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CREDIT CRUNCH AND INFORMATION: 
SPEAKING OF THE UNTHINKABLE: INFORMATION DEFICIT 

Subprime Data Deficit:  “At the heart of the turmoil in financial 
markets, central bankers believe, is an information problem that has 
magnified the consequences of what appears to be a credit problem 
in securities backed by US subprime mortgages.” 

Financial Times Aug 19th, 2007 

“It has come as something of a surprise to learn that so many in the 
European community had been so exposed to the US sub-prime 
sector and it is becoming painfully obvious that many had no real 
clue what they were getting themselves into.” 

Armada Corporate Intelligence Aug. 15th, 2007 

The chart illustrates the benefit of full file sharing leading to high penetration 
of credit at moderate credit losses 

Suggesting a data deficit has led to the 
subprime crisis is tantamount to speaking 
of the unthinkable!   

It is well known that the United States and the 
United Kingdom have the highest credit 
penetration with moderate credit losses, 
because both countries have one of the best 
state of the art information infrastructures and 
credit information services.  Banks in these 
markets can determine on any given day the 
magnitude of risk of a loan, mortgage and 
credit card debt, as well as predicting the 
performance of such risk. Well developed 
monitoring and scoring systems permit a 
continuous evaluation of a credit portfolio.  
Therefore, this unfortunate episode gives rise 
to a number of questions to how such a fiasco 
was possible in view of well developed 
information services.

What happened at the inception of the 
loan?  Assuming that customary credit 
processes and credit information services 
were used, was ‘subprime risk’ accepted as is 
or was the information simply ignored? 

What happened after the risk was 
accepted? Who was responsible for 
monitoring and alerting the rating agencies? 

Who was responsible for providing 
mortgages to borrowers who obviously could 
not afford them? 

Eventually these questions will be 
answered. From the viewpoint of a credit 
information provider the whole affair looks 
more like a data disconnect between the 
parties that made the loans, those who 
securitized them and those who  provided 
the ratings,  rather than a data deficit.
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Given the state of the art credit information in the USA and UK it can be safely assumed that the consumer credit information 
industry was not at the root of the problem.  Perhaps as the innocent bystander the industry has now become a victim of the 
crisis.  Most pronounced the sagging revenues in mortgage related information services which  have led to erosion of shareholder
value.  There is a danger that consumer advocates may get the notion, from this debacle, that the economic benefits to 
consumers and the economy as a whole may not be served well by the concept of full file sharing of positive data and may try to
rescind it.  The chart above was used in early 2000 to convince the Hong Kong legislator to permit full file sharing of positive data. 

- All Rights Reserved  - www.biia.com  -BIIA

INFORMATION AND CREDIT 

A
v
a
il

a
b

il
it

y
 o

f 
In

fo
rm

a
ti

o
n

Penetration of Credit

< 33%< 33% 35 35 -- 66%66% > 66%> 66%

NoNo 
Information Information 
SharingSharing

Negative Negative 
onlyonly

Positive Positive 
andand
NegativeNegative

USAUSA Accurate Risk 
Prediction 
Moderate Cre
Losses

UKUK dit 

Very High Risk
No Transparency
Subjectivity

Relatively High 
Credit Losses –
Some 
Transparency

AFR*

India

China
Hong
Kong

HK 
2002

*AFRICA: Excluding South Africa and North African Countries



BIIA NEWSLETTER ISSUE 09 - 07 

ion to Publish Contact: ieijcb@attglobal.net

CREDIT CRUNCH AND INFORMATION:
GLOBAL CREDIT MARKETS:  WILL THE FALLOUT HIT COMMERCIAL LENDING 
ULTIMATELY NEGATIVELY IMPACTING TRADE CREDIT?
Given that a measure of calm and restraint has returned to the international credit and capital markets since the US Federal 
Reserve lowered its discount rate, one is tempted to conclude that the worst of the turmoil is over and that – when all is said and 
done – the negative effects of the market mayhem on the “real” economies of the world will be negligible. There are some facts 
and developments that certainly would seem to support this view. The world economy was performing admirably before the crisis 
hit. The Federal Reserve, the European Central Bank, and other monetary authorities have vowed to do whatever it takes to 
sustain the financial system’s liquidity. This liquidity was, if anything, excessive before the sub-prime loan problems erupted. It 
should certainly be sufficient once some order is restored. 

This is a crisis of confidence, though, more than anything else, and since there continues to be considerable concern about risks
entailed by activities in the newer parts of the asset-backed securities market and about counterparty risks obscured by 
inadequate transparency, it will take a while yet before markets return to normal. There have been signs of a calming of nerves – 
equity markets have become a bit steadier, credit spreads have eased, and there has been some activity in the US “jumbo” 
mortgage business – but reassessing and repricing credit across the markets takes time and deleveraging an overleveraged 
system is always a dicey proposition. So, we will probably be in for a few more weeks of unusual volatility. 

The first sign of a serious return of order would probably come in the US Treasury market, where the safest and most liquid US 
Government securities are being traded. This week (the article was written on Aug. 24th), though, the bid-ask spread on T-Bills 
(normally all but non-existent) was still frequently as large as 25-30 basis points and yields, which typically move by only a few 
basis points a day, were all over the map with swings of 50-100 points. 

