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Important Trade Credit Managers  
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JW Marriott Hotel     

Hong Kong 

BIIA WELCOMES TWO NEW MEMBERS 

BIIA

SPONSORS & SUPPORTERS 

As of January 1st 2008 Breakingviews.com and Fair Isaac 
have joined BIIA as Associate Members. 

Breakingviews is the world’s leading source of online 
financial comment. Three times every working day we publish 
indispensable views and insight, on all the stories that matter, 
to the financial community in Europe, the US and Asia. From 
market events to deal analysis, our award-winning journalists 
consistently set the agenda. 

Fair Isaac combines trusted advice, world class analytics 
and innovative credit scoring applications.  It was founded in 
1956 on the premise that data, used intelligently, can improve 
business decisions. Today, the company’s solutions, software 
and consulting services power more than 180 billion smarter 
business decisions each year for companies worldwide. 

 
 

Asia Pacific 

Australasia 
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INVITATION TO MEMBERSHIP MEETING 
 
AGENDA   -   Meeting Commences at 3:00 pm and will Adjourn at 5:30 pm 
Report on Association Governance and Finances - Presented by Joachim C. Bartels, Managing Director 

• BIIA as a Networking Platform - over 200 information executives and professionals receive the BIIA 
newsletter and have access to the password restricted BIIA Website 

• Industry Network: BIIA is affiliated with 10 industry associations and has established a network of over 30 
associations, institutions and information sources.  BIIA is a regular participant in the Global Consumer 
Credit Reporting Conferences, ACCIS and FEBIS meetings  

• www.biia.com as a Reference Site – it currently contains over 130 entries of industry specific documents 
and presentations.  www.biia.com Traffic –  has now reached 2,100 visits per months with over 6,000 
pages per months viewed and 25,000 hits per month 

• Industry Advocacy – in accordance with the priorities set at the last membership meeting in Cape Town, 
BIIA has taken up the subject of ineffective Public Sector Information (PSI) infrastructures with UNCTAD, 
IFC, ICISA and FEBIS.  Privacy: The European Commission is taking on the role of a global regulator.  New 
regulation on privacy is eventually likely to impact Asian information providers.  Therefore BIIA must get 
involved 

• Information Exchange – the participants of the 1st BIIA Forum identified the need to pool negative and 
positive cross border trade information as a means to overcome lack of reliable information from the PSI 
sector.  Independent of the above, ICISA members (credit insurance) have taken up this issue internally to 
create such a data pool.  FEBIS and BIIA have approached ICISA to evaluate an industry wide participation.  
BIIA has sent its recommendations to ICISA 

The State of Information (Trends – Current Developments)  - Presented by David Worlock Chairman of BIIA 

• Convergence of consumer and commercial 
information 

• Economic importance of SME sector  
• Diversification into niches and new services  
• Partnerships 
• Geographic expansion and impact on local 

competition 
• Integration of content into workflow  
• Provision of technology platforms 

• Delivery of content to mobile platforms 
• Importance of compliance toolsets      
• Extension of service offerings along the 

value chain 
• Importance of search engines 
• Acquisitions tend to be of technology rather 

than information nature 
• Emergence of the User Community and User 

Generated Data 

Opportunity or Risk:   
• Discussion on Convergence of b2b Media and b2b Information - Presented by David Worlock Chairman of BIIA 
• Dr. Hans Belcsak will interject the potential of using country risk information in cross border reporting 

Discussion on BIIA Strategy – Directors and Members 

Venue:  Dun & Bradstreet (HK) Ltd.   18/F Caroline Centre,  Lee Gardens Two,  28 Yun Ping Road,  Causeway Bay               
To register call Cara Chan at +852 2516 1287 or Email: chanca@dnb.com 

BIIA expresses its gratitude to D&B Hong Kong for providing its Training Facility for this event! 
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MEMBER NEWS 
 
MEET OUR ASSOCIATE MEMBER BREAKINGVIEWS CHRISTOPHE FAVRE JOINS 

BREAKINGVIEWS.COM 
Breakingviews.com is the world’s leading source of online 
financial comment. Three times every working day it publishes 
indispensable views and insight, on all the stories that matter, to 
the financial community in Europe, the US and Asia. From market 
events to deal analysis, its award-winning journalists consistently 
set the agenda.  Published direct to the inboxes and Blackberries 
of the world’s financial elite, Breakingviews is read daily by 
investment banks, institutional investors, hedge fund managers, 
corporations, law firms and media companies.  Syndicated 
columns in the Wall Street Journal and papers in Europe and Asia 
give a glimpse of Breakingviews to a global readership of more 
than four million.  

Breakingviews regularly anticipates market and stock movements. 
Our writers always make a call.  Breakingviews doesn’t tell its 
subscribers what’s happening; instead it explains why, providing 
genuine insight and provoking fresh ideas.  Breakingviews reacts 
to stories as they develop. It provides a considered view in near 
real-time – faster than mainstream media. Breakingviews writers 
are free to take their own line. Often contrarian, its writers have 
license to be sharp and provocative – where the view demands it. 
Breakingviews stories are sent to subscribers’ inbox and directly to 
their Blackberries.  

In 1999 Hugo Dixon, former editor of the Financial Times’ Lex 
column, set up Breakingviews.com as Europe’s first online 
commentary service with FT colleague Jonathan Ford. 

Source: Company website 

Christophe Favre, formally with BIIA 
member D&B has joined 
Breakingviews.com as Executive Vice 
President to lead its European and 
Asian sales and marketing efforts. 

Favre is a seasoned information 
content veteran who has spent 20 
years at Dun & Bradstreet 
International, the world’s leading 
source of commercial information and 
insight on businesses. At D&B 
Christophe held a number of 
European and International senior 
management roles including VP 
Europe Marketing and Product 
Solutions and VP International Global 
and Strategic Customers.  He was a 
member of D&B European 
Management Committees.   

Christophe holds an MBA in 
international management from the 
University of San Francisco. 

