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Season’s Greetings and a thank you to our members 

 

Late Breaking News: 

 CRIF enlarges its geographic footprint by entering Austria and Switzerland 

 Outsell Report on Credit & Financial Information Revenue estimates for 2011 

 EU Commissioner Barnier backtracks on rating reform 

Member News: 

 McGraw-Hill Markets third quarter results 

 McGraw-Hill Education and New Oriental to form joint venture in China 

 CRIF Select rolls out auto lending solutions to Credit Unions and Dealers 

 Veda Australia to acquire Verify 

 Creditreform „FirmenWissen‟ adds credit evaluation 

 China automotive consumer trend report from Sinotrust 

 Secrets to tackle the Chinese automotive market shifts 

Industry News: 

 Thomson Reuters Q3 2011 revenues up 5% 

 Thomson Reuters gets ready to compete 

 Stress in credit ratings affects Moody‟s q3 results 

 Nielsen reports 10% rise in Q2 revenues 

 Nielsen partners with Indian Mobil Specialist 

 European Association of Directory Publishers reshapes its future 

 Duedil:  The Mouse that roared 

 Tracker – An early financial risk warning system launched by accounting firm in 

the UK 

News from China: 

 HC International revenues up 35% 

 Global Sources reports q3 revenues up 19% 

From the User Corner: 

 Asia‟s ASIFMA feels the FSB and G20 needs to advice members on the use of 

a universal legal entity identifier 

From the Regulatory Corner: 

 Dutch privacy agency persuades Google to let WiFi owners opt out of Google 

database 

People on the Move: 

 The Financial Times has named D&B CEO Sara Mathew as one of the top 50 

women in world business for 2011 

BIIA Business Information Forum 2012 

 March 20
th

, 2012  Hong Kong Convention Centre  
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The BIIA editorial team will take a break for the holiday season and we will be back with the next issue in Mid-January 
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LATE BREAKING NEWS 
 

CRIF Enlarges its Geographic Footprint by Entering Austria and Switzerland 

CRIF announced that it will acquire the Austrian and Swiss credit information and risk management services 

operations from Deltavista Group.  This transaction will further strengthen CRIF‟s industry-leading position in the 

field of banking credit information and risk management solutions in continental Europe.  The acquisition of 

Deltavista Austria and Switzerland by CRIF are part of a series of increasing investments in retail credit lending 

solutions over recent years and the desire to provide its clients with added-value.  Deltavista operations in Austria 

and Switzerland will be integrated into CRIF as wholly owned subsidiaries and will continue to focus on its current 

activities with the same team of around 100 employees.  Terms were not disclosed.  Deltavista stated that by 

divesting its Austrian and Swiss businesses it will be able to strengthen the financial and market position of its 

German and Polish subsidiaries.  

Deltavista, founded in 1994, is one of the leading credit reporting agencies and providers of risk management in 

the German-speaking part of Europe. 

CRIF, established 1988 in Bologna (Italy) is a global company specializing in the development and management 

of credit reporting, business information and decision support systems.  CRIF has an international presence with 

operations in four continents and is the leading group in continental Europe in the field of banking credit 

information.  Source:  Deltavista Press Release (German)    Source:  CRIF Press Release   

Outsell Estimates Credit & Financial Information (C&F) Revenue in 2011 to Grow 
by 4% to US$44.2 billion 

Outsell forecasts that the C&F market segment will grow 4% in 2011 to US$ 44.2 billion, reaching US$47.7 billion 

by 2012 reflecting a CAGR of 2.2%.    Outsell forecasts that the Credit Information and Rating Segment will grow 

in 2011 by 4.3%, it is expected to decline by 1.1% in 2012, remain flat in 2012 and climb to a modest 2.6% by 

2014. 

The key themes of the report center on modeling and algorithms which are proliferating.  Regulators are reviewing 

legacy models and lowering barriers of entry.  Joint ventures and alliances are on the rise.  Growth opportunities 

exist in emerging market countries.  The report also states that persistent sluggish demand is taking its toll, client 

complexities are changing and upstarts are scaling barriers to entry.  Players are moving across segments and 

sub-segments through mergers, acquisitions and partnerships.  For essential actions Outsell suggests to target 

emerging markets, invest in analytics, participate in regulatory reform discussions and partner to create unique 

content.   Source: Outsell Inc.:  This is a must read report and reflects accelerating trends in our industry:   To order 

this report click on this link 

Editorial comment:  The current hype concerning up-starts in credit rating and credit information is somewhat 

overrated.  The recent results of some of the larger players suggests that the big get bigger and the smaller will 

struggle in the long run to catch up on value added.  Outsell is correct in its assessment that analytics (modeling 

and algorithms) are proliferating.   It is analytics where the next battle will be fought, but small companies will 

hardly be able to afford the heavy investment in such skill sets nor do they have the resources to move into 

emerging markets.   In the end there will be more industry consolidation.  CRIF acquiring the businesses of 

Deltavista, Experian and Equifax adding niche businesses to their product portfolios are the latest examples of 

this trend. 