This suggests that the problems are still far from having run their course.  Also still open is the question to what extent 
the “real” economies will be affected in the end.  If the financial markets settle down soon, the impact will not be too 
harsh.  But the longer signs of fragility persist, the more the credit crunch will move beyond sub-prime loans to sharply 
increased credit card charges, slashed borrowing limits even for good risks, higher auto loan rates, difficulties for small 
and medium-sized companies to maintain their bank credit lines, big layoffs by financial institutions, and other actions 
and developments that are bound to hurt the “real” economies.    

Courtesy of Dr. Hans Belcsak, President of Rundt & Associates, a New York based risk consultancy  
ww.rundtsintelligence.com w

“SUBPRIME FALLOUT”  -  IMPACT ON SHAREHOLDER VALUES 
Approximate share price movements of 
Equifax, D&B, Moody’s and McGraw-Hill 
(S&P) during the height of the subprime 
crisis July – August 2007.  Experian did 
not do any better.  Its share price 
dropped from a high of 641.5 pence (July 
16) to 486.8 pence (Aug. 21).  It is now 
trading in a 520 pence range. 

Source: Yahoo Finance / Experian Website 
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MEMBER NEWS:
McGRAW-HILL COMPANIES INTERNATIONAL OPERATION GROWTH OUTPACES 
DOMESTIC GROWTH

Source:  McGraw-Hill Companies Annual Report 2006 

Revenues from foreign sources grew 
by 14.4% to US$ 1,530.1 million in 2006 
and represented 24.5% of the McGraw-
Hill Companies’ total revenues.  
Favorable foreign exchange rates 
contributed US$ 12.7 million to revenue 
in 2006.  Europe continues to be the 
most important contributor to foreign 
revenue, producing 57.8% of the total.  
Europe also grew the fastest of the 
foreign regions, increasing revenues by 
16.3%. Canada, Asia and Latin America 
grew by 14.3%, 11.8% and 8.8%, 
respectively.  Foreign revenue growth 
outpaced domestic revenue during the 
last 10 year period:  10 year CAGR for 
foreign revenue was 10.6% while 
domestic 10-year CAGR was 6.6%  

Financial Services continue to be the Company’s largest and fastest growing international business.  Standard & Poor’s foreign 
revenue grew by 21.8% in 2006 to US$939.3 million and accounted for 61.4% of total foreign revenue.  Favorable foreign 
exchange rates contributed US$ 5.6 million to revenue for this segment in 2006. 

McGraw-Hill Education’s foreign revenue grew by 2.2% to US$393.4 million in 2006 and accounted for 25.7% of the Company’s 
total foreign revenue.  Favorable foreign exchange rates contributed US$ 6.6 million to revenue for this segment in 2006. 

Information & Media segment accounted for US$197.4 million or 12.9% of the Company’s total foreign revenue in 2006.  A solid 
performance by news and information services for the energy market contributed to the 8.6% growth in the segment’s foreign 
source revenue for 2006, offsetting the discontinuation of BusinessWeek Europe and Asia print editions at the end of 20005.  The 
total revenue from the discontinued editions was approximately US$26.6 million; there was no comparable revenue in 2006.

McGRAW-HILL COMPANIES APPOINTS DEVEN SHARMA PRESIDENT OF 
STANDARD & POOR’S 
Deven Sharma, who joined the company in 2002, replaces Kathleen Corbet, who is stepping down to pursue other 
opportunities.  Mr. Sharma has served as executive vice-president of investment services and global sales for 
Standard & Poor’s since November 1 2006. He will report to Harold McGraw III, the chairman, president and chief 
executive of McGraw-Hill.  Mr. McGraw stated: ”The continual expansion of the world’s capital markets presents 
enormous growth opportunities for Standard & Poor’s, and Deven’s strategic thinking and deep understanding of 
global financial markets will help us continue to identify and benefit from these opportunities.”  Source: Company 
Press Release
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MEMBER NEWS:
D&B SECOND QUARTER RESULTS 

D&B Six Months Results at a Glance

D&B Domestic Versus International 

D&B's EPS earnings increased 17%, marking a 27th

consecutive quarter of double-digit earnings growth. Revenue 
was up by 6%, operating income grew by 10% and on a year-
to-date basis the company generated a free cash flow of US$ 
203 million. The DNBi Risk Management Platform reached 
10,000 installations.  A rollout into Canada will take place this 
year followed by other international markets in 2008.  Three 
senior executives with technology sector backgrounds joined 
the company to hasten the process of turning D&B into a 
technology based company.   

Second Quarter Results: Risk Management Solutions (RMS) revenue of 
$262.7 million (66% of total) was up 3% before the effect of foreign 
exchange (up 6 percent after the effect of foreign exchange). Sales & 
Marketing Solutions revenue of $97.7 million (25%) was up 10% before and 
up 11 % after the effect of foreign exchange. E-Business Solutions revenue 
of $26.3 million (7%) was up 22% before and up 23% after the effect of 
foreign exchange, obviously reflecting the fast growing Hoover business. 
Supply Management Solutions revenue of $10.1 million (3%), was up 15 
percent (both before and after the effect of foreign exchange). International 
revenue was $105.2 million (27% of total) up a disappointing 2% 
(before the effect of foreign exchange). D&B's Operating income for the 
US business was 96 million up 9%, and $ 24.9 million for D&B International 
up 5%.  CEO Alesio stressed the need to make acquisitions to turn D&B 
into a technology-based company and to lift customer spend in RMS.  
Alesio stated that he was not satisfied with progress pointing out that at 
today's prices it was difficult to make accretive acquisitions. Evaluation of a 
range of candidates is on-going and D&B was determined to acquire 
software capability in data integration over time.   

