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Industry News:  

 Data Theft:  The Sony Debacle Widens 
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 AliExpress Targets U.S. Buyer Market 

 Baidu‘s Net Income Jumps 123% in Q1 
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 Andrew Prozes Joins Warburg Pincus as Senior Advisor 
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Observations from the BIIA Business Information Forum 2011 

 We reported in our April I – 2011 Issue on the first session “State of Information’ 
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and Implications on Information and the open discussion forum on the SME 
Access to Finance Issue  
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LATE BREAKING NEWS 
 

CRIF Enters Benin and Caribbean Credit Bureau Markets 

CRIF has recently won the international tender organized by MCA-Benin (Benin Millennium Challenge 

Account) to establish a credit reporting system in Benin.  

A credit bureau, known as the Centrale d‟Echange d‟informations, already operates in Benin, dealing only with 

microcredit information of a negative nature, and which is only accessible by microfinance institutions. A study by 

MCA-Benin showed that this solution, being limited only to microcredit, was insufficient to reduce the risk of 

customer insolvency, and therefore decided to launch an international tender aimed at creating a credit reporting 

system containing both positive data and negative data, and which would be extended to include the different 

types of operators in the lending market. 

CRIF NM Credit Assure Limited (CNM-CAL), a joint venture between CRIF and Neal & Massy, has applied 

for a license to operate a credit bureau in Jamaica. 

CRIF NM-CAL was established with the objective of providing world class credit bureau and related value added 

services to Jamaica and the Caribbean. The bureau will benefit from the experience, know-how, and support of 

both CRIF and Neal & Massy, with CRIF providing the technology platform, industry knowledge and value added 

products, and Neal & Massy providing the IT infrastructure, local industry knowledge and experience through 80 

years of doing business in the Caribbean.  

To read the full stories click on the link: http://www.biia.com/category/company/crif  

Experian Launches Third Credit Bureau in Australia 

What does Experian have up its sleeve to launch a third credit bureau in Australia?  It is a way to bring 

credit report prices down and perhaps the price of acquiring Veda? 

Experian announced its agreement to establish a credit bureau with six of Australia's leading financial institutions 

to provide consumer and business credit information in Australia. The formation of the joint venture is subject to 

regulatory approval. Experian will be responsible for the operations of the credit bureau and will own 76% of the 

entity. The following six financial institutions will own 24% of the venture: ANZ, Citibank, Commonwealth Bank of 

Australia (CBA), GE Capital, National Australia Bank (NAB) and Westpac Banking Corporation.  Source: Experian 

Group      To read the full story log on to: http://www.biia.com/?s=experian  

Experian to Buy Colombian Credit Bureau Computec  

Experian succeeds again by buying up a market leader and strengthening its position in Latin America 

Experian has announced that it has signed a definitive agreement to acquire the majority of the shares in 

Computec S. A.  The company is a publicly listed company on the Colombian stock exchange and has served 

notice to the listing authorities in Colombia regarding the definitive agreement. The offer price is COP$10,419 per 

share, equivalent to a valuation of COP$736bn for 100% of the equity (approximately US$400m). The transaction 

is subject to regulatory approval and the launching of a delisting tender offer, and is expected to complete in the 

second half of the calendar year.   To read the full story log on to: http://www.biia.com/?s=experian 

 

http://www.biia.com/category/company/crif
http://www.biia.com/?s=experian
http://www.biia.com/?s=experian
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LATE BREAKING NEWS 
 

B2B Online Media Asia:  Alibaba Dominates Online Sourcing Market 

 

B2B Online Media Asia:  Revenues Come Largely 

From Sourcing Support Services – Content Sales Are 

Still Trailing 

Business Strategies Group Hong Kong (BSG) (a BIIA co-

founder) has just released its latest report on the B2B 

Online Media report in Asia.  In terms of revenue 

generating activities there appear to be three major 

revenue sources: Sourcing support services; advertising 

and content sales / electronic distribution. 

Two thirds of the Top 30 Asian B2B websites generate 

the majority of their revenues through activities related to 

sourcing support services. These companies typically 

offer an online sourcing platform which provides 

manufacturer and product profiles to buyers looking to 

source from Asia. The key to these businesses is 

attracting and retaining high-quality suppliers and 

simultaneously attracting serious, high-quality, volume 

buyers. Increasingly the verification of supplier data is 

particularly important. 

Advertising: The technology-focused trade titles and 

some of the online sourcing platforms offer banner 

advertising on their websites. Stand-alone advertising 

revenues for most Asian B2B websites are not 

substantial enough to cover the costs of operating a high-

quality trade website.  Paid search in China continues to 

grow and as BSG has noted in previous editions of this 

report, paid online search as a significant and continuing 

threat to the B2B advertising model.  