 

https://www.deltavista.com/content/view/163/257/lang,en/
http://www.biia.com/wp-content/uploads/2011/11/Press-release-Deltavista-Svizzera-Austria-english-01.pdf
http://www.outsellinc.com/store/products/1034-credit-financial-information-2011-market-forecast-and-trends-report
http://www.outsellinc.com/store/products/1034-credit-financial-information-2011-market-forecast-and-trends-report
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LATE BREAKING NEWS 
 
EU Commissioner Barnier Backtracks on Ratings Reform 

European Regulators climb down on curbing credit rating agencies represents a political blow and shows how ill 

equipped regulators are to regulate the credit rating industry.  EU Commissioner Barnier had retracted under 

considerable pressure from his fellow commissioners as well as having to take significant heat from the financial 

press.   It was remarkable that in the latest round of regulatory proposals the press took the side of the rating 

agencies.  It is also highly unusual for the Commission proposals to be revised once published. 

The commissioner conceded that “officials needed more time to really go into technical details.”  This smacks of 

poor regulatory workmanship and waste of tax payer money.  BIIA has argued all along that it would be best to 

deregulate the industry and let the market decide which analytical services are best to rate debt instruments.    

The Proposal:  European policy makers had produced a draft proposal which would bar a rating agency from 

issuing (paid-for) ratings on an issuer or its debt instruments for more than three years, or for more than 10 

consecutive debt instruments.  It is hoped that this would help new rating agencies start-ups preferably of 

European origin.   However new rating agencies are not going to emerge overnight.  The three lead players have 

huge knowledge bases which cannot be replicated by start-ups in a short period of time. 

In addition the EU wants to give the European Securities and Markets Authority powers to ban new sovereign 

ratings or rating revisions when they think there could be an imminent threat to financial stability.  That smacks of 

censorship and history is replete with examples where censorship can lead to.  Many people on the European 

continent would like to remind Brussels that sovereign debt ratings were not the cause of the current sovereign 

debt crisis.  It was the spending habits of certain European countries living beyond their means which is the root of 

the problem. 

Another worrying aspect is a proposed requirement for rating agencies to submit their methodology to European 

regulators.  It is market forces at work which determine which methodology works and which do not, surely not 

regulators.  Who in the end would supervise the regulators and judge their qualification?   

The EU Commission should rather pave the way of deregulating rating agencies and allow investors (the market) 

to decide who is best in this business.  Releasing issuers from the requirement of having a rating would make 

them less addicted to ratings.  It would put the onus on investors to perform their own due diligence or to hire a 

rating agency to do it for them.   This would be an investor-pays model compared to the issuer-pays model.  It 

would also reduce the cost of regulation for the tax payer.    Rather than bashing rating agencies, regulators 

should clamp down on issuers and their auditors in order to achieve a high degree of transparency and 

governance.   

Smaller niche players could emerge to make their mark by providing investors with relevant insight for particular 

investment decisions.   There are already many substitute risk assessment products in the market in the form of 

decisions systems, analytics, indices, special research which are already growing at a faster pace than rating 

services.  The next wave of risk management services are just around the corner, let investors put them to good 

use.   Sources:  Financial Times  -  Die Welt  -  BIIA Editorial Comment 

The content of this editorial comment does not necessarily reflect the opinion of BIIA and its members  
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MEMBER NEWS 
 

McGraw-Hill Markets Third Quarter Results:   Financial Market Conditions 

Hammer Rating Services – Key to Growth Lies in Analytical Services 

Q3 downturn in rating services and the upturn in analytical 

service mirror the results of Moody’s.   The steady double digit 

growth of indices and analytical services indicates an increasing 

value in benchmarking services and powerful analytics.   These 

services are the result of a huge quantity of data and knowledge 

accumulated over a long period of time.  Perhaps a good 

example of how BIG DATA is being put to good use.  This is an 

advantage which new upstarts in rating services will not be able 

to match for some time. 

Standard & Poor’s Ratings: Revenue for the segment 

decreased by 1.8% to $409.9 million in the third quarter 

compared to the same period last year, as growth in international and non-transaction revenue largely offset a 

steep global decline in credit markets. Excluding a $7.3 million gain on the sale of certain equity interests in India 

last year, expenses grew by 1.4% in the third quarter compared to a 19.3% increase in the first half of 2011.  