To lift customer spend in Risk Management Solutions a number of new value added DNBi modules are being rolled out to 
provide increased functionality to customers. For example a Fraud Risk screening tool and Small Risk Insight aimed at 
customers in the financial services industry. The latter may be D&B's answer to Experian's BizSourcesM.  DNBi appears to be a 
winner having recently crossed the milestone of 10,000 installations in the US. DNBi is scalable to permit layers of additional
product innovations to be added over time. DNBi is now being launched in Canada and in other international markets in 2008. 
Perhaps this may be the much needed salvation to the disappointing results of D&B International.

Sticking to fundamentals such as the DUNSRight quality process and the D-U-NS Number does have its rewards: D&B 
announced the signing of a five-year contract with the General Services Administration (GSA) at a value of $92 million. D&B's 
capabilities are designed to help the US Government provide a higher degree of transparency in federal spending. D&B 
standards are therefore firmly imbedded in the US Government procurement processes. 

Source: Company Press Release
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EQUIFAX 2007 RESULTS AT A GLANCE
Six Months 2007 Revenues by Geography

US $ 859.7 (millions) 
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INDUSTRY COMPARISON:
EQUIFAX SECOND QUARTER RESULTS 
In case you have missed it we covered the Equifax second quarter results in the July issue of the BIIA Newsletter. 
Please find below a recap of the Equifax charts for comparison.  BIIA Newsletter 07-07 2007 Pages 6 and 7. 

VALUE OF INFORMATION :
VALUE OF INFORMATION:  WILL CURRENT MULTIPLES LAST? 

D&B CEO Steve Alesio commented in a recent shareholders and analyst conference call that prices for 
acquisition candidates were too high to be accretive.  Indeed until recently it was a good time to sell information 
companies.

According to Berkery, Noyes, a leading independent investment bank, 2006 was a year of record numbers of 
transactions, many in the upper ranges of valuation multiples.  However Berkery, Noyes noted that there were 
correspondingly high numbers of deals that failed to close.  The gap in valuations between the seller and buyer 
was unbridgeable.  

 A rising tide of private equity capital and a renewed appetite for acquisitions among strategic content companies 
has driven up EBITDA multiplies to new highs.  In the recent climate, there were more buyers competing for good 
properties.  Strategic content buyers paid over 12 times EBITDA for content properties in 2006 versus 10 times in 
2005.  Private equity financed yielded about 11 times EBITDA in 2006 versus 10 times in 2005.  Private equity 
appetite for information content companies has been strong.  There were 136 deals in 2003 at a value of US$ 
17bn involving private equity firms; in 2006 there were 288 deals valued at US$ 72bn.  Given the current liquidity 
crunch will the M&A boom last?  Time will tell.   

Source Berkery, Noyes & Co. LLC.  http://www.berkerynoyes.com 
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MEMBER NEWS: 
D&B PARTNER HOPPENSTEDT, GERMANY 
EXPANDS SERVICES AND DATABASES 

CREDITREFORM 
INTENTS TO EXPAND 
GEOGRAPHICALLY 

Hoppenstedt is said to invest EURO 8 million in new products and 
databases. It has recently expanded its workforce by 5% and plans 
to launch a Web-portal for SMEs and to refine the selection criteria 
of company data. 

Its subsidiary D&B Germany is expanding its trade information 
database, which is expected to reach 440 million payment 
experiences by the end of 2007.  A new credit score is to be 
launched shortly to further improve its risk prediction capabilities. 

Parallel to the D&B effort, Hoppenstedt is offering under its own 
brand, credit information services: Hoppenstedt CreditCheck. In 
addition to comprehensive credit information Hoppenstedt offers a 
Credit Index which gives a snapshot of the risk characteristics of a 
company: from minimal to very high. 

Hoppenstedt Holding has acquired the directory business ‚ABC der 
Deutschen Wirtschaft' from Schober Business Information GmbH.  
Hoppenstedt already owned the marketing rights of ABC in France, 
Belgium, the Netherlands and Luxemburg.  The ‘ABC’ Directory is 
one of the oldest b2b directories in Europe.  It failed last year and 
was subsequently acquired by Schober Business Information GmbH.  
It has to be assumed that Schober used the ABC database to 
augment its own direct marketing databases.  What is surprising 
about this deal is that Hoppenstedt, which already owns together 
with D&B Germany one of the largest business databases, saw a 
need to acquire ABC and to continue the business as a stand-alone 
entity alongside its many business directories and information 
services.  In 1972 the former D&B Directory subsidiary Reuben H. 
Donnelley Corporation wanted to acquire ABC, however the owners 
decided at that time to remain independent.   