Content sales / Electronic distribution: Sales of electronically distributed content continue to remain small in 

Asia. The Business Strategies Group report provides a ranking, based on website traffic, of the Top 30 online B2B 

businesses in Asia. The companies broadly fall into two categories, online sourcing platforms and online trade 

publications. In addition to ranking the companies, this report also includes profiles of companies new to BSG‘s 

Top 30. If a company has been profiled in a previous edition of this report and if the details of the company profile 

have not changed, then the profile is not included in this edition of the report. 

To order the report visit:  www.bsgasia.com or contact Kerry Wong at Kerry@bsgasia.com 

  

http://www.bsgasia.com/
mailto:Kerry@bsgasia.com
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MEMBER NEWS 
 

Atradius Awarded Best Risk Management Team 

Atradius was awarded the designation of best risk management team by the New 

European Economy, highlighting our commitment to providing our customers with best 

in class credit management and excellent service. 

The New European Economy Awards was established to celebrate excellence, 

achievement and best practice in the international finance and commerce milieu. 

Created to identify and celebrate the leading service providers across Europe and 

beyond, the New European Economy Awards are presented to industry leaders, 

individuals, teams and organizations that represent the benchmark of success in 

financial services and related industries. 

The objective of the New European Economy Awards is to celebrate good service, 

irrespective of the size and scope of the recipient candidate. It is their mission to 

spread the word and eradicate the humdrum obstacles of international business and champion innovative service 

providers across worldwide commerce.  BIIA congratulates its member Atradius for this important 

achievement 

Australian Credit Climate: Consumers and Businesses Face Difficulties in 

Meeting Payment Terms 

One in three consumers expect difficulties meeting their upcoming credit commitments 

One third of Australians expect to experience difficulties meeting their credit commitments over the next three 

months and nearly 40 percent anticipate having to use their credit card to cover otherwise unaffordable expenses.  

At the same time one in four Australians are planning to apply for a new credit product, although the greatest 

product demand is for non-bank credit such as mobile phone plans.    To read the full report click on the link 

Deterioration of Payment Terms Signal Potential Cash Flow Problems for Businesses 

Notwithstanding its unprecedented mining boom there are problems brewing in the general business community. 

The D&B March quarter report reveals that average payment terms have risen to 55.6 days, which is the slowest 

rate of payment in three years and just slightly behind the 2008 figure of 55.9 days.   This makes the average 

payment terms for the March quarter of 2011 the second worst figure since the ten year high of 58.9 days set in 

2001.   To read the full report click on the link     Source:  Dun & Bradstreet Australia 

Workflow: Information’s New Field of Dreams? Version 2.0 

Outsell Inc. has published its latest report: "Workflow: Information's New Field of Dreams? Version 

2.0", which is part of its Outsell CEO Topics.   The author of this report is David Worlock, Co-Chair, of 

Outsell‘s Leadership Programs and a director of BIIA.   

Link to this report – http://www.outsellinc.com/store/products/993 

 

 

http://www.biia.com/category/company/db-australia
http://www.biia.com/category/company/db-australia
http://www.outsellinc.com/store/products/993


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 05 I - 2011 

Copyright © BIIA 2011  - For Member Internal Use Only – To Request Permission to Publish Contact: ieijcb@attglobal.net 
The content of this newsletter does not necessarily reflect the opinion of BIIA and its members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact ieijcb@attglobal.net   
  
 
 

5 
 
 

MEMBER NEWS 
 

D&B Core Revenue up 5% in Q1 2011 – D&B International Up 22% 

 

D&B reported that its first quarter performance was in-

line with expectations and it remains on track to meet 

2011 guidance. It continues to make good progress with 

its Strategic Technology initiative. 

Core Revenue was up 5% Both Before and After the 

Effect of Foreign Exchange. 

Risk Management Solutions revenue was $266.5 million, 

up 7% before the effect of foreign exchange (up 8% after 

the effect of foreign exchange).  Sales & Marketing 

Solutions revenue was $107.2 million, down 1% before 

the effect of foreign exchange (flat after the effect of 

foreign exchange)).  Internet Solutions revenue was 

$29.9 million, up 6% both before and after the effect of 

foreign exchange. 

In the first quarter of 2011, D&B realigned its geographic 

reporting segments in order to be more aligned with its 

business subsequent to the acquisition of Dun & 

Bradstreet Australia Holdings Limited ("D&B Australia") 

during the third quarter 2010. It now reports three 

segments:  North America, Asia Pacific and Europe & 

Other International Markets.  

D&B‘s International operations are still growing faster 

than its North American based businesses.   The lack of 

current operating income from Asia – Pacific may be due 

to expense investments in China and India in support of 

growth. 

D&B stated that its Strategic Technology Investment is 

progressing well.  Data Supply Chain:  Early design 

testing is encouraging, as the capacity of the new data 

supply chain will actually be much greater than originally 

expected (10x the current capacity.  Web service layer: 

The first set of services went into production late in 2010 

and additional services continue to roll out with the 

D&B360 product.  Expected completion: First half of 

2012. 