Operating profit declined by 6.1% to $169.1 million compared to the adjusted results for the same period last year. 

McGraw-Hill Financial: The segment, which was launched in January, produced its strongest quarterly revenue 

and operating profit growth of the year in the third quarter.  Revenue increased 18.4% to $348.5 million and 

operating profit grew by 31.2% to $112.6 million in the third quarter compared to the same period last year.  

Excluding of the 13 September 2010 acquisition of TheMarkets.com, revenue grew by 14.6%. Foreign exchange 

rates increased revenue by $2.2 million. 

Volatility in financial markets contributed to more than a 30% increase in S&P Indices‟ revenue in the third quarter 

as volume soared for the major exchange-traded derivative contracts based on S&P Indices, which now account 

for approximately 25% of the segment‟s revenue.  The average daily volume of more than 4,865,000 contracts 

represents a 58.5% year-over-year increase. Assets under management in exchange traded funds linked to S&P 

Indices grew by 6.8% to $278.2 billion at the end of the third quarter. Eleven new exchange-traded funds based 

on S&P Indices were launched in the third quarter, bringing the total net number now trading on S&P Indices to 

359. 

The growth of Capital IQ, the Global Credit Portal and the acquisition of TheMarkets.com all contributed to the 

improvement of Integrated Desktop Solutions Group and a 15.6% increase in subscription revenue to $251.8 

million in the third quarter versus last year.  Subscriptions account for 72.3% of McGraw-Hill Financial‟s third 

quarter revenue.  With new platform enhancements and expansion overseas, Capital IQ continues to add new 

clients, ending the third quarter with more than 3,800, a 17.7% increase from the prior year.  The Global Credit 

Portal, which includes Ratings Direct, also added new subscribers in the third quarter.  

Information & Media:  Based on continuing operations, revenue for this segment increased 11.9% to $228.5 

million and operating profit grew by 17.1% to $51.3 million in the third quarter compared to the same period last 

year.  Source:  McGraw-Hill Press Release 
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MEMBER NEWS 
 

McGraw-Hill Education and New Oriental to Form Joint Venture in China 

Students across China will soon have the opportunity to participate in premier, after-school programs that advance 

their 21st century skills through an agreement announced today between McGraw-Hill Education and New 

Oriental Education & Technology Group, two of the world's leaders in educational services. 

The planned formation of the joint venture highlights McGraw-Hill Education's global expansion in the English-

language skills development and college and career readiness services market, as well as its highly advanced 

digital capabilities. For New Oriental, the joint venture extends the company's market leading position in language 

and core curriculum skills targeting the K-College afterschool tutoring market in China. In addition to being an 

equity owner in the MaxEn Centers, McGraw-Hill is providing its deep educational expertise, which includes 

curriculum development and instructional design, to co-develop the courses. 

The market for education services in China, estimated at $286 billion in 2010, is expanding rapidly. In addition to 

government spending, private spending on education has increased dramatically, with education now 

representing the second-largest urban household spending category in China. 

New Oriental is the largest provider of private educational services in China based on the number of program 

offerings, total student enrollments and geographic presence.    New Oriental trades on the New York Stock 

Exchange under the symbol ''EDU.''   For more information about New Oriental click on the link. 

CRIF Select Rolls Out Auto Lending Solutions to Credit Unions and Dealers  

CRIF Select, a division of CRIF Lending Solutions, announced the expansion of its outsourced lending 

solutions for credit unions and auto dealers into the Colorado indirect lending market.  

With this addition, CRIF Select (formerly Aimbridge and FLS) now serves 19 markets with its full suite of indirect 

and direct lending solutions, and has plans to launch in additional markets later this year.  

CRIF Select‟s fully outsourced indirect auto lending services, which are designed to allow easy entry into the 

indirect lending market for credit unions and dealers alike, include dealer management and representation, after-

hours underwriting, leasing support and the ability to adjust underwriting guidelines and offer new programs to 

respond to unique market demands. In addition, WhereMembersBuy.com, CRIF Select‟s online auto shopping 

service, gives credit unions the ability to engage with their members on the Internet to capture more member 

loans, and gives auto dealers the opportunity to connect local credit union members with their inventory.  

For lenders looking to explore different channels for loan volume, CRIF Select also offers merchant lending 

services. This point of sale lending program allows local merchants to generate, submit and close loans on site, 

and can be a great lead generation solution for small business lending.  

