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Late Breaking News? 

 SAP and Google Team to Put ―Big Data‖ On the Map – What does 
This Mean for Business Information Applications? 

 McGraw-Hill Companies – Shareholder Activists Seek Break – up 

 Data Security:  The Cost of Data Breaches and Government 
Intervention 

 Cyber warfare:  Unprecedented Transfer of Wealth 
 

Member News: 

 D&B Q2 Results – Exits Legacy Products – Ramps up Data Assets – 
Improves Match Rates 

 Asociation Panamena De Creditor (APC) Expands into Commercial 
Credit Information 

 Equifax Q2 Revenues up 6% - Merges Brazilian Operation with Boa 
Vista Services 

 McGraw-Hill Companies Revenues up 7.2% 
 

Credit Rating Industry Development News 

 Credit Rating Q2 Results: Growth Continues and Margins Improve  
 

Industry News: 

 Moody‘s Q2 Revenues up 27% - Raises Guidance  

 Acxiom Revenues on the Up Again 

 Experian Australia:  No Objections by ACCC to Credit Bureau 
Venture with Banks 

 Nielsen Reports 10% Rise in Revenue in Q2 

 Thomson Reuters Q2 Profits Lifted by Legal, Tax, Accounting 
Products 
 

News from China 

 Alibaba, Yahoo and Softbank Reach Deal over Alipay Spin-off 

 Alibaba Survey finds Chinese SMEs Struggling 

 Baidu Q2 Income Jumps 95% 
 

People on the Move 

 Acxiom Names New CEO 
 

The BIIA Team will be on vacation until mid-September.   Hence there will be only one issue in the month 

of August and in the month of September. 

For late breaking news you can always go to www.biia.com – Don’t forget to log in! 

http://www.biia.com/
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LATE BREAKING NEWS 
 

SAP and Google Team To Put “Big Data” On The Map – What Does This Mean For 
Business Information Applications? 

Intuitive Overlay of Enterprise Data onto Maps to Fuel Better Business Decisions   

SAP AG (NYSE: SAP) announced that it is building on its collaboration with Google to help customers manage 
large data volumes in intuitive, visual displays and facilitate faster, more-informed decisions.  

SAP plans to enhance its business analytics software with location-based data capabilities, allowing people to 
interact with real-time information via Google Maps™. The plans continue a strong history of collaboration 
between the companies, most recently on advances for the SAP® StreamWork™ application such as inclusion in 
the Google Apps Marketplace™, integration with Google Docs™ and OpenSocial adoption.  

SAP has been driving a convergence of enterprise and consumer software, giving an increasing number of people 
the ability to make important business decisions through the lens of mobile and social technologies while 
navigating the complexity of ―big data,‖ or the growing volume, variety and increased velocity of information. 

To view some of the examples of applications click on the link:   Member Services 

McGraw-Hill Companies:  Shareholder Activists Seek Break-up 

Activist investors from hedge fund 

Jana and the Ontario Teachers‘ 

Pension Fund (―Teachers‖) have 

bought 5.2% of McGraw-Hill 

Corporation with the avowed 

intent of forcing the division of the 

company into a financial services 

company and an educational/B2B 

company.    

The activist investors believe that 

the sum of the parts could be as 

high as US$17.7bn, while the 

current market value of McGraw-

Hill is US$13.3bn (red bar).  The 

news prompted a 7.3% jump in 

McGraw-Hill‘s shares. 

McGraw-Hill has not been idle 

and had begun a comprehensive 

portfolio review some time ago.  In 

its second quarter analyst call Harold ‗Terry‘ McGraw-Hill said ‗everything was under review and that one should 

expect a number of significant actions in the second half of this year‘.  To read David Worlock‘s assessment click 

on the link.   Source: Financial Times and David Worlock 

 

http://www.sap.com/
http://www.sap.com/solutions/sapbusinessobjects/index.epx
http://www.google.com/enterprise/earthmaps/maps.html
http://www.sapstreamwork.com/
http://www.sap.com/corporate-en/press/newsroom/press.epx?pressid=14474
http://www.sap.com/corporate-en/press/newsroom/press.epx?pressid=14474
http://www.sap.com/corporate-en/press/newsroom/press-releases/press.epx?pressid=14680
http://www.sap.com/corporate-en/press/newsroom/press-releases/press.epx?pressid=14769
http://en.wikipedia.org/wiki/Big_data
http://www.biia.com/sap-and-google-team-to-put-%e2%80%9cbig-data%e2%80%9d-on-the-map-%e2%80%93-what-does-the-mean-for-business-information-applications
http://www.davidworlock.com/category/b2b/
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LATE BREAKING NEWS: 
 

