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FCIB 
FCIB’s 3rd International Credit & 
Risk Management Conference 

in the Middle East 
BIIA will Present on the ‘State of 

Information in Emerging Markets’ with a 
Discussion in how to Eliminate the 

Information Deficit 

March 18 - 20, 2007, Dubai, UAE 
www.fcibglobal.net 

 

LATE BREAKING NEWS: 
EQUIFAX ACQUIRES TALX FOR US$ 1.4BN 
TALX Corporation (NASDAQ: TALX) is a provider of payroll-
related and human resources business process outsourcing 
services.  It is a high growth company with unique data sets and 
proprietary technology that offers secure information solutions 
to customers.  TALX 2006 revenues were 207 million.  Equifax 
will pay US$ 1.4bn in stock and cash, approximately 6.7 times 
revenue or 23 times EBITD.  The TALX acquisition is another 
example of content meeting workflow and the high premiums it 
generates.  The acquisition signals a new strategic direction for 
Equifax into new data sources and new markets. Source: 
www.equifax.com 

THE THIRD SME 
CREDIT BUREAU 

CONFERNCE 
Navigating Globalization: The 

Opportunities, Risks and 
Challenges 

The Singapore SME Credit Bureau is one 
of the most advanced business models for 

serving the needs of SMEs 

April 13th 2007 Singapore 

www.dnb.com.sg 

NEW CHIEF OPERATING OFFICER APPOINTED  
AT D&B 
Dun & Bradstreet promotes new COO and CFO and announces 
exec appointments to drive the implementation of its long-term 
strategy. These appointments are effective March 1.   Sara 
Mathew is promoted to President and COO. Sara joined D&B in 
August 2001 as CFO. Anastasios (Tasos) Konidaris is promoted 
to CFO. Konidaris joined D&B in March 2005 to lead the 
company’s global finance operations and began serving as 
Principal Accounting Officer in May 2005. Source: www.dnb.com 

 

American Business 
Media Conference 

Business Information: Capitalizing 
on new Business Information 

Revenue Streams 

April 25, 2007 New York City 
www.americanbusinessmedia.com 
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MEMBER NEWS: 
 
D&B ANNOUNCES EXECUTIVE APPOINTMENTS TO DRIVE IMPLEMENTATION 
OF STRATEGY 
D&B today announced executive appointments to drive the implementation of the Company's long-term strategy. 
These appointments are effective March 1. 

• Sara Mathew promoted to Company President and Chief Operating Officer  
• Anastasios Konidaris promoted to Chief Financial Officer  
• Jeffrey Hurwitz promoted to General Counsel  
• David Lewinter, formerly General Counsel, assumes role as Leader, Global Reengineering 

"The appointments we are announcing 
today provide further evidence of our ability 
to develop bench strength, a key 
component of our future success," CEO 
Steve Alesio stated.  "Sara, Jim, Tasos, Jeff 
and David have proven track records and 
their experience will drive consistency in our 
business and sustainability in our 
performance," Alesio added.  Source: D&B 
Press Release February 28th, 2007  
www.dnb.com 

D&B announced its results for the year 
of 2006:  Core and total year revenue 
was US$1.531 billion, up 6% (both before 
& after the effect of foreign exchange) 
over the previous year. 

Core Revenue for D&B International was 
US$ 367.1 million, up 3% (both before 
and after the effect of foreign exchange) from prior year.  Source: D&B News Release February 1st, 2007 

 
TATA MCGRAW-HILL AND D&B INDIA TO LAUNCH BOOK ON FINANCIAL RISK 
MANAGEMENT 
Tata McGraw-Hill Professional, India’s leading publishing company, and Dun & Bradstreet (D&B) India, a leading 
provider of global business information, knowledge and insight, today announced the launch of their first book on 
"Financial Risk Management" under the “D&B Finance Essentials Series”. The publication discusses the concepts 
of risk, its various sources and the need for risk management. The D&B publication is written primarily for Financial 
Risk Managers, CEOs, CFOs, and Business Managers and will prove equally beneficial for MBA, CFA and CA 
students as well. The book raises awareness on regulatory frameworks, best practices, legal issues, accounting 
issues, and tax issues relevant to risk management and discusses in detail the three pillars of Basel II.   Source: 
D&B India Press Release 