About CRIF Lending Solutions: By bringing together the automated lending technology and services of 

Aimbridge, APPRO, Cypress, FLS, Magnum and Teres, CRIF Lending Solutions provides loan and account 

origination, business process outsourcing, credit decisioning, data access and analytics solutions to 650 of the 

U.S.‟s most successful financial institutions including banks, credit unions, finance companies, retailers and credit 

card processors.   Source: CRIF Lending Solutions 

 

http://english.neworiental.org/
http://www.criflendingsolutions.com/news/press-releases/Pages/CRIF-Select-Rolls-Out-Indirect-Auto-Lending-Solutions-to-Colorado-Credit-Unions-and-Dealers.aspx
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MEMBER NEWS 
 

Veda Australia Acquires Verify 

Veda, a leading provider of commercial and consumer data intelligence and insights, announced the acquisition of 

employment verification services business, Verify.  The acquisition of Verify is a natural fit with Veda's existing 

portfolio of identification, verification, fraud, and risk assessment services. Veda's resources will help to increase 

the breadth of Verify's verification capability, and strengthen its technology, infrastructure and processes. 

Verify's comprehensive range of candidate and employee background verification and onboarding services, 

enable organizations and individuals to help make well informed employment decisions, help meet necessary 

compliance requirements and help mitigate business risk. Its services include more than 75 different checks from 

basic identity to criminal record checks, pre-employment medicals, financial background checks, performance 

history checks, qualification checks, license checks and psychometric testing.   Source:  Veda Australia 

Creditreform ‘FirmenWissen’ Adds Credit Evaluation 

The Creditreform unit FirmenWissen has added a credit evaluation (Bonitaetsauskunft) to its company 

reports. 

The reports contain the following content: Company name, trade name, location and communication details, 

company identification number, status of company and credit evaluation.  The latter provides: Probability of 

failure, legal form, registration data, shareholders and management, ultimate parent, activity code, sales, 

employment, banking relationship, credit evaluation, payment history and credit limit, economic development and 

negative indicators.  Source: Password Germany 

The China Automotive Consumer Trends Report - Jing-Jin-Ji City Cluster Jointly 

Released by Sinotrust and Auto.Sohu 

Beijing, November 9, 2011----Sinotrust and Auto.Sohu jointly published the China Automotive Consumer 

Trends Report—Jing-Jin-Ji City Cluster on November 9. By analyzing consumers‟ demographic and social 

characteristics, and car-purchasing, using and repurchasing behaviors, the Report interprets the purchasing 

characteristics of auto customers in the Jing-Jin-Ji city cluster.  According to Wang Chunyan, who is in charge of 

the Report and General Manager of Sinotrust Automotive Marketing Strategy Services, the number of cities in the 

10 major city cluster only accounts for 27.8% of the national total, but the 2010 passenger vehicle sales volumes 

in these cities accounted for 57.7% of the auto market as a whole. Therefore, it is of great significance to study 

the characteristics of the auto consumers in China by analyzing city clusters.   Source:  Sinotrust 

Secrets to Tackle the Chinese Automotive Market Shifts 

After being the world‟s No.1 in 2009 and 2010, the Chinese automotive market is now facing a totally different 

situation. The ever-widening European Debt Crisis, the continuous gloom in the global economy, the interim 

shortage in auto supply caused by the Japanese earthquake and the withdrawal of the government stimulus 

policies one after another, all this brings an end to the “good days” of the Chinese automotive market. Slowly, the 

automotive industry is walking away from the time of reliance on government policies.   Author: Yang Jing, 

Consultant of Automotive Marketing Solutions, Sinotrust International Information & Consulting (Beijing) Co., Ltd. 

 

http://www.veda.com.au/insights/nccp.dot
http://www.biia.com/wp-content/uploads/2011/11/Sinotrust-company-news_The-China-Automotive-Consumer-Trends-Report-Jing-Jin-Ji-City-Cluster-Jointly-Released-by-Sinotrust-and-Auto-Sohu.pdf
http://www.biia.com/wp-content/uploads/2011/11/Sinotrust-company-news_The-China-Automotive-Consumer-Trends-Report-Jing-Jin-Ji-City-Cluster-Jointly-Released-by-Sinotrust-and-Auto-Sohu.pdf
http://www.biia.com/wp-content/uploads/2011/11/Sinotrust-Opinions_Secrets-to-Tackle-the-Automotive-Markets-Shift.pdf
http://www.biia.com/wp-content/uploads/2011/11/Sinotrust-Opinions_Secrets-to-Tackle-the-Automotive-Markets-Shift.pdf
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INDUSTRY NEWS  
Thomson Reuters Q3 2011 Revenues up 5% 

Thomson Reuters Corp. (TSX:TRI) reported rising net profits in 

the latest quarter as the global information services company 

generated higher revenues and had lower operating costs. 