Source: PASSWORD Germany 

Udo Pyszny, General Manager 
of Creditreform recently 
indicated in an interview with 
PASSWORD his interest to 
expand in Asia.  To put weight 
behind such a statement, 
Creditreform has now appointed 
Dr. Dieter Suedhofen to lead 
Creditreform’s global business 
development.  Dr. Suedhofen 
was, until recently, responsible 
for international operations. 

Creditreform claims to be the 
largest credit information 
supplier in Europe, based on its 
strength in Germany, Central 
and Eastern Europe. 
Creditreform has always 
concentrated on its local 
strength of market dominance 
and leadership in quality.  It is 
now working on a transition to 
become a technology based 
organization with the 
introduction of two new data 
centers, new platforms and 
innovative capabilities.  More 
than 200 employees are 
currently working on the project, 
which should be completed by 
early 2009.  With the Suedhofen 
appointment It can be expected 
that Creditreform will be ready to 
tackle further expansion in 
earnest.  

Source: PASSWORD Germany 
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MEMBER NEWS: 
FACTIVA EUROPE ADDS HOPPENSTEDT AND 
D&B DATA 

CREDITREFORM ADDS 
SEARCH ENGINGE

Hoppenstedt company information has now been included in the
Factiva SalesWorks and Factiva Companies & Executives
information services.  As of August 2007 Factiva also distributes 
Hoppenstedt financial statements as well as D&B company profiles 
from France, Belgium, the Netherlands, Finland, Italy, Spain and 
Portugal. 

Hoppenstedt is a leading German supplier of company information 
and financial data owned by BISNODE, Sweden, a D&B Franchise 
holder for Central Europe and Scandinavia.  The Hoppenstedt 
company information data base is approximately 20 years old and 
originated from an earlier joint venture with D&B Germany.   

Source: PASSWORD Germany

Associate member Creditreform 
has added a search engine 
capability supplied by Firefox.  
Customers will be able to initiate 
company search directly from the 
menu bar.  Creditreform coined a 
new business term for its service: 
Firmenfox (Company-Fox). 

www.firmenwissen.de/redaktion/pro
dukte/firmenfox.html

Source: PASSWORD Germany 

D&B AUSTRALIA UNDER NEW OWNERSHIP AS 
CARNEGIE WYLIE IS ACQUIRED BY LAZARD 

AUSTRALIA OPTS FOR 
POSITIVE DATA 

Early this year Carnegie Wylie, Australia’s leading independent 
financial advisory firm, had acquired a 90% ownership in D&B 
Australia (BIIA Newsletter 04 – 07 Page 3).  In July this year 
Carnegie Wylie was acquired by Lazard Ltd (NYSE: LAZ).  Charles 
G. Ward III, President of Lazard stated:  Acquiring Carnegie Wylie 
will allow us to bring Australia’s top banking talent into the Lazard 
fold, to build on our existing Australian business faster, inherit an 
established presence and premier brand in Melbourne, Sydney and 
Brisbane, and strengthen our access in the important Asia Pacific 
region.”    John Wylie commented: “It is a compelling combination.  
With Lazard we preserve our integrity and maintain an independent 
business model, which has proved successful with clients. Now we 
can deliver an international network.” 

Source: Company Press Release 

D&B Australia Quo Vadis? Ownership changes tend to signal 
changes in strategic directions.  Whether Lazard has the same 
objectives as Carnegie Wylie has yet to be seen.  Nevertheless 
prospects for D&B Australia seem to be excellent as a result of the 
changes in Australian privacy laws. 

The Australian Law Reform 
Commission is expected to 
release a discussion paper 
recommending 301 changes to 
privacy laws and practices.  The 
proposals are the result of a 
broad review of the Privacy Act, 
which was vigorously pursued by 
Dun & Bradstreet Australia. 

Banks, credit card companies 
and lenders will be able to make 
more accurate credit decisions 
based on positive and negative 
information.  Up to now Australia 
was one of four countries which 
did not permit the use of positive 
payment information.    

Source: Melbourne Press Reports
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MEMBER NEWS: 
ICRA RATING AGENCY OF INDIA SIGNED MEMORANDUM OF UNDERSTANDING  
WITH VIJAYA BANK TO RATE SSI AND SME BORROWERS 
Credit rating agency ICRA Limited (ICRA) and Vijaya Bank, a premier nationalized bank headquartered in 
Bangalore, have signed a Memorandum of Understanding (MoU) under which ICRA will assign ratings to Small 
Scale Industries (SSIs) and Small and Medium Enterprises (SMEs) that are borrowers of the above bank. 

The SSI ratings will be carried out under the National Small Industries Vijaya-ICRA (NSIC-ICRA) Performance and 
Credit Rating Scheme for SSIs. The SME ratings on the other hand will be assigned under the ICRA-SME Rating 
Scale. To assist potential and existing SSI and SME borrowers of Vijaya. 

When Vijaya Bank obtains ratings, ICRA is offering special terms to borrowers covered by the MoU.  The MoU 
between ICRA and Vijaya Bank seeks to deliver a number of benefits to the bank as well its borrowers. For Vijaya 
Bank, ICRA ratings would serve as an objective and scientific input in decision making, assist in risk pricing; serve 
as an input for setting collateral requirements for borrowers and facilitate future CBO/CLO deals.  Vijaya Bank’s 
borrowers would be able to obtain ICRA ratings at a relatively low cost. An ICRA rating may also place the rated 
entity in a superior position in terms of faster loan processing and to obtain competitive credit terms from Vijaya 
Bank.