D&B 2006 Financial Results

44.9, 3%
88.7, 6%

412.2, 27%

985.5, 64%

D&B Risk Management
Solutions

D&B Sales & Marketing
Solutions

D&B E-Business Solutions

D&B Supply Management
Solutions

Product Line 2006 Revenue in US$ million 

Source: Company Reports

Total Revenues:    US$ 1.531 billion
Operating Income: US$ 427.9 million
Net Income: US$ 258.4 million
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INDUSTRY NEWS: 
 
XINHUA FINANCE AND CHINA FINANCE ONLINE RELEASE RESULTS 

Direct competitors, Xinhua Finance (TSE Mothers: 9399 and OTC: XHFNY) and China 
Finance Online (Nasdaq: JRJC), both released their annual financial results recently.  

Xinhua Finance recorded revenues of US$175 million and a net income of US$18.7 million in 
2006. That represents a 59% increase in revenues and an 82% increase in net income over 
the 2005 figures. In 2006, Xinhua Finance opened two new offices in Shenzhen and Hong 
Kong. The company also launched several new products including China Bullet Points, China 
Mainwire and Daily China News Briefings.  

Xinhua's much smaller competitor, China Finance Online, did not have an impressive year. 
China Finance Online posted a 5% decrease in revenues which fell to US$7.13 million in 
2006, down from US$7.48 million in 2005. Net income fell dramatically dropping from a 
US$4.62 million profit in 2005 to a loss of US$600,000 in 2006.  The company did record 
strong growth in sales of its new product, Value Engines, the subscription service generated 
revenues of US$6.42 million in 2006. Last year, China Finance Online completed two 
acquisitions, Stockstar.com and Shenzhen Genius.  Source: Xinhua Finance Press Release, February 
15, 2007; China Finance Online Press Release, February 27, 2007  
 

Xinhua Finance Media (TSE Mothers: 9399; OTC: XHFNY; Nasdaq: XFML) will issue 23.1 
million American Depositary Receipt (ADR) shares on March 9th at an estimated price of between 
US$12 and US$14 per share. The company will raise approximately US$300 million. According 
to Xinhua Finance, the proceeds will be used to repay debt, for strategic acquisitions and as 
general working capital.  

"Our content currently focuses on business and financial news as well as wealth management 
and affluent lifestyle programming," the company said. "We focus on this programming because 
we believe it attracts the highest income audience in China. This audience is highly sought after 
by our target advertisers." Source: Seeking Alpha, 4 March 2007 MarketWatch, 26 February 2007; Courtesy of 
BSG Hong Kong - www.bsgasia.com 

 
 

QUOTE OF THE MONTH 
 

B2B Credit Management is a Serious Game of   
“Who Controls the Cash”  

Ron K. Wells  -  BarrettWells Credit Research at the FCIB Conference (Rome 2007) 
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INDUSTRY NEWS: 
  
FIRST DATA ACQUIRES INTELLIGENT RESULTS VantageScoreSM

First Data said that it has completed its acquisition of Intelligent 
Results, a Washington-based customer data analytics and decision 
management software company. The acquisition is expected to 
provide First Data with the data analytics, predictive modelling and 
expertise needed to support product development and enhancement. It 
also expands its product offering in fraud, loyalty and customer 
contact.  

