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Late Breaking News:  Share price movements and 

first quarter growth comparisons of business 
information companies. BIIA in action: News from 
the ACCIS annual meeting 
The US economy: Quo Vadis and three scenarios 
Declining exports in Hong Kong and Singapore 
American consumer new do-it-yourself mindset 
Gartner & Forrester Q1 results 
 

Member News:  Creditreform  2008 result; CRIF 
joins D&B Global Network and acquires D&B Italy; 
CRIF to modernize the Bangladesh credit bureau   
Veda Advantage acquires Secure Sentinel; Group 
ICRA to enter into strategic tie-ups; Graydon to assist 
SMEs in the UK; TransUnion‟s TrueCredit.com tips for 
parents‟ „Money Talk‟ with kits; TransUnion global 
launch of „Decisioncentre

SM
‟ solution; Outsell CEO 

Topic on Workflow: Information‟s New Field of 
Dreams? ; Outsell market report on „Print to Electronic 
Shift‟ 
 

Industry News:  Acxiom Q4 revenues decline by 

15%; BISNODE Q1 results are up 14%; R.H. 
Donnelley, the oldest Yellow Pages Publisher, files 
Chapter 11 bankruptcy protection. 
 

News from China:  Prosperous prospects for E-

Commerce; Global Source Q1 decline 14%; Ninetowns 
revenues decline 3% in second half;  CCID‟s revenues 
fall 33%; China Finance revenues up 6.3% in Q1. 
Dagong Global Credit Rating unveils sovereign credit 
rating standards 
 

News from India: Dow Jones announces expansion 

and investment; TV18 uses rights issue to repay debt 
 

Alliances – Joint Ventures – M&A:  ICRA 

Subsidiary acquired US based IT Company; Experian 
and MOBIVI to deliver analytics in Vietnam 
SCHUFA Germany strategic partnership with GB 
Group UK 
 

 From the Regulatory Corner 
 
People on the Move 

Letter from the BIIA Chairman 

As a consequence of the financial 

crisis regulators, on local as well 

as international levels, once again 

are taking aim at business 

information services concerning 

their role in the crisis and how to 

make them more effective.   

BIIA is engaged on local initiatives 

such as China, and works with 

international institutions such as 

the IFC and the World Bank.  As a 

neutral institution, BIIA represents 

an industry position and defends 

information industry practices and 

standards against unreasonable 

regulatory requirements. 

Please encourage your industry 

colleagues, to see this opportunity 

as well, as we continue to expand 

through and alongside company, 

financial and credit information into 

wider fields of business and 

professional information.  And put 

us in touch with the people in their 

organization who have the 

strategic vision, the commitment to 

the region and the budget authority 

to make collaboration work.  

We look forward to hearing from 

you, and registering your interest 

in getting early recovery markets 

moving quicker. 

David Worlock, Chairman of BIIA 

BIIA encourages its members to recruit new members from our industry.  There are a number of 

compelling reasons as to why it is important for industry members, whether competitors or companies 

in adjacent market segments, to join BIIA:  Concrete Benefits of a BIIA membership  

http://www.biia.com/library/BIIA%20in%20Action%20-%20Concrete%20Benefits%20Jan%202009.pdf
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LATE BREAKING NEWS 
 

BUSINESS INFORMATION SHARE PRICE MOVEMENTS 

  

Share prices of leading business information companies hit their lows in March 2009, however have recovered 

and share prices recovered sharply in April and May.  All share prices seem to move in tandem with the exception 

of D&B.  Its share price did not vacillate as radically as others.  Recently all share prices of business information 

companies have come under pressure again.   

FIRST QUARTER GROWTH COMPARISONS 

 

As indicated in recent issues of the BIIA newsletter, 

most business information company revenues have 

gone into negative territory.  There are notable 

exceptions such as China‟s Alibaba and China 

Finance Online, CRISIL in India and BISNODE which 

has become the largest B2B information services 

provider in Europe (2008 Revenues of Euro 422 

million). 

The industry is waiting with baited breath to see how 

the first half of 2009 is shaping up, which should 

provide an indication whether the downward trend will 

persist during the year of 2009.   Recently SCHUFA, 

Germany‟s largest credit bureau has registered a 

30% increase in credit inquiries, due to consumer 

reaction to incentives and consumer product 

discounting.  Source:  Company reports 

For past performance indicators visit the BIIA Newsletter Archive 

 

 

http://www.biia.com/memberNewsPW.php?action=archive
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LATE BREAKING NEWS 
 

BIIA IN ACTION:  NEWS FROM THE ACCIS ANNUAL MEETING 

BIIA Management attended the recent annual meeting of ACCIS (Association of Consumer Credit Information 

Services) in Budapest.   BIIA thanks the executive committee of ACCIS, for their kind invitation and congratulates 

Neil Munroe (Equifax) for being elected President of ACCIS.  In his opening speech Neil Munroe stressed several 

important issues facing the industry.  Lending and consumer spending are still subdued and consumer defaults 

are continuing to rise.  There is increased concern about how consumers can be protected in terms of over-

indebtedness and identity theft.  In view of the crisis there are thoughts developing on how the credit market can 

be stimulated to grow responsibly.  As an outgrowth of the crisis there is increased consideration of new 

regulation, standards etc., and there is increased awareness by regulators of the use of credit bureau data and its 

importance.    

Presentations on key topics of the ACCIS annual meeting can be viewed on:   

http://www.biia.com/memberNewsPW.php  [scroll down to view individual presentations]. 

THE US ECONOMY:  QUO VADIS? 

There have been abundant signs that the economy reached the bottom of the recession in February and March 

and has been in some kind of recovery mode since.  This is well and good but within these positive numbers lurk 

the next challenges and the investment community therefore remains on edge.  The most worrisome of the future 

issue is inflation and the drumbeat of concern is being heard all over the world. The fact is that inflation worries the 

central banks far more than recession and the weapons at their disposal are much more effective than are those 

used to address the perils of recession. At the point that the Fed and the others decide to get aggressive with the 

inflation threat, the economic recovery could well take a hit and many of the more optimistic assessments heard 

these days will be nullified for a while. 

The most consistent signal that something is lurking in the inflation shadows has been the rise in commodity 

prices. Oil prices have drifted towards $70 a barrel and no longer seem likely to fall back to $45 or even $55. The 

prices at the pump have jumped from an average of $1.85 to one of $2.65 in just a matter of a few weeks.  This 

jump is affecting the airlines and the transportation companies as well and at a most inopportune moment.  The 

recession has not released its grip on these industries as yet and the sole advantage that existed was the fact that 

recession had meant lower fuel prices and thus lower costs.  Now those fuel costs are rising before the business 

returns and that may be striking a lethal blow for some in these sectors.  It is not just oil that has started to see 

some increase in price. Copper has been rising and so has aluminum and steel.  Food costs are also on the rise.  

The majority of this increase has been caused by speculation that economic growth is right around the corner and 

these costs could still plummet again if that assumption is proven to be inaccurate. 

The other worry is that some of the pent-up business and consumer demand will come lurching into the economy 

at a pace that can’t be accommodated without a dramatic shift in pricing.  There will be a desire on the part of 

every player to make up for lost time and opportunities. Business will want to increases prices as fast as possible 

and that may be easier if there have been some competitive casualties as a result of the recession.  There are 

many sectors where capacity will be reduced and these will be the sectors that will see the first price shocks. 

Business Intelligence Brief is an online information service, published electronically by Armada Corporate Intelligence.  

Provided courtesy Dr. Chris Kuehl, Armada Corporate Intelligence 

 

 

http://www.biia.com/memberNewsPW.php
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LATE BREAKING NEWS 
 

THE US ECONOMY:  QUO VADIS?  THREE SCENARIOS 

The ‘Too Hot’ Scenario: In the spirit of the traditional alarm that economists are often noted for – we will begin with the “too hot” 

scenario. Unfortunately this is also the scenario that is given the greatest chance of coming to fruition – about 35% to 40% of 

polled economists think this the likely outcome of the policies that have been pursued up to this point. The bottom line is there 

has been too much emphasis on liquidity and stimulus and the economy is now primed for a surge that it will not be able to 

handle.  The recovery of the stock market has been impressive and fast. The rise in commodity prices has also been very rapid. 

In the great scheme of things it would be better for this growth to have happened at a much slower pace.  

This rapid recovery puts pressure on the economy and forces prices up too fast as there is a lot of money pouring into the 

system after months of being on the sidelines. This is what worries those who think we are in for a double dip recession. All of 

this sideline cash will come flooding into the system but will force reaction that stalls the real recovery. The best option coming 

out of a recession is slow rebound but there are some signs that part of the economy will come out of the gates too fast. One 

factor that could push this scenario is the impact of the stimulus package. The attempt to jump start the economy took far too 

long to develop and implement. Now that the economy has started to respond, the stimulus plans are just now getting underway.  

If this wave of government money comes pouring into the system in the next six to nine months, it will push inflation that much 

harder.  The Congress could help with this problem by pulling some of that money back into the budget but that seems 

desperately unlikely given the predilections of the average politician. 

The ‘Broken Parts’ Scenario:  There is another threat in the next scenario but not one that many economists are supporting. It 

is possible that there hasn‟t been enough of a stimulus and the economy may still run too cold. This theory assumes that the 

broken parts of the economy will remain broken for a while longer. The three areas that would seem to be in the most jeopardy 

include the banks, the job market and consumer confidence. If the jobless rate continues to climb into double digits, there will 

be a problem recovering.  Business has been very cautious in the last few years and the traditional rebound in jobs has been 

missing for the last few downturns.  Once companies figure out how to get by on fewer workers they tend to stick to that pattern.  