Net earnings were US$381 million or 44 cents a share in the 

three months ended Sept. 30
th

 2011 which was up from net 

earnings of US$277 million or 32 cents a share a year earlier. 

Excluding special items, Thomson Reuters reported adjusted 

earnings of 56 cents per share in the latest quarter, surpassing 

Wall Street‟s expectations. 

Three-month revenues rose to $3.45 billion from $3.26 billion, 

driven by strength in the company‟s Professional division, which 

handles tax and accounting clients. Thomson Reuters had $2.36 billion in operating expenses in the latest 

quarter, down seven per cent from $2.53 billion a year earlier.  The Professional segment revenue grew 10 per 

cent to $1.38 billion. Markets division revenue was up one per cent to $1.89 billion. The company reaffirmed its 

outlook for revenue percentage growth in the mid-single digits in 2011. 

Source: Thomson Reuters 

Thomson Reuters Gets Ready to Compete 

Thomson Reuters continues facing the dual challenge of integrating its legacy businesses while facing 

competitors in converging marketplaces. Governance, Risk and Compliance is driving change across the 

competitive landscape according to Elisabeth Mason, Outsell Inc. in her recent Outsell Insight. 

The most recent reorganization announcement demonstrates that Thomson Reuters is evolving towards a 

strategy centered on a wider Governance, Risk, and Compliance market, and is now formally framing the bridge 

that it had previously sketched between the Markets and Professional divisions. 

Thomson Reuters has not been growing and nimble Bloomberg and other competitors are taking away share. The 

driving forces for the new organization are the increasing overlap between the Reuters/financial/news side of the 

business and the legal and tax sides. There‟s too much data and expertise in the separate units not to want to 

bring them together. The second is the opportunity to further consolidate and share internal IT and support 

functions and resources. The third is the competitive environment, embodied most visibly in the new, soon-to-be-

improved Bloomberg since its acquisition of BNA(see Insights 26 August 2011, Bloomberg Joins Top Ranks in the 

Legal Market With Acquisition of BNA).  

The threat of nimble Bloomberg accelerating competition in converging, overlapping markets forces Thomson 

Reuters to keep pace. By acquiring BNA and showing it was serious about the legal market, Bloomberg also 

signals that other players will have to broaden their scope to the wider range of content and services Bloomberg 

brings to the table - not just legal but financial data, news, and government data. 

Source: Outsell Insights Thomson Reuters Reorganizes to Compete 

 

https://clients.outsellinc.com/vendormarket/co.php?c=397
https://clients.outsellinc.com/vendormarket/co.php?c=2307
https://clients.outsellinc.com/insights/?p=11570
https://clients.outsellinc.com/insights/?p=11570
https://clients.outsellinc.com/insights/index.php?p=11595
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INDUSTRY NEWS  
Stress In Credit Ratings:  Moody’s Third Quarter Rating Services Revenues 

Declined After Strong Growth In Previous Quarters 

  

What a difference 3 months make.  Moody’s Rating Services posted a negative growth, while analytics services 

soared.  Analytics however contributes only 34% of Moody’s revenues therefore the double digit growth in this 

segment did not prevent overall revenue growth from falling to lower single digit growth rate. 

For Moody's Corporation overall, global revenue of $531.3 million increased 4% from the third quarter of 2010. 

Excluding the favorable impact of foreign currency translation, revenue grew 1 percent. U.S. revenue of $274.3 

million for the third quarter of 2011 decreased 1% from the third quarter of 2010, while revenue generated outside 

the U.S. of $257.0 million increased 9% from the prior-year period. Revenue generated outside the U.S. 

represented 48% of Moody's total revenue for the quarter, up from 46% in the year-ago period. 

Global revenue for Moody's Investors Service ("MIS") for the third quarter of 2011 was $351.4 million, a decrease 

of 2% from the prior-year period. Excluding the impact of foreign currency translation, revenue was down 5 

percent. U.S. revenue of $198.8 million for the third quarter of 2011 decreased 4% from the third quarter of 2010. 

Outside the U.S., revenue of $152.6 million increased 1% from the year-ago period. 

Within MIS, global corporate finance revenue of $129.0 million in the third quarter of 2011 was down 11% from 

the same quarter of 2010 reflecting weaker issuance primarily in speculative grade bonds. Corporate finance 

revenue was down 11% in the U.S. and 10% outside the U.S.  