Intelligent Results enables companies in financial services, utilities, 
telecom, government, and retail to manage their business more 
dynamically with a new standard in customer analytics and decision 
management. The Intelligent Results PREDIGY(TM) software platform 
allows companies to better understand and predict customer behavior 
and then quickly plan and operationalize targeted strategies. This 
empowers companies to improve the customer experience, allocate 
resources more effectively, and increase profitability. Intelligent 
Results' approach, platform and applications result from 20 years' 
experience that began in the national labs. Source:  First Data Press 
Release;  www.firstdata.com www.intelligentresults.com  

EQUIFAX ACQUIRES TALX (NASDAQ: TALX) 
FOR $1.4 BILLION  -  6.7 X Revenues 
Equifax is acquiring a company with a unique database (40 million 
individuals – 140 million employment records), integration tools and 
processes, dependable outsourcing services for payroll and human 
resource functions.  TALX operates in a high-growth market. It had 
revenue growth of 30% in 2006, partly organic and partly through 
acquisitions.  The company has an excellent reputation with clients and 
a demonstrated commitment to safeguard and secure the data that it 
has entrusted to them.  Source: Equifax Press Release 

Paying a premium of 6.7 times revenues, or 23 times EBITD is a bold move.  
The reasons behind is probably the lacklustre performance of Equifax’s stock.  
Equifax and D&B are approximately equal in size in terms of revenue and 
income.  Equifax’s market cap is approximately US$4.64 billion, while D&B’s 
market cap is approximately 5.23 billion.  Its biggest rival is Experian, who is 
way ahead in terms of revenue growth and broadening its product and services 
scope, analytical capabilities and integration tools.   Equifax seems to have 
finally woken up testing its luck in new outsourcing markets with cross selling 
opportunities.   BIIA Comment

DEPARTMENT OF JUSTICE CLOSES 
INQUIRY ON VANTAGESCORESM 

Equifax, Experian and TransUnion can 
breathe a sigh of relief after the U.S. 
Department of Justice Antitrust Division 
has closed its inquiry concerning 
VantageScoreSM without action.  The 
Department of Justice issued an 
informal request for information 
following the March 2006 introduction 
of VantageScore. 

As reported in the BIIA NEWSLETTER 
Issue 10-06, FAIR ISAAC had filed an 
antitrust suit against the three 
consumer credit information 
companies.  Industry insiders felt that it 
was all sour grapes, because Fair 
Isaacs was left out of the tri-bureau 
initiative.  

VantageScore is the credit reporting 
industry’s first credit score developed 
jointly by the three national credit 
reporting companies to deliver 
consistent and objective credit scores 
across their respective data 
bases.  This innovative new approach 
to credit scoring simplifies the credit 
granting process for businesses and 
consumers alike by providing a 
consistent and objective score to the 
marketplace.  Through its ability to 
score more consumers than current 
credit scores, VantageScore will 
provide greater access to credit for 
underserved consumers.  

VantageScore Solutions LLC was set 
up, especially at the beginning of 2006 
to develop the tri-bureau generic credit 
scoring system.  Source: Experian Press 
Release 

 

http://www.intelligentresults.com/


 
 
 
 
 

 
BIIA NEWSLETTER ISSUE 03 - 07 

Copyright © BIIA 2007  - For Member Internal Use Only – To Request Permission to Publish Contact: ieijcb@attglobal.net

INDUSTRY NEWS: 
  
2006 INDUSTRY MEMBER RESULTS  -  A COMPARISON  -  
D&B, Equifax and Moody’s recently released their financial results for 2006, guidance for 2007 and discussed 
their respective strategies.    
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INDUSTRY ADVOCACY:  THE B2B DILEMMA 
WITH PSPUBLIC SECTOR INFORMATION (PSI) I 

  
REVIEW OF PSI ISSUES (Continuation BIIA MEMBERS SELECT PSI A KEY ISSUE 
from Issue 02-07 Page 8) 

PUBLIC SECTOR INFORMATION, MANDATORY D
REGULATORY FACTORS AND ACCESS 
INFORMATION are considered to be the most critical s

ISCLOSURE, 
TO BANK 

uccess factors 
n.  All of 
er. While 

decision makers demand uniform decision support and information 

best demonstrated PSI and disclosure practices to be 

conomic growth, but not the whole answer to 

for providing accurate, reliable and timely credit informatio
these factors are outside the control of an information suppli

services across the globe, credit information service levels are still 
asymmetric due to a fragmented information industry, under-
developed public sector information, lack of access to bank 
information and negative attitudes towards mandatory and voluntary 
disclosure.  