The banks are in better shape than they have been in recent months but they are far from their old selves. In addition, the new 

pattern for banks is a repeat of older traditional strategies and that means that banks are not going to be big supporters of the 

recovery.  In the end it will all come down to the consumer. If the poor spending patterns of the past few months extend 

throughout the year there will be precious little economic recovery and that attitude will depend, to a significant degree, on the 

jobless numbers and the availability of credit.   

Most economists see enough momentum in the economy at the moment to keep this scenario from playing out as negatively as 

some fear but they also caution that if there is some unexpected economic shock the economy could easily tilt towards decline 

again.  The most likely issue would be some kind of major international flare up, a terrorist attack sufficient to shake up 

assumptions or a major storm that does a lot of damage to crucial infrastructure.  These are events that are hard to prepare for 

and usually don‟t have a devastating impact on a healthy economy but when one is fragile they make a bigger difference. 

The ‘Slow and Steady Recovery’ Scenario:  That leaves the just right scenario and it has its supporters.  The majority of 

economists are still expecting one or the other factor to go wrong but there are a good 30% who think things will all work out in 

the end.  This is the slow and steady recovery option.   

The hope here is that the economy limps along for the next few months – no spectacular rebound that would drive the rate of 

inflation to dangerous levels. This would mean that growth would not exceed about 1.5% in the third quarter and maybe 2% in 

the fourth. This scenario calls for balance more than anything else. The advantages of the increased liquidity and stimulus would 

be balanced by those jobless concerns and the conservative banks. For many people this creeping recovery would be frustrating 

as it would mean that unemployment would stay high for the bulk of the year and into next but for those that are still in the 

workforce it would be an advantage to avoid higher prices while the economy gets itself in order. 

Business Intelligence Brief is an online information service, published electronically by Armada Corporate Intelligence.  

Courtesy Dr. Chris Kuehl, Armada Corporate Intelligence 
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LATE BREAKING NEWS 
 

DECLINING EXPORTS IN HONG KONG AND SINGAPORE 

Hong Kong, 15
th

 May: Hong Kong‟s economy shrank by 7.8% in the first quarter of 2009. That was the worst 

economic performance for Hong Kong since the Asian financial crisis more than ten years ago. The decrease was 

primarily driven by exports which plummeted by a surprising 22%.  Dong Tao, an analyst at Credit Suisse, 

commented, “The figure is worse than expected. It tells you how a severe global financial crisis can affect a 

healthy, small and open economy. Will Hong Kong see a further deterioration? It is not up to Hong Kong, it is up to 

the rest of the world, especially the US, China and the financial markets.”  The Hong Kong government is now 

forecasting GDP to decrease by between 5.5% and 6.5% in 2009.   

Singapore‟s GDP is now expected to contract by 6.5% in 2009 according to a survey of 19 economists. That figure 

is significantly more severe than the 4.9% forecast in March this year. This contraction will largely be driven by the 

14.5% fall expected in Singapore‟s non-oil exports. The unemployment rate is expected to hit 4.2% this year. 

Economists do, however, see the contraction easing in the fourth quarter in which they forecast the economy will 

shrink by 1.2%.  Sources: BBC article, AP article, WSJ article  Courtesy:  Business Strategies Group  

www.bsgasia.com  

AMERICAN CONSUMERS NEW DO-IT-YOURSELF MINDSET 

American consumers discover empowerment and cope with a tough economy through a "Do-It-Yourself" mindset, 

says Experian Simmons. 

After decades of extravagant spending, 2009 became the year many American consumers finally began to 

confront their fundamentally changed financial circumstances and sought to empower themselves by asserting 

more control over their lives. One increasingly popular strategy to survive the recession was to adopt a do-it-

yourself (DIY) mindset by personally taking on routine chores and tackling major projects rather than paying 

others to do them.  This trend influences the type of products American consumers are buying today and will buy 

in the foreseeable future.  A factor Asian exporters need to consider.  Source: Packaged Facts  

GARTNER Q1 REVENUES DECLINE; FORRESTER UP BY 2.6% 

Gartner and Forrester, the only large public companies in the IT & Telecom Research, Reports and Services 

(ITTRRS) segment of the information market, announced first quarter financial results. Gartner reported negative 

revenue growth of 5.7%. Q1 revenues were US$273.5 million vs. US$290 million for the prior year. Forrester 

reported positive revenue growth of 2.6%. Q1 revenues were US 56.4 million vs. US $54.9 million prior year.   

Gartner couched the earnings in its press release using figures "excluding the impact from foreign exchange" to 

have a more positive story to tell.  The bottom line is that Gartner's revenue was down nearly 6% and down in all 

categories of business, especially events.  It is notable that research revenues held up reasonably well, with 

events revenues down the most as previously forecasted.  It is worth noting that both Gartner and Forrester, with 

their user orientation, got off to a strong start in 2008, with the markets more difficult for vendor-centric US firms all 

year.  Gartner and Forrester really didn't see tough markets until the fourth quarter financial meltdown in the 

economy, so comparables between 2008 and 2009 made it difficult for both to show first quarter growth given the 

situation they were in last year. 

Source: Outsell Inc. 

 
 
 

http://news.bbc.co.uk/2/hi/business/8051736.stm
http://www.google.com/hostednews/ap/article/ALeqM5ixM7Q-rota6NUElM_rCNT0jwuJ7wD98AETQG0
http://www.bsgasia.com/


 
 
 
 
 
 

BIIA NEWSLETTER ISSUE 06 - 09 

Copyright © BIIA 2009  - For Member Internal Use Only – To Request Permission to Publish Contact: ieijcb@attglobal.net 
The content of this newsletter does not necessarily reflect the opinion of BIIA and it‟s members. BIIA is not responsible for the use 
which might be made of the information contained in this Newsletter.  Nothing in this Newsletter implies or expresses a warranty of 

any kind.  Neither will BIIA be responsible for any errors.  To unsubscribe: Contact ieijcb@attglobal.net   
  
 
 

6 
 
 

 

MEMBER NEWS 
 

CREDITREFORM GROUP REPORTS 3% REVENUE GROWTH 

 

Creditreform Group reported consolidated revenues of 

Euro 520 million versus Euro 505 million in 2007. The 

group operates a network of franchises in 20 European 

countries.  It has recently opened a franchise in the 

Peoples Republic of China and is planning further 

expansion outside Europe. 

Creditreform‟s German business accounts for 91% of total 

revenues and grew by 2% to Euro 472 versus Euro 461 

million in 2007.   The German group is made up of 130 

independent franchises employing 4,000 people serving 

126,000 clients. The largest product segment is 

commercial credit information with Euro 248 million in 

revenues; followed by accounts receivable management & 

factoring services with Euro 184 million; Central Services 

revenues were Euro 40 million which is made up of 

consumer credit information, rating services, and 

marketing services.  The volume of credit reports grew 

from 14.5 million in 2007 to 14.9 million in 2008.  

Creditreform‟s database contains 3.9 million records.  Its 

financial statement database contains 1.9 million financial 

statements from 850,000 companies. 

Creditreform did not report product information of its 

international franchises and affiliates. 

Prof. Dr. Helmut Roedl, member of the management board 

stated that revenue growth exceeded expectations, which 

was achieved in spite of difficult trading conditions.  

Notwithstanding continued difficult economic conditions 

Creditreform expects modest growth for 2009. 

The situation in Germany is critical with many of 

Creditreform‟s customers facing loss of revenues. Cash 

flow from operations is declining, impacting the 

creditworthiness of businesses.  This problem is 

compounded by banks reducing or cancelling credit lines.  

The seriousness of the situation is evidenced by an 

increase in payment delays.   For 2008 Creditreform 

expects an increase in business failures of 33,000 to 

35,000.   

Source: Creditreform Press Release May 26, 2009 
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MEMBER NEWS 
 

CRIF ACQUIRES D&B ITALY  -  JOINS D&B GLOBAL NETWORK 
CRIF, S.p.A., acquired D&B‟s Italian business for $11 million in cash, net of certain liabilities at closing.  D&B‟s 

domestic Italian operations generated approximately $48 million in revenue and approximately $1 million in 

operating income in 2008.  Simultaneous with closing this transaction, D&B entered into a ten year commercial 

arrangement to provide CRIF with global data for its Italian customers.  This transaction has no impact on D&B‟s 

previously issued 2009 financial guidance.    

CRIF is the largest provider of business credit information having started in 1988 to provide consumer credit 

information.  It exemplifies the ongoing conversion of consumer and business credit information particularly in the 

professional, small and medium size business segments. 

CRIF will manage D&B‟s franchise in Italy and becomes part of the global D&B information network.  It will be 

able to provide its Italian clients with access to a global database of over 140 million companies.  The deal 

confirms D&B‟s strategy to work, in mature markets with little growth potential, with partners and to focus on key 

global markets which offer significant growth potential. 

Source: http://investor.dnb.com/sec.cfm  

CRIF TO MODERNIZE CREDIT INFORMATION BUREAU OF BANGLADESH 

Dhaka and Bologna, 27 May 2009 - CRIF has been awarded the international tender for the modernization of the 

credit information system of the Bangladesh Bank, the country‟s central bank. After an extensive process of 

evaluation and selection, CRIF‟s proposed solution was chosen as the preferred option from the list of 

international players. 