TRAVEL AND LEISURE INDUSTRY TAXONOMY LAUNCHED BY WAND 
WAND, Inc. has announced the availability for the licensing of a new taxonomy specifically designed for 
organizing travel and leisure content on the web.  This travel and leisure taxonomy is comprised of six facets: 
destinations, activities, lifestyles, accommodations, transportation, and travel services.  Travel content, reviews, 
tours, video, and more can be organized by location, activity, and lifestyle (i.e.; gay and lesbian, seniors, family, 
singles, etc.) within the travel taxonomy hierarchy.  Travel services, transportation, and accommodations can be 
profiled as well to cover every facet of the travel industry.   The taxonomy is translated into 12 languages so data 
can be searched internationally by all travelers.   

Ross Leher, WAND’s CEO said that “While there are a large number of websites to find flights and hotels, there 
is no easy way on the internet to navigate through all of the other travel activities and services that somebody 
might be looking for. The WAND Travel and Leisure taxonomy now makes it possible to easily search through 
any travel content in a well structured interface.”  Leher further commented that the WAND Travel and Leisure 
taxonomy is a natural extension of the expertise that WAND has built from developing its industry best product 
and service taxonomy.   Source: Wand Press Release 
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MEMBER NEWS 
 
MEET OUR ASSOCIATE MEMBER FAIR ISAAC 

Fair Isaac Corporation (NYSE:FIC) combines trusted advice, world-class analytics and innovative applications 
to help businesses make smarter decisions.  Fair Isaac's solutions and technologies for Enterprise Decision 
Management turn strategy into action and elevate business performance by giving organizations the power to 
automate more decisions, improve the quality of their decisions, and connect decisions across their business. 
Clients in 80 countries work with Fair Isaac to increase customer loyalty and profitability, cut fraud losses, manage 
credit risk, meet regulatory and competitive demands, and rapidly build market share.  

Fair Isaac was founded in 1956 on the premise that data, used intelligently, can improve business decisions. 
Today, the company’s solutions, software and consulting services power more than 180 billion smarter business 
decisions each year for companies worldwide. 

Most leading banks and credit card issuers rely on Fair Isaac solutions, as do insurers, retailers, 
telecommunications providers, healthcare organizations and government agencies. Through the www.myfico.com 
Web site, consumers use the company’s FICO® scores, the standard measure of credit risk, to manage their 
financial health.  

Fair Isaac creates analytic solutions that automate and improve decision strategies. These solutions include 
analytics such as predictive models and strategy optimization that guide decision strategies; data management 
and data analysis services that bring complete customer information to every decision; and decision management 
systems that implement decision strategies in a real-time environment for faster, more consistent and more 
accurate decisions. Fair Isaac also provides tools and services that help businesses develop and deploy their own 
systems for enterprise decision management. 

Fair Isaac works with more than 5,000 businesses worldwide, and its technology serves thousands more through 
partnerships.  Fair Isaac serves global markets through offices in 10 countries.  Its clients include nine of the top 
10 companies in the Fortune 500.  Ninety-nine per cent  of the top 100 US banks and half of the top 50 banks in 
the world, nine of the top ten UK banks.  More than 400 personal and commercial lines insurers in North America 
and Europe, including 9 of the top 10 US personal lines insurers; 200+ retailers and general merchandisers; 100+ 
telecommunications providers worldwide, including 8 of the top 10 US wireline telecom carriers and nine of the 
top ten US wireless providers and 100+ government and public agencies. 

Source: Company Website 

CREDIT REFORM SME PORTAL ‘FirmenWissen’ RUNS UP 5 MILLION PAGE 
IMPRESSIONS PER MONTH 

The German SME PORTAL „FirmenWissen“ (SME Portal Company Insights) owned by BIIA member 
Creditreform has reached 5 million page impressions per month (October 2007).  It is now the largest German 
language online business information provider having beaten GBI-Genios who was left behind with 1 million page 
impressions (September 2007). 

Creditreform project manager Michael Arnold commented: „The integration of Yellow-Pages functionallity, 
providing basic company information free of charge and linking it with value added fee based business 
information seems to appeal to users of the SME portal.“ 

Source:  BIIA Partner PASSWORD 
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MEMBER NEWS 
 
D&B UPDATES GUIDANCE FOR 2008 
ANNOUNCES THREE KEY INITIATIVES AND 
EXECUTIVE APPOINTMENTS 

D&B ANNOUNCES SARA 
MATHEW,  ELECTED TO 
BOARD OF DIRECTORS OF 
D&B 

D&B (NYSE: DNB), updated its financial guidance for 2008, which 
calls for continued growth in the year ahead. In addition, the 
Company announced three initiatives to drive long-term total 
shareholder return. 

"D&B continues to take action to drive higher levels of growth and 
total shareholder return, in accordance with our business strategy," 
said Steve Alesio, D&B's Chairman and CEO. "We are pleased with 
our AllBusiness.com acquisition, which will help us scale our existing 
Internet business while expanding our ability to meet the needs of 
professionals doing business on the Web." 

"In addition, we feel good about the underlying strength of our 
business and our strong free cash flow outlook, which is allowing us 
to continue to return a significant amount of cash to our 
shareholders." 

D&B provided updated financial guidance for 2008, which 
includes the acquisition of AllBusiness.com: 

D&B has increased its guidance for core revenue growth to 8% to 
10%, before the effect of foreign exchange.  This compares with 
D&B’s previous 2008 core revenue guidance of 7% to 9% growth.  
The company continues to expect organic revenue growth of 6% to 
8%. 

D&B reaffirmed its guidance for operating income growth of 8% to 
10%, before non-core gains and charges. 

D&B expects continued strong free cash flow, with guidance range of 
US$ 337 million to US$ 352 million, excluding the impact of legacy 
tax matters. 

D&B also announced three initiatives: 

• Acquisition of AllBusiness.com for approximately $55 
million (commentary next page) 

• New Two-Year, $400 Million Share Repurchase Program: 
repurchase program to be completed by January 2008. 

• Cash Dividend Increased 

Source: D&B Press Release 

D&B announced that Sara Mathew, 
the Company's President and Chief 
Operating Officer, has been elected 
to the board of directors of D&B 
effective January 1, 2008. 

