the interbank currencies market, while 

FX Alliance provides trading for corporate and other institutional clients. The merging of the two platforms will 

likely crank up the pressure on competing systems.  Source:  4.traders.com 

European Credit Rating Agency: A Global Institution Deemed to be a Better 

Alternative 

The Bertelsmann Foundation released on April 18th 2012 at its Washington conference a blueprint for a new 

sovereign debt rating agency called INCRA.  As part of that effort, Annette Heuser, the Foundation’s executive 

director, held talks in early June with representatives of the European institutions based in Brussels.  

One result of her discussions was the realization of a change in tone in Brussels: Policymakers are no longer 

wedded to their initial idea, following the downgrading of some European sovereign debt, of creating a European 

credit rating agency (CRA). An increasing number of European decision-makers have concluded that a purely 

European CRA is no solution to a perceived loss of these agencies’ credibility. Rather a global organization is 

needed, which explains why the Foundation’s INCRA proposal piqued much interest at a June 4 gathering co-

hosted by the Bertelsmann Foundation’s Brussels office and the European Policy Centre. 

“The Europeans have a unique opportunity to build an international coalition, possibly within the framework of the 

G20, to establish such a global CRA,” said Heuser, who oversaw the proposal’s development. “INCRA would 

allow greater competition in a strongly oligopolistic market and increase the quality and transparency of sovereign 

ratings.” 

The Bertelsmann Foundation plans further meetings with political and business leaders to discuss INCRA and 

determine if the will exists to make the organization a reality. 

Source:  Bertelsmann Foundation 
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Industry News 
 

Salesforce to Acquire Golnstant 

Salesforce.com has agreed to acquire GoInstant, as the big provider of online business software beefs up its 

customer-service offerings. 

Salesforce didn't disclose the terms of the deal, but people familiar with the matter said the company paid more 

than $70 million.  The deal for two-year-old GoInstant is the latest in a string of acquisitions for Salesforce, which 

has been buying up start-ups that have developed social-media tools and Web-based services.  Nova Scotia-

based GoInstant was founded in 2010 and raised $1.7 million from prominent investors. 

Source:  Online.wsj.com 

Printer R.R. Donnelley Acquires EDGAR Online 

EDGAR® Online, Inc. a provider of financial data, analytics and disclosure management services, announced 

today that it has received notice from the Premerger Notification Office of the Federal Trade Commission that 

early termination of the waiting period under the Hart-Scott-Rodino Antitrust Improvements Act of 1976 was 

granted in connection with the previously announced merger of EDGAR® Online, Inc. and R.R. Donnelley & Sons 

Company.   

The transaction remains subject to other customary closing conditions, including approval by EDGAR® Online's 

stockholders. Subject to satisfaction of these other closing conditions, the merger is expected to close during the 

third quarter of 2012. 

R.R. Donnelley & Sons Co.  had announced in May that it will buy financial data company Edgar Online Inc. for 

about $38.6 million, adding to its digital products.  The acquisition values Edgar at $1.092 per share. Including the 

company's debt and a payment equal to the redemption price of its preferred shares, R.R. Donnelley said the deal 

is worth $70.5 million.  

At the end of March, Edgar said it had $1 million in long-term debt and $3.2 million of cash and cash equivalents 

on hand. Edgar said it had $11 million in total liabilities at the end of the first quarter.  

R.R. Donnelley's services include printing labels and online marketing tools. Edgar's website lets customers 

search, download and skim regulatory documents filed with U.S. Securities and Exchange Commission. Edgar 

has provided services to R.R. Donnelley's financial services unit since 2008.  

If the deal goes through, the acquisition should start adding to R.R. Donnelley's profits in 2013, the company said.  

Shares of R.R. Donnelley fell 12 cents, or 1 percent, to close at $10.30. Edgar stock surged 36 cents, or 50 

percent, to close at $1.08.   

Source: Yahoo Finance and Edgar Press Release 

BIIA Comment:  R.R. Donnelley is desperate to acquire digital online product to offset its declining printing business.   Perhaps 

the sudden appetite for Public Sector Information properties may raise interest in acquiring Bureau van Dijk.  Deep thought:  

Why did D&B nor Experian show an interest in the company? 

 

 

http://online.wsj.com/article/SB10001424052702303343404577516534080161996.html?mod=WSJ_Markets_LEFTTopStories
http://www.bvdinfo.com/International-Landing-Page
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INDUSTRY NEWS 
 

VantageScore Sidesteps Antitrust Minefields 

The credit-score company VantageScore Solutions, which beat an antitrust lawsuit last year, is taking precautions 

to avoid repeating the experience. 