The Bangladesh Bank project – funded by the UK Government's Department for International Development 

(DFID) – consists of the modernization of the technological infrastructure, and the complete redesign of existing 

credit bureau processes, still based largely on manual procedures. The Bangladesh Bank manages the public 

credit bureau which gathers credit information contributed by law by the country‟s credit institutions. The system 

manages data on credit relationships, including those related to consumer credit.   Source: CRIF 

The project is funded by the United Kingdom’s Department for International Development (DFID through its 

Bangladesh programme.  For more information on DFID's work globally, please visit www.dfid.gov.uk    

To read the full story click on the link: CRIF Press Release 

In a relatively short period of time CRIF has become an aggressive global player in consumer risk management 

solutions.  CRIF was founded as a consumer credit bureau in 1988 in Bologna, Italy.  It expanded into decision 

solutions ten years later and established an operation in the United States.  It entered into a strategic alliance with 

TransUnion in 2001 to develop decision solutions in NAFTA markets.  During the period from 2005 to 2007 CRIF 

entered into the Czech Republic, Slovak Republic and Poland.  In 2008 CRIF acquired US based TERES Solutions 

which develops advanced solutions for direct and indirect lending which represent the reference standard in the 

financial services market.  Within 20 years CRIF has become a major source for business information in Italy.  CRIF 

has now set its sights on Asia having set up Huaxia CRIF Credit Consulting (Beijing) Co., Ltd as a joint venture with 

Beijing based Huaxia International Consumer Information Consulting Co., Ltd.  The Bangladesh project illustrates 

CRIF’s intention to enter Asia as a serious player in consumer credit information and decision support services and 

that its entry into China should not be seen as an isolated event. 

 
 

http://investor.dnb.com/sec.cfm
http://www.dfid.gov.uk/
http://www.biia.com/industry_news.php
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MEMBER NEWS 
 

VEDA ADVANTAGE TO ACQUIRE SECURE SENTINEL 
21 May 2009: Veda Advantage today announced the proposed acquisition of personal security specialists 

Secure Sentinel, part of Vero Insurance Limited, a Suncorp Group company.  Secure Sentinel provides loss 

assistance and retrieval services for financial cards, mobile phones, documents and personal valuables in one 

package. Its focus is on preventing identity theft rather than the recovery process. 

This strategic acquisition will complement and expand Veda Advantage‟s consumer offering of credit file services 

and identity theft alerts. Secure Sentinel‟s offering, which helps protect, retrieve and replace registered cards and 

passports if they are lost or stolen will add to Veda Advantage‟s My Veda Alert services, which notifies a 

consumer every time there is a change to their credit file. These complementary offerings will help consumers 

take a proactive stance against identity crimes to prevent financial loss and adverse changes to their credit profile.  
Source:  Veda Advantage 

GROUP ICRA TO ENTER INTO STRATEGIC TIE-UPS 

KOLKATA: Group ICRA is looking to enter into strategic tie-ups for its non-rating businesses including 

outsourcing, software development and management consultancy. The move is part of its overall corporate 

strategy to diversify into new business areas to improve Group ICRA‟s top line growth. 

Speaking to media at the occasion of the acquisition of US software solutions provider Sapphire International Inc., 

ICRA vice chairman & group CEO P K Choudhury said: "We are open to strategic tie-ups and are looking at 

Middle East and East European countries.”  Group ICRA is already into non-rating businesses and has floated 

separate subsidiaries over the years to take up these businesses. While ICRA Online Ltd oversees the 

outsourcing business, ICRA Techno Analytics Ltd and ICRA Management Consulting Services manage the 

group‟s software development and management consultancy businesses respectively.   

Group ICRA‟s rating business now contributes about 60% to its total turnover. The balance 40% comes from their 

non-rating business.  The group has also floated a separate division to take up rating of micro, small & medium 

enterprises (MSMEs) to cash in on the growing business opportunity in the segment. 

Mr Choudhury commented on the economic slowdown: "India Inc is anxious. The country witnessed more 

downgrades over the last six months compared to the corresponding previous period.  The more vulnerable the 

rating, the more frequent is our surveillance.  Ratings are also getting increasingly realigned if the companies 

cannot withstand the downturn or the global meltdown."  Real estate, textile, few export based units and auto & 

auto ancillary units are some of the sectors which witnessed more downgrades in the last six months compared to 

last year, he added.   Source: The Economic Times 
 

FACTIVA, DIALOG AND LEXISNEXIS:  AN OUTSELL ANALYSIS 

BIIA Cofounder Member Outsell, has published a report titled "Factiva, Dialog, and LexisNexis - The 

Aggregators Formerly Known as the Big Three".  This report looks at how Factiva, Dialog, and LexisNexis have 

embraced the mantra of No Guts, No Glory and are finding new opportunities, even though (or perhaps because) 

licensed content aggregators are now relegated behind general web search as a knowledge worker's starting 

point for information. The report is based on interviews with company executives plus secondary research and 

conversations with competitors and customers.   To order this report:  http://www.outsellinc.com/store/products/839  

 
 

http://www.outsellinc.com/store/products/839
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MEMBER NEWS 
 

GRAYDON: CREDIT INFORMATION SERVICE TO ASSIST SMEs 

The Federation of Small Businesses has endorsed a new credit information service for SMEs from commercial 

credit agency Graydon UK and web-based business data specialist Validis, saying it will help firms needing 

finance. The companies say the new initiative will allow SMEs to seize greater control over the information 

provided about them to prospective creditors by credit reference agencies, and that this will improve their access 

to finance and credit insurance cover:  Stephen Alambritis, FSB head of public affairs, says: “Graydon and Validis 

could not have come together at a better time to provide such a „must have‟ service for the UK‟s 4.7 million small 

businesses.  

The new service, expected to launch in the summer, will be based on real-time company financial information. 

Assessments made of a business‟s financial strength and viability will be based on validated up-to-date monthly 

management accounts.  Source: Press Coverage 

TRUECREDIT.COM: PARENTS TO HAVE THE 'MONEY TALK' WITH KIDS 

Use of Simple Tips to Teach Money Management Skills: With teens spending $125 billion each year, 

according to a study from research firm Piper Jaffray, parents are under increasing pressure to ensure their kids 

understand financial basics and can make wise spending decisions.  But a recent survey from TrueCredit.com 

indicates that parents could use help teaching their kids smart financial habits.  

The survey, which looked at how much financial wisdom parents pass down to their children, revealed that nearly 

one in five respondents have never spoken with their kids ages 4-18 about money basics. In order to avoid raising 

a new generation of over-spenders with hefty debt loads, experts at TrueCredit.com recommend that parents 

have the "money talk" with kids before giving them financial freedom.  

"Of parents surveyed, 71 percent said they require their children to use allowance money for their own 

purchases," says Lucy Duni, vice president of consumer education at TrueCredit.com by TransUnion. "Before 

turning them loose with their hard-earned allowances, parents should take the critical first step of teaching kids 

how to budget and prioritize their spending and saving. Educating our children about financial basics early on can 

help them make informed decisions down the road." 

The survey also revealed that only 15 percent of respondents have added their child as an authorized credit card 

user to teach responsible credit habits - but with student-loan provider Nellie Mae reporting the average credit 

card debt for college students at $2,748, parents may want to consider such a step.  

To encourage parents to educate their kids about managing money, TrueCredit.com is helping tackle this tough 

subject with the following tips: Start Small; Weekly Allowances - Encourage children to save and watch money 

to grow.  Wants vs. Needs - Encouraging kids to earn and save for something they really want is a smart way to 

teach healthy spending habits and delayed gratification. Teaching Teens - Set guidelines for their use of a 

prepaid credit card or a parent's card and explain how credit works. Sit down with your teen each month and go 

over the credit card bill and receipts to show them how fast their charges can add up.  College Days - Teach your 

kids about responsible credit card use, the dangers of debt and the importance of paying bills on time before they 

go to college.  

To see the full survey results and for more information, log on to www.gotruecredit.com and visit the Learning Center. 

SOURCE: TrueCredit.com by TransUnion 

 
 

http://realbusiness.co.uk/news/finance-and-banking/5625191/credit-information-service-to-assist-smes.thtml
http://www.gotruecredit.com/
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MEMBER NEWS 
 

TRANSUNION ANNOUNCES GLOBAL LAUNCH OF AWARD WINNING 

DECISIONCENTRE (SM) SOLUTION 

TransUnion introduced DecisionCentre(SM), a new ASP decisioning software solution to help financial institutions 

throughout the globe balance the risks and rewards of lending. TransUnion DecisionCentre's customizable 

program is designed to help organizations quickly enhance and streamline their risk management strategies, 

address portfolio growth, increase collections efforts and reduce fraud. 

TransUnion DecisionCentre will be deployed in several global markets, including India, South Africa, Mexico, 

Dominican Republic and Canada. With its pre-configured collections and portfolio review modules, the automated 

TransUnion DecisionCentre works with several languages and currencies, providing international markets with 

robust rules, workflow and decisioning engines that can leverage multiple data sources and host a variety of 

analytical and scoring models.  To read the full story go to: http://www.biia.com/industry_news.php [scroll down] 

OUTSELL CEO TOPIC:  “Workflow: Information‟s New Field of Dreams?” 

Since the launch of the IBM PC in 1981, when computing power came out of the air-conditioned closet and onto 

the desktop, content providers (aka "publishers" or "information service providers") have wondered and 

philosophized about the contribution of their content to the working lives of business and professional people.  