Data Security:  The Cost of Data Breaches and Government Intervention 

On Average a data breach costs a company US$ 7.2 million averaging out to US$ 214 per compromised 

record! 

Not long ago we covered one of the largest data breaches in history:  Sony Corporation.  Recently Sony 

announced that the debacle had cost them just about US$ 170 million.  Business Credit (NACM) quoted in its 

July/August 2011 edition a report by Symantec Corporation and the Ponemon Institute, which says that the cost of 

data breaches has increased for five years running.  According to the report, an average data breach in 2010 cost 

a company US$ 7.2 million, averaging out to US$ 214 per compromised record.   

The US Congress is now stepping in by proposing a bill ‗The Data Security and Breach Notification Act‘.  The 

objective of the bill is to force companies to institute tighter security measures and to respond to data breaches 

more rapidly by notifying the data subjects.  Source:  NACM Business Credit July/August Issue 

Cyber warfare:  Unprecedented Transfer of Wealth 

The recent report by McAfee concerning Cyberwarfare makes interesting reading and should prompt large scale 

revisions of internal computer security:  

The McAfee White Paper on Operation Shady Rat states: ―What we have witnessed over the past five to six years 

has been nothing short of an historically unprecedented transfer of wealth — closely guarded national secrets 

(including those from classified government networks), source code, bug databases, email archives, negotiation 

plans and exploration details for new oil and gas field auctions, document stores, legal contracts, supervisory 

control and data acquisition (SCADA) configurations, design schematics, and much more has ―fallen off the truck‖ 

of numerous, mostly Western companies and disappeared in the ever-growing electronic archives of dogged 

adversaries.‖ 

The most consistent entry point for Cyber-attacks has been through the actions of unwary employees.  The 

majority of the attacks have been as a result of people opening attachments they shouldn‘t and via the e-mails 

they receive.  As long as people are unwilling to use caution in their usage of the Internet there are problems but 

that creates another issue. The care that is recommended by security experts often means that people are asked 

to curtail their use of the Internet and avoid using some of the more useful communication tools.  It becomes a 

balancing act as the restrictions can compromise efficiency. 

There is a lot of finger pointing at certain nations and there will be ongoing discussions on this issue.  For 

Governments and companies more stringent security measures are to ramp up computer security and to put 

employee‘s system uses on a short leash.  The end result will be loss of efficiency and higher IT costs.   To read 

the full story click on the link.   Source:  McAfee White Paper on Operation Shady Rat 

 

The Quote of the Week:  “For all the recent bravado in the Asia states there is a fundamental truth that was 

made abundantly evident last week.  Without the US and European consumers there is not much point in being 

an Asian producer.”    Dr. Chris Kuehl,  Armada Corporate Intelligence 

 

http://www.mcafee.com/us/resources/white-papers/wp-operation-shady-rat.pdf
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MEMBER NEWS 
 

D&B Exits Legacy Products - Ramps up Data Assets – Improves Match Rate - 

Plans New CRM Platform and DNBi Releases to Return to High Single Digit 

Growth in North America 

  

In presenting D&B‘s second quarter results D&B‘s CEO Sara Mathew stated: "Our second quarter results were 

largely in-line with expectations, and we remain on pace to achieve our full-year 2011 guidance. While the early 

sunset of low profit legacy products is pressuring near-term revenue growth, our top line trajectory is expected to 

improve during the second half of the year as we gain traction on new products. The Strategic Technology 

Investment is proceeding according to plan and we are committed to meeting our 2012 financial targets."  