Source:  D&B Q1 Earnings Report 
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MEMBER NEWS 
 

Equifax Revenue up 7% in Q1 2011 – International Revenues up 10% 

 

Equifax reported revenue from continuing 

operations of $472.6 million in the first 

quarter of 2011, a 7 percent increase from 

the first quarter of 2010. First quarter 2011 

net income from continuing operations 

attributable to Equifax was $57.3 million, a 6 

percent increase from the prior year.  

"The momentum we developed throughout 

2010 carried into our first quarter 

performance. The individual strengths of our 

5 businesses were well demonstrated as 

performance in International and Personal 

Solutions exceeded our expectations," said 

Richard F. Smith, Equifax's Chairman and 

Chief Executive Officer. "We also made 

good progress on our strategic initiatives 

around new product innovation, globalizing 

Decision 360®, broadening our unique data 

assets and expanding our partnerships and 

data records in India.  

Online Consumer Information Solutions in 

the US is still flat, offset by good growth in 

Mortgage Solutions (+18%), Consumer 

Financial Marketing Services (+11%), 

International operations (+9%) and NA 

Personal and Commercial Solutions (+12% 

and +10%). 

Outlook for the year has not changed.  

Equifax expects good revenue growth for the 

remainder of the year and margins during 

the second half of 2011."    

In regard to potential for acquisitions, Smith stated:  ―The focus is on the midsize acquisitions, and that pipeline 

is extremely strong. It's strong in all the business units around the world. It's probably as balanced and as deep, 

as far as list of opportunities, as we've had since I've been here. We'll always be thoughtful and strategic in that 

nature and acquire the ones that make the most sense‖.  Source: Equifax Earnings Release 
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MEMBER NEWS 
 

LexisNexis Releases Client Analysis Software for Large Law Firms 

Software Mines Clients‟ Historical Performance Data to Accelerate Business Development Efforts, Grow 

Revenue and Generate Better Outcomes for Law Firms  

LexisNexis, a leading global provider of content-enabled workflow solutions, today announced LexisNexis
®
 Client 

Analysis, an innovative new application in the LexisNexis
®
 Redwood Analytics

®
 product suite that helps marketers in 

large law firms accelerate revenue growth by enabling more targeted business development efforts.  

The software solution mines historical client performance data (including revenue generated by each practice area) 

and distills it into meaningful reports to identify potential cross-selling opportunities among existing clients while at the 

same time pinpoints at-risk clients in need of relationship-building activities. Using LexisNexis Client Analysis, law firm 

marketers can also produce rich analytical profiles that detail client profitability trends; identify characteristics shared 

by a firm‘s best clients; and, use that information to make fact-based decisions on future business development 

strategies.  Source: LexisNexis 

LexisNexis Expands Presence in Life Insurance Market and Announces New 
Products with Comprehensive Solution for Underwriting 

LexisNexis®, announced that it will expand its presence in the life insurance market. The company is debuting two 

new products to streamline the underwriting process and give life insurance companies the agility to better 

manage existing market share and capture new market share.  

The company‘s growth in the life insurance market—consistent with its established position in the personal auto 

and personal property spaces—enables LexisNexis to leverage data throughout the policy life cycle and offer a 

comprehensive solution set that maximizes decisioning information and improves overall efficiency. 

 

As part of the launch, LexisNexis has unveiled two new products: Current Carrier® Life, a contributory database 

designed to help life insurers better manage risk and detect fraud. And, LexisNexis® Life Electronic Inspection 

Report (EIR), a tool that provides insurance underwriters with instant access to public records data.  Source: 

LexisNexis 

LexisNexis Introduces New Platform: Lexis for Associates 

LexisNexis has announced [1] the next version of its new Lexis research platform, LexisNexis Advance for 

Associates.  The first version, Lexis Advance for Solos, launched in the fall of 2010 and was targeted to solo 

practitioners (see Insights, 6 October 2010, New Lexis Advance Legal Research Platform Released First to Solo 

Law Offices).  This latest version will be available in fall 2011. 

Lexis for Associates is just one in a series of new research and practice-management solutions, each of which 

serves a specific target market. In addition to LexisNexis Advance for Solos, last year it released Lexis for 

Microsoft Office (which integrates research with common Microsoft desktop applications) and the LexisNexis 

Verdict & Settlement Analyzer. It has also released an iPhone app for the Solos offering and a Firm Manager, a 

SaaS back-office solution for small firms (see Insights, 23 December 2010, Small is Getting Bigger: LexisNexis to 

Roll Out Practice Management Offering for Small Law Firms).  Source:  Outsell Inc. 