In its first Annual General Meeting in October 2006, BIIA members 
discussed a number of key issues impacting the industry.  PSI was 
deemed to be such a key issue, as evidenced by the World Bank 
Survey on Commercial Credit Information, and a worthwhile initiative 
to be pursued on a broad front.   It was recommended to commission 
a study on 
taken to government institutions in countries with the greatest need 
for remedies.  

In addition to the World Bank initiative, BIIA has taken the case to 
UNCTAD, Geneva,  where it was debated in an expert forum: “The 
Impact of ICTs on Business Sectors” and presented on the subject of 
“Trade Finance: The Case of e-Credit Information”.  UNCTAD issued 
a protocol stating that in the case of e-credit information, ICT are 
enablers of e
development problems.  Issues pertaining to public policy (such as 
the existence of, and the accessibility to reliable public records or the 
aspects of the regulatory regime like bank secrecy), cultural attitudes 
towards credit information among borrowers and the general public, 
or the existence of standards were at least as important factors of 
success for efficient trade finance as technology.  Having said this, 
bridging the digital divide in this public sector would greatly help to 
achieve lower levels of imperfect information and hence reduce the 
number of imperfect decisions. 

BIIA continues to engage credit managers (at FCIB Conferences) in a 
debate to reach a consensus about a concerted effort to create 
awareness about this issue and to prompt local governments into 
action.  BIIA Commentary 

Background: In 2006 BIIA members assisted 
the World Bank with a survey about the 
effectiveness of business credit information. 
One segment of the survey dealt with the 
effectiveness and relationship of the public 
sector information. Information companies 
were asked about the quality of public sector 
information and the relationship between 
public institutions and private sector 
information.  
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Survey Results: Availability and 
Effectiveness of Registers:   

The majority of respondents indicated that 
corporate registers existed and were 
accessible, however only 65% of the 
respondent stated that corporate registers 
were computerized.  Only 70% of 
respondents stated that they had access to 
court documents (Bankruptcies, Suits, Liens, 
Judgments), and less than 50% stated that 
court records were computerized.  In regard 
to Collateral Registers (filings of secured 
interest on movable and immovable capital 
items) were only available to 30% of the 
respondents. www.biia.com: restricted 
member services section - menu item 
‘member news’: World Bank Survey 

DEFICIENCIES IN PUBLIC SECTOR 
INFORMATION (PSI)

50

75

100

October 2006
www.biia.com  - All Rights Reserved 2006 - Business Information Industry Association 

Asia Pacific - Middle East Limited - 16BIIA

0

25

Corporate
Registers

Court Collateral

Paper Format Electronic Format

%
 o

f R
es

po

Source: World Bank Survey on Business Credit Information and PSI

nd
en

ts

http://www.biia.com/


 
 
 
 
 

 
BIIA NEWSLETTER ISSUE 03 - 07 

Copyright © BIIA 2007  - For Member Internal Use Only – To Request Permission to Publish Contact: ieijcb@attglobal.net 
The content of this newsletter does not necessarily reflect the opinion of BIIA and it’s members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty any 
kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact ieijcb@attglobal.net   
  

 
 

7 
 
 

FROM THE USER CORNER: INTRODUCTION TO SMERA 
 

China’s first licensed microfinance bank, Huimin Village Bank, has 
ness just opened for business, even though it does not have a busi

model yet, insiders say. 

Three Taiwanese convenience store chains: FamilyMart, President 
Chain Store and Hi-Life, have separately teamed up with local banks 
such as Taishin, Chinatrust and Cathay United Bank to issue to their 
customers smart cards and contactless credit cards. 