Total revenue for the second quarter of 2011 was $416.8 million, up 3% before the effect of foreign exchange (up 

5% after the effect of foreign exchange), as compared to the prior year similar period. As a reminder, total 

revenue for the second quarter of 2010 included the results of our North American Self Awareness Solutions 

business which we divested in the third quarter of 2010. 

Operating income: before non-core gains and charges for the second quarter of 2011 was $108.4 million, up 2% 

from the prior year similar period. On a GAAP basis, operating income was $89.7 million, down 1% from the prior 

year similar period, due to restructuring charges and expenses related to the Strategic Technology Investment. 

Net income attributable to D&B: before non-core gains and charges for the second quarter of 2011 was $67.1 

million, up 7% from the prior year similar period. On a GAAP basis, net income attributable to D&B for the second 

quarter of 2011 was $58.5 million, up 5% from the prior year similar period. 

North American core revenue was US$ 288.3 million, up 1%.  International core revenue was US$ 128.5 million, 

up 33%.  Management stated that its strategic IT investment program is on track and on budget. It is 

concentrating on increasing its data assets in North America expecting to reach 30 million records.  It will launch a 

new CRM platform and new releases for DNBi.  To be continued on next page. 
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Member News 
 

D&B Q2 Results Continued from Previous Page 
 

US$ (millions) North America Europe & 

Other 

Asia-Pacific Total By 

Services 

Segments 

Risk Management 

Solutions 

177.8 52.6 44 274.4 

Sales & Marketing 

Solutions 

80.7 8.8 22.3 111.8 

Internet Solutions 29.8 .5 .3 30.6 

Total by Geography 288.3 61.9 66.6 416.8 

In response to a question concerning heightened competition, especially from Experian (BusinessIQ), Equifax and 

Cortera, management stated that they had not experienced any revenue erosion.  Management expressed the 

view that D&B had more value added to offer and that introduction of Experian‘s BusinessIQ was more a 

conversion of existing customers rather than gaining new ones.  DNBi was still a better platform and new releases 

were pending.  With the improvement in D&B‘s data supply chain, more data assets and higher match rate, D&B 

was well equipped to compete effectively in lower market segments. 

D&B reaffirmed its guidance for the full year 2011: Core revenue growth of 5% to 8%, before the effect of foreign 

exchange.   

Source:  D&B Earnings Release 

Asociación Panameña De Crédito (APC) Expands into Commercial Credit 

Information 

Asociación Panameña de Crédito (APC), Panama’s Consumer Credit Bureau, is expanding into 

commercial credit information, thus becoming a new source for credit information in Panama.  

This expansion is essential because Panama takes on more and more the resemblance of a Caribbean Mini 

Hong Kong due to significant capital inflows as business and wealth moves from Venezuela to Panama.   

As Moody‘s has noted in its recent upgrade of its outlook for Panama:  Moody‘s statements laud Panama‘s 

economic evolution, centered largely on the $5.25 billion Panama Canal expansion project. Said Moody‘s, ―the 

Panamanian economy has continued to show remarkable and enduring dynamism, and is well positioned to grow 

at rates above its potential thanks to the expansion of the Panama Canal and the government's ambitious efforts 

to improve and modernize the country's infrastructure…Panama continues to be one of the fastest growing and 

diversified countries in the Baa rated category.‖    Source: APC and NACM 

 

http://files.shareholder.com/downloads/DNB/1158154774x0x487094/9e5ae466-0f57-493d-b7e3-ed66b3114c4e/DNB_News_2011_7_28_General.pdf
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MEMBER NEWS 
 

Equifax Q2 Revenues up 6% - Merges Brazilian Operation with Boa Vista Servicos  

 

Equifax Inc. (NYSE: EFX) announced 

financial results for the quarter ended 

June 30, 2011. The company reported 

revenue from continuing operations of 

$487.1 million in the second quarter of 

2011, a 6 percent increase from the 

second quarter of 2010. 

Second quarter diluted EPS from 

continuing operations attributable to 

Equifax was $0.28, down 39 percent from 

the second quarter of 2010 driven by a 

loss on the merger of our Brazilian 

business of $0.22 per share. The loss 

included the recognition of foreign 

exchange losses since our initial 

investment in 1998 and the income tax 

effects of the transaction. On a non-GAAP 

basis, adjusted EPS from continuing 

operations attributable to Equifax, 

excluding the impact of the loss on the 

merger of our Brazilian business and 

acquisition-related amortization expense, 

was $0.61, up 9 percent from the second 

quarter of 2010. 