"Sara has been a partner in driving 
the transformation of D&B over the 
past 6 years," said Steve Alesio, 
Chairman and CEO of D&B. "She has 
been instrumental in leading D&B to 
consistently deliver on our strong 
financial commitments to 
shareholders and integral in driving 
our early progress against our 
strategic growth plan," Alesio 
continued. "Sara's strategic thought 
leadership and results focus drives 
the Board's confidence in her ability 
to contribute more broadly to D&B's 
long-term success." 

Sara joined D&B in August 2001 as 
Chief Financial Officer and as a 
member of the Company's Global 
Leadership team. Since then, Sara 
has assumed additional executive 
assignments, while retaining her CFO 
role. In January 2006, she added 
responsibility as President - 
International. In September 2006, she 
then became President - U.S. In 
February 2007, Sara was promoted 
to the Company's President and 
Chief Operating Officer, relinquishing 
her role as CFO. Prior to joining D&B, 
Sara had an 18-year career with 
Procter & Gamble, where she served 
in a number of executive positions in 
finance and general management, 
both domestically and overseas. 

Source: D&B Press Release 
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MEMBER NEWS 
 
D&B ACQUIRES AllBusiness.com OUTSELL COMMENTS ON 

ALLBUSINESS.COM 
AllBusiness is an online media and e-commerce company that 
leverages its proprietary publishing platform and a broad range of 
content to help users run their small businesses. The AllBusiness 
acquisition directly supports D&B's strategic stake of growing its 
Internet business. AllBusiness will enhance D&B's Internet 
capabilities while expanding its advertising-based revenue stream. In 
addition, the acquisition will provide a significant opportunity to 
market D&B's product offerings and quality business information to 
new and existing customers. 

AllBusiness generates high-quality traffic by publishing rich content 
on the Web and leverages its expertise in search engine optimization 
to generate higher listings of its content on each search inquiry. The 
company has an existing base of more than 2 million unique monthly 
visitors, and it monetizes its traffic through online display advertising 
by national advertisers. The AllBusiness acquisition also provides a 
platform to generate cross-selling opportunities for D&B products 
aimed at small business professionals, which is the key online market 
that D&B serves today. 

Given the timing of this acquisition, AllBusiness will have no impact 
on D&B's 2007 financial guidance. AllBusiness is expected to 
generate approximately $10 million of incremental revenue for D&B in 
2008. D&B will leverage its financially flexible business model to 
absorb the approximately $0.06 of dilution associated with the 
acquisition in 2008 without impacting its previously announced 2008 
operating income or EPS outlook. The Company expects AllBusiness 
to be accretive to earnings in 2009. 

Source: D&B Press Release 

This is the second D&B small 
business (SMB) acquisition this year, 
following the acquisition of First 
Research for $22.5 million in March. 
Both are part of D&B’s continued 
move to beef up its share of SME 
customers and revenue, when it has 
historically had a mostly larger 
company customer base.  It also 
adds a source of fast-growing online 
advertising-based revenue that helps 
diversify its predominant subscription 
revenue base. The acquisition will 
provide a significant opportunity 
for D&B to market Hoover’s and 
other D&B credit and marketing 
service to the SMEs it reaches with 
AllBusiness. 

This combination is a very smart 
move for D&B, injecting a flood of 
new online traffic, new advertisers, 
leading-edge content management 
and dynamic content creation skills to 
Hoover’s. It also brings one of the 
most successful online businesses 
reaching a large, broad swath of 
SMEs into D&B.  

Source: Outsell Inc. 

EXECUTIVE APPOINTMENTS AT D&B 

D&B announced the appointment of key executives to drive growth: 
• Jim Burke is promoted to President – US Customer Segments.   
• Charles Gottdiener is promoted to President – Global Solutions.   
• Byron Vielehr current Chief Information Officer, will assume additional responsibility for 

leading D&B’s data strategy and operations. 
The company also announced that Jim Howland, currently President – D&B International has a made 
a personal decision to leave D&B in 2008 after a period of transition.  
Source: D&B Press Release 
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INDUSTRY NEWS 
 
EQUIFAX CONFIRMS GUIDANCE FOR 2007 RESULTS 

Equifax Inc. (NYSE: EFX) announced on January 14th, 2008 that it expects to report 2007 revenue growth and 
adjusted earnings per share (EPS) consistent with the company’s most recent management guidance issued on 
October 22, 2007. Equifax estimates full year revenue growth will be approximately 19 percent compared to the 
prior year and adjusted EPS to be in the range of $2.29 to $2.31, excluding the benefit of a lower than anticipated 
fourth quarter tax rate. These expectations are based on a preliminary review of the company’s unaudited full 
year and fourth quarter 2007 results which are scheduled to be reported on February 4, 2008, and are subject to 
adjustments arising in the normal course of completing the fourth quarter and year end financial close process. 

“Based on our preliminary analysis of Equifax’s performance for 2007, I am pleased to report that Equifax 
expects to deliver solid revenue and adjusted EPS growth,” said Richard F. Smith, Equifax Chairman and 
CEO. “Strong contributions from many businesses helped offset challenges that have resulted from 
softness in U.S. consumer credit markets.” 

Equifax’s preliminary results were aided by contributions from: 

• Equifax International: Equifax businesses in Europe, Canada (consumer) and Latin America 
continued to perform well, collectively delivering double-digit local currency revenue growth in the 
fourth quarter of 2007 and high single-digit local currency revenue growth for the full year, while 
maintaining solid operating margins. 

• North America Personal Solutions: Equifax’s direct-to-consumer business grew revenue in 
excess of 20 percent for the fourth quarter and full year 2007, driven by solid execution of its 
strategic transformation. Personal Solutions added 420,000 new customers to its credit monitoring 
products in 2007, representing a 41 percent increase from 2006. 

• North America Commercial Solutions: North America Commercial Solutions added strong 
double-digit growth in revenue for the fourth quarter of 2007. In 2007, U.S. commercial transaction 
volume grew 33 percent to 4.7 million transactions. More than 85 percent of those transactions also 
included an Equifax Commercial Risk Score. 

• TALX: TALX grew at a double-digit rate in the fourth quarter of 2007 as compared to its results in 
the same quarter a year ago. The Work Number added more than 7 million new records in the 
fourth quarter of 2007, bringing the total number of new records in 2007 to more than 23 million. 

