
 
 
 
 
 
 

                                        BIIA NEWSLETTER ISSUE 07 II- 2010  

 
 

Copyright © BIIA 2011  - For Member Internal Use Only – To Request Permission to Publish Contact: biiainfo@attglobal.net 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for 

the use which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or 
expresses a warranty of any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact 

ieijcb@attglobal.net 
 

 
 
 
 

July II - 2011 ISSUE 
Pages  2  -  3 

 

 

 

 

 

 

Pages  4  -  6 

 

 

 

 

 

 

 

 

 

 

 

Pages   7  -  8 

 

 

 

Page    9 

 

 

 

 

Page   10 

 

Page   10 

 

Late Breaking News: 

 Outsell Market Overview: Credit & Financial Information (C&F) 

 ‗Post-modern B2B:  The World We Grew Up in B2B is Now Over, 

but Amazingly there is Still Resistance to Change‘ 

 BIIA Welcomes Creditsafe as a new Member 

 Outsell:  2011 Information Industry Benchmark Report 

 Ownership Change at Bureau van Dijk 

Member News: 

 Worldbox:  Transparency – Keeping an Eye Out 

 Hellastat Greece Acquires Credit Info Hellas (Alpha Mi) 

 Hoover‘s in Deal with Serial Solutions Summon
TM

 

 Equifax Adds Lost Wallet Assistance to its Credit Monitoring and 

Identity Protection Product 

 CRIF EFMA European Survey Examines Strategies on Responsible 

Lending 

 Credit Information:  What does ‗Freshly Investigated Credit Reports‘ 

Mean? 

 Sinotrust Publishes Fist Issue of China Automotive consumer 

Report 

Industry News: 

 Experian Q1 Results:  Effect of Acquisitions and Exchange Rates 

Lifts Experian Growth by 15% 

 Vin Gupta launches Infofree.com 

News from China: 

 Baidu Announces Alignment of Business Functions 

 Baidu to Enter Internet TV Sector 

 Baidu Joins Browser Battle 

 Alibaba.com Deal with Western Union for AliExpress 

Regulatory News: 

 US Regulations:  New Mortgage Standard must be Predictive 

From the User Corner: 

 Observations from the Credit Management Conferences in Europe 

 
Outsell Market Overview: Credit & Financial Information (C&F) 

The latest Outsell report indicates that the C&F segment returned to growth in 2010 after a 2% dip in 2009.  The 

market segment grew in 2010 by 3% reaching a total of US$ 42.5 billion.   Outsell specifies C&F sub-segments 

as follows:  Credit Rating - US$ 5.5 bn.  Consumer & Commercial Credit Information – US$ 11.477 bn.  

Diversified Financial Aggregators – US$ 14 bn.  Financial Data & Analytics – US$ 7.2 bn.  Indices & Benchmarks 

– US$ 2.1 bn.  Exchanges – US$ 2.1 bn.  To purchase the report click on the link 

 

http://www.outsellinc.com/store/products/1009
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LATE BREAKING NEWS 
 

Post-modern B2B:  The World We Grew Up in B2B Is Now Over, but Amazingly 

there Is Still Resistance To Change! 

BIIA Chairman David Worlock expressed his amazement in his recent blog:  Post-modern B2B: Doing the 

Unthinkable that ―the world in which I (Worlock) grew up in B2B is now over, and some weeks you live through a 

few days when everything you see and read hammers the message home. This has been one. I find huge 

encouragement in what I see the business and professional business markets doing – risking their lives to save 

their lives – yet I am still amazed, given the conservative resistance to change, that they are doing it at all.‖ 

In his blog Worlock expresses his expectations of Post-Modern B2B: 

 There would be a diminishing emphasis on content, its ownership and proprietary nature 

 the asset would become the understanding of customer needs, and turning that into trust and 

authority by virtue of satisfying those needs with solutions that satisfied my mantra: productivity gain, 

decision-making enhancement, and compliance management 

 The business model would change in line with this, and settle around service contracts and content 

rental 

 Users would stop being researchers and start being fully informed participants in workflow and 

process 

 and in order to make this happen, those who had formerly fought to the death about content 

ownership would cross license content to each others‘ solutions, co-market solutions around shared 

content, enter into lifetime rental arrangements with users and generally behave in an almost exactly 

opposite manner to the way they have generally behaved for the last 40 years 

Nevertheless Worlock sees new movement and re-creation of the B2B markets playing out.  He leaves open the 

question who is making it work and whether the new movements are making money.   He ended his blog with a 

strong recommendation:  ―It is time to pack away the skepticism and embrace change – by living it.‖ 

To read the full story click on the link above.    