Global structured finance revenue totaled $82.0 million for the third quarter of 2011, an increase of 17% from a 

year earlier. U.S. structured finance revenue grew 20% from the year-ago period, primarily due to strength in 

commercial real estate. Non-U.S. structured finance revenue increased14%, driven primarily by European 

covered bonds.  Global financial institutions revenue of $72.1 million in the third quarter of 2011 decreased 2% 

compared to the prior-year period.  

Continued following page 
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INDUSTRY NEWS 
 
Stress In Credit Ratings:  Moody’s Third Quarter Rating Services Revenues 
Declined After Strong Growth In Previous Quarters (continued from previous page) 

Global public, project and infrastructure finance revenue was $68.3 million for the third quarter of 2011, a 

decrease of 2% from the third quarter of 2010. U.S. revenue declined 8% from the prior-year period reflecting 

lower project and infrastructure finance. Non-U.S. revenue grew 13%, primarily due to gains in infrastructure 

finance.   

U.S. financial institutions revenue declined 1%, while non-U.S. revenue fell 3 percent.  Global public, project and 

infrastructure finance revenue was $68.3 million for the third quarter of 2011, a decrease of 2% from the third 

quarter of 2010. U.S. revenue declined 8% from the prior-year period reflecting lower project and infrastructure 

finance. Non-U.S. revenue grew 13%, primarily due to gains in infrastructure finance. 

Global revenue for Moody's Analytics ("MA") for the third quarter of 2011 was $179.9 million, up 16% from 

the third quarter of 2010. The impact of foreign currency translation was negligible. Revenue from research, 

data and analytics of $115.3 million increased by 9% from the prior-year period and risk management software 

revenue of $47.9 million grew 12 percent.   Professional services revenue of $16.7 million more than doubled 

from the prior-year period, primarily reflecting the acquisition of CSI Global Education in November 2010.  In the 

U.S., MA revenue of $75.5 million for the third quarter of 2011 increased 6% from the prior-year period. Outside 

the U.S., revenue of $104.4 million grew 24% as compared with the same quarter of 2010.   

Source:  Moody’s Press Release 

Nielsen Reports 10% Rise in Revenue in Q2 

Nielsen has reported a 10% rise in revenue to $1.4 billion for the second quarter, the result of a 14% increase in 

its Buy consumer purchase behavior segment and a 4% increase in its Watch media research arm. Net 

income for the second quarter was $69m, compared with $74m in the second quarter of 2010, but adjusted net 

income for Q2 2011 increased to $155m, compared with $68m in the prior year period.   For the six months ended 

June 2011, revenues increased 9% to $2.7 billion, driven by a 12% increase in the Buy segment, a 5% rise in the 

Watch division, and an 8% increase in the firm‟s Expositions business.    

Source:  Market Research Industry Online 

Nielsen Partners with Indian Mobile Specialist 

Nielsen has formed a strategic alliance with India-based Informate Mobile Intelligence, which uses on-device 

metering technology installed on panellists‟ handsets. 

Informate‟s service provides telecoms operators, handset manufacturers, application developers and advertisers 

with information based on actual mobile usage. The partnership, to be known as Nielsen Informate Mobile 

Insights, combines this with Nielsen‟s consumer and marketing expertise.  Initial data says the average 

smartphone user in India spends 2.5 hours a day using phones with 72% of that spent on activities such as 

gaming, entertainment, apps and internet related content, and only 28% on voice calls and text messaging.  

Source:  www.nielsen.com and www.informatemi.com  

 

http://www.mrweb.com/drno/news14004.htm
http://www.nielsen.com/
http://www.informatemi.com/
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INDUSTRY NEWS  
European Association of Directory and Database Publishers Reshapes its Future 

Directory and database publishers are reshaping their businesses due to the onslaught of search engines and 

web-based services, which are diminishing their print businesses.   Their association, the European Association of 

Directory and Database Publishers (EAPD), is not far behind in redefining itself.  For the past year EADP has 

worked on a research project seeking a new context:  A large portion of its members have gone online (60 – 80%) 

while B2B companies have been online for years.  Online means a lot of things (content, developer of websites, 

electronic verticals, marketing, e-commerce, payment services etc.)‟  not just converting from print to online.  Pan-

European approaches are emerging, not just local ones.  Search engine technology and the web created new 

entrants who are redefining the business. 