 

http://investing.businessweek.com/research/stocks/news/article.asp?docKey=600-201103280900BIZWIRE_USPRX____BW5327-1&params=timestamp%7C%7C03/28/2011%209:00%20AM%20ET%7C%7Cheadline%7C%7CLexisNexis%20Announces%20Release%20of%20Client%20Analysis%20Software%20for%20Large%20Law%20Firms%7C%7CdocSource%7C%7CBusiness%20Wire%7C%7Cprovider%7C%7CACQUIREMEDIA&ticker=TRI:US
http://www.pr-inside.com/lexisnexis-expands-presence-in-life-insurance-r2566290.htm
http://www.pr-inside.com/lexisnexis-expands-presence-in-life-insurance-r2566290.htm
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MEMBER NEWS 
 
WAND:  Metadata, Taxonomy, and Collaboration Features in SharePoint 2010  

BIIA member Wand continues to improve its large library of pre-built taxonomies and professional services to help 

organization get started with a managed metadata initiative such as SharePoint 2010.  It is just like waving a 

magic taxonomy ‗Wand‘ to improve processes that edit and create taxonomies for businesses.   

One of SharePoint 2010‘s newest features is the Managed Metadata Service used to edit and create taxonomies 

for your business.  “Taxonomy-The Challenge of Starting From Scratch” addresses how to start a corporate 

taxonomy within SharePoint and how to employ prebuilt vocabulary from expert taxonomists.  Most companies 

have no idea where to start when they want to program SharePoint with corporate rich vocabulary to help improve 

their tagging and finding content.  It takes much dedicated time and effort to even start creating taxonomy.  

Source: Wand Inc. 

INDUSTRY NEWS 
 

Data Theft:  The Sony Debacle Widens 

Sony Corporation and Sony Computer Entertainment announced on May 3
rd

 that their ongoing investigation of 

illegal intrusions into Sony Online Entertainment LLC (SOE) systems revealed on May 2 that hackers may have 

stolen SOE customer information on April 16
th
 and 17

th
, 2011 (PDT). SOE is based in San Diego, California, 

U.S.A.  This information, which was discovered by engineers and security consultants reviewing SOE systems, 

showed that personal information from approximately 24.6 million SOE accounts may have been stolen, as well as 

certain information from an outdated database from 2007. The information from the outdated database that may 

have been stolen includes approximately 12,700 non-U.S. credit or debit card numbers and expiration dates (but 

not credit card security codes), and about 10,700 direct debit records of certain customers in Austria, Germany, 

Netherlands and Spain.  Source: Sony Corporation 

BIIA Comment:  This is the largest data scandal on record and surpasses any other data thefts by a large margin. 

It involves data on close to 100 million Sony customers. Given the magnitude of the data theft, even the Financial 

Times (FT) had devoted an entire page to this story on May 2
nd

.   The Sony case raises a number of questions: Is 

Sony a victim of poor back-office technology? There are ample cases where companies invest in front office 

systems to serve clients, while neglecting their back office systems. 

Was the customer database outsourced? Sony should disclose where the customer data was housed and 

managed (the US, India or elsewhere)? The FT article in particular raised the issue about the consumer having to 

supply their sensitive personal data to companies, but have no say in how the data is treated.  Why keep such a 

large customer database on one system? Segmenting it into specific silos may prevent hackers from accessing 

the entire data file and its content. 

Perhaps Sony would be better off to have its client database managed by a credit bureau operator. Credit 

Bureaus are in the business of safeguarding sensitive data and spend a lot of effort on securing its systems.  Most 

likely the case will have regulatory implications with privacy advocates and data protection authorities pushing for 

tightening of regulations. 

 

http://blogs.msdn.com/b/ecm/archive/2011/03/06/taxonomy-the-challenge-of-starting-from-scratch.aspx
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NEWS FROM CHINA 
 

AliExpress Targets U.S. Buyer Market  

Santa Clara, California, 26
th
 April: B2B e-commerce platform Alibaba.com through its wholesale supplier site 

AliExpress has launched a new Premier Channel that provides ―high-quality products‖ from approximately 30 

selected Chinese brands offering products ranging from clothing to electronic goods. Initially, the new channel is 

targeting U.S-based wholesale buyers. Eventually, AliExpress will move to feature brands from countries outside 

of China as well.   Source: Business Strategies Group, Hong Kong  -  www.bsgasia.com  

Baidu’s Net Income Jumps 123% In Q1 

Beijing, 27
th

 April: Baidu, the leading Chinese-language Internet search provider, announced its first quarter 

results this week. Revenues were US$372 million, up an impressive 88% over the same period in 2010. Net 

income was US$163 million, a jump of 123% over the first quarter in 2010. Diluted earnings per share in the 

period were RMB 3.07 (US$0.47).  The number of active online marketing customers increased 24% to 274,000 in 

the first quarter of 2011 and revenue per customer increased to US$1,359, a rise of 51% over the first quarter of 

2010.  Source:  Business Strategies Group, Hong Kong  -  www.biia.com  

Made-In-China.Com Revenues Up 46% In Q1 

Nanjing, 27
th
 April: Shenzhen-listed Focus Technology, the operator of Made-in-China.com, has released its 

results for the quarter ended 31
st
 March 2011. Revenues were US$14 million, a year-on-year increase of 46%. 