David Worlock can be reached on:  http://www.davidworlock.com/home/ 

BIIA Welcomes Creditsafe as a New Member 

Creditsafe has joined BIIA as an Associate Member 

The Creditsafe Group is one of Europe‘s newest provider (launched in 2002) of on-line company credit 

information. Creditsafe has evolved swiftly since its launch in Norway and now more than 50,000 organizations 

across Europe benefit from our innovative suite of on-line credit information supplied from our operations in the 

UK, Germany, France, the Netherlands, Belgium, Sweden, Finland and Ireland.  The company states that a new 

International sales operation is now starting an international revolution by bringing the Creditsafe difference to 

businesses all over the world.    

www.creditsafe.com  

 

http://www.davidworlock.com/2011/06/post-modern-b2b-doing-the-unthinkable/
http://www.davidworlock.com/2011/06/post-modern-b2b-doing-the-unthinkable/
http://www.davidworlock.com/home/
http://www.creditsafe.com/


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 07 II - 2010 

Copyright © BIIA 2011  - For Member Internal Use Only – To Request Permission to Publish Contact: ieijcb@attglobal.net 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact ieijcb@attglobal.net   
  
 
 

3 
 
 

LATE BREAKING NEWS 
 

Outsell:  2011 Information Industry Benchmark Report 

Fresh off the press is the Outsell CEO Topic „2011 Information Industry Benchmarks‟, a must have information 

concerning the recent performance of information industry segments as defined by Outsell. 

Here are some interesting points:  

 Estimated revenue growth for 2011 (vs 2010) is 4.8%.  The industry range is from -20% to 300%  

 New product contribution in the past 18 months is 20 cents of every dollar.  Range is from 0 cents to 80 

cents  

 Sales and marketing expense in percent of revenue averages 24%.  Range from 5% to 33%  

 Capital expenditures average is 3.5%.  Range from 1% to 19%  

 R&D expenditures in % of revenue average are 3.8%.  Range 0% to 30%  

The report summarizes the results from Outsell‘s 2011 annual benchmark survey of information publishers and 

providers. This survey exclusively focuses on the information industry and covers a range of important topics 

including company financial performance, staffing, compensation, field sales operations, mobile and technology 

priorities, and new product development. The report contains over 30 essential metrics along with Outsell‘s 

analysis of these indicators, giving information industry leaders a useful yardstick for comparison with their own 

organization‘s performance. 

To order the full report click on the link: – http://www.outsellinc.com/store/products/1014 

Ownership Change at Bureau van Dijk 

Charterhouse Capital Partners have acquired the European information provider Bureau van Dijk from BC 

Partners.  

Financials details were not disclosed, but sources in the investment community indicated that BC partners had 

realized twice the amount it had invested in Bureau van Dijk.  BC Partners had acquired the company from 

Candover in 2004 paying approximately Euro 300 million.  According to Reuters the transaction value was 

estimated to be Euro 700 million and Charterhouse raised Euro 510 million to finance the acquisition. 

This is the third ownership change in 7 years and always from one private equity firm to another.   One can 

assume that none of the major information companies seem to have an appetite to acquire the company.   Private 

equity investors appear to have a greater appetite for information companies than the potential buyers from the 

information industry.  Is the deterrent price or does Charterhouse have something up its sleeves which others 

cannot see? 

BIIA‘s partner Password Germany wonders what the new owners expect in terms of additional value added, 

which may be difficult to achieve short to mid-term.   Bureau van Dijk is said to be growing, it employs over 500 

and maintains offices in 32 countries. 