The strength in these businesses drove solid growth for the total company despite the U.S. Consumer Information 
Solutions business reporting a modest decline in revenue in the fourth quarter of 2007, and full year 2007 revenue 
which was essentially flat compared to the prior year. 

Equifax is scheduled to report financial results for the three and twelve months ended December 31, 2007 in a 
press release to be issued after the market close on Monday, February 4. Equifax also will announce its guidance 
for 2008 at that time.  Equifax will sponsor a live webcast of its quarterly earnings conference call beginning at 
8:30 a.m. EST on Tuesday, February 5, 2008. To access the broadcast, go to the Investor Center on the Equifax 
home page at www.equifax.com and click on the webcast link at least 15 minutes prior to the start time. A replay 
will be available after the conclusion of the live webcast. 

Source:  Equifax Press Release 

BIIA Commentary:  Diversification ‘saved the year’  for Equifax to shelter it from the negative effects of the credit crunch in 
the consumer related mortgage information business 
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INDUSTRY NEWS 
 
EXPERIAN’S SMALL BUSINESS CREDIT SHARESM EXPERIAN’S MULTI-

BUSINESS OWNER LINKSM 
“Members (clients) enjoy deeper content and unprecedented 36-
month historical trending” 

Experian®, announced in December 2007 that its Small Business 
Credit ShareSM offers members exclusive access to expanded 
information, delivering more control over small-business risk. The 
program provides detailed account information, including industry 
firsts such as co-debtor information and extended 36-month payment 
history and credit utilization trending, to help improve portfolio 
management, maximize profitability and control costs. 

Small Business Credit Share is a cooperative database that enables 
clients across multiple industries to contribute commercial 
information. In exchange, members receive exclusive access to 
unique account data from financial and non-financial trade 
contributors. The program leverages BizSourceSM and 
TrueSearchSM, Experian’s enhanced commercial database 
infrastructure and advanced search and match technology, provide 
members with new data elements, helping them make better, more 
insightful decisions.  

“Small Business Credit Share unlocks the full power of the BizSource 
architecture, enabling us to provide members with a granular level of 
information and financial metrics that are unique in the industry,” said 
Marc Kirshbaum, President, Experian’s Business Information 
Solutions group.  

Members of the program have access to easy-to-read reports 
containing detailed information: Business Inquiries, payment 
performance, public record data and ‘firmographic’ data. 

Small Business Credit Share also provides new risk assessment 
tools, such as co-debtor information from Uniform Commercial Code 
(UCC) filings that enable members to identify affiliates of the 
business and 36-month historical views of payment performance, 
total credit utilization, financial credit utilization and revolving credit 
utilization.   Source: Experian Press Release 

New linking process provides the 
complete picture of small 
businesses 

In October 2007 Experian introduced 
Multibusiness Owner Link which is 
designed to identify small business 
owners who have more than one 
separate business entity, this unique 
tool provides marketers with 
information and insight that has not 
been available until now. Marketers 
can better understand their small 
business customers and present their 
products and services more 
effectively.   

Traditional data products link a 
business to its owner. Multibusiness 
Owner Link takes that information 
one step further and shows other 
businesses owned by that same 
person. This enables marketers to 
narrow their approach and market to 
the owner, not the individual 
businesses, thus avoiding 
redundancies and improving return 
on the marketing investment.   

Multibusiness Owner Link utilizes the 
data from Experian’s business and 
consumer databases, identifying 
small and micro business 
professionals who: Own multiple 
unrelated businesses in different 
locations; or conduct multiple 
businesses out of a single location.  

Source:  Experian Press Release 

EXPERIAN ANNOUNCES CONTRACTORCHECKSM 
Experian®, a global information services company, launched ContractorCheckSM, a new online resource that 
helps consumers take the guesswork out of choosing a contractor.  With easy-to-read reports and an overall 
contractor rating, ContractorCheck saves valuable time by enabling homeowners to search for contractors in their 
area, check a specific contractor’s business background and protect themselves against contractor fraud. 
ContractorCheck is powered by BizSourceSM, Experian’s robust commercial database.   Source: Experian 
Press Release 
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INDUSTRY NEWS 
  
CRM and CDI = ROI ON CRM INVESTMENT UK GOVERNMENT FAILES 

ON DATA SECURITY 
If companies wondered why they did not get sufficient ROI out of their 
CRM investment what they expected, the answer to the problem 
most always lies in data integration (CDI). According to David 
Newman, VP of technology of the Connecticut based Meta Group, 
CDI has been the stumbling block to achieving the desired ROI in 
CRM investments.  Many companies seem to overlook the aspects of 
data management and data architecture.  

Newman predicts in a recent report that CDI tools from business 
application vendors and niche players will proliferate and by 2008, 
investments in those technologies will result in real-time synchronized 
data to mine customer behavior patterns and provide analysis across 
the enterprise.  Source: TechTarget 

DATA THIEVES HIT MONSTER.COM SITE 
Thousands of names, phone numbers and e-mail addresses stored 
by the Internet job-search site Monster.com have been stolen as part 
of a complex online fraud scheme. Symantec Corp., an Internet 
security company based in Cupertino, disclosed the breach after 
one of its researchers found that a server computer in Ukraine 
held 1.6 million records stolen from New York's Monster.  Not 
every stolen record included personal data, but Symantec estimated 
the thieves obtained names and addresses of hundreds of thousands 
of people. Symantec notified Monster of the theft, and the company 
promised to "take all necessary steps to mitigate the issue."  The 
stolen information does not include the most sensitive personal data, 
such as bank account, credit card or Social Security numbers. 
Instead, it appears the criminals were after the e-mail addresses 
found on many resumes.  Source: Boston Globe 

When sensitive consumer data is 
compromised either through fraud, 
theft, loss of files or stolen PCs, 
privacy and consumer watchdogs, 
and privacy protection authorities 
usually come down hard on private 
sector companies.  However what 
happens when government, the 
custodian of the data assets of its 
citizens, looses data through 
incompetence or carelessness?   

One of the most bizarre cases 
happened recently in the UK:  Tapes 
with data of 25 million people on the 
child protection database were 
handed to a courier company who 
claimed never to have received them.  
The junior official who handled the 
tapes was subsequently fired, but not 
the minister in charge of the 
administration.  A second case 
concerned records of 3 million learner 
drivers.  A third case involved a 
missing data cartridge containing 
names, addresses, date of birth, 
national insurance numbers and 
pension contributions.  What next?  