Britain’s Lloyds is closing down its call centres in India. 
Over 400,000 of the bank’s customers signed a petition 
against having their financial arrangements handled 
abroad, the Lloyds TSB Group Union says. This is 
expected to have important implications for other 
European banks and Indian outsourcing firms 

Source: The Asian Banker 2007-03-05 

ICICI Bank, India’s second largest bank, has announced that it is to 
implement customer level behavioural scoring from Exper

®
ian-Scorex, 

the decision analytics business of Experian .  By adopting a customer 
e an holistic view of each level approach, the bank will be able to tak

individual customer across all the accounts that they operate. This 
solution will enable the bank to deploy even more effective strategies 
across the customer lifecycle, helping it to manage risk whilst at the 
same time further enhancing its delivery of customer service and 
customer satisfaction.  Source:  Experian Press Release 

COFACE JAPAN IS TO LAUNCH ITS FACTORING SERVICE 
OFFERING THROUGH COFACE JAPAN FINANCE CO., LTD. 
Japan is the seventh country in which Coface is launching its factoring 
offer, and the first in Asia. This launch represents part of an ambitious 

d, with the 
e the 

twork in factoring.  The Japanese domestic 

 

 

factoring roll-out program in Asia and the rest of the worl
objective of offering factoring in 30 countries by 2008 – to becom
leading international ne
factoring market is worth 11.52 trillion yen (76,340 million euros) and 
the international market 132 billion yen (880 million euros) and stands
as the biggest factoring market in Asia.  With this new offer, Coface’s 
Japanese customers will have access to a complete range of credit 
management services both in Japan and abroad : information on their
business partners, credit insurance on their receivables, and now 
financing of these trade receivables through factoring. Coface will be 
the only player in Japan able to offer all 3 lines: information, credit 
insurance and factoring.  Source:  Coface  www.coface.com 

SMERA – SME RATING AGENCY OF 
INDIA 

With the objective of creating an 
enabling environment to enhance the 
flow of credit to the SME sector and as 
a sequel to the policy pronouncement 
of Government of India, SIDBI, Dun & 
Bradstreet, Credit Information Bureau 
(India) Limited (CIBIL), and leading 
banks of India in both public and 
private sector as well as certain foreign 
banks joined hands to set up SME 
Rating Agency of India Ltd. [SMERA]. 
SMERA started operations September 
05, 2005.  It is India’s first and only 
rating agency that focuses primarily on 
the Indian SME segment. SMERA’s 
primary objective is to provide ratings 
that are comprehensive, transparent 
and reliable. This would facilitate 
greater and easier flow of credit from 
the banking sector to SMEs. SMERA’s 
rating helps the SMEs in getting credit 
from the banking sector at favorable 
terms, but also assists them in trade 
and commerce, both domestic and 
international.  

Since its inception SMERA so far has 
completed rating of around 400 SME 
units. In addition SMERA has entered 
into MOUs with 16 banks to rate their 
SME clients. The ratings offered by 
SMERA has been getting wider 
acceptance and so far 12 banks have 
already issued circulars to pass on 
softer interest rates to SMEs 
appropriately rated by SMERA. 
SMERA has also been accredited by 
NSIC as an eligible institution for 
routing subsidy to SSI units opting for 
ratings.  Source: D&B India 
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Blackfriars projects marketing expenditures in 
the US for 2006 to be US$615billion, a decline 
of 37% from US$ 977 billion in 2006.  While 
total ad spending is down in 2006, marketers 
are allocating a bigger piece of their marketing 
budget to advertising (36% versus 23% in 
2005).  Spending on direct mail and tele-
marketing will total US$ 74.4billion (about 
12% of marketing budgets).  Marketers are 
expected to spend US$35.70billion on Web 
site development and Internet media and 
US16.70billion on e-mail.  In total, marketers 
will spend US$90.4billion on online 
marketing activities, about 16% of total 
budgets.  The Blackfriars report is based on 
online surveys of 317 business executives, 
including 128 b2b marketers between August 
3rd and September 19th 2006.     