Source:  Password Germany and AltAssets News 

 

 

http://www.outsellinc.com/store/products/1014
http://www.altassets.net/private-equity-news/by-type/deals-mainmenu-33/article/nz21334.html
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MEMBER NEWS 
 

Worldbox: Transparency:  Keeping an Eye Out 

Revealing the Truth Behind Corporate Lies 

Background-checking financial records, balance sheets and even key individuals in a firm before signing a deal 

with them are an essential part of international business today, and may even be a legal pre-requisite.  

Questions everyone setting up a deal with a foreign or even domestic company should be asking are: How do you 

deal with verifying the identity of companies from emerging markets where registration data is not available 

online?  

Our member Adrian Ashurst of Worldbox AG offers a guide to the different areas of business checking 

available.     To read the full story click on the link 

Hellastat Greece Acquires Credit Info Hellas (Alpha Mi) 

Hellastat and Credit Info Schufa Group announced that they have successfully concluded the transfer of 100% 

of shares of Credit Info Hellas to Hellastat. 

Mr. Reynir Gretarsson, CEO of Credit Info Schufa Group stated that ―as part of our expansion strategy in the 

areas of Credit Bureau services in new emerging markets we were seeking for a trusted successor of our 

business information activities in Greece, as we successfully did it in other countries.   I‘m very happy that we 

reached an agreement with Hellastat that has the vision, the people and the infrastructure in continuing serving at 

least in the same level as we served our clients.‖ 

Mr. Panos Michalopoulos, Managing Partner of Hellastat and new CEO of Credit Info Hellas stated that 

―current economic conditions in Greece demands similar entities within an industry to join forces as to provide 

services of higher quality by exploiting economies of scale. With the acquisition of Credit Info Hellas we inherit the 

oldest company in the Greek business information industry that includes top caliber personnel, excellent level of 

services and reputable clients to whom we guarantee that the merge of the two companies will produce even 

better services and prices. 

Finally, I would like to note that this transaction proves Hellastat‘s strong commitment for continuous expansion 

while offering innovative and state of the art services that fulfill the needs of our clients in Greece and abroad. We 

strongly believe that we possess substantial experience, high caliber people and cutting edge know-how, in order 

to achieve our targets.‖        

Hellastat, a BIIA member is located in Athens, Greece and operates in the areas of business information, market 

research, decision support systems and advisory.  http://www.hellastat.com/en/index.html 

Creditinfo Hellas SA is the oldest provider of credit and procurement risk management services in Greece. 

Creditinfo Hellas was acquired with majority shareholding by Icelandic Creditinfo Group in March 2005, and known 

to the Greek market as Alpha Mi-Creditinfo.  Creditinfo Hellas became part of the Creditinfo Group hf and 

SCHUFA Holdings AG in 2009. 

 

 

 

http://www.biia.com/wp-content/uploads/2011/07/ICF-June-2011-LR_2.pdf
http://www.hellastat.com/en/index.html
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MEMBER NEWS 
 

Hoover‟s in Deal with Serial Solutions SummonTM
 

SEATTLE – July 14, 2011 – Serials Solutions, a business unit of ProQuest LLC, today announced it has signed 

an agreement with Hoover‘s, Inc. to enable the discovery of Hoover‘s Company Records content from the 

Summon™ web-scale discovery service. With the inclusion of Hoover‘s Company Records, researchers now will 

have access to the most thorough and up-to-date business information for their projects. 

Featuring profiles of more than 40,000 companies, 600 industries and 225,000 key executives, Hoover‘s 

Company Records is one of the world‘s leading electronic distributors of information about U.S. and global 

companies, industries, and the people who lead them. Many researchers rely on Hoover‘s Company Records as a 

valuable resource for business intelligence surrounding a company‘s history, products, operations, officers, board 

members, competitors, historical financials and auditors, among other related industry information. 

About Serials Solutions (www.serialssolutions.com): Serials Solutions® is the global leader in essential 

discovery and e-resource management solutions which are powered by a comprehensive knowledge base. Its 

popular suite of Software as a Service (SaaS) solutions helps improve access to and use of collections, eases 

librarian workloads, and ultimately reduces operating costs. Headquartered in Seattle, Serials Solutions is a 

member of the ProQuest® family of companies.   