Net income in the period was US$4.5 million, a rise of 31% compared with the same quarter in 2010. Diluted 

earnings per share were RMB 0.25 (US$0.0382) in the quarter.  Source:  Business Strategies Group, Hong Kong  -  

www.biia.com 

Netsun’s Q1 Net Income Drops 29% 

Hangzhou, 28
th
 April: Netsun announced its first quarter results for 2011. Revenues were US$6.0 million – an 

increase of 14% compared with the same period of 2010. However, Netsun‘s net profit decreased 29%, dropping 

down to US$1.7 million. Earnings per share were RMB 0.08 (US$0.012). The Hangzhou-based company operates 

a number of online domestic sourcing platforms covering industries such as chemicals, pharmaceuticals and 

textiles. The company‘s 2010 full-year revenues were US$26 million with a net profit of US$7.8 million.  Source:  

Business Strategies Group, Hong Kong  -  www.biia.com 

China Unveils Guidelines For Online Payment Services 

The Chinese Ministry of Commerce (MOC) published its long-awaited guidelines for e-commerce third-party 

payment service providers in a bid to regulate a rapidly developing business-to-consumer (B2C) industry.   The 

16-page publication aims to create a "fair, honest and safe" transaction platform for the country's online retailers 

and shoppers.  China has the world's highest number of Internet users, with about 457 million netizens, among 

whom 148 million were active online shoppers as of the end of last year.  China's B2C transactions topped 4 

trillion Yuan in 2010, compared to Wal-Mart's total revenue. To read the full commentary click on this link 

 

 

 

http://www.bsgasia.com/
http://www.biia.com/
http://www.biia.com/
http://www.biia.com/
http://www.hktdc.com/info/mi/a/clr/en/1X07FE8M/1/China-Laws---Regulations/China-unveils-guidelines-for-online-payment-service.htm
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PEOPLE ON THE MOVE 
 
Andrew Prozes Joins Warburg Pincus as Senior Advisor 

Warburg Pincus announced that Andrew Prozes, formerly a Director of Reed Elsevier and CEO of the LexisNexis 

Group, has joined the firm as Senior Advisor.  Prozes will be based in Warburg‘s New York office and will advise 

the firm on its technology-enabled business investment activities.    

Andrew Prozes retired from LexisNexis at the end of 2010.  Since his appointment in 2000 as CEO of LexisNexis, 

revenues have grown from $1.7 billion in 2000 to over $4 billion by 2009.  Mr. Prozes transformed the company 

from a collection of individual country operations with two products – legal research and lawyer directories – into a 

strategically aligned, globally managed provider of online, technologically-based content enabled solutions. During 

his tenure, LexisNexis has acquired over 30 companies.   Source:  Warburg Pincus 

It is obvious Andy Prozes has no intention to retire and is determined to continue to be deeply involved in the 

content industry. 

FICO Appoints New Leadership to Drive Growth in Hong Kong and Taiwan 

Leong Mun Tong will bring FICO‟s superior predictive analytics and decision management solutions to 

clients in Hong Kong and Taiwan, promote best practices across Greater China  

FICO announced the opening of offices in Hong Kong and Taiwan and appointment of Leong Mun Tong as Senior 

Director to lead these markets. Mr. Leong will work closely with the company‘s existing banking clients in the 

region as well as introduce FICO‘s predictive analytics and decision management solutions to other industries 

such as retail.    Source: FICO Press Release 

 

OBSERVATIONS FROM THE BIIA FORUM 2011 
 

Users, Regulators and Industry Executives Debated Key Issues 

 

We reported in our April I – 

2011 Issue on the first session 

of the BIIA Forum 2011: “The 

State of Information” 

In this issue we cover the two 

of the other sessions:  “The 

Future of Trade Credit and 

Implications on 

Information” and the open 

discussion forum on the “SME 

Access to Finance Issue” 

 

We thank our sponsors for their generous support of the BIIA Forum 2011 
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OBSERVATIONS FROM THE BIIA FORUM 2011 
 

Users, Regulators and Industry Executives Debated Key Issues 

The BIIA Forum 201 was held in Hong Kong in March in conjunction with Incisive Media‘s Online-Information 

Asia-Pacific Conference & Exhibit.  Both events provided BIIA members with an opportunity to exchange views 

with industry experts, users and peers.  The BIIA Forum 2011 once again accentuated the point that an intensive 

interaction between users and industry members is essential to better understand future information needs. 

We highlighted Session I, “The State of Information” in the BIIA Newsletter April I – 2011 which was moderated 

by our Chairman David Worlock.  Commentary and presentations are posted on:   BIIA News 

The Future of Trade Credit and the Implications on Information Services 

This session was moderated by our board member Chris Kuehl, Armada Corporate 

Intelligence.   BIIA invited its member Jerome Peze, President of Tinubu Square, 

France to cover the problems of the credit insurance industry during the credit crisis.  He 

stressed the fact that, notwithstanding the high loss ratios, the credit insurance industry 

did not require a bail-out.  He pointed out that the credit insurance industry was becoming 

global.  It is expanding from its traditional base in Europe and he sees a large potential in 

almost untouched markets. There was lots of room for value creation and a strong 

potential for differentiation. However this will not be accomplished without the availability 

of accurate, reliable and timely information.  To view the presentation click on the link 

The second speaker representing the user community was Kuresh Sarjan who is Managing Director & Head 

of Asia Trade and Supply Chain Finance at Bank of America Merrill Lynch responsible for the firm‘s Asia 

Pacific Global Trade & Supply Chain Finance line of business.  His message to the audience was that 

notwithstanding the pains of the global financial crisis the trend to more open credit terms and less on secured 

transactions continues.  