The Outsell report examines the current "workflow solutions" landscape, still in its very early stages, and 

scenarios for workflow-solution evolution and adoption. It emphasizes the importance for content providers of 

analyzing customer needs as opposed to simply publishing information and hoping "they will come" a la Field of 

Dreams. The report is intended to provoke discussion and analysis, and contains:  

Analysis of features and implications of current successful workflow solutions. Examples of companies and 

products that are doing well in this field at this early stage.  Risks and opportunities for the content industry, based 

on Outsell's value model for information services and solutions.  Models for workflow analysis.  Forecast timeline 

for workflow solution evolution and adoption through 2030 and essential actions for information providers and 

publishers.  To order this report go to the Outsell Website:  http://www.outsellinc.com/store/products/820 

PRINT TO ELECTRONIC SHIFT:  AN OUTSELL MARKET REPORT 

The most telling sign of the changes powering and battering the B2B Trade Publishing & Company Information 

B2B) segment is the shift in the percentage of revenue from print to electronic information delivery.   The 

segment's aggregate percentage of revenue from print fell from 58.3% in 2003 to 40% in 2008. Over the same 

period, electronic revenues rose from 18% to 33.9% of segment revenue. This report provides research and 

analysis about the top 44 companies in B2B, including which companies have shifted their revenue mix, which 

have not, and how the companies stack up against the new industry benchmarks for the share of electronic 

revenue. The report includes:  A detailed table showing the 44 companies' revenue mix in 2005-2007 and 

identifying leaders and laggards in the shift toward more electronic revenue.  Analysis of which companies are 

leading in the growth of electronic revenue.  A market overview, including key print, electronic, and events 

revenue shift trends.  Analysis of methods used to aggressively grow electronic revenue.  Essential actions for 

publishers and information providers that want to advance digital transformation and create revenue opportunities, 

attract new buyers, and increase their competitive advantage.  To order this report go to the Outsell Website - 

http://www.outsellinc.com/store/products/802  

 
 

http://www.biia.com/industry_news.php
http://www.outsellinc.com/store/products/820
http://www.outsellinc.com/store/products/802
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INDUSTRY NEWS  
ACXIOM Q4 REVENUES DECLINE BY 15.5% 

 

Acxiom® Corporation (NASDAQ: ACXM) announced on May 
13

th
, 2009 its financial results for the fourth quarter and fiscal 

year ended March 31, 2009:  

Revenues of $295.5 million in the current quarter, a 15.5 

percent decrease, or $54.3 million, from $349.8 million in the 
fourth quarter a year ago. Approximately $26.4 million or 
48.6 percent of the decrease resulted from unfavorable 
currency rate movements and the effect of a change in 
revenue recognition on a pass-through Information Products 
contract. 

Income from operations of $41.6 million in the current year 

fourth quarter, compared to loss from operations of $76.0 
million in the fourth quarter last year. Excluding the impact of 
unusual items, income from operations in the current quarter 
would be $39.9 million, a 22.7 percent increase over $32.5 
million in the prior-year fourth quarter. 

Information Services: Revenue for the quarter was $218.9 

million, compared to $239.7 million in the fourth quarter of 
the previous year. Income from operations for the quarter 
was $43.7 million, compared to $1.0 million in the fourth 
quarter of fiscal 2008. The fourth quarter of fiscal 2008 
included unusual loss items of $34.0 million.  

Information Products: Revenue for the quarter was $76.6 

million, compared with $110.1 million in the fourth quarter of 
the previous year. Income from operations for the quarter 
was $11.5 million, compared to $19.9 million in the fourth 
quarter of the previous year.  

 

 

Revenues were $1.277 billion, a 7.8 percent decrease, or 
$107.5 million, from $1.384 billion in the prior year.  Income 
from operations were $131.4 million in fiscal year 2009 a 

9.0 percent increase from prior year before unusual loss 
items.  John Meyer, Acxiom Corporation’s chief 
executive officer and president, stated, “We had a strong 

finish to our fiscal year. We have recently signed several 
major client contracts which will have a positive impact on 
our revenues as we enter fiscal 2010. In addition, we 
continue to practice disciplined expense and cash flow 
management, both of which had a positive impact on our 
fourth quarter results. As we enter fiscal year 2010, I am 
optimistic that we can build on the operational success of 
the past year.”  Source: Acxiom Press Release 
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INDUSTRY NEWS  
BISNODE Q1 2009 RESULTS :  REVENUES UP 14% 

 

BISNODE published its first quarter results and Johan Wall, 
CEO commented:  “The beginning of the year has been 

characterized by a challenging market climate. In spite of 

this, we enjoyed a continued positive development with both 

growth in revenue and stable profitability during the first 

quarter.” 

“On 1 January 2009 we introduced a new organization 

based on geographical regions. The aim is to increase the 

Group‟s opportunities to realize both revenue and cost 

synergies. Parallel to this, we have worked on the 

integration of German Wer Liefert Was (WLW), which was 

acquired at the end of last year.  Both, the launch of the new 

organization and the integration of WLW, are proceeding 

according to plan.” 

 

Product Line Performance: The Credit Solutions product 

offering has delivered strong growth and higher profitability. 

Lower demand for marketing services is creating pressure 

on the Marketing Solutions product offering. Historically, 

operations in the Credit Solutions product offering have 

been somewhat countercyclical in nature, since demand for 

these products and services rises in periods of financial 

uncertainty. This experience is confirmed by strong demand 

for credit and risk information in the first quarter of the year. 

Sales in the product offering have increased substantially 

compared to the same period of last year and show no sign 

of slowing.  

The economic downturn has had a negative impact on the Marketing Solutions product offering. Demand for 

marketing and sales-related products and services is largely campaign-driven and is affected by the general 

activity in the economy. In the first quarter of 2009, postponed projects and falling demand for own high margin 

products resulted in weak sales and weaker profitability. 

The Business Information Solutions product offering is showing sustained high profitability and has not been 

visibly affected by the market decline. The Product Information product offering, with a large share of advertising-

financed services, has been negatively affected by a weaker advertising market. The recently acquired Wer 

Liefert Was has demonstrated good resilience to the economic recession. As market leader the company is 

prioritized by customers, which has resulted in a low share of cancelled subscriptions. Due to the economic 

recession, Software and Applications is characterized by a shrinking market with declining demand and price 

pressure that is creating difficulties for the consulting companies in the product offering (continued next page). 
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INDUSTRY NEWS 
 

BISNODE REGIONAL PERFORMANCE (Continued) 

 

Regional Performance:  The region Sweden, Denmark, Finland, Estonia, which is the Group‟s largest in terms 

of revenue, showed stable development in the first quarter. The region Norway is characterized by aggressive 

competition and severe price pressure, which has resulted in weaker margins. Profit was charged with onetime 

costs arising from changes in management. The increased revenue and improved margins in the region 

Germany, Austria, Switzerland is due to robust development, above all in Germany. The region Belgium, 

Netherlands, France noted weak development during the quarter. The negative earnings trend is mainly 

attributable to structural problems in the Group‟s Dutch companies, and an action plan has been formulated to 

reverse the trend. The region United Kingdom, Ireland is characterized by a large number of small to mid-sized 

players and intense price pressure, leading to decreased revenue and falling margins.  

The region Czech Republic, Hungary, Poland, Slovenia, Slovakia has delivered strong growth and improved 

margins. The development in Slovenia was especially positive. 

The business area Product Information was strengthened through the acquisition of „Wer Liefert Was‟ in 

December 2008, which explains the period‟s growth in revenue and earnings. Other parts of the business area 

are showing signs of declining sales. In response to this, a review of the cost structure has been initiated to adapt 

operations to the current market situation. Central functions include costs for the Group‟s head office and certain 

joint development projects, as well as costs for acquisitions and divestitures.  Source: BISNODE PRESS RELEASE 

 

 

http://www.bisnode.com/en/News--Press/Bisnode-press-releases/2009/Bisnode-Interim-report-Q1-2009/
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INDUSTRY NEWS 
 

YELLOW PAGE PUBLISHER R.H. DONNELLEY FILES CHAPTER 11 

On May 28, 2009, R.H. Donnelley and its subsidiaries filed voluntary petitions for reorganization under Chapter 11 

of the U.S. Bankruptcy Code in order to restructure the company‟s balance sheet.  The company sees the filing as 

a critical step in its long-range strategic plan to solidify its position as the leading provider of local commercial 

search solutions in the markets it serves. CEO Dave Swanson stated that no one could have foreseen the series 

of events that lead to the venerable Yellow Pages publisher to file Chapter 11 bankruptcy protection in a debt-

restructuring which will reduce the company‟s 10 billion debt by US$ 6.4 billion reducing the annual interest 

payments by US$ 500 million.  All existing shareholders will be wiped out. 

The Chapter 11 filing punctuates a dramatic fall for R.H. Donnelley, which had a $5 billion market capitalization in 

May 2007.  The company was brought down by two major forces: the flight of traditional Yellow Pages advertisers 

to the Internet and a staggering debt load of $9 billion. The company accumulated most of that debt through a 

series of acquisitions when its business was riding high.  The recession has only added to the company‟s woes, 

as evidenced by a first-quarter loss of $401.2 million. R.H. Donnelley said advertising sales slumped 17 percent, 

to $598 million, during the last quarter. 

The lesson learned from this debacle is the fact that the Yellow Pages publisher‟s huge debt and debt service 

stifled its ability to adjust to market realities.  R.H. Donnelley‟s contact databases appear no longer as valuable as 

they used to be.  It is hard for Yellow Pages publishers to compete on the web with services provided by 

competitors such as Google, with mapping services etc, which are readily available through powerful hand held 

devices.  With advertising revenues evaporating it was only a matter of time for this publisher to file Chapter 11. 