DRAMATIC SHIFT IN 
MARKETING SPENDING AS 
PEOPLE MOVE TO

29%30%

35%

 ONLINE 

In regard to direct marketing, the U.S. based Direct Marketing Association 
claims that direct marketing will grow in terms of expenditures, sales, ROI and
employment throuchout 2007 and helps to insulate U.S. economy from a
downturn.  However an economist says its claims were overstated.   

 
 

Citing economic slowdown, a slump in tech 
spending, higher oil prices and other factors 
has prompted Merrill Lynch to lower its growth 
forecast on advertising spending.   Merrill 
Lynch changed its global ad forecast growth 
projections from 4.9% to 4.3% for 2006 and 
4.1% to 3.5% for 2007.   For the U.S., Merrill 
Lynch lowered its forecast from 5.1% to 4.7% 
for 2006 and from 3.5% to 2.8% for 2007.  
Growth projections for newspaper ads were 
lowered from 1.2% to flat growth in 2006 and 
from 1.1% to a 1.5% decline in 2007.  
Magazine ad forecast remained same for 
2006 (2.3%), but lowered the forecast for 
2007 from 2% to 1.0%.    Not surprisingly 
online ad spending growth is up.  Merrill Lynch 
raised it growth forecast for 2006 to 29.4% (up 
from 29.1%) and from 21.9% (up from 21.6%) 
for 2007.  Source: btobonline.com 
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A rtesSIAN B2B MEDIA NEWS [Provided Cou y of BSG Hong Kong - www.bsgasia.com] 
 
REGULATORY UPDATE: 
CHINA TAKES NEW STEPS TO PROTECT IP DURING EXHIBITIONS  
The Chinese government has announced that it has approved the Intellectual Property Rights (IPR) 

he International Association of Exhibitions and Events regulations, which were drafted by t (IAEE). The 
tellectual property during exhibitions.  "Like many things about China 

e after 
 

regulations are designed to protect in
these days, the government's embrace of Intellectual Property Rights at exhibitions came as a surpris
years of inaction," notes IAEE President Steven Hacker. "China now has as much, if not more, at stake as
other industrialized nations and the government now understands that the piracy of intellectual property 
rights threatens its own economy. New anti-piracy regulations require show organizers to report all cases of 
IPR abuse at their events or risk facing severe fines and penalties," he added. 

The measures have been approved by China's Ministry of Commerce, State Administration for 
Industry and Commerce, National Copyright Administration and State Intellectual Property Office. 
The regulations take effect in China on 1 March 2007. The IPR regulations are available for download in 
English at www.iaee.com/downloadable/chinaiprregs.pdf.  

The IAEE has been working closely with the China Council for the Promotion of International Trade (CCPIT) 
in China. They co-organized the annual China Expo Forum for International Cooperation together with UFI 
and the Society of Independent Show Organizers. The two parties signed a Strategic Alliance Agreement 
on Exhibition Cooperation and Exchanges in May 2006 to encourage participation in exhibitions and 
promote event activity in China and US.  Source: JAEE Press Release 

ELSEVIER ANNOUNCES PARTNERSHIP WITH ChinaMedCom 
Elsevier announced a partnership with ChinaMedCom to deliver its evidence-based medical information directly to 
Chinese hospitals.  The partnership puts Elsevier's FirstCONSULT service into electronic health records for 
hospitals in China. The deal is reported to be the first of its kind between a U.S. publisher and a Chinese healthcare 
information technology company.   Source:  Press Release 

D&B INDIA AND SMERA TO LAUNCH PUBLICATION ON “EMERGING 
PHARMACEUTICAL SMEs OF INDIA” 
D&B India in association with the SME Rating Agency of India Ltd. (SMERA) has announced the launch of its 

into India’s Pharmaceutical SME segment and will provide 
s.   