BIIA had asked Dun & Bradstreet 

to explain how it responded to the 

needs of users post financial 

crisis.  Dr. Anthony 

Scriffignano, VP of D&B‟s 

Global Data Strategy, stated that 

the financial crisis was a 

crystallizing force in articulating 

customer needs. He 

acknowledged there was a 

greater need for richer and deeper data, improvement in timeliness and access. The crisis accentuated the fact 

the industry had to respond to changing demand, characteristics of ‗what is a business‘ with greater agility than 

before. During a very animated discussion with users, Dr. Scriffignano outlined what is being done to respond to 

the new credit management and credit information challenges post global financial crisis.  To view the presentation 

click on the link 

 
 

http://www.biia.com/category/biia-news
http://www.biia.com/observations-from-the-biia-forum-2011-jerome-peze-president-of-tinubu-square-presented-the-viewpoint-of-the-credit-insurance-industry-%e2%80%93-one-of-the-largest-user-segments-of-credit-informati
http://www.biia.com/observations-from-the-biia-forum-2011-db%e2%80%99s-anthony-scriffignano%e2%80%99s-message-to-users-and-members
http://www.biia.com/observations-from-the-biia-forum-2011-db%e2%80%99s-anthony-scriffignano%e2%80%99s-message-to-users-and-members
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OBSERVATIONS FROM THE BIIA FORUM 2011 
 

The SME Dilemma:  Eliminating Information Asymmetries – A Challenge and 

Opportunity for the Business Information Industry 

The afternoon session of the BIIA Forum 2011 was entirely devoted to this very relevant and timely issue and 

focused specifically on core issues identified in the IFC report
1
 "Scaling-Up SME Access to Financial Services 

in the Developing World”.   The report was prepared for the G20 finance agenda, and was presented at the G20 

Summit in November 2010.   Participants discussed the causes of information asymmetries and discussed 

potential solutions.   The opportunities for the business information industry would be on multiple fronts:   

a. Building of reliable data sources on SMEs to strengthen financial infrastructure and the ability for all credit 

grantors to extend credit to SME 

b. Promote the pooling of trade information  

c. Assist the SMEs to better manage finances, trade credit and accounts receivables 

d. Work with the IFC and local government institutions to build reliable corporate, small business and 

collateral registers  

e. Get involved in financial literacy education and training of SMEs 

The session was moderated by industry veteran Christine Christian, 

Managing Director of D&B Australasia.  In her introductory remarks, Ms. 

Christian stated that access to credit for small business is constrained by a 

number of factors including the availability of wholesale funds for lenders, 

prudential requirements and government regulation.  However, even in 

markets where these factors are benign the flow of credit to SMEs remains 

a challenge.  

This signals that the problem is more than just one of supply.  The inability 

of many lenders to adequately assess and price risk is as great a problem 

as the size of the lending pool.  At the heart of this challenge lie information 

asymmetries.  Bridging the gap in information between lenders and 

borrowers is essential to improving the flow of credit to small business.  

While most countries could do with improvements in this area it is developing markets that are most confronted by 

the challenges of inadequate financial infrastructure and the resultant lack of meaningful credit information. 

Fortunately, there are a number of solutions.  The development of credit bureaus, both public and private, to 

facilitate the sharing of information is one solution.  Moving away from a reliance on bank data to other sources of 

insight, such as trade and telecommunications credit data, is another.  There are many more: For instance the 

lack of transparency, absence of disclosure and compliance, as well as inadequate public sector information 

sources.  

Organizations such as the Asia Pacific Economic Cooperation forum, the International Finance Corporation (IFC 

World Bank Group) and the International Monetary Fund are all examining ways in which financial infrastructure 

can be improved in developing economies to reduce information asymmetries. 
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OBSERVATIONS FROM THE BIIA FORUM 2011 
 

The SME Dilemma:  Eliminating Information Asymmetries – A Challenge and 

Opportunity for the Business Information Industry 

BIIA had invited Tony Lythgoe, from the IFC (World Bank Group) to provide an overview of the key findings 

from recent IFC work on the impact of information asymmetries on SME finance in developing countries, 

particularly the report titled „Scaling-Up SME Access to Financial Services in the Developing World‟ released 

in October last year.  