R.H. Donnelley was the oldest and largest Yellow Pages publisher. It was founded in Chicago in 1886.  The 

company merged with Dun & Bradstreet in 1961 and was spun-off from Dun & Bradstreet in 1996 into an 

independent publicly traded company.   Source: Press Release / Press Reports 

BMW FINANCIAL SERVICES SELECTS EXPERIAN FOR COLLECTIONS 

MANAGEMENT IN GERMANY 
Experian

®
, announced that BMW Financial Services will roll-out its Tallyman collection management system in 

Germany.  Commencing the deployment in Germany, Tallyman shall enable BMW Financial Services Germany  

to improve profits and increase working capital by reducing debt write-offs and having less cash locked up in 

outstanding debt.  The system, which is a key component of Experian‟s Debt Collection and Recovery Suite, will 

identify customers who have fallen behind on their loan and lease repayments and flag up those who might be 

facing financial difficulties. As a result, BMW Financial Services Germany will be able to extend it´s pro-active 

approach to customer management across the complete collection lifecycle – from pre-delinquent, delinquent to 

recoveries stages.  

Tallyman automates the collections process by consolidating all customer communications relating to payment 

arrears, including phone calls, emails, letters and faxes, into a single database. By segmenting those individuals 

in arrears and attaching risk scores to new and existing customers, the software helps identify those customers at 

most risk of defaulting.  This will further enhance BMW Financial Services Germany‟s existing processes by 

helping it to treat each customer segment optimally to take the most appropriate action. 

Source: Experian 
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INDUSTRY NEWS 
 

EXPERIAN'S CHEETAHMAIL LAUNCHES IN SINGAPORE AND HONG KONG 

Singapore – 25 May 2009 – Experian®, announced the launch of Experian CheetahMail in Singapore and Hong 

Kong. Used by many of the world‟s largest consumer brands, Experian CheetahMail is a leading global provider 

of email marketing and customer intelligence technologies.  The decision to launch Experian CheetahMail in 

Singapore and Hong Kong is in response to the rising demand from the region‟s leading enterprises for access to 

more sophisticated and personalized digital marketing capabilities. Working for some of world‟s top brands, 

Experian CheetahMail helps marketers combine the power of data with the efficacy of the email channel to 

connect and engage with their customers. 

John Merakovsky, Director of Experian CheetahMail Asia Pacific, is responsible for growing Experian 

CheetahMail‟s business in the region. Merakovsky brings a wealth of experience to Experian CheetahMail in 

developing enterprise technology businesses from start-ups to leaders in their market. Previously, Merakovsky 

was the founder and former CEO of Southrock Corporation Limited, Australia‟s leading developer of enterprise 

Human Capital Management software. 

Experian CheetahMail sends permission-based emails on behalf of its customers in over 40 languages and has 

offices throughout the US, Australia, France, Spain, Ireland, the United Kingdom and the Netherlands.  Experian 

CheetahMail, a business unit of Experian® Group Ltd. (LSE:EXPN), was founded in 1998 and is headquartered in 

New York City with offices in Los Angeles, San Francisco, London, Dublin, Amsterdam, Paris, Barcelona and 

Melbourne.  Source” Experian Press Release 

VERISIGN:  INTERNET DOMAIN NAMES GROW TO 177 MILLION 

Despite the economic downturn, Internet domain name registrations posted a significant 16-percent growth last 

year, a new report has found.   The Internet added 24 million new domain names in 2008, bringing the total 

registrations across all top-level domains to 177 million, VeriSign, an Internet infrastructure services provider, said 

in a report released on Wednesday.   

However, the report did see signs of slower growth in the last quarter of 2008, when the global economic crisis 

deepened.  More than 10.1 million new Internet domain names were registered in the last three months of 2008, 

representing a decline of 12 percent from the third quarter last year and 17 percent from the same quarter in the 

previous year, the report noted.   According to the report, in the last quarter of 2008, the five largest top-level 

domains in terms of base size were .com, .cn (China), .de (Germany), .net and .org.   Source: Xinhua 

CHINA'S IPR PROTECTION PROGRESS 

Francis Gurry, director-general of the World Intellectual Property Organization (WIPO), said China's development 

in the intellectual property sector was faster than that of many other countries, which contributed to the world's 

innovation cause.  Gurry's remarks reflected China's persistent efforts over the past three decades to protect 

intellectual property, said Tian Lipu, director of the State Intellectual Property Office (SIPO).  Statistics of the SIPO 

showed the administration had processed more than 4 million patent applications and registered more than 

3million trademarks as of the end of March last year, both ranking in the top list in the world.  The country had 

enhanced the protection of international trademarks in the past years, as more than 530,000 foreign trademarks 

from more than 130 countries or regions had been registered in China by 2008.  Source: Xinhua 
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NEWS FROM CHINA  
PROSPEROUS PROSPECTS FOR E-COMMERCE  

With the outbreak of the international financial crisis, many enterprises were in preparation for a "winter 

economy".  However, in contrast E-commerce is presenting a booming prospect: In 2008, the total amount of 

China's E-commerce transactions exceeded 3 trillion Yuan, increasing more than 40% year-on-year. In the third 

quarter of last year, buyers on the Alibaba's global platform increased 1.2 million, equaling the whole quantity for 

the previous year. "The financial crisis provided a rare development opportunity for China's E-commerce 

industry", said Nie Linghai, deputy director of the information technology department in Ministry of Commerce.  

E-commerce is now playing an increasingly important role in China's commerce arena. Major E-commerce 

companies Alibaba, Dangdang and Zhouyue have all witnessed increasing annual volumes of transaction. These 

online business companies are holding leading positions in B2B, B2C and C2C markets respectively.  

Looking back on the road of development, China's E-commerce represented by Alibaba created a development 

path which was quite different from the West.  It was reported that US E-commerce was "business-driven" while 

Chinese E-commerce was more "technology-pulled". In the US, enterprises' business demand promoted the 

advancement of the Internet and E-commerce technology, forming the concept of E-commerce. In China, E-

commerce started in 1997; the concept of E-commerce emerged earlier than its applications and development. 

The "torchbearers" of E-commerce practice were IT vendors like IBM. The Internet and E-commerce technology 

continued to be driven by enterprises' business demands, which promoted the application and development of 

Chinese E-commerce. "It is inevitable for traditional enterprises to join E-commerce", said Huang Yongtao, 

analyst from IDC.   

Against the backdrop of the international financial crisis, E-commerce has already become a safe harbor for small 

and medium-sized enterprises worldwide. Relevant statistics show that in the financial crisis, the proportion of non 

E-commerce enterprises that got into trouble reached 84.2%, while the ratio of E-commerce enterprises bogged 

down was only 16.8%, there was nearly 5 times difference between the two. The conditions of small and medium-

sized enterprises in E-commerce were far better than traditional enterprises.  

Compared to foreign countries, China is still on the initial stage in E-commerce. At present, measures such as 

business authentication, increasingly perfecting national and local electronic legislations, and the third-party 

custody of transaction payment as well as the mediation and arbitration on transaction disputes all contributed to 

the sound development of E-commerce.  As reported by People's Daily Online 

CHINA‟S EXPORTS FALL 26% 

Beijing 11
th
 June: Merchandise exports from China fell by 26.4% compared with the same month last year. In 

April, Chinese exports dropped by 22.6%. China‟s imports declined by 25.2% in May after falling by 23% in April.  

Weakness in China‟s exports is shrinking the country‟s trade surplus. Hopes for a recovery are now largely tied to 

the central government‟s massive stimulus plan which will focus on a programme of public infrastructure projects 

and industrial aid. It will be financed by government spending and bank lending.  Source: Press Reports 

If you are looking for previous issues of the BIIA Newsletter go to: BIIA Newsletter Archive 

 
 

 

http://www.biia.com/memberNewsPW.php?action=archive
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NEWS FROM CHINA COURTESY BUSINESS STRATEGIES GROUP  WWW.BSGASIA.COM  
GLOBAL SOURCES Q1 REVENUES DECLINE 14% 

Hong Kong, 21
st
 May: NASDAQ-listed Global Sources has reported a 14% decrease in first quarter revenues. 

Revenues were US$34.8 million compared with US$40.6 million in the first quarter of 2008. Online revenues were 

US$22.0 million, exhibition revenues were US$4.5 million and revenues from print were US$7.5 million. In the first 

quarter, exhibition and print revenues decreased 25% and 35% respectively. 

GAAP net income was US$1.2 million compared with US$8.2 million in the first quarter of 2008 – a decrease of 

85%. The company also releases non-GAAP figures. Non-GAAP net income was US$1.7 million – a 74% 

decrease from the non-GAAP net income of US$6.6 million in the first quarter of 2008. 

Merle A. Hinrichs, Global Sources‟ chairman and CEO, commented: “As we anticipated, during the first quarter 

we were significantly impacted by the global recession... While we expect continued pressure on revenue and 

profitability, we are carefully managing costs and believe business conditions may improve later this year.” 

Source: Global Sources press release  

NINETOWNS REVENUES FALL 3% IN SECOND HALF 

Beijing, 15
th
 May: Ninetowns Internet Technology Group announced its second half results last Friday. For the six 

months ended 31
st
 December 2008, revenues were US$8.2 million, a 3% decrease over the second half of 2007. 

In the period, Ninetowns recorded a net loss of US$20.9 million, compared with a loss of US$29.0 million in the 

same period of 2007. More than 80% of its revenues were generated from sales of its enterprise software. An 

additional 16% of revenues were generated through its software development services.  

In March, Ninetowns closed its B2B website, Tootoo.com. The company claimed, “This decision was made in light 

of the recent major changes in the global economic environment and is expected to enable Ninetowns to better 

manage its investments for long-term growth. The discontinuation of the B2B business is not expected to have a 

material financial impact on Ninetowns‟ other business solutions.” 