About Hoover‟s: Hoover's offers proprietary business information through the Internet (Hoover's Online), CRM 

applications (Access Hoover's), and integration with clients' existing enterprise infrastructure (Hoover's API). Its 

database of information includes about 65 million corporations and other entities and 85 million people, and its 

First Research product covers some 900 industries. It is a subsidiary of Dun & Bradstreet (D&B).  Source:  Serials 

Solutions 

Equifax Adds Lost Wallet Assistance to Its Credit Monitoring and Identity 

Protection Product 

ATLANTA, July 18, 2011 /PRNewswire/ -- Equifax (NYSE: EFX), a leading provider of credit information and 

identity protection solutions announced the addition of lost wallet assistance to its consumer credit monitoring and 

identity protection product Equifax Complete Premier Plan™.   

The new feature provides consumers with around-the-clock access to a team of identity theft specialists who can 

assist them with completing the necessary steps to restore the contents of their lost or stolen wallet, including 

canceling and reissuing driver's licenses, passports, Social Security cards and credit cards.    Source:  Digital 

Journal 

CRIF / EFMA European Survey Examines Strategies on Responsible Lending 

CRIF and EFMA conducted a survey which examines the strategies put in place over the last year by lenders in 

16 European countries in reaction to the economic crisis, to counteract over indebtedness among retail 

customers, and pursue an approach based on responsible lending. The CRIF/EFMA report also looks at regional 

variations of the implementation of the EU Consumer Credit Directive.  To read the full story click on the link:   

Source: CRIF Press Release 

 

file:///C:/Users/Joachin/Documents/AA-BIIA%202011-03-18/AAA%20-%20Newsletter/2011%20July%20II/www.serialssolutions.com
http://www.proquest.com/
http://www.hoovers.com/company/Hoovers_Inc/crcrji-1-1njdap.html
http://www.serialssolutions.com/news/detail/serials-solutions-summon-service-continues-to-expand-content-with-hoovers
http://www.serialssolutions.com/news/detail/serials-solutions-summon-service-continues-to-expand-content-with-hoovers
http://www.equifax.com/premier/
http://www.digitaljournal.com/pr/365513
http://www.digitaljournal.com/pr/365513
http://www.crif.com/site/en/News/Press-Releases/Pages/How-risk-control-and-lending-management-has-changed-after-the-EU-Consumer-Credit-Directive.aspx
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MEMBER NEWS 
 

Credit Information: What does „Freshly Investigated Credit Reports‟ Mean? 

On June 13 2011 BIIA posted a story “Customers Turn Competitors” discussing the offering of ‗freshly 

investigated credit reports‘ by credit management associations.  The story was prompted by a discussion within 

BIIA what „freshly investigated credit reports‟ means in terms of in-date rules.  For instance are credit 

management associations producing these reports; or only act as distributors and whether the associations added 

value to the „freshly investigated credit reports‟.    

BIIA was delighted to receive a response from its affiliate industry association member FCIB:  Marta 

Chacon-Martinez, Director, North American Operations, FCIB wrote what “Freshly Investigated” means to 

FCIB  

―FCIB identifies the best sources of information from local „on the ground‟ suppliers with whom FCIB has 

established relationships. In providing „freshly investigated‟ worldwide credit reports, FCIB abides by the following 

procedures:  

 Ensuring all information is validated by conducting telephone interviews of the subject companies.  

 Calling local government sources to ensure verification of trade licenses and registrations.  

 Contacting trade and bank references supplied on the order.  

FCIB hopes that this clarifies its position on the interpretation of ‗freshly investigated‖ reports‘. 

BIIA Group on LinkedIn: 

BIIA had also posted the story on the BIIA - Business Information Industry Association Network Group on 

LinkedIn.   The discussion is still ongoing and contributed much to the understanding of what „freshly 

investigated credit reports‟ means to users and suppliers.   It was interesting to note that not everybody 

appeared to have the same understanding as to what ‗freshly investigated‘ means; hence our original question 

was justified.  Nevertheless one question needs to be answered by the credit information industry:  Why are only 

smaller credit information companies producing ‗freshly investigated credit reports‘? The larger players appear not 

to offer such reports.  Does this imply their records are updated in real time and thus qualify under the definition 

‗freshly investigated‘?  To follow the discussion on LinkedIn please go: BIIA – Business Information Industry Association 

Network on LinkedIn 

Sinotrust Publishes First Issue of China Automotive Consumer Trends Report 

Different regions show remarkable variations in automobile consumption, and consumers in the Yangtze 

River Delta have the most advanced consumption concept  

Sinotrust and Auto.Sohu. jointly released the first issue of China Automotive Consumer Trends Report on July 14. 