The IFC‘s primary objective is Financial Infrastructure Development to improve 

access to finance for individuals and businesses.  At the root of the problem is the 

fact that financial sector penetration is only 5% to 25% vs. 70% to 90% in 

developed markets.   Banks in emerging markets tend to focus on large 

commercial and top retail clients.  Mr. Lythgoe gave an overview of the current 

work of the IFC: 

Post financial crisis the IFC has been very active in creating a broader public 

awareness of credit reporting and to work on global standards.  He stated that the 

paradigm was shifting from a financial services only perspective to a systems point of perspective, embracing the 

concepts of full file reporting, financial inclusion of Micro and SME, the prevention of over indebtedness and 

responsible lending.  

The IFC is also deeply involved in the G20 SME Access to Finance Initiative.  Tony Lythgoe provided an update 

of the status of this important initiative and credit reporting case studies which were selected as part of the ‗stock 

taking‘ exercise by the IFC.   Four of the case studies were presented at the BIIA Forum 2011:  SME Corp. 

Malaysia; Bank Negara, Malaysia, Credit Bureau (CBS) Singapore, SMERA India.    

Suggested action and policy recommendations to the G20 can be summarized as follows:   ‘Establishing a solid 

financial infrastructure should be a priority in the financial development agenda of most developing countries.’  

The aim should be to develop a comprehensive credit reporting system that covers both personal and commercial 

credit information …. positive as well as negative …. from all relevant players.’ 

What are the implications for credit reporting?   There will be plenty of opportunities for information providers. 

To access Tony Lythgoe‟s presentation click on this link 
 

 

 

http://www.biia.com/wp-content/uploads/2011/05/BIIA-Forum-2011-Hong-Kong-2011.pdf
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OBSERVATIONS FROM THE BIIA FORUM 2011 

 

The SME Dilemma: Eliminating Asymmetries in Information with Information 

Sharing 

To provide further input to the open forum discussion the audience had the 

benefit to listen to William Lim, Executive Director of the Singapore Credit 

Bureau presenting two excellent role models, the SME credit bureaus of 

Malaysia and Singapore:   

In essence two progressive nations are way ahead in terms of embracing the 

recommendations of the IFC.  The objectives of the Malaysian & Singapore 

role models are to enhance SMEs access to financing and to address the 

negative perception of SMEs being high risk borrowers.    

Both role models embrace the concepts of information sharing, full file and use 

of non-traditional data (Utilities etc.), public sector data, trade information and a 

blended credit score based on consumer and business data.  In the case of 

Singapore the data from the Consumer Credit Bureau can only be used for the 

blended score if the lender is a member of the Consumer Credit Bureau.  It is hoped that these restrictions will be 

removed in the foreseeable future. 

For further details go to: http://www.smecb.com/default.jsp and Credit Bureau Singapore 

The SME Dilemma: Eliminating Asymmetries in Information through SME Ratings 

Parag Patki, Managing Director of SMERA offered a different approach.  SMERA 

was initially set up as a rating agency to provide non-regulatory ratings on SMEs.  

In the meantime SMERA is registered under the Securities and Exchange Board of 

India (Credit Rating Agencies) Regulations, 1999.   The initial challenges in setting 

up SMERA were the reluctance of lenders to provide default data, the lack of 

Information availability in the public domain and the submission of unreliable and 

insufficient data by SMEs.    

SMERA concentrates on building SME industry clusters and benchmarks which 

are used in the rating process.  It uses statistical modeling, expert rules, business 

analysis and industry trends to arrive at a particular rating.  Its rating model focuses 

on financial factors and other qualitative factors based on due diligence and site 

visits. 

Since its foundation in 2005 it has been able to create a credible experience base.  

To date SMERA has issued 9,000 SME ratings.  Its ratings go beyond financials by considering parameters 

specific to a geographic location.   As a next step SMERA considers the creation of a trade information exchange 

with suppliers of SMEs. 

To access the SMERA presentation click on the link 

 

http://www.smecb.com/default.jsp
http://www.biia.com/observations-from-the-biia-forum-2011-eliminating-information-asymmetries
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OBSERVATIONS FROM THE BIIA FORUM 2011 

 

Open Discussion of the SME Access to Finance Issue 

Following the presentations of the IFC, the Malaysian / Singaporean and SMERA role models Ms. Christian 

opened the discussion by asking the members of the audience what they see as the main obstacle  - whether it is 

a regulatory obstacle, industry obstacle or some other type - to reducing information asymmetries.   

Specifically she called on a number of experts indicated below to take an active role in the debate due to the 

complexity of the issues on hand.  We thank these individuals for their lively contributions. 

o Dr. Chris Kuehl, Armada Corporate 

Intelligence; NACM‘s Chief Economist 

o Xiaolai Wang, Credit Reference Center 

of the Peoples Bank of China 

o Vicky Han, Sinotrust 

 

o Tony Lythgoe, IFC (World Bank Group) 

o Jerome Peze, Tinubu Square 

o Dr. Anthony Scriffignano, D&B 

o William Lim, Credit Bureau Singapore 

o Parag Patki, SMERA  

o Rory Matthews, Veda Advantage 

  

The complexity of the matter is illustrated by the slides on the 

left.  Firstly SMEs seem to have characteristics which make 

credit assessment costly and difficult at best.   