Source: Ninetowns press release 

CCID‟S Q1 REVENUES FALL 33% 

Beijing, 15
th
 May: Hong Kong-listed CCID Consulting announced its revenues in the first quarter of 2009 were 

US$2.8 million, a 33% decrease compared with the first quarter last year. The company recorded a net loss of 

US$53,000. In the same quarter in 2008, CCID posted a net profit of US$269,000. 

Market research services accounted for more than half of CCID‟s revenues (US$1.4 million), a 16% decrease 

compared with the first quarter of 2008. CCID‟s management consultancy revenues were US$797,000 or 28% of 

total revenues. Consulting revenues fell 29% year-on-year. The remaining revenues (US$579,000) were 

generated from CCID‟s information services. This segment fell 58% compared with the same period in 2008.  The 

company attributed the deceases to the rapid decline of market demand due to the global economic recession. 

 Source: Hong Kong Stock Exchange announcement 

For daily industry updates go to the Home Page of www.biia.com  

 

 

http://www.bsgasia.com/
http://www.globalsources.com/
http://www.corporate.globalsources.com/INFO/PRESS/2009/MAY21.HTM
http://www.ninetowns.com/en/index.html
http://www.tootoo.com/
http://www.ninetowns.com/im/2009/5/2009514180724787.pdf
http://www.ccidconsulting.com/
http://www.hkexnews.hk/listedco/listconews/gem/20090515/GLN20090515059.pdf
http://www.biia.com/
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NEWS FROM CHINA  
DAGONG GLOBAL CREDIT RATING CO. UNVEILS FIRST SOVEREIGN CREDIT 

RATING STANDARDS 
China unveiled credit rating standards for the sovereignty entity of a central government, the first sovereign credit 

rating standards in China, aiming broader participation in global credit rating. The standards were announced by 

Dagong Global Credit Rating Co., Ltd, one of the first domestic rating agencies in China.  The sovereign credit 

rating standards would be able to evaluate the willingness and ability of a central government to repay its 

commercial financial debts as stipulated in contracts, said the company. The rating results could reflect the 

relative possibility of a central government to default as a debtor, and the rating is based on the country's overall 

credit value, according to Dagong.  Elements of credit risks will include the country's political environment, 

economic power, fiscal status, foreign debt and liquidity, said the company, adding that it judges the credit of a 

sovereign entity on the basis of a comprehensive evaluation of its fiscal strength and foreign reserves.  

Luo Ping, head of the training center under China Banking Regulatory Commission, said the launch of the 

sovereign credit rating standards would help improve the transparency of credit rating information, and would 

strengthen China's position in the international financial arena.  Source: Xinhua May 24, 2009 

GLOBAL SOURCES CONTINUES TO FOCUS ON PRIVATE SOURCING EVENTS 

Hong Kong, 1
st

 June: Global Sources hosted Pacific Brands, a leading Australian marketer and importer of 

consumer goods, at a Private Sourcing Event in Xiamen last month. Pacific Brands buys on behalf of some of the 

most recognized brands in Australia. Global Sources will host more than 100 Private Sourcing Events this year. 

The majority of these events will be held in China and India.  Merle Hinrichs, chairman and CEO of Global 

Sources commented, “Australia is one of a handful of major economies that has yet to enter a recession in the 

past 12 months. In fact, the market is showing signs of vitality with retail sales up by more than two percent in 

March from February. Through Private Sourcing Events, we're providing suppliers with targeted opportunities to 

grow their exports despite the global downturn. We are doing this by connecting them with strong markets, quality 

buyers and by focusing on high-demand product categories.” Source: Global Sources press release 

ALIBABA UNLOCKS KEY INVESTORS 

Hong Kong, 4
th
 June: Last week, Hong Kong-listed Alibaba.com announced that it would waive the restrictions of 

a lock-up agreement with key investors. Eight cornerstone investors were originally locked-up from November 

2007 until November this year. Alibaba.com allowed the investors to sell their shares as the close of trade on 

Thursday last week (4
th
 June). Together these investors hold a total of 157.8 million shares of Alibaba.com. 

Maggie Wu, CFO of Alibaba.com, commented in the press release, “Given the strong operating performance of 

Alibaba.com and the increased demand for our shares, we believe that releasing the locked-up shares into the 

unrestricted public float will help increase the liquidity of our shares and improve their attractiveness for 

institutional investors.” 

The eight cornerstone investors are Yahoo! Inc., AIG Global Investment Corporation (Asia) Limited, Honeybush 

Limited, Cisco Systems, ICBC, Foxconn, Baldonna Investments and Finawood Investments.   Alibaba.com‟s 

shares hit an all-time low of HK$3.46 in late October last year. This week its share price has been near HK$14.00. 

Source: Alibaba.com announcement 

 

http://www.pacificbrands.com.au/
http://www.globalsources.com/SITE/PSE.HTM
http://www.globalsources.com/
http://www.globalsources.com/
http://www.corporate.globalsources.com/INFO/PRESS/2009/JUN01.HTM
http://www.alibaba.com/
http://img.alibaba.com/ir/download/200906/ALIBABA.COM%20RELEASES%20IPO%20CORNERSTONE%20INVESTORS%20FROM%20LOCK-UP.pdf
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NEWS FROM CHINA Courtesy Business Strategies Group www.bsgasia.com  
CHINA FINANCE ONLINE REPORTS FIRST QUARTER 2009 RESULTS 

Beijing, 26
th
 May: China Finance Online (CFO), a provider of online financial data in China, announced revenues 

of US$11.76 million in the quarter ended 31
st
 March 2009. That is a 6.3% increase over the first quarter of 2008. 

Of that total, US$10.7 million, or 91% of the total revenues were generated by subscription fees paid by 

individuals.  GAAP net loss was US$128,000 in the quarter, compared with a GAPP net income of US$3.51 

million in the first quarter 2008. Non-GAAP net income was US$1.62 million, compared with US$5.88 million 

recorded in the first quarter last year.   

CFO‟s active paid individual subscriber base increased year-on-year by 42% rising from 75,300 to 107,300. 

Registered users rose from 9.8 million in the first quarter of 2008 to 11.73 million at the end of March, an increase 

of 20%.  CFO is forecasting revenues in the second quarter to be between US$10.8 million and US$11.8 million. 

The revenues in the second quarter 2009 were US$14.68 million.  Source: CFO press release 

SEATRADE TO LAUNCH MARITIME MAGAZINE IN CHINA 

London, 20
th

 May: UK-based publisher, Seatrade, announced this week that it plans to launch Seatrade Shanghai. 

The magazine will be published in English and Chinese. Seatrade claims that a 60 page edition of the magazine 

will be available at this year‟s China Maritime Congress to be held 24
th
 June at the Shangri-La Pudong Hotel. The 

publication will also be distributed at Marintec China, an event co-organised by UBM and Seatrade. This year‟s 

edition of Marintec will be held 1
st
 – 4

th
 December at the Shanghai New International Exhibition Centre in 

Shanghai.  Source: Seatrade announcement 

ALIPAY & PAYPAL BOTH FOCUS ON SMEs 

Hangzhou, 14
th
 May: Alipay, an online payment solution provider and a subsidiary of the Alibaba Group, has 

stated that it anticipates extending RMB 1 billion (US$147 million) in loans to more than 20,000 Chinese small- 

and medium-sized enterprises (SMEs) in 2009. The programme is run in partnership with the China Construction 

Bank (CCB). This represents a significant increase over the US$29 million in loans that were distributed by Alipay 

in 2008. The company originally announced in January 2008 that it would partner with CCB to support sellers on 

Alibaba‟s consumer auction site, Taobao.com. 

Meanwhile, Paypal has announced what is described as its first B2B marketing push in Hong Kong. Kerry Wong, 

general manager of PayPal Hong Kong and Taiwan, told Marketing that local SMEs were resistant to online 

payment options due to security concerns. Paypal will concentrate on cost-savings achievable through online 

payments during the current economic crisis.  Courtesy Business Strategies Group www.bsgasia.com  

ALISOFT PLANS TO INCREASE STAFFING 

Hangzhou, 3
rd

 June: According to the Shanghai Morning Post, Alisoft, a subsidiary of the Alibaba Group, plans to 

recruit a significant number of sales staff in a number of key markets in China including: Shanghai, Jiangsu, 

Zhejiang and Guangdong. The new sales staff will target Chinese SMEs involved in exporting and foreign trade. 

Alisoft will reportedly hire more than 100 people in the initial stages of this expansion. The total number of planned 

new hires was not disclosed.  Source: Pacific Epoch article 

 

 

http://www.bsgasia.com/
http://www.chinafinanceonline.com/index.asp
http://ir.chinafinanceonline.com/phoenix.zhtml?c=183451&p=irol-newsArticle&ID=1292538&highlight
http://www.seatrade-global.com/
http://www.chinamaritimecongress.com/
http://www.marintecchina.com/
http://www.unitedbusinessmedia.com/
http://www.sniec.net/
http://www.seatrade-global.com/special_publications.html
http://market.alipay.com/ospay/index.htm
http://news.alibaba.com/specials/aboutalibaba/aligroup/index.html
http://www.ccb.com/portal/en/home/index.html
http://www.ccb.com/portal/en/home/index.html
http://www.taobao.com/
https://www.paypal-business.com.hk/
http://www.bsgasia.com/
http://newspaper.jfdaily.com/xwcb/index_402.html
http://www.alisoft.com/
http://www.jlmpacificepoch.com/newsstories?id=149365_0_5_0_M
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NEWS FROM INDIA Courtesy Business Strategies Group www.bsgasia.com  
DOW JONES ANNOUNCES EXPANSION AND INVESTMENT IN INDIA 

MUMBAI, India, May 13 /PRNewswire/ -- Dow Jones & Company, a News Corporation company (NASDAQ: 

NWS) (NASDAQ: NWSA) (ASX: NWS) (ASX: NWSLV) announced expansion plans for the Indian market.  