Source: UK Press Reports 

DATA THEFT AT GAP (US BASED RETAILER) 
GAP Inc. recently announced that a laptop containing the personal information of certain job applicants was 
stolen from the offices of an experienced third-party vendor that manages job applicant data for Gap Inc. This 
Web site has information and resources to help people who applied for employment with Gap Inc.’s Old Navy, 
Gap, Banana Republic and Outlet stores between July 2006 and June 2007 who were affected by this incident.  

In an announcement to its customers Gap Inc. stated that it takes very seriously our obligation to protect the data 
security of personal information.  GAP was sending a letter to all affected applicants in the United States and 
Puerto Rico with detailed information on what we’re doing to protect your information, including an offer of 12 
months of credit monitoring services at no cost to you. To ensure security, the code you will need to activate this 
service is being sent with the letter. While at this point the company has no reason to believe that the data was 
the target of the theft, we highly recommend that you take some immediate steps to protect your personal 
information that are described on this Web site.   Source: Company Website 
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INDUSTRY NEWS 
 
INDIA’S IT OUTSOURCING SECTOR 
HEADING FOR CRUNCH TIME 

PUBLIC SECTOR INFORMATION:  
EU MARKETS IN FINANCIAL SERVICES 
(MIFID) DIRECTIVE  

As the Indian rupee rises and the costs of labor 
increases at a rapid rate, India’ outsourcers will soon 
find themselves caught between a rock and a hard 
place.  Salaries are climbing an average 14.5 per 
cent a year, almost double the rate in China and the 
Philippines, and the rate of attrition is 20 per cent to 
25 per cent.   

Multinationals continue to view the country as one of 
the most viable outsourcing destinations, but 
competitive pressures are making other countries 
look attractive.  Chinese policy makers, for instance 
believe, that IT development (software and IT 
outsourcing) was too important to be left to the 
Indians and have embarked on an ambitious program 
to build software and outsourcing parks.  India fears 
that it will lose business to other emerging 
outsourcing centers in Eastern Europe, Vietnam, and 
Brazil. 

India’s IT outsourcing companies have been among 
the worst performing on the stock market this year. 
The sector has underperformed the MSCI India index 
by 47 per cent.    Source: FT 

The European Commission's Markets in Financial 
Services (MiFID) Directive replaces the current 
Investment Services Directive in the 30 EU member 
states, and came into effect in November 2007.  One 
aim is to deregulate access to market information, 
and break the powers of the European stock 
exchanges.  The consequences are that major users 
will have access to the data without intermediary and 
to mine the data for their own benefit and added 
value. 

At the present time, Europe's bourses dominate 
information handling pre-quote and post-quote in 
trading transactions. About a third of the revenue 
base of companies like the London Stock Exchange 
are derived from information sales, and increasingly 
the purchase and merger of exchanges has become 
a focus for speculation. Sources quoted by the 
Financial Times (July 11, 2007) indicate that the four 
largest exchanges in Europe share a revenue base in 
market data sales of some $410 million. 

Source: Outsell Insight  

INDIA’S ACTIVE INTERNET USERS 
HITS 32 MILLION  

QUEST AND GLOBAL SERVICES 
TARGET OUTSOURCED ENGINEERING 
SERVICES  

A new report from Internet in India, published by the 
Internet and Mobile Association of India (IAMAI) and 
IMRB International, states that the number of people 
who have “ever used” the Internet reached 46 million 
in September 2007. The total number of active 
Internet users was 32 million.  Dr Subho Ray, 
President, IAMAI, noted, “Although a growth of 40 per 
cent year-on-year makes us happy… relative to what 
can be achieved and what needs to be achieved – 
the growth rate is not very satisfactory. Broadband, 
which would drive more applications, functions and 
businesses and therefore more users, now really 
needs to take off in India in order to make the growth 
sustainable.”    Source:  BSG Media Tracker  

QuEST, a provider of outsourced engineering 
services and Global Services, an integrated media 
brand have launched Engineering Services 
Outsourcing (ESO).  

The site will feature regular news updates on the 
ESO industry as well as research articles by industry 
analysts and leading consultants. ESO will also 
feature some customer case studies. Global 
Services, which is owned by Cybermedia, will be 
responsible for editorial issues. Both the QuEST and 
Global Services websites will promote and link to the 
ESO website. 

Source:  BSG Media Tracker 
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B2B DIGITAL MEDIA – Courtesy Of Business Strategies Group Hong Kong 
 

ALIBABA GROUP LAUNCHES ADVERTISING EXCHANGE  

The Alibaba Group, parent of listed B2B media company Alibaba.com, has formally launched its advertising 
exchange service Alimama. The company says that the online advertising exchange “allows web publishers and 
advertisers to trade online advertising inventory”. The group claims that Alimama “has emerged from its 100-day 
beta period as China's largest online advertising exchange platform and [is] well positioned to help small- and 
medium- sized web publishers monetize the estimated 80% of web site traffic which goes unmonetized in China”.  

The company notes that “Since launching the beta version of the marketplace on August 10, Alimama has already 
signed up more than 150,000 small- and medium- sized web publishers and 135,000 personal blogs, covering 
more than 1 billion page views per day”. It adds that “the exchange has over one million registered users with an 
inventory of more than 380,000 advertisement positions available for purchase, with transactions for more than 
20,000 advertisement positions occurring each day. Alimama continues to grow at a rapid rate, adding 4,000 small 
and medium sized websites and 10,000 personal blogs each day”. Although Alimama is not part of the 
Alibaba.com company listed in Hong Kong, the B2B division’s shares still rose almost 10% on the day the 
announcement was made.   Source: Alibaba Group press release 

 

CHINA FINANCE ONLINE REPORTS STRONG 
GROWTH 

NIKKEI MERGES DIVISIONS  

NASDAQ-listed China Finance Online (JRJC) has reported Q3 net 
revenues up 321% year-on-year and an increase in its net income 
of 241%. At the same time, the Company raised its projected net 
revenues for 2008 to between $50 million and $60 million, 
compared to the previous guidance of $45 million to $51 million.  