The Stamford, Conn., company is a joint venture of the three credit bureaus, which compete against each other to 

sell services to banks and other lenders. Last year an appeals court upheld its victory in the lawsuit brought by 

Fair Isaac (FICO). The dominant provider of credit scores had accused VantageScore of antitrust violations, 

trademark infringement and false advertising.  To read the full story from the American Banker click on the link 

Experian Reports Solid Growth Driven by US and Latin American Operations  

Experian is the first of the major business / credit 

information companies out of the box to report its 

quarterly results for the period April 01 2012 to 

30th June 2012 on 13th July, showing strong 

growth at constant exchange rates across all 

regions.  The appreciation of the Brazilian Real 

against the US dollar in particular however 

dragged the headline growth down to 7%.  Once 

again Experian continues to outpace the industry 

in growth thanks to its risk taking in making large 

acquisitions.   

In North America, growth in Credit Services (9%) 

and Decision Analytics (18%) was strong as the 

businesses benefited from a modest increase in 

consumer credit activity, particularly mortgages 

and the continuing expansion into new verticals such as utilities, health and telecoms. 

Latin America, continued to post impressive growth results, with Computec, the Colombian Bureau acquired last 

year, performing slightly above the buy plan.   

UK and Ireland continued to struggle to find growth with Credit Services revenues flat on the same time last year 

and Decision Analytics revenues declining by 4%.  Marketing Services also declined by 2%.  Consumer Services 

however recorded 30% growth lifting overall growth in the UK to 7%, assisted by the acquisition of Garlik 

(Consumer Services) 192 (Decision Analytics -Identity Services) and LM Group (Credit Services - Business 

Information) in recent months. 

Growth in EMEA/APAC at constant exchange rates was 5% with Credit Services growing at 2% and Marketing 

Services at 12%. Decision Analytics declined by 18% due to difficult trading conditions. 

Source:  Experian Press Release  For further details click on the link 
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NEWS FROM CHINA 
 

Alibaba Said to Get $1 Billion Club Loan for Yahoo Stake Buyback 

Alibaba Group Holding Ltd. will sign a $1 billion four-year term loan with about seven banks on a club basis to 

fund a buyback of a stake of about 20 percent from Yahoo! Inc. 

China Development Bank Corp. is also providing a $1 billion four-year loan separately to help the country’s 

biggest e- commerce company repurchase the stake. Of the original underwriters and lead arrangers on a $3 

billion syndicated facility signed by the company earlier this year, HSBC Holdings Plc is not joining the new club, 

according to the person. The original members were Australia & New Zealand Banking Group Ltd., Credit Suisse 

Group AG, DBS Bank Ltd., Deutsche Bank AG, HSBC, and Mizuho Corporate Bank Ltd., according to data 

compiled by Bloomberg. 

Alibaba’s revenue exceeded $1.8 billion in the first half, increasing more than 60 percent from the same period 

last year, the person said. Earnings before interest, tax, depreciation and amortization accounted for more than 40 

percent of revenue in the first six months compared with 35 percent in the same period last year. The company 

signed a $3 billion facility, comprising $2 billion in a bridge loan and $1 billion in a three-year term loan, in 

February, the person said. The $2 billion bridge portion was replaced by a $1 billion three-year loan from CDB 

completed last month and the new $1 billion four-year loan from CDB. Source:  Washpost.bloomberg.com 

China Market Poses Challenges for Foreign Firms 

According to a survey of 300 German companies conducted by the German Chamber of Commerce in China, feel 

threatened by local competition especially in the automotive manufacturing industry. Three out of four companies 

are facing challenges from competitors who have access to lower labor costs and more direct channels of 

distribution.  

China remains one of the three most important markets for German automotive and mechanical engineering firms.  

The primary reasons for choosing China are market potential, following key accounts, presence in Asia and to 

lower production cost.   

Amongst key challenges is finding and retaining qualified staff, plus rising labor cost. Preferred locations for 

German companies appear to be the Yangtze and Peal river deltas.  For long-term success companies focus on 

improving their distribution systems. 

Earlier this year the English People’s Daily Online reported that foreign companies will face new challenges like 

rising cost, inflation pressure, and Renminbi appreciation, according to the annual China Enterprise Development 

Report released by the State Council's Development Research Center.  At the same time, foreign companies will 

also feel more pressures as China gradually ends the practice of "super-national treatment" under which foreign-

invested enterprises had enjoyed more preferential policies than their Chinese counterparts since the beginning of 

the reform and opening-up, the report said.   Source:  China Daily    To read more click on the link 
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