Furthering its mission to be the world's leading provider of business content and information services, Dow Jones 

plans to double its investment in its Indian operation in each of the next two years. This investment is expected to 

lead to a significant increase in market share and expansion in the Indian domestic market, and will make India 

one of the company's largest operating centers outside the U.S.  Mr. Bruce MacFarlane, vice president and 

managing director, Asia Pacific, Dow Jones Enterprise Media Group, said, "India is an increasingly important 

market for us. The opportunities are significant and will only continue to grow as the Indian market becomes more 

and more hungry for high-quality business news and information."  

Mr. Mitya New, managing director, Dow Jones, India, said, "We already see ourselves growing quickly in India. 

We started our most recent investment here in August 2008. Having recently expanded our own office in Mumbai, 

we plan to expand in Delhi over the next two months." 

Dow Jones & Company is a News Corporation company (NASDAQ: NWS) (NASDAQ: NWSA) (ASX: NWS) (ASX: 

NWSLV). Dow Jones is a leading provider of global business news and information services. Its Consumer Media 

Group publishes The Wall Street Journal, Barron's, MarketWatch and the Far Eastern Economic Review. Its 

Enterprise Media Group includes Dow Jones Newswires, Dow Jones Factiva, Dow Jones Client Solutions, Dow 

Jones Indexes and Dow Jones Financial Information Services. Its Local Media Group operates community-based 

information franchises. Dow Jones owns 50% of SmartMoney and 33% of STOXX Ltd. and provides news content 

to radio stations in the U.S. Dow Jones news is distributed through more than 150 market data vendors 

worldwide. 

SOURCE:  Dow Jones & Company www.dowjones.com  

TV18 PLANS TO USE RIGHTS ISSUE TO REPAY DEBT 

Mumbai, 30
th

 May: Television 18 India (TV18) has announced plans to raise Rs 5.1 billion (US$109 million) 

through a rights issue. Nearly US$64 million of the proceeds will be used for the repayment of outstanding debt. 

The company plans to use the remainder for a variety of projects including strategic acquisitions and product 

development.  Additionally, TV18 will allocate a total of US$9.6 million to subscribe to a proposed rights issue of 

Infomedia 18. If the rights issue goes ahead, TV18 will hold a direct stake in Infomedia 18 of 43.4%. 

Separately, one of the company‟s subsidiaries, Digital 18, is seeking to enter into a joint venture with Forbes in 

order to operate an Indian edition of the business website which will feature the Forbes brand name and use 

some content from Forbes. Digital 18 entered into a license agreement with Forbes Media in October last year. 

Source: Indian Television article 

Advertise your products and services in the BIIA/Wand Industry Directory:   

BIIA Member BOL Thailand does:  BIIA Industry Directory 

 

  

http://www.bsgasia.com/
http://www.prnewswire.com/
http://www.dowjones.com/
http://www.network18online.com/about_tv18.html
http://www.infomedia18.in/index.php
http://www.forbes.com/fdc/welcome_mjx.shtml
http://www.indiantelevision.com/headlines/y2k9/may/may323.php
http://www.wand.com/biia/CompanyProfile.aspx?mfgcode=22017&sInfo=Business%20Online%20Public%20Company%20Limited-Credit+Information+Services&sRedirect=stype=4423499
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ALLIANCES – JOINT VENTURES – M&A  
ALIBABA.COM IN STRATEGIC PARTNERSHIP WITH LOGO GROUP TURKEY 

Hangzhou, 13
th

 May: Hong Kong-listed Alibaba.com has announced that the company has signed a strategic 

partnership with Logo Group, a Turkish software developer and reseller. Logo will be tasked with building 

Alibaba.com‟s brand in Turkey and acting as a reseller of memberships on Alibaba‟s international sourcing 

website. Logo will also reportedly promote Alibaba.com on its social networking site, Diyalogo.  Pacific Epoch 

reports that Alibaba.com plans to offer its Gold Supplier membership in Turkey as of July this year. Alibaba.com 

reportedly has 200,000 registered users in Turkey and the Logo Group has over 1 million users - most of which 

are small- and medium-sized enterprises in Turkey.   Sources: Pacific Epoch article, WSJ article  Courtesy Business 

Strategies Group  www.bsgasia.com  

ICRA SUBSIDIARY ACQUIRES US-BASED IT COMPANY  

Kolkata, March 20: ICRA Techno Analytics Inc., New Jersey, USA, a wholly owned subsidiary of ICRA Techno 

Analytics Limited (ICTEAS), Kolkata, has acquired 100 per cent stake in Sapphire International Inc. (Sapphire), a 

Delaware Corporation based out of Trumbull, Connecticut, USA. Sapphire, a Microsoft Gold Partner, is in the 

business of providing IT solutions to government agencies and large corporations in the US market. ICTEAS is a 

wholly owned subsidiary of ICRA Limited, a leading Credit Rating Agency in India.  

ICRA Vice Chairman and Group CEO, Mr. P.K. Choudhury said, “the acquisition is expected to provide strategic 

synergies to the software initiatives of ICTEAS in the diversified field of .NET applications and Business 

Applications and Solutions. Sapphire specializes in .NET based applications and solutions and has an impressive 

client list including government agencies and large corporations. The acquisition will enable the in-house 

capability of ICTEAS to cater to a wider client base in USA.”  Sapphire uses the hybrid engagement model which 

involves an onsite team and low cost offshore development centers based till now in Egypt and Russia. A team of 

Business Analysts and Solutions Architects with expertise in diverse business spectrum play the onsite role. Once 

a client is acquired and project awarded, the hybrid model comes into play providing customers the best-fit 

solution.  

Mr. Stephen Page, the present CEO of Sapphire said that “Sapphire‟s existing engagement will provide ICTEAS 

with opportunities to cross sell within Sapphire‟s existing customer base with offerings in Business Intelligence 

and Business Analytics, a niche area in which ICTEAS has strong expertise and a growing practice. The 

acquisition of Sapphire will enable the offshore component of the work to be sourced to ICTEAS‟ deve lopment 

center in Kolkata.”  

Listing some of the synergies resulting from the takeover, Mr. Prateep Guha, Managing Director, ICTEAS said 

that “as both Sapphire and ICTEAS are Microsoft Gold partners, it will help combine their expertise in the area of 

Microsoft technology. Also, it will increase the customer base of ICTEAS in North American markets as the 

acquisition will greatly increase the visibility of the proven offshore development process of the Indian company. 

Sapphire will be able to introduce its offerings to the Indian market. It will also boost the staffing plans of ICTEAS 

for clients who constantly require onsite manpower deployment.”  

Source: ICTEAS (A BIIA Member) 

 

 

 

http://www.alibaba.com/
http://www.logo.com.tr/
http://alibaba.diyalogo.com/main.ovt
http://www.jlmpacificepoch.com/newsstories?id=147911_0_5_0_M
http://online.wsj.com/article/BT-CO-20090513-707676.html
http://www.bsgasia.com/
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ALLIANCES – JOINT VENTURES – M&A  
EXPERIAN AND MOBIVI TO DELIVER ANALYTICS SERVICES IN VIETNAM  

Hanoi, Vietnam - Banking Vietnam - May 28, 2009 - Experian®, entered into a partnership agreement with 

MobiVi, Vietnam‟s leading e-payment service provider, to deliver analytics services to improve credit risk and 

fraud management in Vietnam. The partnership allows Experian to build on its presence in the high-growth 

Vietnamese market, whilst enabling the country‟s financial sector to improve its credit risk management 

capabilities.  Under the agreement, MobiVi will work with Experian® Decision Analytics, the international division 

of Experian which specializes in providing credit risk and fraud management systems and consulting services. 

The partnership will deliver a series of services designed to help financial institutions in Vietnam maximize the 

value of every customer interaction. The agreement allows Experian to work closely with MobiVi‟s extensive 

network with state-owned banks and joint-stock commercial banks, which cover 60 per cent of Vietnam‟s banking 

sector.  About MobiVi (www.mobivi.com): MobiVi builds and operates the largest and most advanced e-payment network 

and platform in Vietnam and provides the most comprehensive range of e-payment applications on the mobile and online 

platforms.  Source: Experian 

SISTEMA-SHYAM PLANS TO HIRE UP TO 4,500 EMPLOYEES BY 2010 

New Delhi, May 24 (PTI) Sistema Shyam Teleservices Ltd (SSTL), a joint venture between Russia's 
Sistema and the Shyam Group which operates under the brand name MTS, today said it is planning 

to hire about 4,500 people in India by 2010.  Currently, the company has about 1,500 employees 

in India.  "We are planning to have 5,000-6,000 people by the end of June 2010. India is an 
important market for us. We will continue to hire here," SSTL President and Chief Executive Officer 

Vsevolod Rozanov told PTI.  "We are also planning to hire new directors to increase our focus in the 

(Indian) market," he added.  Headquartered in Gurgaon, SSTL has licences and spectrum to 
provide mobile telephony services in all the 22 circles across the country.   

The move comes at a point when telecom companies across the globe are trying to rationalize their 

workforce. Recently, British Telecom (BT) Group Plc had announced slashing 15,000 jobs 
worldwide.   

Source:  Indian Press  Reports 

SCHUFA ANNOUNCES STRATEGIC PARTNERSHIP WITH GB GROUP UK 

SCHUFA GERMANY AND GB Group, a provider of identity management solutions in the UK have announced a 

strategic partnership to offer GB clients identity verification capability for the German market.  The SCHUFA 

service which has been imbedded into GB‟s international e-IDV service, ID3 Check, offers access to 65 million 

German citizens and will offer clients a robust means of verifying German nationals‟ identity than has been 

hitherto possible.  This new level of ID verification will be of particular relevance to businesses that wish to trade 

online or that with to offer age-restricted products to German Citizens. 

