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Sinotrust Gave a Review of 2010 China’s Automotive Market 

SUV market achieved vigorous growth; Total auto sales will increase by 12.6% in 2011 

 

Beijing, February 14, 2011----according to statistics from China Association of Automobile 

Manufacturers (CAAM), auto production and sales volumes reached 18.2647 million and 18.0619 

million units respectively in 2010, increased by 32.44% and 32.37% on a year-on-year basis. On 

February 14, Sinotrust conducts comprehensive analysis of 2010 China’s automotive market on “Auto 

Policy and Market Analysis Workshop” organized by the China Automobile Dealers Association and 

co-organized by the CPCA and Sinotrust. 

 

According to Sinotrust, monthly sales volume in 2010 was around 1.2-1.7 million units. The monthly 

growth rate experienced a high-low trend compared with 2009 but it showed a sudden increase at the 

end of 2010. A-segment or blow models held smaller market share due to purchase restriction policy 

and the market share of each segment continues to change. Take Chinese own brands for example. 

Their market share in passenger cars (in narrow sense) kept rising and stood at 32.8% in 2010 

because they enhanced their production line layout.  

 

In 2010, there were 53 brand-new passenger cars launched domestically. Apart from more investment 

in A-segment new models, it is also noteworthy that both Chinese own brands and joint ventures 

targeted the SUV market. For joint ventures, they did not only maintain their strengths in upper-medium 

vehicles, but also they started making more efforts in mini cars and MPVs to achieve the balance. On 

the other hand, Chinese own brands injected more capital in regions they hold advantages and began 

to expand the MPV market once they used to be absent.  

 

According to the '2010 Q4 China Automotive Industry Climate Index' jointly released by China 

Economic Monitoring Center of China National Bureau of Statistics and Sinotrust, China’s auto industry 

maintained a sound development trend in 2010. However, since the base of the previous year was low 

in Q1 and high in Q4, the growth rate of 2010 Q4 slowed down and a variety of major economic 

indicators recorded declines to different extents. Overall, China’s auto industry had stepped into a 

normal, stable and sustained development period. 

 

In 2011, despite of the unfavorable factors such as cancelation of preferential policies, inflationary 

pressure, purchase restrictions in a few major cities, etc. the future prospect of the auto industry will still 

embrace a promising future and the production and sales volumes will keep increasing stably. This is 

mainly because the auto consumption in China is just on the threshold; cities are undergoing an early 

phase of auto popularity; the market in the countryside is just emerging and is far from saturation; and 

there is still large room for auto development in small and medium cities as well as rural areas. 

 

Sinotrust projects that auto sales volume will amount to 20.34 million units in 2011, an increase of 

12.6% over the previous year, among which sales volumes of passenger cars and commercial vehicles 
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will reach 15.66 million and 4.68 million units, up by 13.8% and 8.7% respectively from a year ago, 

which is based on Holter-Winter model applied.  

 

 

About China Automotive Industry Climate Index 

 

The China Automotive Industry Climate Index was developed jointly by China Economic Climate 

Monitor Center of China National Bureau of Statistics and Sinotrust International Information & 

Consulting (Co., Ltd.) at the beginning of 2009. The index gives a quantitative description of the 

development trends of the auto market in China. 

 

The quarterly-issued China Automotive Industry Climate Index consists of the Comprehensive Climate 

Index, Pre-warning Index, Entrepreneur Expectation Index, Dealer Manager Index and Regional 

Buying-power Index, based on which, the Reports for the Research on China Automobile Industry 

Climate is compiled to analyze the reasons and trends of climate changes, estimate industry 

development period, identify the peak and bottom of industry development, and give pre-warning 

signals. All this paves the way for national macroeconomic control over the auto sector and the creation 

of production and sales plans by automakers, and guides the sound development of China’s auto 

industry with its accurate and most-up-to-date information. 

 

About Sinotrust Automotive Marketing Solutions 

 

Sinotrust is a leading supplier of marketing solutions to the Chinese automotive market. With offices in 

Beijing, Shanghai and Guangzhou, we have a team of over 260 skilled professionals devoted to our 

automotive marketing solutions. Our Automotive Marketing Solutions integrate information, services 

and technology to provide marketing research services, marketing consulting & business strategy 

services and database marketing services, helping automotive companies position their products 

correctly, identify target markets accurately and conduct effective marketing so as to develop 

sustainable and profitable customer relationship. 

 

About Sinotrust 

 

Sinotrust is a leading supplier of marketing solutions and credit solutions in China. We collect, analyze 

and manage information about markets, consumers and businesses to provide marketing research, 

business information, consulting and database marketing services through integration of information, 

services and technology. Our products and services help you make better marketing and credit 

decisions and develop profitable customer relationships.  

 

We employ over 700 people in our offices in Beijing, Shanghai and Guangzhou, supporting organization 

clients from automotive, financial services, insurance, retail, telecommunications, IT, manufacturing, 

consumer products and trade sectors. Over 80% of the Fortune 500 companies operating in China are 

using different products and services of ours. 
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At the beginning of 2007, Experian, the leading global information services company, made a strategic 

investment in Sinotrust with both capital and know-how. The investment keeps on improving our service 

capabilities.   

 

Website: www.sinotrust.cn  

http://www.sinotrust.cn/