Wang Chunyan, who is in charge of the Report and General Manager of Sinotrust Automotive Marketing Strategy 

Services, pointed out that by releasing this Report, Sinotrust not only provides the entire automotive industry with 

an easier access to its research results on Chinese auto consumers, but also helps automakers capture more 

accurate automobile consumption trends and make better marketing decisions. 

To read the China Automotive Consumer Trends Report click on this link 

 

http://www.linkedin.com/groupAnswers?viewQuestionAndAnswers=&discussionID=57737457&gid=1790716&commentID=46117618&trk=view_disc
http://www.linkedin.com/groupAnswers?viewQuestionAndAnswers=&discussionID=57737457&gid=1790716&commentID=46117618&trk=view_disc
http://www.biia.com/wp-content/uploads/2011/07/Sinotrust-company-news_The-First-Issue-of-China-Automotive-Consumer-Trends-Report-Jointly-Released-by-Sinotrust-and-Auto-Sohu-.pdf
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INDUSTRY NEWS 
 

Experian Q1 Results:  Effect of Acquisitions and Exchange Rates Lifts Experian 

Growth By 15% 

  

Experian‘s consolidated Q1 revenue growth was 15% at Actual Exchange Rates, 10% at constant exchange rates 

and organic growth was 6%).   The percent change in revenue year-on-year for the three months to June 2011 

are illustrated in the chart on the left.   Historical annual benchmarks are outlined in the chart on the right. 

North America revenues grew at 6%, the UK and Ireland (16%
1
) benefiting from an increase in lender software 

installations.   Experian‘s diversification strategy appears to be on track with spectacular growth rates in Latin 

America (33%
1
) and EMEA/Asia Pacific (30%

1
).    

Experian‘s Latin American growth is buoyed by the acquisition of Serasa and soon will be with the acquisition of 

the Colombian credit bureau.  Whether the record expansion of consumer credit in Brazil will last has to be seen.  

Experts seem to warn that the Brazilian consumer debt bubble may burst sooner or later.  That may have a 

negative impact on consumer credit information growth rates similar to what has happened in the USA.   

Nevertheless Experian‘s growth in other markets most likely will offset a potential softening in Brazil. 

North America: Organic revenue growth at Credit Services was 4%. Growth in consumer information reflected 

steady progress in prospecting and origination activity. At Decision Analytics, organic revenue growth was 13%, 

driven by some recovery in software sales and strength in analytics. At Marketing Services, organic revenue 

growth was 10%, with strong performances across all digital platforms. Organic revenue at Interactive declined 

4%. Consumer Direct delivered mid-single-digit growth, while the Mighty Net acquisition is now fully integrated and 

is performing well. As expected, lead generation declined, reflecting a very tough comparable in the education 

vertical and cutbacks by clients who reduced spending in advance of the introduction of new regulations 

governing student lending.                                                             Continued on next page 
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INDUSTRY NEWS 
 

Experian Q1 Results:  Continued from Previous Page 

Latin America: Organic revenue growth at Credit Services was 18%, with strong performances across both 

consumer and business information. Consumer information benefited from good growth across the financial 

services, retail, telecommunications and automotive verticals, while business information growth reflected new 

product uptake and further penetration of the SME sector. As expected, one-off revenue from authentication 

declined in the quarter. Growth at Decision Analytics of 119% reflected good progress in scoring and analytics. At 

Marketing Services, organic revenue was up 1%.                                        

 UK& Ireland: At constant exchange rates, total revenue growth in UK and Ireland was 6%. Organic revenue 

growth was 4%. The difference relates to the acquisition of Techlightenment (majority stake acquired January 

2011).  While credit reference revenue remained weak during the quarter, there was continued recovery in lender 

appetite for new software installations, as well as growth in demand for value-added products. This resulted in 

good organic revenue growth at Decision Analytics, up 9%, while Credit Services was down 2%. Marketing 

Services delivered organic revenue growth of 1%, as strength in digital marketing offset subdued conditions in the 

public sector vertical. Interactive performed strongly, with organic revenue growth of 15%, reflecting growth in 

membership revenue. 