On May 31, 2011, Equifax completed the 

merger of its Brazilian business with Boa 

Vista Servicos S.A. (―BVS‖) in exchange 

for a 15 percent equity interest in BVS, 

which is now the second largest consumer 

and commercial credit information 

company in Brazil.   In essence taking 

15% equity in Boa Vista was the better 

option than being a number three and to 

have to battle with two main competitors.   

Operating margin from continuing operations was 23.5 percent for the second quarter of 2011, up from 23.0 

percent in the second quarter of 2010 and up from 23.1 percent in the first quarter of 2011.   Continued on next 

page 
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MEMBER NEWS 
 

Equifax Q2 Revenues up 6% -  Continued from Previous Page 

Equifax‘s North American credit information 

businesses grew from US$ 272.5 million (Q2 

2010) to US$ 292.6 million (Q2 2011):   

U.S. Consumer Information Solutions (USCIS): 

Total revenue was $194.0 million in the second 

quarter of 2011 compared to $184.6 million in the 

second quarter of 2010, an increase of 5 percent. 

Revenue was up 7 percent compared to the first 

quarter of 2011.   Online Consumer Information 

Solutions revenue was $127.6 million, up 6 

percent from a year ago.  

Mortgage Solutions revenue was $26.9 million, 

down 6 percent from a year ago.  Consumer 

Financial Marketing Services revenue was $39.5 

million, up 11 percent when compared to a year 

ago.  Operating margin for USCIS was 36.5 percent in the first quarter of 2011 compared to 37.1 percent in the 

second quarter of 2010. 

Canada Consumer: Canada Consumer revenue was $32.6 million, up 5 percent in local currency and 12 percent 

in U.S. dollars from a year ago.  

North America Personal Solutions:  Revenue was $45.2 million, a 12 percent increase from the second quarter 

of 2010. Operating margin was 27.7 percent, up from 25.4 percent in the second quarter of 2010.  

North America Commercial Solutions: Revenue was $20.8 million, up 10 percent in local currency and up 12 

percent in U.S. dollars compared to the second quarter of 2010. Operating margin was 20.9 percent, compared to 

20.2 percent in the second quarter of 2010.  

Richard F. Smith, Chairman and CEO stated:   ―Overall performance in the second quarter was solidly in line with 

our expectations. Continued weakness in the U.S. mortgage sector that weighed on some of our core operating 

segments was offset by double digit revenue growth in International, North America Personal Solutions, and North 

America Commercial. Economic and regulatory uncertainty exists; however, we are optimistic about our 

opportunities for the second half of 2011. Improving trends in core U.S. credit, strong performance with a couple of 

our more unique product offerings, improved operating performance in International, and continued market share 

gains in North America Personal Solutions and Commercial will offset the challenges we face in the mortgage 

market.‖ 

Third Quarter 2011 Outlook:  Based on the current level of domestic and international business activity that 

Equifax have experienced through the current date and current foreign exchange rates, consolidated revenue 

from continuing operations for the third quarter of 2011 is expected to be up 6 to 9 percent from the year-ago 

quarter.    Source:  Equifax Earnings Release 
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MEMBER NEWS 
 

McGraw-Hill Companies Revenues Up 7.2%  

  

The McGraw-Hill Companies (NYSE: MHP) reported diluted earnings per share of $0.68 for the second quarter of 

2011, an 11.9% increase compared to the same period last year. Net income for the period increased 10.5% to 

$211.1 million. Revenue grew by 7.2% in the second quarter to $1.6 billion. 

CEO Harold McGraw stated:  ―In the first quarter, we said a promising year was off to a good start and our second 

quarter results bear that out.  We have achieved the best first half revenue growth since 2007, driven by our new 

segment, McGraw-Hill Financial, Standard & Poor‘s and Information & Media‘s Business-to-Business Group, 

which all produced double-digit revenue increases in the second quarter. That performance offset a modest 

decline at McGraw-Hill Education, which was affected by delays in ordering and challenging comparisons. ―Based 

on our solid start to the year and a promising outlook for the second half, we now expect to achieve the top end of 

our 2011 diluted earnings per share guidance of $2.79 to $2.89.   