 GB Group has three complementary identity management offerings: Identity Verification - combating ID fraud, 

money laundering and under-age gambling.  Identity Capture and Maintenance - providing accurate and up-to-

date customer information for your contact strategy.  Identity Analysis - understanding, targeting and retaining 

profitable customers.  Source: Realwire 

 

http://www.mobivi.com/
http://www.gb.co.uk/gbgroup/what-we-do/verify-your-customer
http://www.gb.co.uk/gbgroup/what-we-do/acquire-your-customer
http://www.gb.co.uk/gbgroup/what-we-do/understand-your-customer
http://www.gb.co.uk/gbgroup/what-we-do/target-your-customer
http://www.gb.co.uk/gbgroup/what-we-do/retain-your-customer
http://www.gb.co.uk/gbgroup/what-we-do/retain-your-customer
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FROM THE REGULATORY CORNER 
 
REGULATOR FAILED TO RECOGNIZE AIG EXPOSURE ON UNREGULATED 
TRANSACTIONS  

The federal agency that oversaw American International Group says its criticism of the company's corporate 

governance grew increasingly severe over the past four years. But the Office of Thrift Supervision says it also 

failed to recognize the susceptibility of the company's complex financial instruments. The agency's acting director, 

Scott Polakoff, said in prepared testimony to a House panel that no one predicted the amount of money AIG 

would need to meet the demands of the unregulated credit default swaps that it engaged in.  AIG has received 

more than $170 billion in federal aid to keep it from floundering.   Source:  Associated Press 

Comment:  Who in future will regulate the regulators and check their competency?  This issue seems to be 

completely ignored in the current debate!     

 

Edward Liddy 

Chairman of AIG 

WASHINGTON (AP) - The chief of failed insurance conglomerate AIG acknowledged in a testimony in 

March to skeptical congressional interrogators that the company's multibillion bonuses to employees 

were "distasteful" to many Americans including himself and that "I share that anger."  Lawmakers from 

both parties expressed fury over the company's behavior. "Mistakes were made at AIG on a scale few 

could have every imagined possible," Edward Liddy, chairman and chief executive officer of the American 

International Group Inc., said in prepared testimony. But, he told a House Financial Services 

subcommittee, the $165 million in bonuses paid out over the weekend should be honored as a legal 

commitment of the United States government, which now owns 80 percent of the battered insurer."When 

you owe someone money, you pay that money back," he said. "We at AIG want to believe that we are all 

in this together," said Liddy, who was named six months ago to take over the company as part of the 

government rescue. Some $170 billion in tax money has now been pledged to AIG.  Liddy's stance on 

this issue drew sharp comments from both sides. 

 CHINA REGULATOR ASKS BANKS TO MONITOR RISKY LOANS 

In a guideline jointly released by the China Banking Regulatory Commission (CBRC) and Ministry of Finance, 

Chinese banks have been urged to enhance the capabilities to identify and tackle risks, closely monitor borrowers' 

financial conditions and carefully assess risks when extending loans for mergers and acquisitions. In another 

guideline, CBRC also required commercial banks to set up a sound mechanism to identify, supervise and control 

potential information technology risks and safeguard customer data security.  Source: The Asian Banker 

REGULATORS CALL FOR MORE REFORMS IN PAYMENTS SECURITY 

The problem of payments fraud, particularly credit card fraud, is worsening, driven by such factors as changing 

consumer behaviour, as more purchases are being made online or where the card is not present, the increasing 

sophistication of cybercriminals, and the slow adoption of chip and PIN and non-compliance with recommended 

security standards in countries such as the US. The fraud increase and high-profile data breaches at payment 

processors are now drawing greater regulatory focus on the issue. From the regulators‟ side, there is a view that 

stronger fraud prevention and detection measures are needed. Tony Chew, head of the technology risk 

supervision division of the Monetary Authority of Singapore, is advocating for a concerted global effort to phase 

out magnetic stripe technology entirely. “We can all go chip and PIN which will be a more effective method of 

combating counterfeit card fraud,” says Chew. Source: The Asian Banker June 12, 2009 

 
  

http://www.biia.com/member_news2/CREDIT%20CARD%20FRAUD%20RISING.pdf
http://channels.attbusiness.net/index.cfm?fuseAction=viewNewsArticleImage&nav_id=33&category_name=Washington&article_id=b423571728808eff91aa0793030c935c
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PEOPLE ON THE MOVE 
 

ACCIS ELECTS NEIL MUNROE PRESIDENT 

Neil Munroe, Director, External Affairs, Equifax plc, London, United Kingdom was elected President of ACCIS 

(Association of Consumer Credit Information Suppliers) at their recent annual meeting in Budapest, Hungary.   

BIIA extends its congratulations and best wishes to Neil Munroe, who as first Vice President of ACCIS has worked 

with BIIA on credit information regulatory matters in China.    Source: ACCIS 

CREDITREFORM APPOINTS PROFESSOR WEISS KEY ADVISOR FOR BUSINESS 

DEVELOPMENT 

Neuss, Germany 25.02.2009 Creditreform Germany announced the appointment of Prof. 

Dr. Bernd Weiß, Essen, as a consultant to Creditreform.  Weiss is the chair of the faculty of 

Business Administration, Finance and Controlling at the Hochschule Bochum, Germany.  The 

focal point of his consulting assignment will be the development of business information 

services and credit management solutions.  Source: Creditreform Group 

QBE APPOINTS JOHN RUMPLER AS CEO OF THE QBE AMERICAS DIVISION 

QBE has appointed Mr John Rumpler as CEO of the Americas Division, headquartered in 

New York. He will assume this new role in June 2009. Mr Rumpler was Group General 

Manager, Credit & Surety of QBE, based in Australia. Mr Rumpler succeeds Mr Vince 

McLenaghan, COO of QBE and acting President and CEO of Americas Division since June 

2008.   

John Rumpler was a keynote speaker at the BIIA Credit Management and Information Forum 

2008 in Hong Kong.  BIIA extends its congratulations and best wishes to a friend and 

supporter of our industry.   Source: ICISA Newsletter 

THE MCGRAW-HILL APPOINTS LAWRENCE P. NEAL PRESIDENT OF PLATTS 

The McGraw-Hill Companies (NYSE: MHP) announced the appointment of Lawrence P. Neal as president of 

Platts, the leading global provider of energy and commodities information. Mr. Neal, 47, currently is executive 

managing director of Standard & Poor's Equity Research Group, a global provider of independent equity analysis 

and opinion.  Source: McGraw-Hill 

EXPERIAN APPOINTS YUN-HUI CHONG AS VICE PRESIDENT TO LEAD 

STRATEGIC SERVICES GROUP 

Experian® CheetahMail®, announced the appointment of Yun-Hui Chong as vice president of Strategic Services.  

The Strategic Services group leverages both CheetahMail‟s and Experian Marketing Services‟ rich reporting and 

analytical tools, including, demographic, attitudinal, transactional and behavioral data, as well as predictive 

modeling and advanced analytics to provide the insight necessary to create truly individualized, relevant and 

response-driven email marketing programs.  Source: Experian Press Release 

 

  

http://www.mcgraw-hill.com/releases/corporate/20090311.shtml
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PEOPLE ON THE MOVE 
 

EXPERIAN APPOINTS SHIGETO OMORI TO LEAD JAPANESE BUSINESS 

Experian®, announced that Shigeto Omori has been appointed Chief Operating Officer at Experian Japan KK.  

Omori, whose career spans 35 years in Japan‟s banking and finance sector, will report directly to Ken Sansom, 

President of Asia Pacific and interim-Managing Director of Japan.   

As head of Experian Japan KK, Omori will be responsible for expanding the company‟s range of global risk 

management, credit services and marketing products in Japan.  He will also serve as a trusted advisor to the 

Japanese government regulators during this time of change in the country‟s money lending laws. Omori started 

his banking career with Fuji (Mizuho), and took up business development positions in American Express and most 

recently, lead Shinsei Bank‟s credit risk management team for its retail portfolio.   Source:  Experian Press Release 

EXPERIAN ANNOUNCES SENIOR APPOINTMENTS FOR MARKETING SERVICES 

DIVISION IN UK AND EMEA 

Experian
®
, announced the appointment of two regional managing directors for its Marketing Services division in 

the UK and Ireland and Europe, Middle East and Africa (EMEA).  

Jim Hodgkins has been appointed as Managing Director of Experian‟s Marketing Services division in the UK and 

Ireland. Jim will be responsible for accelerating the growth of the company‟s portfolio of marketing businesses, 

which include:  Experian‟s Business Strategies and Integrated Marketing divisions, Experian CheetahMail, Hitwise 

and Experian QAS. 

Jonathan Hulford-Funnell has been appointed as Managing Director of Experian‟s Marketing Services division in 

the EMEA region. Reporting to Luciano Manzo,   Managing Director for Experian EMEA, his new role will see him 

responsible for growing the business‟s regional footprint and revenues in existing and emerging territories. 

Jonathan was previously Managing Director of Experian QAS, the company‟s contact data management business 

and will continue to oversee Experian QAS globally.  

Duncan Painter is promoted to Executive Vice President for Global Product Development and Delivery. Duncan‟s 

new role will see him spearheading the development of global products and technology platforms for the 

Marketing Services division. He will report to Mike DeVico, Group Executive Vice President of Experian.  

Source: Experian Press Release 
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