In order to reflect the changing paradigm and to provide a true platform for networking and cooperation, the 

association needs to address a broader industry:  The “Search & Database Publishing Industry” 

For further details click on the link.      Source:  EADP Congress, Dublin, September 23, 2011   

Duedil:  The Mouse that Roared 

BIIA covered the arrival of a new start-up in business information in the UK in its blog:  United Kingdom: A New 

Upstart in Business Information Causes Sleepless Nights for Competitors.  BIIA Chairman David Worlock took a 

closer look at Duedil and offered his comments in his recent blog: 

“This service is well worth a look. For one thing, the data presentation is good enough to seriously challenge the 

sector players, and for another the information collection is also hugely competitive. But the irony comes in the 

thought that a freemium model could be used to take a Trojan Horse right into the middle of the commercial credit 

rating encampment. Industry professionals rightly point out that Duedil would have to support a great deal of 

advertising to support such a service long term. But what if that is not the point at all. Instead , a cogent strategy 

here would concentrate on getting very high free usage levels, and all the time stretch those staid competitors by 

adding more and more Open Web derived content into the mix , so that the comparison was not with publicly 

available “official ” content , but with the Duedil selection above and beyond that.” 

To read the full commentary click on the link 

Tracker – An Early Financial Risk Warning System Launched by Accounting Firm 

in the UK 

Tracker is an interactive online monitoring system that helps to analyze financial risks and target new business. It 

monitors the financial health of over 7 million businesses and 600,000 individuals in the UK, reducing the threat 

from bad debts and fraud. 

A market-leading desktop system, Tracker was developed by Licensed Insolvency Practitioners at RSM 

Tenon, the 7th largest professional services firm in the UK.  

BIIA Comment: The UK appears to be a hotbed for the development of Credit Risk Management Services. Following the launch 

of Duedil by an outsider, it is now an accounting firm that has entered the credit risk management business. What and who will 

be next? 

 

http://www.biia.com/european-association-of-directory-and-database-publishers-eapd-reshapes-its-future
http://www.biia.com/united-kingdom-a-new-upstart-in-business-information-causes-sleepless-nights-for-competitors
http://www.biia.com/united-kingdom-a-new-upstart-in-business-information-causes-sleepless-nights-for-competitors
http://www.davidworlock.com/2011/11/the-british-do-irony/
http://www.biia.com/tracker-%e2%80%93-an-early-financial-risk-warning-system-launched-by-accounting-firm-in-the-uk
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NEWS FROM CHINA  
HC International Revenue Growth up 35%  -  Online Segment Revenue Grew by 71% 

HC International has released its results for the nine months ended 30
th
 September 2011. Revenues were US$48 

million, an increase of 35% compared with the same period of 2010. Net profit in the period was US$2.5 million, 

compared with a loss of US$292,000 in the first nine months in 2010. 

The Beijing-based B2B publisher noted that about 64% of its revenues (US$31 million) were generated from its 

online services business segment, which grew 71% over the first nine months in 2010. The second largest 

business segment is the seminars and other services, which generated about 19% of its revenues (US$8.97 

million) and increased 23% year-on-year. The remaining revenues were generated from the trade catalogues and 

yellow page directories business segment.   Source:  Business Strategies Group Hong Kong 

Global Sources Reports Strong Results in Q3  

NASDAQ-listed Global Sources released its third quarter results ended 30
th

 September 2011 this week. The 

company reported revenues were US$47 million, an increase of 19% compared with the same quarter in 2010. 

Net profit attributable to the shareholders was US$3.96 million in the quarter, an impressive growth of 90% over 

the third quarter of 2010. 

Online revenues of US$30 million were recorded this quarter – an increase of 19%. Exhibitions revenues jumped 

by 17% to US$9.01 million. Print revenue grew 9.1% to US$6.3 million in the quarter. Revenues from mainland 

China were US$37.5 million, increased by 22% over US$30.7 million recorded last year.   

For the nine months ended 30
th

 September, the company‟s revenues were US$151 million, a year-on-year 13% 

increase. Net profit attributable to the shareholders in the period was US$18 million, grew 26% over the same 

period last year. The diluted net income per share was US$0.50 in the first nine months of 2011. 

Source:  Business Strategies Group Hong Kong 

 

FROM THE USER CORNER 
 

Asia Securities Industry & Financial Markets Association (ASIFMA) feels the FSB 

and G20 will advise members to implement a universal Legal Entity Identifier by 

end 2012 

Nicholas de Boursac, CEO of the Asia Securities Industry & Financial Markets Association (ASIFMA) feels 

the FSB and G20 will advise members to implement a universal Legal Entity Identifier by end 2012 

In the wake of the global financial crisis, key international regulatory bodies, such as the FSB, the G20 and 

IOSCO, have recognized the need for a global approach in compiling data to identify counterparties to 

transactions and allow for more comprehensive monitoring of such transactions and entities.  Many if not all 

jurisdictions assign a reference number or code to legal entities upon registration 

Source:  The Asian Banker: Data & Analytics 

 

http://data.theasianbanker.com/category-post-updates?postcategory=Data%20&%20Analytics
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FROM THE REGULATORY CORNER 
 
Dutch Privacy Agency Persuades Google to Let Wi-Fi Owners Opt Out Of 
Database 

Dutch privacy regulators got Google to agree to let people using Wi-Fi routers or mobile phones the option to 

keep their names and locations out of a company database simple by adding “_nomap” to the end of a router‟s 

name.  