The company attributed its revenue performance to “strong growth 
in sales of subscription packages as a result of enhancement in 
telemarketing capabilities as well as favourable stock market 
conditions”. It says it “is in the process of setting up new call 
centers to hire 500 additional telemarketers by the middle of 2008 
to further expand its telemarketing team from 260 telemarketers 
as of September 30, 2007 to 760 telemarketers”.  

The company also noted that in September it acquired 85% of the 
equity of Daily Growth Investment Company Limited, a Hong 
Kong-based brokerage firm, for approximately $3 million. The deal 
allows the Company to purchase the remaining 15% within the 
next 5 years. The transaction is expected to close by the middle of 
December. The company says “our goal in the long run is to 
capitalize on our website users’ growing interest in investing in 
Hong Kong-listed securities by providing a diversified portfolio of 
brokerage and informational services, thereby increasing the 
monetization rate of our website user base and enhancing our 
shareholder value”.  Source: China Finance Online Announcement 

Japan’s leading business publisher, Nikkei 
Business Publications will merge with Nikkei 
Home Publishing as of 1st July 2008 subject to 
approval by the two companies’ shareholders.  

According to Nikkei the merger “is part of 
Nikkei Group’s continuing effort for 
management reforms and aims to increase 
profitability and promote vigorous new 
business development by efficient 
management”. It adds that “the merger of the 
two companies will give birth to a unique 
publisher that can provide valuable and 
extensive information ranging from technology 
and management to lifestyle.  By combining 
Nikkei BP’s expertise in the fields of 
management, IT, electronics and machinery, 
healthcare, and construction and Nikkei HP’s 
competitive edge in the consumer field, Nikkei 
BP will seek to further reinforce its cross-media 
strategy of providing information through a mix 
of magazines, events, and the Internet”.  

Source: Nikkei announcement 
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B2B DIGITAL MEDIA – Courtesy Of Business Strategies Group Hong Kong 
 
ICICI VENTURE TO SELL 53% STAKE IN 
INFOMEDIA  

ALIPAY PLANS PROMOTION 
TO US-BASED USERS  

ICICI Venture announced this week that it has sold its 53% stake 
in Infomedia India, a leading business publisher in India. The 
acquiring company, TV18, will initially obtain a 40% stake for 
US$45 million which values Infomedia at approximately US$112.5 
million.  

After acquiring the initial 40% stake, TV18 will make an open, 
public offer for an additional 20% of Infomedia India shares. If the 
open offer does not generate enough shares, the terms of the deal 
allow TV18 to purchase more shares from ICICI Venture to enable 
TV18 to build a 53% holding in Infomedia India.  

Prior to this deal, ICICI Venture held a 63% stake in the Bombay-
listed Infomedia India. ICICI Venture, India’s largest private equity 
firm, purchased a 50% stake in Infomedia India in 2003 from the 
Tata Group for US$31.3 million valuing the company at just under 
US$63 million.  

Alipay, a subsidiary of the Alibaba Group, 
has entered into an agreement with Philliou 
Selwanes Partners (PSP) to promote 
Alipay’s online payment service in the U.S. 
PSP plans to market the service to online 
merchants in a bid to convince them to offer 
Alipay in their payment mix alongside other 
payment offerings.  

PSP partner Philip J. Philliou said, "As China 
has undergone a meteoric economic 
expansion, the opportunities for U.S. retailers 
have been limited by our differing payment 
systems. This alliance agreement removes 
those barriers and opens up great new 
potential for North American merchants to 
add millions of dollars in new sales volume 
from an untapped marketplace."  

ALIBABA TARGETS EXPANSION IN EUROPE AND INDIA  ASIAN B2B MEDIA M&A IN 
ASIA JUMPS 70% 

David Wei, the CEO of Alibaba.com, told the Financial Times 
Deutschland last week that the company plans to expand into 
Europe through acquisitions. “The company will use about 60% of 
its US$1.7 billion in proceeds from its initial public offering for 
acquisitions, new technology and strategic alliances.” In October, 
Alibaba announced that it had opened a new office in Geneva 
which aims to serve key customers in Britain, Italy, France, Turkey, 
Germany and Dubai.  

Last month, Alibaba.com’s Brian Wong, Senior Director of 
International Business Development and Marketing, stated that 
Alibaba.com aims to double its Indian membership in 2008. The 
company currently has 340,000 registered users in India. Wong 
noted that based on the response to their marketing efforts in India, 
the company will decided whether or not to open offices there or 
pursue potential acquisitions.   
Source:  BSG Media Tracker 

BSG has been tracking M&A transactions in 
the Asian B2B media sector since 2003. 
According to our calculations, 2007 was a 
year of huge growth. Our tracking of deals 
last year registered an almost 70% increase 
in transaction value to US$456 million, up 
from $269 million in 2006.  

The average deal value was also up at $15.7 
million, although that is still small compared 
to the average deal size in the US or Europe. 
The number of deals rose from 22 in 2006 to 
29 in 2007. In 2008, BSG is forecasting 37 
deals valued at US$650. However, there is 
at least one large unknown factor - 
Alibaba.com. The company could begin to 
use the US$1.7 billion proceeds of its recent 
IPO to acquire companies in Asia. If that 
happens, the deal value could skyrocket 

Please note, subscribers to BSG’s Asian Business Media Tracker Service will receive a full M&A report in 
January.   Parties who are interested in purchasing this report or subscribing to the Asian Business 
Media Tracker should contact our member: www.bsgasia.com 
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NEWS FROM CHINA 
  
VICE PREMIER WU: CHINA TO BOOST IPR 
PROTECTION  

CHINA'S CORRUPTION 
PREVENTION BUREAU 

China will take further actions to boost intellectual property rights 
(IPR) protection and improve the business climate, Vice Premier 
Wu Yi said on Friday. Addressing the 2007 Government 
Appreciation Dinner here, hosted by the American Chamber of 
Commerce, Wu said China would step up efforts to build a fair 
market and boost legal transparency, as well as IPR protection. 
The Chinese government was also committed to building a fairer, 
transparent, effective and convenient business environment, the 
vice premier stated. 