EMEA/Asia Pacific:  Organic revenue growth at Credit Services was 3%, helped by strength in emerging market 

bureaus and good progress across the telecommunications vertical. At Decision Analytics, organic revenue 

declined by 10%, reflecting some deferral of decisions in Southern Europe.  Marketing Services performed very 

strongly, delivering organic revenue growth of 24%, driven by strong client appetite for digital services, particularly 

email. 

Commenting on the performance of Experian, Don Robert, Chief Executive Officer, said: “We have 

delivered good revenue growth in our first quarter, reflecting continued progress in our growth strategy. At 

constant exchange rates, total revenue growth from continuing activities was 10%, with organic revenue growth of 

6%.   “We expect to continue to deliver good growth in our business and are confident in our strategy and ability to 

execute. While mindful of the current macro environment, we expect organic revenue growth for the second 

quarter to be similar to the first quarter. For the full year, we continue to anticipate organic revenue growth in the 

mid-high single digit range, modest margin improvement and strong cash flow conversion.” 

1
 at actual exchange rates                                                                                                    Source: Experian Press Release 

Vin Gupta Launches Infofree.com 

Vin Gupta, the entrepreneur who founded InfoUSA (now InfoGroup), has formed a new company called 

Infofree.com which is launching a new marketing service for salespeople, small businesses and entrepreneurs.  

Gupta offers unlimited B2C and B2B Sales Leads, a Cloud Based Subscription Service For Only $19.95 a Month. 

Vin Gupta retired from his post as Chief Executive Officer and Chairman of the Board at InfoGroup in August 

2008.  InfoGroup, was eventually sold to CCMP for US$650 million in July 2010.   Obviously the non-compete has 

expired and Gupta does not believe in retirement.  He appears to be keen to spend part of his US$ 650 million. 

Source:  Digital Journal 

 

http://www.experianplc.com/news/company-news/2011/15-07-2011.aspx
http://www.infofree.com/
http://www.digitaljournal.com/pr/361442#ixzz1SB7mmIfL
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NEWS FROM CHINA 
 
Baidu Announces “Realignment” of Business Functions 

Baidu, announced a ―realignment‖ of its four main business functions, namely, Sales, Commercial Operations, 

User Products and Technologies, and Commercial Products and Technologies.  

Company management claims the new Sales Functions will unify Baidu‘s direct sales, channel sales, key 

accounts sales and search engine marketing functions. The company‘s Commercial Operations Functions will 

incorporate commercial product applications, service management, sales operations, Baidu Union, and 

commercial product development functions while User Products and Technologies Functions will bring together 

client-side software and user Research & Development functions. Lastly, Commercial Products and Technologies 

Functions, which includes cloud computing and mobile, will incorporate Baidu‘s commercial products and 

technologies, mobile and IT infrastructure functions.  Source:  Business Strategies Group Hong Kong 

www.bsgasia.com  

Baidu to Enter Internet TV Sector 

Baidu (BIDU) recently reached a cooperation agreement with Wasu Media & Network Co., Ltd on strategic 

cooperation in interactive TV and internet TV sectors.  Baidu claims that TV users will experience Baidu's search 

and film and TV services on the TV screen with TV remote controller upon such cooperation.   Baidu will implant 

Baidu search services into digital TV set top box (STB) and internet TV platform run by Wasu.   However, Chinese 

internet TV sector will encounter huge challenges and the first one is strict policy supervision. Baidu is the second 

private enterprise coming into internet TV businesses following Voole. Com. Inc. 