Standard & Poor’s: Revenue for this segment grew by 18.6% to $480.3 million in the second quarter compared 

to the same period last year. Operating profit, reflecting increases in compensation and incremental compliance 

and regulatory costs, grew by 17.3% to $212.7 million. Favorable foreign exchange rates increased revenue by 

$14.8 million and operating profit by $2.1 million in the second quarter.  

McGraw-Hill Financial: Revenue for this segment, which was launched in 2011, grew by 13.5% to $333.4 million 

and operating profit increased by 17.3% to $97.8 million in the second quarter compared to the same period last 

year. Excluding the September 2010 acquisition of TheMarkets.com, revenue grew by 9.3%. Favorable foreign 

exchange rates increased revenue by $2.6 million.   

The Company has planned sale of one of its non-core businesses and the acquisition of two new 

businesses for its high-performing Platts business. In addition, the Company demonstrated its commitment to 

leveraging its strong cash flow and balance sheet to return capital to shareholders through the authorization of a 

new 50 million share repurchase program and has this year already bought back 7.7 million shares.  Source:  

McGraw-Hill Companies Release 
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CREDIT RATING DEVELOPMENT NEWS 
 
Credit Rating Q2 Results:  Growth Continues and Margins Improve 

 

Major credit rating agencies continue on their growth 

path in spite of predictions to the contrary.   There are 

several underlying factors: 

 Major credit rating agencies are too 

entrenched in the financial system and 

investors apparently can‘t do without them 

 Many of the pending lawsuits have been 

dismissed by courts 

 Economic and financial uncertainties, 

especially in regard to sovereign risk, 

seem to make them indispensible 

 The subprime debacle made credit rating 

companies super cautious.  That instills 

more confidence in their opinions 

 New competitors made lots of noises, but 

made no visible dent in the market share 

of Moody‘s, S&P or Fitch.   

 Tightening of regulations and potential 

liability clauses hinder the development of 

meaningful competition 

Shooting the messenger:  When the EU regulators 

barked at the timing of recent downgrades of certain 

sovereign debt, surprisingly most of the economic 

press took sides with the rating agencies.   

 

 

Don't blame S&P for the madness of markets says Breakingviews.com: The credit rating agency targeted 

U.S. debt, but it was stocks not Treasuries that got clobbered. The counterintuitive reaction is less bonkers than it 

seems. An economic slowdown combined with dithering leaders and limited central bank resources is a bad mix 

for risky assets. 

Market share of the three major players remains largely unchanged:  All minor players listed in the chart 

above have less than 2% market share. One very vocal new contender during the height of the credit crunch was 

Coface, France.  However the board of Coface dismissed the idea and announced earlier this year that it will exit 

from the rating and information business entirely.   

The competitive landscape will not change significantly short and medium term due to the reasons stated 

above.  Meaningful competition will only occur when the regulatory shackles are removed from the 

industry and the decision who is the most accurate rating firm is left to the market to decide.   
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INDUSTRY NEWS 
 

Moody’s Q2 Revenues up 27% - Raises Guidance  
 

 

Moody's reported revenue of $605.2 million for the three months ended June 30, 2011, an increase of 27% from 

$477.8 million for the second quarter of 2010. Operating income for the quarter was $270.1 million, a 42% 

increase from $190.5 million for the same period last year.  

Global revenue for Moody's Investors Service ("MIS") for the second quarter of 2011 was $438.0 million, an 

increase of 33% from the prior year period. Excluding the favorable impact of foreign currency translation, 

revenue grew 29 percent. U.S. revenue of $245.0 million for the second quarter of 2011 increased 26% from the 

second quarter of 2010. Outside the U.S., revenue of $193.0 million was up 44% from the year-ago period.  