Source: ICRA Press Release For further details please contact:  Mr. Jayanta Chatterjee, (Tel. No. 098 450 22459) 

TRANSUNION ENHANCES INTERNATIONAL ANALYTIC AND DECISION 
SERVICES TEAM 
TransUnion today announced three key appointments to its international Analytic and Decision Services team. This 
move will help businesses internationally with innovative services for fraud prevention, identity management, 
collections and risk management: 

� Yukiko Ko will be responsible for solutions development for International Fraud and Identity Management. 

� Bhavna Bhagwakar will direct the solutions development for International Collections Management.  

� Karin Chu will oversee the solutions development for International Risk Management.  

"As the world becomes smaller, our customers desire a business partner that provides a global perspective in the 
areas of business analytics, fraud prevention and risk management issues, yet has insight into their specific market 
needs,” said Joseph Gurreri, vice president, Analytic and Decision Services and general manager global solutions 
development. “Yukiko Ko, Bhavna Bhagwakar and Karin Chu, each bring many years of international experience 
and strategic counsel in meeting this global need.” 

These hires further deepen TransUnion's commitment to its global customer base.  With credit operations around 
the world in key regions and countries like Asia-Pacific, Latin America, India and South Africa, TransUnion is 
helping customers in these emerging economies maximize the application of credit information throughout the 
customer lifecycle, while minimizing various risk factors within their markets.      

Source: TransUnion Press Release 
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INDUSTRY NEWS: 
EXPERIAN’S BAKER HILL PLACES PORTFOLIO RISK ADVISOR IN BANKS 
Baker Hill®, an Experian company and a leader in banking process solutions, today announced that Fifth Third 
Bank (NASDAQ: FITB) has chosen Portfolio Risk Advisor® to monitor its small-business loan portfolio. Fifth Third 
Bank will utilize the system as an extension of its small-business origination solution, Baker Hill’s Bank2Business®.

“Managing our large portfolio with an efficient use of staff makes a big difference,” said Maurice Williams, Fifth Third 
Bank’s vice president and director of Business Loan Centers. “Baker Hill’s expertise in automating portfolio 
monitoring and the way in which the company has delivered other solutions to us made Baker Hill the clear choice.” 

One of the largest financial institutions in the country, Fifth Third Bank delivers small-business lending services 
through 1,110 locations primarily in the Midwest and Florida. The bank intends to utilize Portfolio Risk Advisor to 
centralize and standardize the monitoring of its small-business portfolio in order to redirect staff time and better 
serve its customers. 

Portfolio Risk Advisor leverages Baker Hill’s risk-management expertise to help banks mitigate risk and streamline 
the portfolio management process. It delivers an accurate, point-in-time view of the bank’s entire portfolio.  

Source: Experian Press Release: www.bakerhill.com/solutions/advisor/portfoliorisk.asp.

EXPERIAN RAMPS UP SMALL BUSINESS SERVICES 
BusinessCreditFacts.com offers insight and tools to help the business community understand the benefits 
of establishing and managing business credit.  

Experian announced the launch of BusinessCreditFacts.com, a new online resource designed to help small-
business owners gain a greater understanding of the many topics dealing with business credit, such as the 
importance of business credit and tips for establishing and improving business credit 
scores.   BusinessCreditFacts.com is an interactive Web site that allows members of the small-business community 
to take an active role in learning more about business credit. Users can rate the usefulness of the question-and-
answer section and also suggest new topics that they would like addressed. BusinessCreditFacts.com also 
provides insight as to why business owners should keep their business credit separate from their personal credit, 
and practical tips are provided to help ensure that small-business owners establish and maintain good business 
credit throughout their company’s life cycle.  BusinessCreditFacts.com utilizes Precise IDSM, Experian’s consumer 
authentication tool, to verify the identity of business owners, ensuring updates are made only by the business 
owner or corporate officer of record.

BusinessCreditFacts.com contains information on the following business credit topics:  A question-and-answer 
section containing information on establishing business credit, the credit information available on a business credit 
report and how best to maintain good business credit.  Tools to submit requests to update a company’s 
demographic information.  Links allowing small-business owners direct access to a business credit report and 
score and to sign up for continuous monitoring of their business credit file.  Tools to enable small-business 
owners to “write their suppliers” and encourage them to report their payment experiences — a factor in 
strengthening a business credit score 

Source: Company Press Release - http://www.businesscreditfacts.com/.
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INDUSTRY NEWS: 
BUREAU VAN DIJK EXPANDS DATABASES NEWS IN BRIEF: 
Financial Data from China:  Bureau van Dijk has added financial 
information with a 3-year history on 300,000 Chinese entities to its 
databases.  The data originates from SinoRating.  The data also 
contains information on business activities, ownership and ownership 
linkages. 

Company Information on Russia:  Bureau van Dijk is increasing its 
database on Russian companies from 1,5 million to 8 million.  

Company Information on Germany:  The German financial 
statements database DAFNE will be increased from 110,000 records 
to 220,000 records. 