Google uses data from routers to locate mobile phones within broadcast range of the routers, which enables 

Google to offer location based advertising to its customers. This is e.g. the basis for “hyper-local” advertising. If 

many people opt out of the registry, Google‟s ability to offer location-based services could be compromised. The 

company would then have to use mobile phone tower locations and the Global Positioning System to determine a 

phone‟s location, which could result in less accuracy and greater use of battery power.  

Although Google made the agreement with the Dutch Data Protection Authority, it applies to everywhere Google 

is active.    

Source: New York Times 

 

PEOPLE ON THE MOVE 
 

The Financial Times has named D&B CEO Sara Mathew as one of the Top 50 

Women in World Business for 2011 

D&B‟s CEO Sara Mathew was named by the 

Financial Times in a recent special edition as one 

of the top 50 women in World Business for 2011.   

The Financial Times‟ comment is, in particular, 

appropriate in the case of Sara Mathew, referring 

to her involvement in transforming her company 

as customer needs and technology demands. 

The FT comments ends with a quote:  Sara 

Mathew of Dun & Bradstreet deserves the final 

word. She said: 

“Sometimes I fly at 50,000 feet and sometimes 

I‟m five feet off the ground, rolling up my sleeves 

and getting something done. And, actually, I like 

that.” 

BIIA congratulates Sara Mathew on this great achievement of being recognized as one of the leading business 

women in the World.   Source:  Financial Times 

 
 
 

http://www.ft.com/intl/cms/s/0/b889713a-0b42-11e1-ae56-00144feabdc0.html#axzz1eLO4wFL6
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BIIA Business Information Forum 2012 

 

The BIIA Business Information Forum 2012 will take place on March 20th, 2012 at the Hong Kong 

Convention Centre, Hong Kong in partnership with Incisive Media’s Online Information Asia-Pacific 

Conference and Exhibit 

This will be a great opportunity for BIIA members to network and to see other industry segments at work! 

The BIIA Forum 2012 will be chaired by David Worlock, Chairman of BIIA and Co-Chair of Outsell 

Leadership Programs 

Program Outline: 

BIG Data: The next Frontier for Innovation, Competition and Productivity  

In the past few years all of the pre-conditions for the data revolution have seemingly assembled themselves. We 

are getting more skilled in adding value to text through mark up. Sophisticated taxonomies working in conjunction 

with refined inference rules add ontologies and create further layers of value. Big Data is identified as a critical 

factor in strategic thinking in our industry. 

Companies are starting to search and link across industries to extract useful data, reassemble it by using extreme 

analytics in real time fashion for someone to imbed the newly create value in a business decision. 

During the morning session industry experts provide a perspective from the user point of view, the supplier point 

of view and discuss the implications on Decision Systems and Analytics, Search, Semantics and Workflow in 

extracting new value from „old databases‟. 

In the afternoon session discussions center on:  

E-commerce in Asia: Alibaba has become synonymous to e-commerce in China and is in its own right an 

emerging powerhouse of business information. We will examine the rise of e-commerce platforms and B2B online 

media in Asia and what it means for the rest of the world. 

Eliminating asymmetries in credit information in emerging markets is part of the International Finance 

Corporation‟s (IFC World Bank Group) critical mission to establish sound financial infrastructures. The IFC (World 

Bank Group) highlights current programs in Asia 

Sourcing business information in Asia is a tedious task given the asymmetries in credit information. Users of 

credit information will debate with information experts how to eliminate asymmetries in credit information. 

State of Information in Asia within a global context: Steve Goodall, Executive VP of Outsell Inc. gave a 

riveting account of the current state of information during the BIIA Forum 2011. He provided an important take-

away for his audience: Help your customers make money, save money, or mitigate risk. Develop platforms, not 

products. Invest in Web and customer analytics. We look forward to an update during the BIIA Forum 2012 

For further information concerning speaking and sponsorship opportunities and attendance contact 

biiainfo@biia.com 

For hotel accommodation contact:  Kerry Wong,  D&B Hong Kong Office at Business Strategies Group:  

Kerry@bsgasia.com  

 

http://www.online-information.asia/
http://www.online-information.asia/
http://www.davidworlock.com/
mailto:biiainfo@biia.com
mailto:Kerry@bsgasia.com