Global revenue for Moody's Analytics ("MA") for the second quarter of 2011 was $167.2 million, up 12% from the 

second quarter of 2010. The impact of foreign currency translation was negligible. Revenue from research, data 

and analytics of $111.0 million increased by 6% from the prior year period, and risk management software 

revenue of $40.0 million grew 2 percent. Professional services revenue of $16.2 million more than tripled from the 

prior year period, reflecting both the acquisition of CSI Global Education in November 2010 and strong results in 

the base business.  

In the U.S., MA revenue of $70.0 million for the second quarter of 2011 grew 4% from the prior year period. 

Outside the U.S., revenue of $97.2 million was up 18% from the same quarter of 2010.  

Moody's is revising its guidance for the full year 2011 to reflect stronger than expected second quarter 

performance, partially offset by expectations for more challenging debt issuance conditions in the U.S. and 

Europe as compared to the first half of the year. Moody's guidance assumes foreign currency translation at end-

of-quarter exchange rates. For Moody's overall, the Company now expects full year 2011 revenue to grow in the 

low-teens percent range. Revenue expectations for certain areas have changed based on conditions specific to 

those businesses and geographies.  Full year 2011 operating margin is still projected to be between 38% and 

40%. Source:  Moody’s Press Release 
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INDUSTRY NEWS 
 

Acxiom Revenues on the Up Again 

  

Acxiom announced financial results for the first quarter of fiscal year 2012 ended June 30, 2011: 

First Quarter 2012 Highlights:  Revenue increased by 6.9% in the current quarter ended June 30, 2011 to 

$288.9 million, compared to $270.4 million for the quarter ended June 30, 2010.   Income from operations of 

$22.2 million in the current-year first quarter, compared to income from operations of $22.1 million in the first 

quarter of the prior year.  Earnings per diluted share attributable to Acxiom stockholders of $0.13 in the current 

quarter, compared to earnings per share of $0.12 in the first quarter of fiscal 2011. Operating cash flow of $32.8 

million, compared to $17.0 million in the first quarter a year ago.  Free cash flow available to equity of $9.6 

million, compared to negative $6.3 million in the first quarter a year ago. Free cash flow available to equity is a 

non-GAAP financial measure; reconciliation to the comparable GAAP measure, operating cash flow, is attached 

to this news release. 

Operational Highlights:  Information Services: Revenue for the quarter ended June 30, 2011 was $225.6 

million, up 7.1%, compared to $210.7 million for the quarter ended June 30, 2010. Income from operations for the 

current first quarter was $20.2 million, down 3.4% compared to $20.9 million in the prior-year first quarter. 

Information Products: Revenue for the quarter increased 6.0% to $63.3 million, compared with $59.7 million in 

the first quarter a year ago. Income from operations for the quarter was $2.3 million, compared to $1.1 million in 

the first quarter of the previous year.  Middle East and North Africa (MENA) disposal: Subsequent to the end of 

the June 30, 2011 quarter, the company disposed of its ownership interest in MENA. 

Jerry Gramaglia, Acxiom‘s interim chief executive officer, said, "We achieved overall solid financial performance 

for the quarter and are pleased with our continued revenue growth, especially in our core U.S. marketing services 

and products business. During the quarter we increased spending in sales, account management and service 

delivery to continue our momentum and position Acxiom for strong performance through the balance of the year." 

Acxiom‘s revenues are on the rise again after a significant downturn in prior years (see comparative charts). 

Source:  Acxiom Press Release 

 

http://www.acxiom.com/news/press_releases/2011/Pages/AcxiomAnnouncesFirstQuarterFiscalYear2012Results.aspx
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INDUSTRY NEWS 
 
Experian Australia:  No Objections by ACCC to Credit Bureau Joint Venture  

The Australian Consumer and Competition Commission (ACCC) announced last week that it is approving 

six banks to take a shareholding in credit reporting agency, Experian Australia Credit Services. The 

Experian Venture ends the duopoly in consumer credit reporting in Australia. 

ANZ, CBA, Citigroup, GE Capital, NAB and Westpac are the institutions that will each take four per cent, while 

Experian Group will have a 76 per cent shareholding. The banks that will have minority interests in the proposed 

joint venture are currently the largest purchasers of credit reporting services and are important providers of a key 

input, credit information, to Australian credit reporting agencies.   