Source: PASSWORD Germany 

First Data Corporation, U.S.-based 
electronic commerce and payments 
solutions provider, has officially 
announced the completion of its 
acquisition by affiliates of Kohlberg Kravis 
Roberts.

Interactive Data Corporation, a U.S. 
provider of financial market data, 
analytics and related services to financial 
institutions, active traders and individual 
investors, has named Rona Fairhead 
chairman. 

Source: Asian Banker 

XINHUA FINANCE LINKS WITH FERMET ON BASEL II
Xinhua Finance Limited, China's premier financial information and media services provider, announced the signing 
of an exclusive agreement with Fermat, a leading independent provider of risk and performance management 
solutions to the global banking industry, to distribute and support Fermat's range of Basel II, Risk and Performance 
management software solutions in Mainland China. 

This strong alliance will expand Xinhua Finance's offerings for its core client group of investment firms, credit 
institutions and, especially, retail and commercial banking operations as they move toward compliance with the 
Basel II Capital Accords and International Accounting Standards. The pact also enables Fermat, which recently 
was voted the overall global #1 Basel II solution vendor by readers of RISK Magazine, to extend its presence in 
Asia to the rapidly internationalizing Chinese financial sector.  

Fermat's Basel II, Risk and Performance Management software solutions complement Xinhua Finance's 
comprehensive portfolio of data and analytics products, which include market indices, financial data banks, credit 
ratings assessments, financial modeling tools and a market risk management platform. In particular, Fermat's 
regulatory capital calculation and reporting solution, Fermat CAD (Capital Adequacy Directive) Basel II, is expected 
to fulfill growing demand in China for Basel II compliance systems before the 2010 implementation deadline. The 
Basel II Capital Accords are recommendations on banking laws and regulations issued by the Basel Committee on 
Banking Supervision, an institution created by the central bank Governors of the Group of Ten nations.  

http://www.fermat.fr 

ACXIOM US$2,5 BN DEAL FAILS AFTER SHARP FALL IN SHARE PRICE 
Acxiom’s deal with Silver Lake Partners and ValueAct Capital of a US$2,5 bn dollar buyout was cancelled after a 
sharp decline in the value of Acxiom’s shares.  The FT reported that the demise of the deal is the latest in a series 
of problems for leveraged buy-outs agreed before the recent credit squeeze.  Acxiom’s shareprice dropped 35% 
since September 4th.    Source: Financial Times Oct. 02, 2007
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YELLOW PAGES 
MOVING FROM PRINT TO DIGITAL: 
DIRECTORY PUBLISHER R.H.DONNELLEY ACQUIRES BUSINESS.COM
R.H. Donnelley, a leading directory publisher, has acquired Business.com for $345 million in cash and deferred 
purchase consideration. The deal is expected to close in the third quarter of 2007 and is subject to customary terms 
and closing conditions, including compliance with the Hart-Scott-Rodino Antitrust Improvements Act of 1976.  
Business.com revenues were US$ 31 million with and EBIDTA of 2 million.  2007 full year revenue is expected to 
be US$ 57 million. 

Business.com is the leading business search engine and directory and pay-per-click advertising network serving 
more than 40 million unique business users and thousands of advertisers every month. Business.com helps 
business decision makers quickly find what they need to manage and grow their businesses, and enables 
advertisers to reach these users wherever they are across the business Internet through premier partners, including 
The Wall St. Journal Online, Forbes, BusinessWeek, Hoovers, Financial Times and Internet.com.  In October 2006, 
Business.com launched Work.com, a business-to-business expert community publishing platform where experts 
share advice on common business topics. Work.com features more than 1,900 how-to guides covering a wide 
range of business topics, from creating a business plan to search engine optimization to employee evaluation. 
Anyone with expertise to share can create a Work.com guide, and the guides are ranked by Work.com site visitors 
based on how useful they find the guide. Top ranked guides are featured prominently on Work.com and are 
syndicated onto Business.com to help Business.com visitors learn more about specific product or service 
categories. 

Source: R.H.Donnelley Press Releases 

SUPPLIER ASSESSMENT  APPEARS TO BECOME THE NEW B2B 
CURRENCY IN CHINA 

ALIBABA LAUNCHES CREDIT ARCHIVE GLOBAL SOURCES  
A news report has popped up in a couple of places about the launch 
in Chongqing of a "credit archive" using Alibaba's e-commerce 
platform - ChinaTechNews.com story

According to a representative from Alibaba quoted in local media, 
the Credit Archive shows the credit records of foreign trade 
enterprises. By combing the traditional credit certifications and the 
interaction on the Internet, it dynamically shows the credit situation 
of each enterprise, making the information more accessible to clients 
and exposing potentially hazardous companies at the same time. 

The trustworthy-ness of potential business partners is clearly an 
issue on Alibaba's mind and in the minds of its users, in view of the 
recent product recalls due to quality problems.    

Source: Business Strategies Group, Hong Kong  www.bsgasia.com 

To help buyers identify suppliers offering safe, 
high-quality products from China, Global 
Sources and Bureau Veritas, a certification 
authority, have launched the B2B industry's 
most comprehensive supplier assessment 
service.  The Supplier Capability Assessment 
Service verifies a range of supplier information 
including facilities, legal entity status, staffing, 
export markets, key clients, production 
capabilities, product capabilities, management 
systems and accreditations, quality control 
systems and development and expansion 
plans. All information is obtained from in-
person visits, face-to-face interviews and third-
party verifications.  