Analysts believe that Baidu film and TV services need more time to explore contents complying with platform 

requirements. Plus, with regard to whether Baidu search can be linked to video resources from other websites, 

there is much to be done in terms of policies and interest allocation as each video content supplier wants to 

benefit from the increasingly hot internet TV sector.  Source:  Investors.com 

Baidu Joins Browser Battle 

Baidu Inc. has released an Internet browser that will compete with Microsoft Corp.'s Internet Explorer and Google 

Inc.'s Chrome.  Baidu, which dominates China's search market, is looking to fuel growth mainly by boosting its 

core search advertising business, but it is also branching out to seek other potential sources of revenue. Baidu 

said in October that search advertising accounted for 95% of its revenue.  Baidu on Monday started offering 

downloads .   Source:  Wall Street Journal 

China's Alibaba.com in Deal with Western Union for AliExpress 
Alibaba.com Ltd said on Thursday that it has signed an agreement with payment provider Western Union for its 

AliExpress wholesale platform. Under the deal with Western Union, users buying items on AliExpress will be 

allowed to make cash payments through Western Union Agent locations in more than 160 countries.  Alibaba.com 

ended its partnership with PayPal, the online payment unit of Ebay Inc, last month after PayPal wanted to 

increase transactions for certain accounts.   Source:  Portfolio Business-news Reuters 

 

http://www.bsgasia.com/
http://www.investors.com/StockResearch/Quotes/-Baidu-Inc-Ads-BIDU.aspx
http://www.investors.com/NewsAndAnalysis/Newsfeed/Article/133634215/201107150712/Baidu-to-Enter-in-Internet-TV-Sector.aspx
http://online.wsj.com/article/SB10001424052702303661904576455980272656062.html
http://www.portfolio.com/business-news/reuters/2011/07/14/chinas-alibabacom-in-deal-with-western-union-for-aliexpress#ixzz1SB5J3z6j
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REGULATORY NEWS 
 

US Regulations: New Mortgage Standard Must Be Predictive 

Dodd-Frank Act to require that banks retain small percentage of risk.  Exemption considered 

for loans which meet ORM standards 

A major debate underway in Washington which hinges on how federal regulators choose to define a 

―Qualified Residential Mortgage‖ (QRM).  Opposing sides agree on one thing: this decision could 

fundamentally change America‘s real estate industry. After researching a key component of the 

debate, FICO has found a significant flaw in the draft regulation.  The Dodd-Frank Act calls for 

mortgage issuers to retain a small percentage of the risk in the home loans they securitize and sell to 

investors. This risk retention is likely to raise costs for banks, and consequently, for borrowers—

because banks must hold more capital in reserve.  Analysts at J.P. Morgan Securities have 

reportedly estimated that mortgage rates could rise by as much as three percentage points for 

loans that are subject to risk-retention. 

Nevertheless the Act allows an exemption for high-quality loans that meet QRM standards. In other 

words, banks that securitize loans won‘t need to retain any part of the risk of QRM-compliant loans. 

Congress left to regulators the work of defining what constitutes a QRM-compliant loan.  So regulators 

from six Federal agencies recently proposed QRM standards as part of a larger risk retention rule and 

invited public comment by August 1.  Source:  FICO Banking Analytics Blog 

 

FROM THE USER CORNER 
 

FICO: SMEs Access to Finance in Question as Bankers Lose Confidence in SME 

Segment  

FICO reported in its recent Banking Analytics Blog that bankers are somewhat pessimistic about the small 

business sector.  FICO extracted these findings from its latest quarterly survey of bankers.  To read the full story 

click on the links.   Source:  FICO Banking Analytics Blog 

Observations from Credit Management Conferences in Europe 

The overriding theme of recent Credit Management Conferences in Austria, Germany and Switzerland centered 

on the age old issue of a partnership between sales and credit management for the sole purpose of creating 

added value and profitable revenue.   While there are no standard recipes, experts nevertheless suggested some 

useful concepts for consideration:  The use of critical benchmarks, quantitative and qualitative factors in 

assessing prospects and clients.  The inclusion of current risk assessment and credit limits of prospects and 

clients in sales reports.  Development of customer clusters based on their credibility and credit limits.  Inclusion of 

the sales force in the collection process.    Source:  Der Credit Manager 1/2011 
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