gment profiles 271 Indian Pharmaceutical SMEs across 

publication: “Emerging Pharmaceutical SMEs of India.”   It is part of the “Emerging SMEs of India” publication 
series. The publication, which is the fourth in a series of publications dedicated to Small and Medium Enterprises 
(SMEs) in India, promises to be the world’s window 
SMEs with a global platform to showcase their strength

Emerging Pharmaceutical SMEs of India attempts to provide a platform to the pharmaceutical SMEs, so as to 
facilitate their interface with potential global partners and buyers to tap ever increasing export opportunities by 
leveraging high quality Indian technical expertise. The publication has profiled 271 companies with a turnover of 
less than Rs 1,000 mn.  The publication covers SMEs based in 10 pharmaceutical clusters. The publication, the 
fourth in a series of publications dedicated to the SME se
India.  Source: D&B India Press Release
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A [Provided Courtesy of BSG Hong Kong - www.bsgasia.com]SIAN B2B MEDIA NEWS  
 
BAIDU REPORTS A 534% RISE IN FORTH QUARTER INCOME 
Baidu posted 2006 revenues of US$107.4 million, which is an increase of 162.5% from last year.  Net income was 
US$ 38.7 million in 2006 – an impressive increase of 534%.  The company’s online advertisin
to account for the vast majority of its business (US$ 106.2 million).  According to Bai

g revenues continue 
du’s CFO, the company’s 

et search users, we also provide an effective 

Japanese language search technology is developing according to plans and Baidu will continue to invest in 
technology, network capacity and physical infrastructure in 2007.  There are unconfirmed reports that Baidu will 
launch book search services after Chinese New Year.  The service will reportedly be in cooperation with several 
university libraries, the library of the Chinese Academy of Science and other periodical search engines.  Source 
Baidu Press Release, February 14, 2007 DoNews, February 13, 2007   

Baidu is the leading Chinese language search engine. Baidu's mission is to provide the best way for people to find 
information online, including Chinese language web pages, news, images and multimedia files though links 
provided on our website. In addition to serving individual Intern
platform for businesses to reach potential customers online. Our online marketing services include auction-based 
P4P and tailored solutions. We believe we were the first auction-based P4P service provider in China. Baidu 
focuses on what it knows best - Chinese language search. 

KOREAN ONLINE ADVERTISING REVENUES REACH US$ 1 BILLION 
KOREA OVERTURE, a keyword advertising company, has forecasted that internet advertising revenues in 
South Korea will hit US$ 1.04 billion in 2007, a 15.2% increase over the 2006 figure.  This growth is, in part, the 

a.  The keyword result of more advertising Dollars being shifted online by the top 1,000 companies in South Kore
advertising sales are expected to increase by 21.5% to US$ 645 million, which represents over 60% of the total 
online advertising market in South Korea.  

With 35 million Internet users, South Korea rank the fourth largest online audience in the work after the US, UK and 
Japan.  Source: FIPP, February 21, 2007 

SUN BUSINESS RAISES NEW FUNDS AND ANNOUNCES ACQUISITIONS 
In a continuing and lengthy series of financial announcements, Sun Business Network (SBN) has 
announced that it plans to issue convertible notes to two separate companies in order to secure a total of 

ent US$16 million. SBN will issue US$13 million in unsecured notes to Value Capital Asset Managem
Limited. With shareholder approval, the notes can be converted into shares of SBN. SBN is also issuing 
notes worth US$3 million to Cornell Capital Partners Offshore. The notes can be repaid in cash or in 
exchange for New Sun Media shares. The funds will be used for strategic acquisitions according to SBN.  

As part of the same announcement, SBN stated that it has purchased 100% of Maestro Mind International 
and 5% of PT Monstermob Indonesia. Under the terms of the agreement, Maestro Mind is valued at 
approximately US$5.9 million.   Source: Sun Business Network Press Releases, February 16, 2007  
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