Source: http://www.globalsources.com
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B2B MEDIA:
CONTENT PROVIDED COURTESY OF BUSINESS STRATEGIES GROUP (BSG), HONG KONG.  BSG IS A FOUNDER 
MEMBER OF BIIA (www.bsgasia.com)

ALIBABA GROUP IPO CHINA.COM ALLIANCE WITH 
SOFU ON REAL ESTATE 

Alibaba Group has taken the next step in its much-discussed path 
towards the IPO of its B2B division by confirming that it has filed 
application papers with the Hong Kong Stock Exchange. The IPO is 
expected to raise US$1 billion and is thought likely to take place 
before the end of this year.  

Analyst for Sanford Bernstein, Jeffrey Lindsay wrote in a report last 
week, “If Alibaba’s IPO is as successful as Baidu’s—which we think 
unlikely because Baidu was also listed on the U.S. markets—then 
Alibaba’s maximum potential valuation would be $10.7 billion: the 
contribution to Yahoo’s stock price would be $2.04”.  

Source: Various Media Reports

Under the terms of the agreement, the 
company says, SouFun will purchase 
exclusive rights for one year to sell 
advertisements on the real estate 
channel of China.com and organize 
marketing events for advertisers across 
China. It adds that “SouFun also has 
the option to extend the contract 
beyond the initial one-year term”.  

Source: Business Wire

XINHUA FINANCE MEDIA REPORTS STRONG 
RESULTS

GLOBAL SOURCES 
ACQUIRES BLUE BAMBOO 

Beijing, August 13: Xinhua Finance Media has reported net revenue 
for the second quarter of 2007 up 222% year-on -year at $29.0 million. 
This represents an increase of 74% on the first quarter of 2007. The 
company says that the “increase in revenue was driven mainly by 
strong organic business growth”. Existing businesses contributed 
$27.5 million while new acquisitions contributed $1.5 million to the 
quarter.

Net income for the period was $2.3 million, up 1,026% year-on-year. 
The company says that it expects full year revenue to be US$128 - 
133 million “due to contributions from recent acquisitions”. Third 
quarter revenue is expected to be US$35 - 37 million.  

Source: Company Press Release 

Global Sources has announced acquisition 
of Beijing-based Blue Bamboo China 
Ventures along with the fact that the 
company’s founder Tom Melcher and his 
team is expected to join “as part of Global 
Sources' online expansion in China”. 
Melcher will lead a new division focused on 
Chinese online media efforts.

Blue Bamboo has developed four web sites 
providing information about home 
renovation, overseas study, weddings and 
parenting to urban Chinese consumers.   

Source: Global Sources press release 

CYBERMEDIA MOVES INTO LEGAL PUBLISHING 

Cybermedia has launched a legal magazine in collaboration with LexisNexis in India. LexisNexis will provide the 
content for Halsbury’s Law Magazine. The magazine will be priced at Rs 100 (US$2.50) and target commercial and 
corporate lawyers. The magazine will cover legal issues in a wide range of industries and corporate activities 
including M&A, joint ventures, outsourcing, insurance, technology and telecom.  

Source: MoneyControl India Article
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BIIA IN ACTION:
THE GENEVA PRIVATE CAPITAL SYMPOSIUM – 2007/09/24-25  
INVESTING PRIVATE CAPITAL IN EMERGING AND FRONTIER MARKET SMEs

BIIA participated in a panel on Financial Infrastructure & Risk 
Mitigation and presented on the subject of Commercial Risk 
Information as it relates to SMEs in Emerging Markets.  Several 
speakers raised the issue of asymmetries in information making 
investment in the SME sector complex and risky. 

BIIA highlighted factors which are the cause of asymmetries in 
information especially as it relates to SMEs in emerging markets: 
Imperfect public sector information, lack of mandatory disclosure 
and enforced compliance, absence of regulatory frameworks for 
information sharing, lack of access to bank information and trade 
information.

The issue of asymmetries in information is compounded by the 
fact that SMEs are subject to rigorous credit processes by banks 
and suppliers, but lack credit management and financial skills 
themselves.  This puts SMEs in a cash squeeze.  The issue 
therefore is not just to provide better information for banks and 
suppliers, but to create information and advisory services for 
SMEs as well.  The Singapore SME credit bureau serves as a role 
model in providing banks and suppliers with accurate and reliable 
information on SMEs and at the same time providing the 
necessary tools for SMEs to manage credit and finances. 

BIIA stressed the point that the elimination of information 
asymmetries is not an issue for the information industry alone.  
Instead a concentrated effort is required to improve infrastructure 
and mind sets.  The public sector needs to make an investment in 
modern information systems and processes providing user friendly 
register and court information.  Public sector / private sector 
partnerships can speed up the process and provide the necessary 
know how.  Regulators must broaden disclosure laws and enforce 
compliance.  Regulators and the financial services sector need to 
introduce legal framework that permit the pooling of information 
and access to bank information.  Once these changes have been 
initiated businesses will change their current negative attitudes 
towards voluntary disclosure leading to greater transparency and 
economic development. 