"Following an extensive public review, the ACCC formed the view that the proposed joint venture would be 

unlikely to substantially lessen competition in any of the markets examined," ACCC chairman Rod Sims said.  The 

review focused on whether the financial institutions would have the incentive to restrict the supply of credit 

information and customers to incumbent credit reporting agencies and in doing so negatively affect the 

competitive position of these agencies. The ACCC also investigated whether the banks could leverage their 

position in the joint venture to discriminate against rival lenders.  

The ACCC consulted with incumbent credit reporting agencies, as well as industry experts and customers of the 

incumbent reporting agencies. The ACCC also examined the joint venture parties' internal documents.  In its 

assessment, the ACCC had regard to the planned introduction of comprehensive reporting through amendments 

to the Privacy Act. The ACCC considered that this development will have some benefits for small lenders, and 

that the proposed joint venture will not curtail these benefits.    

The primary objective of the participating banks is to reduce the cost of credit information.  Source:  ACCC and 

Business Review Australia 

Nielsen Reports 10% Rise in Revenue in Q2 

Nielsen has reported a 10% rise in revenue to $1.4 billion for the second quarter, the result of a 14% increase in 

its Buy consumer purchase behavior segment and a 4% increase in its Watch media research arm. Net income 

for the second quarter was $69m, compared with $74m in the second quarter of 2010, but adjusted net income for 

Q2 2011 increased to $155m, compared with $68m in the prior year period.  

For the six months ended June 2011, revenues increased 9% to $2.7 billion, driven by a 12% increase in the Buy 

segment, a 5% rise in the Watch division, and an 8% increase in the firm‘s Expositions business.  

Source:  Market Research Industry Online 

Thomson Reuters Q2 Profits Lifted by Legal, Tax, Accounting Products 

Thomson Reuters Corp. (TRI), the financial news and information provider, said second-quarter profit almost 

doubled, bolstered by rising revenue from the legal-data and tax and accounting divisions. Net income advanced 

93 percent to $572 million, or 67 cents a share, from $297 million, or 35 cents, a year earlier. Revenue rose 7.2 

percent to $3.45 billion. Sales of legal products advanced 9 percent, while tax and accounting revenue jumped 10 

percent, excluding the impact of currency translation.   Source:  Bloomberg News 

 

http://www.businessreviewaustralia.com/money_matters/accc-approves-banks-experian-investments
http://www.mrweb.com/drno/news14004.htm
http://www.bloomberg.com/apps/quote?ticker=TRI:CN
file:///C:/Users/Joachin/Documents/AA-BIIA%202011-03-18/AAA%20-%20Newsletter/2011%20AUGUST/Revenue%20rose%207.2%20percent%20to%20$3.45%20billion.%20Sales%20of%20legal%20products%20advanced%209%20percent,%20while%20tax%20and%20accounting%20revenue%20jumped%2010%20percent,%20excluding%20the%20impact%20of%20currency%20translation
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NEWS FROM CHINA 
 

Alibaba, Yahoo and Softbank Reach Deal over Alipay Spin-off 

China‘s largest E-commerce company Alibaba Group has settled its dispute with Yahoo and Softbank on the 

value of Alipay which was transferred by Jack Ma, CEO of Alibaba to an entity controlled by him.  The transfer 

was made for regulatory reasons, but without prior consultation of Yahoo and Softbank. 

The agreement establishes the following:  

 The agreement preserves the existing relationship between Taobao and Alipay. Alipay will continue to 

provide payment processing services to Alibaba Group and its subsidiaries (including Taobao) on 

preferential terms.  

 Alibaba Group will license to Alipay certain intellectual property and technology and provide certain 

software technology services to Alipay and its subsidiaries. Alipay will pay to Alibaba Group, prior to 

a liquidity event, a royalty and software technology services fee, which consists of an expense 

reimbursement and a 49.9% share of the consolidated pre-tax income of Alipay and its subsidiaries.  

 Alibaba Group will receive no less than $2 billion and no more than $6 billion in proceeds from an IPO 

of Alipay or other liquidity event. The exact proceeds to Alibaba Group will be determined by 

multiplying the total equity value of Alipay by 37.5%, subject to the foregoing floor and ceiling 

amounts.  