The government will stick to the reform and opening-up policy and 
continue to welcome foreign investment to play a role in promoting 
self-innovation, industry upgrading and coordinated regional 
development in China, she said. Both sides should value the 
bilateral cooperation as it has brought tangible benefits to the 
citizens of the two countries, she said. The vice premier hoped 
both sides can boost exchanges and mutual trust to promote the 
Sino-U.S. economic and trade cooperation. Wu thanked on behalf 
of the Chinese government the American Chamber of Commerce 
for its important role in promoting Sino-U.S. economic and trade 
cooperation. She added China has taken actions on products 
safety and is willing to strengthen cooperation with the U.S. side in 
the field.      Source: Xinhua 

MIXED SIGNALS ON IPR 
While China’s leadership pledges to do more to protect intellectual property 
rights, some Chinese sentiments seem to be on the side of those who do 
the stealing. 

A Chinese executive indicted in a US court on felony charges for violating 
state trademark laws, theft and forgery is being hailed as a hero by Chinese 
media and by over 10,000 internet user for escaping the clutches of law 
enforcement in the UK and the US.  Apparently Mr. Yuan Hongwei, 
Chairman of Chinese glue maker MagPow Adhesives Industries have been 
sued by a number of US and European companies, most prominently 
Indiana-based Abro Industries, which accuses the company of exporting 
tens of millions of dollars of counterfeit Abro products around the world.  
Abro has won nearly 30 trademark cases against MagPow in numerous 
countries over the last five years, including five cases in China.   

Although the court confiscated two passports from Mr. Yuan, Chinese 
media quoted him as saying he had escaped from Britain using another 
passport.  Yuan Suzhen, his sister and an executive at MagPow, told the 
FT the Chinese government was very helpful in getting him out of the 
country. 

Source: Press Reports 

China's newly-founded National 
Bureau of Corruption Prevention 
(NBCP) launched its official website 
on Tuesday.  The public can now post 
notes at the website (yfj.mos.gov.cn) 
or write e-mails (yfjzhc@mos.gov.cn) 
and leave information and opinions on 
the body's work. The website also 
publicizes the NBCP policies, events 
and lists anti-corruption news from 
both home and abroad.  

The NBCP was officially established 
on Sept. 13 with Ma Wen, the Minister 
of Supervision, as its head. The 
bureau was founded at a time when 
the country has seen many corruption 
scandals that have brought down a 
number of high-level officials, most 
notably former food and drug 
administration head Zhen Xiaoyu and 
former Shanghai Party head Chen 
Liangyu. The NBCP planned to study 
methods to constantly improve 
corruption prevention systems, push 
for the sound operation of these 
systems and to coordinate the 
corruption prevention efforts of various 
departments, Ma said on Sept. 13 
when the NBCP was launched.  

The bureau has been entrusted to 
collect and analyze information from 
such sectors as banking, land use, 
medicine and telecom, among others, 
and to share it with relevant 
departments. These included courts 
and police authorities, among others. 
It would not, however, be involved in 
the investigation of individual cases.  

Source: Xinhua 

Copyright © BIIA 2007  - For Member Internal Use Only!  To Request Permission to Publish Contact: ieijcb@attglobal.net 
The content of this newsletter does not necessarily reflect the opinion of BIIA and it’s members. BIIA is not responsible for 

the use which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or 
expresses a warranty of any kind.  Neither will BIIA be responsible for any errors.   

To unsubscribe: Contact ieijcb@attglobal.net                                                                                                      
13 



 
 
 
 
 

 
BIIA NEWSLETTER ISSUE 01 - 08 

 

FROM THE USER CORNER 
 

US BANKRUPTCIES ON THE RISE REPORTS 
EULER HERMES ACI 

SINGAPORE RESISTS 
CHANGING BANKING 
SECRECY LAWS 

Private bankers are relieved that 
Singapore has resisted changing its 
banking secrecy laws despite 
demands from the European Union 
for more transparency. Source Asian 
Banker October 2007 

Question from BIIA:  What makes 
Singapore banks believe they are 
best served with less transparency? 

LIMITATIONS OF 
EXTENDING CREDIT  

According to the U.S. Bankruptcy Courts, 7,167 businesses declared 
bankruptcy in the third quarter of 2007, bringing the total for 2007 to 
20,152. The third-quarter figure shows a series of upward trends, 
including a 7% increase over the second quarter of 2007; 35% year-
over-year increase from the second quarter of 2006 and 45% 
increase for the first half of 2007 in comparison to the first half of 
2006.  The number of business bankruptcies through three quarters 
of 2007 (20,152) now eclipses the total number for 2006 (19,695)  

The Euler Hermes business failures forecast is projecting a return to 
30,000 business bankruptcies in 2007—a 51% increase over 2006. 
This follows a spectacular, but one-off, reduction in business failures 
last year, when the number of corporate insolvencies dropped by 
50% due to a 2005 change in U.S. bankruptcy legislation.  

"Businesses today are facing serious headwinds from a slowing 
economy and an increase in the cost of doing business," said Euler 
Hermes ACI Chief Economist Daniel North, who has said that the 
three most serious economic issues remain the effects of increased 
energy, raw material and labor costs; the effects of monetary policy 
tightening by the Federal Reserve in 2004-2006; and the "decimated" 
housing market and its effects on consumers and businesses. 
Source: Euler Hermes ACI 

To realize consumer credit potential in 
Asia, worth an estimated US$8 trillion, 
one has to implement enterprise risk 
management systems which automates 
decisions and inter-connects them with 
strategy is key but limited across the 
region’s emerging markets, said Tony 
Kiefer, managing director of Fair Isaac 
China      Source: Asian Banker 