The BIIA presentation can be accessed at Member News: 
http://www.biia.com/memberNewsPW.php
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Source: BIIA & World Bank Survey of Commercial Credit Information 2006
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SME ISSUES
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BIIA ANNUAL GENERAL MEETING BY WRITTEN 
RESOLUTION SEPTEMBER 28TH 2007 
Resolutions in writing were signed by all the members of Business Information 
Industry Association Asia Pacific - Middle East Limited (“the company”) in lieu of 
the 2007 annual general meeting for the time being pursuant to section 116b of 
the companies ordinance (chapter 32)
The following is a transcript of the resolution signed by all Full Members on record: 

Financial Statements 

IT WAS RESOLVED THAT the audited financial statements for the period from 24 June 2005 (Date of 
Incorporation) to 31 December 2006 together with the Report of Directors and Independent Auditors’ Report be and 
are hereby received and adopted.  

Rotation of Directors 

In accordance with the following articles in the Company’s Articles of Association, IT WAS NOTED THAT:-  

a) Article 13.10, the Founder Directors, Joachim C. BARTELS, David WORLOCK and Paul WOODWARD shall 
not be required to retire by rotation.  

b) Article 13.1, at the second annual general meeting of the Company all the Full Member Directors and the 
Chairman as listed below shall retire from office.  

Chairman: Christine CHRISTIAN; Full Member Directors: Jack Min INTANATE; Hua Min LIM; Lawrence YEE  

c) Article 9.4, Full Members collectively shall be entitled to appoint one person to be the Chairman (the identity of 
whom is acceptable to the board of Directors).  

d) Article 13.3, a retiring Director shall be eligible for re-election.  

e) Article 13.11, a Full Member Director may not be re-elected more than twice consecutively.  

IT WAS RESOLVED THAT David WORLOCK, Chief Research Fellow, OUTSELL/EPS) be hereby elected 
as Chairman of the Association.  

IT WAS FURTHER RESOLVED THAT the following persons be hereby re-elected as Full Member Directors 
of the Company:   Full Member Directors:

Christine CHRISTIAN, Managing Director D&B Australia 
Jack Min INTANATE, Chairman Business Online Thailand 
Hua Min LIM,  Executive Chairman of Phillip Securities Pte Ltd, Singapore 
 Lawrence YEE, Senior Vice President, Business Development of D&B International Region 

BIIA Directors which have been elected for a first term are listed on following page. 
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BIIA AGM BY WRITTEN RESOLUTION (CONT.):

APPOINTMENT OF NEW DIRECTORS 
IT WAS NOTED THAT in accordance with article 9.3 of the Company’s Articles of Association, Full Members 
collectively shall be entitled to appoint 7 directors. (the identity of whom is acceptable to the board of Directors)  

IT WAS RESOLVED THAT the following persons be hereby appointed as Directors with immediate effect: 

Dr. Hans BELCSAK, President S. J. Rundt & Associates, Inc.  
Erica HUGHES, General Manager, Veda Advantage Information Services & Solutions, Australia 
Larry HOWELL, President TransUnion International Asia & Europe 

Re-appointment of Auditors: 

IT WAS RESOLVED THAT Messrs. Kathy Wong & Co., Certified Public Accountants, the retiring auditors, be re-
appointed as auditors of the Company to hold office until the conclusion of the next Annual General Meeting and 
THAT the Directors be authorized to fix their remuneration.

AFFILIATED INDUSTRY ASSOCIATION NEWS:
1ST WORLD CREDIT & COLLECTIONS CONGRESS TO BE HELD IN MEXICO CITY 
NOVEMBER 15 AND 16, 2007 
Mexico is gearing up for the 1st World Credit & Collections Congress which has the purpose of bringing together a wide range of 
credit executives and members of the credit information and debt collection industry to network.  The Congress will feature a 
number of concurrent plenary sessions and workshop to debate new trends in risk management and collection processes.   There 
will be a Credit and Collections Fair where suppliers will be exhibiting new products and services.  The congress organizers are
also arranging a number of social and cultural events to introduce Mexico’s rich customs and traditions.   

This First World Congress is the outcome of a joint effort by different players in the international Credit & Collection Industry. The 
organization of this important event to be held in Mexico involves several public and private international organizations and 
associations related to Credit and Collection industry promoting the development of professional standards and new vision in this 
field. CMS, Credit Management Solutions and ICM, International Collections Manager, lead companies in the organization of 
specialized events for the Credit and Collections Industry in Latin America and are in charge of the operational responsibility of 
this event.  This alliance assures that each attendant or company participating in this Congress will enjoy every part of it, backed
by the expertise and joint effort of each and every one of the entities involved.   Venue: Hotel Sheraton Centro Histórico, Avenida 
Juárez No. 70  Col. Centro CP. 06010 México DF.       For further information access:  www.creditcongress.com 

Are you looking for previous issues of the BIIA Newsletter?  Access:  http://www.biia.com/memberNewsPW.php and    
click on Archive! 

Business Information Industry Association Asia Pacific – Middle East Ltd. 
1101 Wilson House, 19-27 Wyndham Street, Central, Hong Kong 

Telephone: +852 2525 6120; Fax: +852 2525 6171; 
E-mail: info@biia.com; www.biia.com
Certificate of Incorporation: 979425 