Alipay provides payment processing services to Alibaba Group and some affiliates, including Taobao, and to third 

parties.  Taobao is China's largest online retail website. Alibaba Group's principal shareholders include Yahoo!, 

SoftBank, and Jack Ma and Joseph Tsai.  In May 2011 Alipay obtained a license from the People's Bank of China 

to operate a payment system in China following the restructuring of Alipay.  The license will enable Alipay to 

continue serving Taobao and its other customers in China.   

Source:  Yahoo Press Release 

Alibaba’s Survey finds Chinese SMEs Struggling 

Beijing, 27
th
 July: According to a recent survey carried out by both Peking University and e-commerce company 

Alibaba Group, small- and medium-sized enterprises (SMEs) are finding it difficult to obtain credit from banks in 

China. This difficulty is compounded by rising labour and material costs. According to the survey, SMEs generate 

65% of China‘s GDP and 80% of the country‘s employment opportunities. 

As part of the survey over 2,300 SMEs in the Zhejiang Province were interviewed. Of those, 82% of SME owners 

reported rising labour costs as a problem for their business compared to 52% last year. Similarly, 81% of 

respondents reported rising material costs as a problem this year versus just 56% in 2010. 

In terms of obtaining credit, the survey found that 63% of SMEs interviewed require financial support, however, 

only 15% of those received bank loans. Approximately 50% of those without bank funding used private lending or 

family and friends as an alternative.   

Courtesy Business Strategies Group Hong Kong 

 

http://investor.yahoo.net/releasedetail.cfm?ReleaseID=595209
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NEWS FROM CHINA 
 

Baidu Q2 Net Income Jumps 95% 

 

Beijing, 25
th

 July: Earlier this week, Baidu, the market leading Chinese-language Internet search provider, 

announced its results for the quarter ended 30
th

 June 2011. Revenues were US$528 million, a 78% increase over 

2010. Net income was US$253 million, a rise of more than 95% year-on-year. Diluted earnings per share in the 

period were RMB 4.67 (US$0.72). 

The number of active online marketing customers increased by 17% to 298,000 in the second quarter of 2011 and 

revenue per online marketing customer increased to US$1,779, a rise of 53% over 2010. Baidu‘s management 

expects revenues in the third quarter to be between US$611 million and US$627 million, an impressive 75% to 

80% increase over the corresponding period in 2010.  Courtesy Business Strategies Group Hong Kong 

 

PEOPLE ON THE MOVE 
 

Acxiom Names New CEO 

Acxiom has appointed former Microsoft advertising exec Scott Howe as CEO and 

President, replacing John Meyer who resigned earlier in the year. 

Howe joins Acxiom from ‗King of the Web‘, a firm he founded to develop online games, 

with a focus on user-generated content and social media connectivity. Before this, he 

was Corporate VP, Advertising & Publisher Solutions at Microsoft, where he had 

product responsibility for online ad technologies and emerging digital media 

businesses.  

Earlier in his career, he was President and founder of online ad network aQuantive, 

which was later acquired by Microsoft, and before this he held senior roles at Avenue A 

| Razorfish and The Boston Consulting Group.    

According to an Acxiom spokesman the Acxiom Board had unanimously selected Howe because of his 

experience in blue-chip professional services and global online advertising, as well as his track record in profit 

growth, client service and corporate leadership.  Source: Market Industry Research Online 

 

The BIIA Team will be on vacation until mid-September.   Hence there will be only one issue in the month of 

August and in the month of September. 

For late breaking news you can always go to www.biia.com – Don’t forget to log in! 

 

Business Information Industry Association Asia Pacific – Middle East Ltd. 
1101 Wilson House, 19-27 Wyndham Street, Central, Hong Kong 

Telephone: +852 2525 6120; Fax: +852 2525 6171; E-mail: biiainfo@biia.com Home Page: www.biia.com 

Certificate of Incorporation: 979425 

http://www.mrweb.com/drno/news13996.htm
http://www.biia.com/
mailto:biiainfo@biia.com
http://www.biia.com/