The answer to that lies in creating greater transparency – 

information pooling seems to be a good solution, but privacy 

advocates and regulators tend to disagree.  They want to 

protect the privacy of the owner of a business 

notwithstanding the fact that he or she mingles business and 

personal finance.   

Furthermore an owner of a business is registered as such in 

public sector registers and thus is therefore already in the 

public domain.  Privacy advocates generally tend to ignore 

that fact.   Rather than expanding the concept of disclosure 

many governments are working on removing such 

requirements for SMEs.  The credit granting community is not 

very happy about this development. 

The last line of the first slide seems to point to a core issue 

why SMEs need access finance but are unable to obtain 

access to it.  SMEs seem to be ill equipped to deal with the 

credit assessment of clients and dealing with accounts 

receivable management in a timely manner, while financial 

institutions and suppliers demand timely payments.    

The information industry needs to gear up to assist SMEs in 

managing credit and help them to become financially literate. 
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OBSERVATIONS FROM THE BIIA FORUM 2011 

 

Open Discussion of the SME Access to Finance Issue (continued) 

  

Another stumbling block is the definition of an SME.  

Defining an SME as a company that has less than 250 

employees is too broad.  The IFC paper „Scaling-Up SME 

Access to Financial Services in the Developing World‟ is 

making an effort to segment by Micro, formal SMEs (registered 

as companies) and informal SMEs.    

However more work needs to be done to better segment the 

SME population.  The IFC indicated that more will be done in 

this regard, however the business information industry needs 

to get involved. 

Last but not least there is the problem with Public Sector 

Information.  Generally speaking underdeveloped 

infrastructures (public registers) and negative attitudes 

towards mandatory and voluntary disclosures are almost 

insurmountable obstacles to objective credit granting and 

creating value added information solutions. 

To overcome these obstacles it will require a concerted effort 

of institutions like the IFC (World Bank Group), the credit 

granting community (through their associations), regional and 

local economic development organizations and industry 

association such as BIIA. 

With such issues floating around the room, the conference lit up with a really vibrant debate, sourced from 

members all around the Asia-Pacific region, on a subject which at once 

focused regional attention and yet was symptomatic of the state of 

ePublishing and Information Solutions in a global networked society as a 

whole.   

In a topic devoted to eliminating information asymmetries it quickly 

became clear that for many participants business information was 

becoming increasingly controversial. There were major issues concerning 

government-held information in the region, symptomatic both of culture 

and control, and of privacy and data protection legislation. Everyone 

recognized the role of business information services in creating value, and the utility of those services in creating 

credit referencing services which enabled the region‘s huge and growing trade. Yet there was also an air of 

discontent: current content was becoming commoditized, and in particular, it was becoming much more difficult to 

provide reliable and verifiable information about small and medium-sized enterprises.  
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OBSERVATIONS FROM THE BIIA FORUM 2011 

 

Open Discussion of the SME Access to Finance Issue (continued) 

The problems were not confined to banks and finance houses: clearly 

identifying SMEs (or even defining them) was a problem for all 

traders in the market, especially as SMEs are generally seen as the 

engine of growth in any economic recovery.  

One party, in which I (David Worlock) found myself a dissident, 

sought remediation through re-regulation. 

Information control was the answer, and 

this had to be accompanied by better 

benchmarking to define what information 

should always be available on differently 

defined enterprises at different sizes. 

Enforcement of disclosure was the stumbling block.  

Meanwhile on the other side, the counter argument that the 

internet was an economy unto itself, where every trader left an impression, seemed to me 

to have growing attraction. The implication here was that increasingly, as we move about 

the network buying and selling things, we should want to have our efforts noted and 

scored, so that the favorable or otherwise 

impression of our activities on everyone else 

could be known. This would be a competitive 

activity, and risk management value would 

migrate to those who were best at mining the 

network‘s information yields. 

All of this hung in our minds on the trip back to 

our respective countries. We have now reached the stage in a networked society where 

the source of all information about participants in that society lies increasingly in the 

network itself. We now have the tools, in data mining and entity extraction, to locate and 

interrogate both structured and unstructured content.  Then think of the advances in 

workflow modeling noted here from the most major players like Lexis and Thomson 

Reuters. I (Worlock) do not seriously doubt any longer that the answers to most 

information services development questions are already known, because the content 

needed to answer them already lies, though under-exposed, in the network.  Asia-Pacific 

region remains undoubtedly the most stimulating part of the world if one wants to 

think about Next Steps.  The editor thanks David Worlock for his contribution to this Newsletter   

1 
International Finance Corporation (World Bank Group) "Scaling-Up SME Access to Financial Services in the Developing World”     

 
2 
General Principles for Credit Reporting

 
 www.worldbank.org/paymentsystems 
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