U.S. CREDIT CARD DELINQUENCIES, DEFAULTS ACCELERATE 

Americans are falling behind on their credit card payments at an accelerating pace as delinquencies and defaults 
rose by double-digit percentages in the last year.  Experts say these signs of the failing finances of many 
households are partly because of the subprime mortgage crisis and could spell more trouble ahead for an already 
sputtering economy.  Debt eventually leaks into other areas, whether it starts with the mortgage and goes to the 
credit card or vice versa.  The value of credit card accounts at least 30 days late jumped 26 percent to 17.3 billion 
U.S. dollars in October from a year earlier at 17 large credit card trusts examined by Associated Press.  That 
represented more than 4 percent of the total outstanding principal balances owed to the trusts on credit cards that 
were issued by banks such as Bank of America and Capital One and for retailers like Home Depot and Wal-Mart. 
At the same time, defaults rose 18 percent to almost 961 million dollars in October, according to filings made by 
the trusts with the Securities and Exchange Commission.   Serious delinquencies also are up sharply as some of 
the nation's biggest lenders — including Advanta, GE Money Bank and HSBC — reported increases of 50 percent 
or more in the value of accounts that were at least 90 days delinquent when compared with the same period a 
year ago.  The AP analyzed data representing about 325 million individual accounts held in trusts that were 
created by credit card issuers in order to sell the debt to investors — similar to how many banks packaged and 
sold subprime mortgage loans. Together, they represent about 45 percent of the 920 billion dollars the Federal 
Reserve counts as credit card debt owed by Americans.   Source: Xinhua/Agencies 
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RISK FACTORS 
WHAT MEMBERS SHOULD TO TELL THEIR CLIENTS 
 
GLOBAL CONCERNS OVER US ECONOMY 
HIT MARKETS 

ARMADA STRATEGIC 
ASSESSMENT 

The ongoing debate over whether the US economy is in 
recession, is about to hit recession, or will barely escape it 
has been roiling global markets over the past several 
weeks.  The overseas markets are reacting primarily 
to what they think the US will be forced to do to dig 
out of the current economic hole and there is concern 
over what happens to companies in Asia and Europe 
that depend on the US market to buy their output.  

The three factors that prompted this latest reaction include 
the conformation of a miserable retail outlook, the latest 
round of financial sector write downs and the feeble 
attempts by the Bush administration to talk down oil 
prices. The markets in Hong Kong crashed over fears that 
its banking sector would be hit by the financial mess in the 
US while Japan’s markets were most concerned about the 
companies that export to the US. The European markets 
lost in a wide variety of sectors – everything from financial 
groups to mining. 

The US markets will open low and fall from there. The 
prevailing mood is that recession or slowdown in the US 
has started to slam demand hard and may even start to 
drag down prices for the previously high flying 
commodities, maybe even oil. The reactions are gaining 
momentum and that puts additional pressure on the 
central banks as well as on the governments in the US, 
Asia and Europe. There is a feeling in the investment 
community that there is no plan and no real sense of 
when all this will end.  Bad news is tending to feed on 
itself and it doesn’t help that there is substantial political 
uncertainty in some key nations. 

Courtesy of Armada Corporate Intelligence and Dr. Chris 
Kuehl 

 

The US economy may or may not be in a true 
recession. By most accounts it will narrowly 
escape that formal declaration but that 
doesn’t change much. The current slowdown 
and the impact that it has had on the financial 
sector is sufficient to unsettle the global 
economy. The question is what will it take to 
restore some calm and confidence to the 
markets?  

There appears to be two factors at play. The 
first is that the bad news has to quit coming from 
the banks for a while. Every time it looks like 
there is an end in sight a company like Citigroup 
reveals more problems. The hope is that the 
major damage has been done but nobody is 
ready to believe this to be the case just yet. The 
second factor is political. The world as a whole 
gets nervous when there is political change in 
the air in the US.   

The latest policy of concern surrounds foreign 
investment in the US financial sector. The US 
banks will need a lot of cash to get back on their 
feet and thus far they are getting it as witnessed 
by yesterday’s influx to Citigroup and Merrill 
Lynch. But this is tempting territory for 
demagogues who assert that this somehow 
undermines the national security of the US.  
Congress plans to hold hearings and if 
something evolves that restricts this influx of 
money, the US banks will be severely damaged 
and the chances of a global recession increase 
dramatically. This effort needs to be blunted and 
soon if confidence is expected to increase. 
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	EXPERIAN’S SMALL BUSINESS CREDIT SHARESM 
	“Members (clients) enjoy deeper content and unprecedented 36-month historical trending”
	Experian®, announced in December 2007 that its Small Business Credit ShareSM offers members exclusive access to expanded information, delivering more control over small-business risk. The program provides detailed account information, including industry firsts such as co-debtor information and extended 36-month payment history and credit utilization trending, to help improve portfolio management, maximize profitability and control costs.
	Small Business Credit Share is a cooperative database that enables clients across multiple industries to contribute commercial information. In exchange, members receive exclusive access to unique account data from financial and non-financial trade contributors. The program leverages BizSourceSM and TrueSearchSM, Experian’s enhanced commercial database infrastructure and advanced search and match technology, provide members with new data elements, helping them make better, more insightful decisions. 
	New linking process provides the complete picture of small businesses

	ALIBABA GROUP LAUNCHES ADVERTISING EXCHANGE 
	ALIBABA TARGETS EXPANSION IN EUROPE AND INDIA 
	Please note, subscribers to BSG’s Asian Business Media Tracker Service will receive a full M&A report in January.   Parties who are interested in purchasing this report or subscribing to the Asian Business Media Tracker should contact our member: www.bsgasia.com
	China's newly-founded National Bureau of Corruption Prevention (NBCP) launched its official website on Tuesday.  The public can now post notes at the website (yfj.mos.gov.cn) or write e-mails (yfjzhc@mos.gov.cn) and leave information and opinions on the body's work. The website also publicizes the NBCP policies, events and lists anti-corruption news from both home and abroad. 
	The NBCP was officially established on Sept. 13 with Ma Wen, the Minister of Supervision, as its head. The bureau was founded at a time when the country has seen many corruption scandals that have brought down a number of high-level officials, most notably former food and drug administration head Zhen Xiaoyu and former Shanghai Party head Chen Liangyu. The NBCP planned to study methods to constantly improve corruption prevention systems, push for the sound operation of these systems and to coordinate the corruption prevention efforts of various departments, Ma said on Sept. 13 when the NBCP was launched. 
	The bureau has been entrusted to collect and analyze information from such sectors as banking, land use, medicine and telecom, among others, and to share it with relevant departments. These included courts and police authorities, among others. It would not, however, be involved in the investigation of individual cases. 
	Source: Xinhua


